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The process of launching our AW19 Sustainable Capsule has been 
a catalyst of change at Stine Goya. This collection is our expression 
of a statement of intent, and the first step in a concerted effort to 
integrate sustainable practices in every aspect of our business — not 
only in regards to materials and production, but also our day-to-day 
operational mindset and business structure. 

We are honest in saying that from the earliest discussions to now, we 
have been on a very humbling and educational journey to understand 
our shortcomings as a brand, to initiate immediate change and to set 
long term goals. The impetus to mitigate our environmental impact 
and initiate positive social change grows in importance every day. 
This coming year will be a moment of change, and we are committed 
to taking this one step at a time. We know that we are in no way 
perfect and will never claim to be, but we aim to be transparent and 
to hold ourselves accountable to you; our stakeholders and customers, 
well beyond surpassing our goals.

Our goal is to evolve company 
behaviour to reflect a more 
sustainably minded outlook, to 
change our operational structure 
with specific quantifiable targets 
and to be truly honest about our 
impact on the environment.

Founder(s) Statement
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PRODUCT PLANET PEOPLE
We put our product first. Material choices 
have the greatest impact on our business 
output, which is why we are using  
UN Sustainable Development Goal 12 
[Responsible Consumption & Production]  
to initiate a new Material Strategy.
Not only do we want to understand where 
our materials come from - but how they 
affect the environment at every stage 
of development, well before our product 
reaches the shop floor.

We have identified 3 main areas of focus - PRODUCT, PLANET, PEOPLE - 
to focus efforts and evaluate progress.

As a commercial business, we will no matter 
what have an effect on our immediate 
environment. While we still wish to grow 
internationally, through our new Green  
Strategy — we will strive to insure we are 
minimising our negative impact, limiting our 
environmental footprint and implementing  
specific strategies to move our business 
operations closer to 100% neutral - in 
line with UN Sustainable Development 
Goal 13.

At every stage of our business, are people 
dedicated to bringing the Stine Goya 
vision to life. We want to be good partners, 
to build mutually beneficial relationships 
and to challenge our network to implement 
a new way of working.
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The heart of our business is the product we create. How and where 
our product is made matters. We are committed to challenging both 
design & production to seek out and integrate new processes into 
each collection, to mitigate our impact on the environment season 
on season. 

In line with the UN Sustainable Development Goal 12 [Responsible 
Consumption & Production] Stine Goya has initiated a new Material 
Strategy which will focus on the following 3 areas; 

1. Analysing current production data to better understand material  
    breakdown of each collection 

2. Reviewing our sourced material and testing/ producing with  
      alternative sustainable fibres 

3. Reviewing our production methods to identify key opportunities  
    for improvement 

To better understand our process and goals, we have further 
broken down our commitment to SDG 12 into four main areas of 
opportunity.

•  Fibre Matrix System
•  Restricted Substances List
•  Printing Techniques
•  Showpiece Capsule

PRODUCT
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The Fibre Matrix System is a recognised standard 
which identifies and grades the impact of specific 
materials on our environment. This index takes 
into account; human toxicity, eco-toxicity; energy, 
water & land usage, greenhouse emissions and waste 
generation — to outline a tier system for brands and 
businesses. Tier 1 identifies materials brands should 
strive to use most often, while Tier 4 materials should 
be avoided as they have the biggest negative impact 
on our environment. 

Based off the Fibre Matrix System, Stine Goya has 
outlined a brand-specific framework identifying  
4 groupings of materials, through which we have 
analysed our archived collections to better understand 
our achievements & shortcomings in this product 
category.

USE OFTEN (Tier 1), 

USE FREQUENTLY (Tier 2), 

USE WITH CARE (Tier 3), 

LIMIT USE (Tier 4) 

Fabric Matrix System Tier 1 

USE OFTEN: 

Recycled cotton
Organic linen
Organic hemp
Organic Silk
Peace Silk
Recycled polyester
Recycled polyamide
Recycled wool
Organic wool
Alpaca wool
Recycled cashmere
Lenzing Ecovero 
Viscose

Tier 2

USE  
FREQUENTLY:
Organic cotton
Lenzing Lyocell  
(Tencel, CLY, LYO)
Lyocell
Lenzing Viscose
Tri-Acetate
Wool
Yak wool
Mohair wool
Bamboo
Silk
Cupro

Tier 3 

USE  
WITH CARE:
Linen
Hemp
Ramie
Modal
Polyester
Acrylic
Cashmere 

Tier 4 

LIMIT USE: 

Cotton
Viscose
Acetate
Polyamide
Elastane
Metal/ Lurex
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TIER MATRIX YEAR PRODUCED

2018-2019

47% 27% 24% 2%

2017-2018

47% 21% 32% 0%

2019-2020

41% 39% 19% 1%

2020-2021

20% 35% 15% 20%

2024-2025

10% 15% 35% 40%

We have found:

1. In 2017/18 — Stine Goya’s TOP 5 produced 1 were; Viscose, Silk 
(non-organic), Polyester (non-recycled), Modal and Cotton.

2. In 2017/18 — Lyocell (Tier 2) was used more than Modal (Tier 3).

3. In 2017/18 — 47% of our Main Collections were produced using 
Tier 4 materials.

4. In 2017/18 — 30% of our Main Collections were produced using 
Tier 2 materials. 

Using these findings, Stine Goya has identified many potential areas  
of improvement and set out long-term goals with regards to material 
composition:

1. Each season, 100% of our ShowPiece Capsules will be produced 
using Tier 1 materials.

2. By 2020/21 — 33% (⅓) of our current polyester usage (Tier 3) will 
be swapped to recycled polyester (Tier 1).

3. By 2020/21 — 33% (⅓) of our current viscose usage (Tier 4) will be  
swapped to Lenzing Ecovero Viscose (Tier 1) and/or Lyocell (Tier 
2).

4. By 2024/25 — we will decrease our overall usage of Tier 3 &  
Tier 4 fabrics with each year, aiming to produce over 70% of our 
annual collections using Tier 1 & Tier 2 materials by 2025.

–––––

1    Produced is based on no. of units produced.

Tier 4          Tier 3          Tier 2          Tier 1
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In line with EU regulation, Stine Goya works with a Restricted 
Substances List, to ensure that all chemicals and substances used 
across all stages of our production process adhere to the European 
REACH standards. Registration, Evaluation, Authorisation and 
Restriction of Chemicals is a European Union regulation which 
addresses the production & use of chemical substances and their 
potential impact on both human health and the environment. 

Stine Goya has been collaborating with 3rd party auditors [BSCI 
& Intertek] to review all Tier 1 production partners annually, 
monitoring and evaluating their operational structures.  

The fashion industry is identified as the second biggest consumer & polluter 
of fresh water after agriculture, resulting in 20% of all industrial water waste 
annually and an average textile mill uses about 1.6 million litres of water per 
day - of which 16% of this is part of the dyeing process and 8% is printing 2. To 
put that into perspective, that is over half the amount of water needed to fill an 
Olympic-sized pool 3. 

Core to the Stine Goya DNA is our hand-drawn & painted prints, which amount 
to around 60% of each collection. Currently our production uses a combination 
of Traditional Wet Printing, Engineered Digital Printing 4 and Water Free 
Digital Printing across our collections. As prints are so interwoven into our 
brand design, initiating immediate change in this area is difficult as we must be 
careful not to alter the operational structure of our collections and business. As 
our current printing do not have the facilities to offer Water-Free Engineered 
Digital Printing, our studio team has committed to further research & testing of 
new material compositions and supplier partnerships in order to shift our entire 
printing processes to favour more sustainable production techniques. We will 
however at this time, commit to producing 100% of our  Showpiece Capsules (2 x 
collections annually) using Water-Free Engineered Digital Printing every season.

–––––

For a full list of our Restricted Substances as set out by REACH please CLICK HERE.

Printing Techniques

–––––

2   Kant, R. (2012) Textile dyeing industry an environmental hazard. Natural Science, 4, 22-26. doi: 10.4236/
ns.2012.41004.

3   New South Wales Irrigators’ Council. “Water Comparisons.” New South Wales Irrigator’s Council, 2019, www.
nswic.org.au/pdf/fact_sheets/USEFUL%20WATER%20COMPARISONS.pdf.

4   Engineered Digital Printing reduced water consumption by 60% as the fabric doe not need as many wash/rinse 
cycles and there are no screen or colorant baths used in the process. Engineered Digital Printing also on average result 
in 95% less material waste because each print layout is engineered to fit the specific fabric cuts and allows manufactures 
to set lower minimums for brands.

Restricted Substances List

http://www.nswic.org.au/pdf/fact_sheets/USEFUL%20WATER%20COMPARISONS.pdf 
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Sustainable Capsule

Our journey towards becoming a more sustainably-led, ethically 
driven and socially conscious brand began with one challenge  — 
to create an entire showpiece collection from 100% sustainable 
products and materials. The increased global conversation on new 
sustainable fabrics led the team to discover important developments 
in the industry and helped to form the basis of our long-term Material 
Strategy, which is why it is only fitting that this initiative becomes 
core to our brand offering. In focusing on showpieces, our aim is 
to challenge perceptions of the sustainable aesthetic and introduce 
stakeholders and customers alike to the possibilities which rival, if 
not surpass the quality of traditionally produced/ non-sustainable 
luxury materials. 

For our debut AW19 Sustainable Showpiece Capsule we found that:

1. Stine Goya’s TOP 5 produced materials were; Peace Silk, Organic 
Cotton, Recycled PET Polyester, Organic Hemp and Recycled & 
Recyclable PET sequin.

2. 100% of the collection was produced using Tier 1 - sustainable 
materials.

This is a result we will achieve every season.

To understand more about the materials used, please see below: 

Peace Silk 

Peace silk is a natural protein fibre harvested in an ethical manner. The process 
allows the silkworm to live out the full life cycle, with the silk then created from 
their cocoon without harming the animal after death.

Organic Cotton

Organic Cotton is grown without the use of toxic pesticides and fertilisers, 
protecting the health of ecosystems and the people involved in the production 
process. Despite accounting for only 2.4% of global agricultural output, non-organic 
cotton accounts for 24% of the world’s insecticide use and 11% of pesticides. Global 
Organic Textile Standard (GOTS) traces the organic content and entire process 
of cotton production ensuring the material is processed ethically and sustainably. 
Only materials which contain a minimum of 75% natural fibres can be considered 
for the GOTS certification 6.

Recycled PET Polyester

Recycled Polyester is made from old plastic bottles, industrial polyester waste and 
old garments. This process reduces the amount of waste going to landfills, producing 
less air pollution and reducing the dependence on petroleum as a necessary raw 
material. The process creates 75% less CO2 emissions than virgin polyester.

Organic Hemp

Hemp is a natural fibre derived from stems of plants like flax, jute and stinging 
nettle. Hemp is a low-impact crop requiring 4 x less water than cotton when 
considering the growing cycle, through to processing & production. Hemp does not 
require pesticides and uses half the area of land in comparison to cotton to produce 
the same yield.

Recycled PET Sequin

Recycled PET (polyethylene terephthalate) offers a more sustainable alternative to 
conventional sequins made using virgin plastics. Using recycled plastics reduces the 
use of non-renewable fossil fuels, energy waste in manufacture process and toxic 
pollutants entering the environment as part of the waste disposable process. 

–––––

5   https://d2ouvy59p0dg6k.cloudfront.net/downloads/impact_long.pdf

6   https://www.eco-branding.dk/miljoemaerkning/gots.aspx

https://d2ouvy59p0dg6k.cloudfront.net/downloads/impact_long.pdf
https://www.eco-branding.dk/miljoemaerkning/gots.aspx
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Accounting for our impact on the environment is one of Stine 
Goya’s primary concerns. Based in Copenhagen, we are in the 
fortunate position of our business being situated in a beautiful urban 
environment with substantial infrastructure - where swimming in the 
harbour after work, biking into the office or having access to green 
energy is not seen as a luxury. While Stine Goya understands as a 
commercial business we will never be perfect, we are nevertheless 
committed to mitigating the adverse effects of our operational 
structure as much as is feasible, while promoting circularity within 
the business to ensure the best & most efficient use of every piece we 
do produce. 

Using the key targets set out by the UN Sustainable Development 
Goal 13 [Climate Action] as our guide, Stine Goya has initiated a 
new Green Strategy identifying three key areas of opportunity to 
affect climate change;

•  Packaging
•  Green Energy
•  Archive Store

PLANET
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In 2019, we have started to make a few changes to our packaging and have pledged 
our support to the Ellen MacArthur New Plastics Economy Global Commitment 9.  
This foundation purports that in the new plastics economy plastic will never 
become waste or pollution, and requires signees and supporters to eliminate 
problematic and unnecessary plastic packaging, invest in redesign to ensure 
plastics created are reusable, recyclable or compostable, and initiate a circular 
economy to include new delivery models, to ensure all plastics we do use are kept 
within the economy and out of the environment.

Stine Goya is committed to following this doctrine and we have already invested 
in finding sustainable solutions for all packaging. Our long & short-term goals are 
as follows;

1. By January 2020 — all Stine Goya own-ecommerce packaging will be 
sustainable. 

2. By 2020/21 — all Stine Goya own-retail packaging will be sustainable.

3. By January 2020 — ecommerce will use FSC certified tissue paper for all 
order fulfillment. We will also remove all folding paper currently integrated into 
polybag packaging.

4. By September 2019 — all polybags will be made from recycled plastics.

5. By January 2020 — all distribution packaging will be FSC certified.

Stine Goya’s Copenhagen HQ runs on almost 100% renewable energy, while 
two of three Danish retail stores focus on wind energy. We are in the process of 
switching our 3rd retail destination to renewable energy to make sure all retail 
destinations are running off 100% renewable resources in the long term 10.

To support our desire to extend the life cycle of Stine Goya product, we have 
committed to opening an archive-focused concept store in our hometown of 
Copenhagen by 2020. This store will be dedicated to providing our customers 
with the opportunity to shop pieces they love from past seasons, covet unique 
upcycled products & one-off samples.

Packaging Green Energy

Archive Store

–––––

9   Stine Goya is currently in the process of becoming an official signatory by 2020.

10 Our Energy provider Ørsted cannot guarantee that 100% of all energy provided is renewable. Where possible 
circumstances permitted all energy provided is generated by windmills across Denmark - however they cannot guarantee 
that there will always be sufficient wind. We are not working closely with Ørsted to establish an energy provision method 
that can guarantee 100% renewable energy.
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As a family-run business, Stine Goya knows the importance of 
taking care of those closest to you — how we work with and treat our 
partners, our stakeholders and our employees matters. We recognise 
and respect the breath of legal and cultural environments in which we 
operate in worldwide and are committed to UN Guiding Principles 
to ensure our business and that of our network are in accordance 
with internationally accepted standards of social responsibility.

Stine Goya has committed to consistently striving to improve social 
responsibility through these key areas:

•  Supplier Code of Conduct
•  Danish Fashion Ethical Charter
•  Employee Commitment

Stine Goya strives to be a fair and reliable business partner and since 2017 
has sent out an ethical and social rights standard to which we expect all our 
external partners and suppliers to adhere to. Stine Goya assigns annual audits 
by organisations such as BSCI and Intertek, as well as investing in regular 
biannual inspections by senior level staff to ensure our guidelines are respected 
and followed. If we find any partners are in violation of our CoC, Stine Goya will 
immediately annulate our orders and move production to another supplier. Our 
Code of Conduct is based on the framework outlined by the International Labour 
Organisation and the UN Human Rights Council. 

Stine Goya is a signatory of the Danish Fashion Ethical Charter - seeking to 
ensure the well-being of employees in the Danish fashion industry specifically 
relating to the health & wellbeing of models and the standards / ideals of beauty 
propagated by brand imagery.

Supplier Code of Conduct

Danish Fashion Ethical Charter

–––––

To read our Code of Conduct please CLICK HERE

PEOPLE
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Stine Goya has in place an Equal Employment Policy to protect our 
employees and applicants for employment from discrimination and 
harassment. This policy states that Stine Goya will provide equal 
employment opportunities to all employees and applications for 
employment and prohibits discrimination and harassment of any type 
withour regard to race, colour, religion, age, sex, national original, 
disability status, genetics, sexual orientation, protected veteran status, 
gender identity or expression and any other characteristics protected 
by federal, state or local laws. This policy applies to all terms and 
conditions of employment, including recruiting, hiring, placement, 
promotion, termination, leaves of absence and training. 

By 2020 Stine Goya, will kickstart Goya Grows — a social initiative 
which allows all staff (full & part-time) to commit 1-2% of overall 
working hours to a social cause or public commitment. This initiative 
translates to 2-4 days off per year to volunteer with a recognised 
charity supported by the Stine Goya in line with our social goals. 
The charities & social initiatives to be supported by Stine Goya both 
locally and internationally will be announced in 2020 alongside the 
launch of this programme. 

Employee Commitment


