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At Be Girl, we imagine the world where menstruation is considered 
beautiful. The alternative is the world where something natural is 
stigmatized by misinformation and taboo. Our research shows that 
stigma holds girls back. When we embrace menstruation as 
natural and beautiful, we teach millions of girls worldwide they 
deserve to feel proud in their bodies - and care for their bodies with 
dignified products. Yet many girls and women don't have hygienic 
menstruation supplies because of stigma and a lack of access. 

This is what we set out to change. Along the way, we learned that 
improving the lives of girls and women means we must let Be Girl 
extend to how we aim to Be in Life. We must break barriers 
wherever we encounter them. We do this with accurate health 
information and by distributing our products with trusted partners. 
We create accessible channels for girls in both urban and hard to 
reach places. We strive to make Be Girl products a significant part 
of a girl's life. 

Be Girl mobilizes girls to manage their periods on their own terms, 
safely and with dignity. Our Period Panty design is versatile, 
adaptive and accommodates any type of absorbent material. It 
works for all income levels and circumstances. A blood stain 
should not hold a girl back in her every day, and we are committed 
to continuing working, so it won’t. We've helped many girls to 
flourish at school and at home and we keep aiming higher to help 
more. 

Our solution began with pads then panties and we do the crucial 
work of education. We are excited to introduce our newest tool to 
increase access to our products: our EmpowerBank. 

The following is what we've done and who has made it possible. 
Thank you to all our supporters for your invaluable support in 
making the world a safe and beautiful world. After all, healthy girls 
equal healthy communities and a better world for all. 

Diana & Pablo
Be Girl Co-Founders

Colombia
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Be Girl is a mission-driven 
women’s underwear and 
sustainable menstrual product 
design company.  We are fierce 
advocates for girls health and 
empowerment.  We use design to 
create products that work with 
every girl’s body, cultural practices 
and resources. 

Our mission is 
EMPOWERMENT 
BY DESIGN



Without proper menstrual 
products, girls are 
sometimes forced to choose 
between unhygienic 
practices or be confined to 
their homes.

There is a direct link between a girl’s ability 
to manage her menstruation cycle and her 
rise to economic success. However, this 
can be interrupted when managing her 
period keeps a girl out of school. What 
happens is she will not have access to 
menstrual management, become 
embarrassed and after missing several 
days a month, she eventually drops out. 

Lack of education means lost opportunities 
and increased health risks. Girls are often 
reduced to a life of dependency, forced into 
marriage and childbirth when they 
themselves are still children.
World Bank studies show that when more 
girls go to school a country's GDP 
increases. Then, girls and women spend 
90% of their earned income on their 
families throughout their lives 

At Be Girl, we aim to remove the most 
common barriers to proper menstrual 
management, and by doing so, remove 
many barriers for girls to attain better life 
outcomes for themselves and their families.

Access to thoughtfully 
designed menstrual 
products that support both 
the physical and mental 
well-being of girls so that 
biology and stigma are not 
barriers to opportunities, is 
a fundamental human right.

THE PROBLEM GIRLS' FACE
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• When 10% more girls go to school, a country’s GDP can 
increase by 3%. (Council on Foreign Relations, 2004)

• Girls and Women spend 90% of their earned income on 
their families , while men spend only 30-40. (UNAC, 2012)

• Girls with eight years of education are 4 times less likely 
to be married as children. (ICRW, 2006)

• The number one cause of death for girls 15–19 is 
childbirth. (World Health Organization, 2012)

POOR QUALITY AND PERFORMANCE
Many reusable menstrual products are 
difficult to clean; exacerbated when access 
to water is limited. Long drying times result 
in mildew and bacterial growth; and leaks 
and staining on clothes are common due to 
lack of waterproofing.

COST PROHIBITIVE GENERIC OPTIONS
Disposable pads offer one-time use at an 
often inaccessible price while contributing 
to the growing global problem of solid 
waste accumulation.

CULTURAL TABOOS
Social and gender practices are limiting 
factors that prevent many girls from 
accessing menstrual management 
materials even when families can afford 
them.

http://www.clintonglobalinitiative.org/ourmeetings/PDF/actionareas/Why_Invest_in_Adolescent_Girls.pdf
http://www.who.int/mediacentre/factsheets/fs364/en/


150
Disposable pads replaced 
and out of waste stream

*in 1 year of use

Be Girl products impact a 
girl’s sense of pride, the 
interactions with her social 
networks, and balance of the 
natural systems that support 
her. We design menstrual 
products aimed at positively 
impacting and supporting 
both the physical and 
mental well-being of girls.

BeGirlPanty  
Wear it as a panty, 

use it as a pad.

BeGirlPad  
Attaches to underwear like 
a traditional sanitary pad.

AUTONOMY 
Universal pocket for disposable and reusable fillers

CONFIDENCE 
Leak protection and comfort all day

ADAPTABILITY 
Waist band adapts to any body size

CONVENIENCE 
Saves water. Cutting-edge fabrics minimize the 
amount of water needed for washing

PRIVACY 
Dry in minutes indoors, preserving privacy and 
preventing mildew

70%
Water savings

*compared to traditional  
reusable products

Fillable pocket

The patented design and advanced textiles of the 
BeGirlPanty and BeGirlPad gives girls the 
choice to use any safe, absorbent material to fill 
the pouch to match her unique cycle and flow.
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PRODUCT DESCRIPTION

150
Disposable pads replaced 
and out of waste stream

*in 1 year of use



Ethiopia

32,945
BeGirlPanties 
& BeGirlPads 
in the hands 
of girls
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EmpowerBank
Making Design Accessible



It begins with you, 
the sponsor. 

We get to work 
with the help of 
hands full of will 
and talent.

EmpowerBank 
receives a deposit 
of panties.

Experienced and 
committed 
partners receive a 
deposit of panties.

Girls worldwide 
get panties.

When you buy Be Girl you 
are sponsoring period 
panties for girls. Whether 
you backed us on 
Kickstarter, or if you 
purchased online, this 
journey starts thanks to you.

We produce the products 
that were paid forward 
through the sponsorships, 
plus additional units that 
we use to match sales.

This is how we collectively 
build our impact inventory. 
A bank of BeGirlPanties.

We coordinate logistics to 
transport the panties and 
reach the girls served by 
our nonprofit partners. The 
product is distributed after 
the girls participate in MHM 
workshop and a take 
baseline survey. 

Girls with poor or non-
existing access to sanitary 
products receive our 
groundbreaking innovation. 
We are giving girls a tool to 
empower them and remind 
them of the beauty and 
importance of their health 
and well-being.
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Girls receiving Be Girl products

Origin of EmpowerBank sponsorships

4,231
Products 

sponsored by 
individualsA global community of 

women supporting women
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A partnership model of visionaries and 
doers, designed to amplify impact.

Our model is simple. We partner with 
experienced organizations working with 
girls on the ground to bring Be Girl 
products to girls worldwide.

In addition to making menstrual panties 
accessible to those who need them the 
most, the Empowerbank program ensures 
that each girl receives formal menstrual 
hygiene and health education so that she 
has the knowledge to combat taboos and 
take charge of her health.   

We work with local partners that 
understand the conditions and dynamics of 
each context, and that know the value of 
creating the conditions for girls to thrive. 

Together we give every girl a 
chance to achieve her own 
and unique potential.

We go to communities 
where our period panties 
make the biggest difference. 
We work closely with our 
partners to identify specific 
needs to amplify our efforts 
on the ground.

Our efforts go beyond creating access to 
dignified sanitary protection. Data collection 
and impact tracking are at the heart of 
EmpowerBank operations so that we can 
actively advance the conversation and 
advocate for the needs of adolescent girls 
worldwide.

Through our EmpowerBank program our 
partners and clients maximize their 
investment, extending the sanitary protection 
benefits to two years while optimizing 
fulfillment cost. 
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THE EMPOWERBANK MODEL



790,680
Menstrual cycles 
managed with 
Be Girl

School / Ethiopia / p10

Prefer Be Girl  
over previous 
products

80%

Reduction in school 
days missed due to 
menstruation

30%

Worldwide, girls report improved perceptions 
of menstruation, improved participation in 
school activities and increased self-confidence 
after using Be Girl products.



How it works

Our global team is dedicated to tracking 
our products’ impact on multiple 
aspects of a girl’s everyday life. We 
distribute surveys in the native 
language of the user, and have a library 
of surveys that includes Spanish, 
Creole, Amharic, Swahili and English. 
We seek to understand the baseline 
conditions that girls are living in. This 
allows us and our partners to identify 
the best way to approach communities 
and to flag new impact opportunity 
areas.

After a four month use period, girls  
complete an end line survey that lets us 
understand how their use of our 
products has impacted their lives. We 
then take what works and build on it.

Our methodology was designed in 
conjunction with Columbia University 
data scientists, ensuring our impact 
measurement methodology follows the 
best practices and protocols for 
accuracy. The teams that develop the 
research approach have extensive field 
experience, guaranteeing that the 
approaches are appropriate, efficient 
with local resources and result in 
dependable and actionable data.

Our nonprofit partner - Plan Ethiopia - 
implemented a program based distribution 
to benefit 5,000 girls. This is the largest 
deployment of BeGirlPanties to date.

Girls throughout Addis Ababa living in 
rural and urban areas of Ethiopia  received 
BeGirlPanties, health education and 
participated in the evaluation of product 
performance.

“Using Be Girl product has 
given me more self-
confidence” 
- 14 year old girl in Ethiopia

“With the Be Girl panties we 
are now comfortable going 
to school or in public when 
menstruating” 
- 13 year old girl  in Ethiopia
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SCHOOL
Profile /

We educate girls in an environment 
they trust. When we work in their 
schools, we also work alongside 
supportive teachers. 

We are intentional and exact in how we 
collaborate with each school.  We  send 
a package with supporting material and 
instruments necessary to monitor and 
collect data and learn from the class. 

Our first step is to create a trust bond 
all the way around. We meet with 
parents to explain the pilot purpose, 
enlist their participation and get 
consent. 

We encourage girls to talk about MHM 
practices and challenges in a guided 
group discussion to “break the ice” and 
to encourage participation. We then 
conduct fun and creative workshops to 
help the girls be at ease and to 
demonstrate we are creating a safe 
space to talk, learn and create. With the 
help of these group exercises and the 
support of individual surveys, we are 
equipped to turn data into insights and 
gain a multilayer understanding of the 
experience of menstruation for girls. 

Madaha Primary school
Mbola, Tanzania
NGO Partner: Millenium Village

50 schoolgirls of ages between 11 and 17 
years old from Mbola were selected to join 
a multi-country intervention in Africa, 
totaling 150 girls. Each girl received one kit 
(2 BeGirlPads) to use over a period of 
approximately 6-10 months. 

When compared to other locations, girls 
walk longer distances to attend school. 
They expressed feeling limited by the non-
existing access to toilets and underwear. 
This compelling case shows how our 
products can drastically change a situation. 

This experience helped us expand our 
design considerations. We now include a 
larger pocket to fit enough absorbent 
material to keep girls protected for a full day 
because they may not have access to a 
toilet until back at home. Additionally, we 
validated comfort and ergonomics as 
priorities to allow girls to walk long 
distances to prevent blisters for friction in 
their tights.
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DESIGN
FOR

WOMANKIND

Mali / p13

Girls reported feeling 
happy & safe to go to 

School when using 
Be Girl products

87%

*Data from end-line surveys from pilots conducted by Be Girl in 2015  and 2016

I can walk freely. The pad holds 
the cloth on place and since is 
leak proof I don’t need to fold 
much cloth between the legs 
and I can walk comfortable 
long distances without burns.
 - T., 15 years old. Uganda

“

”



We believe in the 
incredible potential of girls 
to be agents of change for 
themselves, their families 
and the world.

We use design, empathy 
and tons of creativity to 
put girls at the center. We 
strongly believe in the 
power of participation and 
choice. That is why girls 
guide everything we do. 

Design Matters.
A sustainable menstrual solution at scale is 
a challenge. Our design method is what 
enables us to explore and validate best 
practices. 

Good design adapts. We work with girls to 
find complimentary and inventive ways to 
transform the status quo. Every step we 
take is with girls and for girls. Their active 
participation is invaluable. Hence, they 
shape everything we do. We believe change 
happens when those impacted have a voice 
and are part of the creative process, not 
simply recipients of parachuted solutions.
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The thing I like the most is 
when I see my period like 
clothes.
 - T., 15 years old. Uganda

“
”

I can reuse and fill with 
my own cloth to save 
money.
 - M., 14 years old. Tanzania

“
”

DESIGN MATTERS



RESHAPE
THEFUTURE

Colombia

I liked [Be Girl] because when I wear it I 
feel comfortable at school and at home. It 
doesn’t stop me from doing anything else.
 - N., 15 years old. Tanzania

“
”

It's given me the confidence to participate in sports 
and other activities; increased my self esteem and 
helped me not skip school. With BG pad, I can go 
anywhere I want without any shame or fear.
 - girl. Ethiopia

“
”

Ever since I started using BG, I don't get easily 
ashamed and humiliated about my period.
 - girl. Ethiopia

“ ”

/ p15

“What I like 
the most is 
that it makes 
me proud to 
be girl.”
- 14 year old girl. Uganda



BODY
Each BeGirlPanty is given with one high-
absorbent towel. Girls in Kenya use cotton 
from their garden as absorbent filler for their 
BeGirlPanty during their light days, while in 
the Solomon Islands, girls are harvesting 
sea sponge as absorbent. There are plenty 
of adaptable ways to use our Period Panty 
as a universal holder. 

These are great examples of the proactive 
attitude of girls. Motivated by curiosity, the 
desire to maximize the resources they have 
on hand or to save money, girls are taking 
product customization to a new level.

In addition, girls using our products around 
the world report that they love to be able to 
dry their panties indoors.  The stain-free 
light-weight materials dry in minutes giving 
girls the ability to preserve their privacy 
while preventing the growth of mildew and 
other environmental irritants that can irritate 
their skin and cause health complications.

Whether at school, at 
home or out and 
about, a girl needs a 
solution that works 
for her and the world  
in which she lives.

WOMEN
Taboo and cultural norms are often barriers 
to appropriated menstrual products. 
Because of the shape of a traditional 
sanitary pad, the BeGirlPad was subject to 
the same cultural barriers. We quickly 
learned that if we wanted to take down this 
barrier we needed a different approach. 

The answer: Underwear.

We transitioned our patented layered design 
to a panty and voila: a 2-in-1 solution not 
only provides sanitary protection, but also 
resolves the everyday need for underwear. 
This is critical in rural and communities living 
in extreme poverty where girls don’t own 
any underwear at all.

With our outreach, it is easier for girls to talk 
about menstruation. Women in these 
communities will benefit from the 
participation and support of this new 
generation of skillful girls. We learned that to 
break taboos from within, girls need to have 
full understanding of how their body works. 
That's why access to information is a vital 
priority for our programs.

PLANET
One BeGirlPanty replaces the use of 
generic disposables for 2 years. That 
translates into less non-biodegradable 
waste which clogs the weak sewage 
systems in the communities girls live. 

We prevent waste by expanding the lifecycle 
of what has been traditionally a disposable 
product or an improvised absorbent. With a 
unique hybrid design, the BeGirlPanty gives 
girls the choice and convenience of 
disposables, with minimum impact on the 
planet.

Saving water is beneficial for the planet, but 
ultimately it protects the livelihood of all. 
With the BeGirlPanty we were able to 
reduce 70% of water used for washing 
(when compared to traditional reusable 
products), therefore, reducing the amount of 
water a girl has to fetch.
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EMPOWERING GIRLS MATTER



School / Colombia

Refugee Camp / Sierra Leone 

Photo from Autumn Foushee / Clinic / Solomon Island 

School / Mali

25
Countries where 

girls are using 
Be Girl products
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Thanks to our partner Project Soar, 
girls in Morocco use Be Girl products 
as part of their non-profit’s effort to 
support adolescent girls. 

The girls learn to train other girls to use 
our product, therefore, instructions in 
their native language is essential. We 
learned from Project Soar and now 
include multi-lingual instructions for all 
our products.

We are thrilled to see girls from Project 
Soar sharing with actress and activist 
Meryl Streep what's keeping girls out of 
school and how they are using 
BeGirlPads to manage their cycles and 
as a tool to teach younger girls about 
menstruation. Meryl Streep’s visit to 
Morocco is part of a CNN documentary 
"We Will Rise: Michelle Obama's 
Mission to Educate Girls Around the 
World." This project is spearheaded by 
Michelle Obama, Meryl Streep, and 
other celebrities dedicated to advancing 
girl’s education worldwide.

"The Project Soar girls love the BeGirl pads 
and we have a very high rate of use.  These 
period kits, with their Arabic instructions, are 
helping keep our girl beneficiaries in school, 
and we view it as an instrumental part of our 
program.  As we scale Project Soar to new 
communities in Morocco, we plan to scale 
the use of BeGirl pads, too.  It's such a relief 
to have have a friendly, solution-oriented 
answer to an issue that all girls face!"

Screenshot images for visual reference – accessed on 02/24/2017 at  cnn.com & SOAR’s Instagram / p18

Morocco

CHANGE 
MAKERS

Profile /

Maryam Montague / 
Project Soar President 

STORIES OF CHANGE MAKERS 

http://edition.cnn.com/videos/tv/2016/10/09/we-will-rise-film-meryl-streep-morocco.cnn/video/playlists/cnn-films-we-will-rise/
http://edition.cnn.com/videos/tv/2016/10/09/we-will-rise-film-meryl-streep-morocco.cnn/video/playlists/cnn-films-we-will-rise/
http://edition.cnn.com/videos/tv/2016/10/09/we-will-rise-film-meryl-streep-morocco.cnn/video/playlists/cnn-films-we-will-rise/
http://edition.cnn.com/videos/tv/2016/10/09/we-will-rise-film-meryl-streep-morocco.cnn/video/playlists/cnn-films-we-will-rise/


Project Dot is a non profit, student 
led organization out of Portland, 
Oregon, USA. The club’s mission is 
two-fold: to provoke conversations 
in their school and community 
about menstruation and its impact 
on girls; and to change the 
experience for girls where 
menstruation poses a barrier to 
going to school.

To learn more about Project Dot 
visit their blog. 

Haley Schulberg 
& Abby Dalke / 
Project Dot Co-Founders
“Thanks to the help Project Dot had from 
BeGirl, I had an incredible experience 
where I was able to connect with bright 
women and others who are driven to 
change the mentality around menstruation. 
It was amazing to see how helping women 
in Cameroon address their periods helped 
to break down the menstrual taboos in the 
Portland community as well. What this 
initiative truly showed me was the power of 
the BeGirl panty to empower and confront 
the norms that pose challenges to women 
around the world. ” - Abby

The first shipment of 200 BeGirl panties 
was handed out at various locations in 
Cameroon. The first workshops took place 
on November 23rd, 2016 at a center for 
deaf kids and the second took place at a 
vocational training center for 
underprivileged young girls. The 
Community Development Network, the local 
partner shared that one young girl “was 
using rags before and now she is excited 
with her new period panty and all the 
hygiene tips we shared with her and her 
friends at the center during our workshop."

Cameroon / p19

STORIES OF CHANGE MAKERS 

CHANGE 
MAKERS

Profile /

http://projectdotinfo.weebly.com/blog


EmpowerBank brings together 
change makers from different walks 
of life. From clinical practitioners, 
journalist, inspired mothers, or your 
high school girls eager to help. Day 
to day we evidence how individual 
efforts filled by passion and 
empathy can create tangible life-
changing effect. 

We want to highlight some of those 
tireless and inspiring human beings.

Dr. Dawn Bingham / 
MD, MPH, FACOG 
“As an OB/GYN and community sexual 
health educator for 20+ years, I am 
passionate about teaching girls and women 
about their bodies. I get to talk about things 
most people are uncomfortable with, and 
help answer questions and start 
conversations that really matter”. 

To learn more about Dr. Dawn’s practice and 
her experience bringing Be Girl panties and 
knowledge to girls and boys in Haiti and 
Cuba, check out her blog posts on Medium 
and Be Girl's blog.

Maria Paulina Baena / 
Journalist 
Renown host of the online video show “La 
Pulla”. Currently a journalist associated to 
the El Especatador, one of the largest 
national newspapers in Colombia. Maria 
Paulina, brings an approachable yet full 
frontal storytelling of relevant national 
issues. Through her work, she is amplifying 
the voice of vulnerable girls in Colombia 
who lack the education and resources to 
take care of their bodies. Maria Paulina is 
bringing attention to this issue, resulting in 
media coverage and interest from 
government agencies to assess and 
propose solutions to improve the wellbeing 
of women and girls in the country.

Screenshot. Source: Revista Cromos.Colombia. Accessed 02/23/2017 Colombia

Haiti
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CHANGE 
MAKERS

Profile /

https://hdp.press/conversations-that-matter-teaching-girls-about-their-bodies-in-c0927c913a2#.wac9y6iuw
https://www.begirl.org/blogs/be-in-the-world


BEYOND GOING TO SCHOOL
Menstruation affects girls’ lives in ways that 
reach beyond whether they are sitting at a 
classroom desk.  This was confirmed by 
girls in this study as well as by the more 
than a dozen pilots conducted all over the 
world by Be Girl. 

For example, findings from a Pilot in 
Ethiopia showed that when asked if 
menstruation is limiting you as a person, 
88% of girls responded with no. However, 
when given the opportunity to share in 
open response form how menstruation 
affects them, every single respondent 
reported a way in which they are impacted. 

Consequently, it is critical to recognize that 
we must look beyond the the binary of 
attendance/absenteeism to include 
qualitative aspects aspects of the girls’ 
experience to fully understand the barriers 
girls face and what they endure in order to 
fully address their physical, social and 
emotional needs. The fact that a girl 
attends school does not mean her 
performance in school or overall well-being 
and sense of self-determination is 
unaffected by her period.

CONTEXT IS IMPORTANT
We recommend differentiating future 
research and interventions based on 
location characteristics such as rural and 
urban. Girls in rural areas, with the fewest 
resources, faced significantly greater 
challenges in managing their cycles 
because many of them were expected to 
be self-reliant in procuring sanitary 
supplies.

Key observation from a 2015 pilot 
conducted with 50 school-age girls from 
Bahir Dar, Ethiopia:  

• 80% of girls use rags to manage their 
menstruation. 20% of girls used 
disposable pads provided by the school.

• 76% of the girls reported accessing 
water from boreholes or rivers.

• 50% of the girls reported accessing 
water as a major challenge.

CONSIDER FORM & FUNCTION 
The shape in which MHM products are 
designed (e.g. underwear vs. sanitary 
pad) plays a critical role beyond offering 
performance qualities — it affects user 
behavior and perception. The results from 
this pilot  demonstrated that products 
using an underwear shape like the 
BeGirlPanty, which are not generally 
associated with menstruation, are helpful 
in reducing the shame and stigmatizing 
effects menstruation has on girls.

GIRLS & BOYS TOGETHER
Lastly, the role of boys requires additional 
research and evaluation. Boys and male 
teachers are always mentioned when the 
girls are prompted to share how they feel 
about menstruation. In fact, anecdotally 
many participants report fear of being 
teased by boys. Given the importance of 
male perceptions on the issue, it is 
important that boys are considered 
participants of future MHM interventions in 
order to understand how they can play a 
constructive role in outcomes.

Critical lessons that 
go beyond product 
preference, school 
performance or 
satisfaction. 

Let’s advance the 
conversation and 
advocate for the 
needs of adolescent 
girls worldwide.
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LESSONS LEARNED



We believe knowledge 
is power. That is why 
we are launching new 
tools for better impact. 

Introducing the SMARTCYCLE

We discovered something powerful over 
the past two years; access to 
knowledge is the key that unlocks 
agency. We noticed a common thread. 
With limited knowledge about their 
biology, girls felt hindered in their 
authority to live freely in their bodies. 
Without the facts, they become 
susceptible to taboos that limit and 
interfere with their autonomy. 

With awareness of her unique biology, 
of how her menstrual cycle works and 
how it relates to her over all health, it is 
more likely that she succeed in 
protecting her health, also, beyond 
menstruation. 

To improve the accessibility of this 
knowledge, we created the 
SMARTCYCLE, a menstrual tracker 
that makes the learning process easy 
and fun. With the SMARTCYCLE we 
bridge the gap between menstrual 
education and sex education. In 2017, 
the tracker will be distributed along with 
the period panties.

WORK IN PROGRESS
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Be Girl Inc.
42 West Street
Suite 216
Brooklyn, NY
11222

www.BeGirl.Org
hello@begirl.org

Thanks for joining us and lending your support to our 
Kickstarter project. As a result, 3768 girls were given a 
sustainable menstrual product designed just for their 
needs and made with love. Special gratitude to our Be 
Girl Ambassadors, who sponsored full schools! You 
were fundamental to establishing the EmpowerBank.

and Kickstarter backers.

Thank you to our partners,

http://www.BeGirl.Org
mailto:hello@begirl.org

