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The art world’s profit machine on
display in Stockholm
	
  
No one has maximized his profit
of art production as Damien Hirst.
Through creative PR and
controversial art production he
has built a fortune. From today
onward his solo show is on
display in Stockholm.
	
  
Damien Hirst, born 1965, fits
perfectly into today’s art market
when the artist is both a commercial
communicator as well as a builder of
cultural capital. Aside from creating
art, with help from his assistants, he
has played in a rock band and been
the owner of a restaurant.
	
  
Hirst had his big breakthrough in the
late 1980s when Charles Saatchi
discovered his work, later placing it
in the “Young British Artists”
exhibition, 1992. Hirst soon became
a figurehead for the new happening
cultural scene in Great Britain in the
1990s. Hirst’s work is often centered
on religion and death, and has led to
much controversy. The piece “Two
fucking and two watching” which
contains a dead cow and an ox
decomposing was banned from
public display in New York. Many of
his early works with animals in
formaldehyde tanks have lead to
public disgust worldwide.
Damien Hirst has also been accused
of plagiarizing other artists’ work, as
in the case of the iconic “Crystal
Skull” 2007, a human cranium in

platinum and diamonds (production
cost 180 million SEK).
Million-dollar wealth
Last year Hirst’s personal capital
was estimated to be over 2,4 billion
SEK according to the analyzing
institute Wealth-X. In 2008 he went
over the head of the gallery world
and sold a complete show through
the auction house Sotheby’s for
approximately 1,4 billion SEK.
Today his long friendship with
Charles Saatchi is over and last year
Damien Hirst left his New York
gallery, owned by the famous
collector Larry Gagosian.
Inspired by the Bible
Now he is on display in the recently
opened gallery McCabe Fine Art in
Stockholm. Among the work there is
a big collection of the series “Psalms”
from 2008, inspired by the Old
Testament of the bible.
We’ve been told that one of the
guests at the opening was Dr.
Fredric Brant, “the Botox baron”,
among other things Madonna’s
favorite skincare suppliers. This is
perhaps typical for the “Hirstexperience”.

