<NEWS:
Stella
Mc(‘anncv

«FASHION: Jacobs
Jaunching Stephen
Sprouse-inspired
accessories and rtw
for Vuitton, page 7.

FASHION:
{ Lagerfeld's
! 1l

> SECTION II:
Jewelry &
‘Watch Report.

e —
‘Women’s Wear Daily ¢ The Retailers’ Daily Newspaper ¢ Decemb&rl

breathed just a bit easier after Black Friday
lnﬂlc and sales exceeded their fearfully modest
expectations. Shoppers were lured out of hiberation
by discounts of unprecedented proportions, certain
to take a bite out of fourth-quarter profits. For

full weekend coverage, see pages 8 to 10.
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JEWELRY & WATCH HEPORT

Forward Thinking

Taking inspiration from physics to architecture,

these new watch and jewelry brands are making their mark on the industry.

JEROME DEWITT

Three years after creating his brand, Jerome DeWitt
continues to build his firm with quality and encluslwnly
as his guidelines. A descendent of Napoleon, DeWi
makes watches that are engineering marvela‘ mvms a
modern twist to the Swiss tradition. He has recently
focused more w-u-n:s gnn:d to women, including

pieces with
“Luxury shauld bemom than words,” said DeWitt,
“It should be real. We want to be a product linked to

quality”

current ex:hlm Tho
Napoleos
Wittis lhlnking how to do so in the ful

cando.”

MATTIA CIELO

It wasn't a shot in the dark when finance guy
Mattia Cielo venluved into jewelry to start his
namesake company. Gems run in the blood of
this as-yeamm Italian — his father, Sergio,
founded Cielo Venezia 1270, a leading jewelry
na, Nimei, Arkano

eslm lns baubl:s. Cielo wanted something
completely novel and revolutionary. So he tapped
Massimiliano Boni, who has a background in
industrial design.
““We want to rewrite the rules of jewelry by bringing back

tolife ancient manufacturing techniques melded with modern Mattia Clelo

technology,” said Ciel diamond ring.
His industrial design-inspired pieces liberally mix gold,

diamonds and stones of all types to create pieces that sparkie N

with light and movement. From afar, a dome-shaped diamond
ring looks smooth, but close up 220 diamonds (18 carats) can be
seen resting atop gold springs that add explosive movement. The
line is sold in select boutiques, such as Bergdorf Goodman in
New York, in addition to stores in locales such as Dubai, Hong
Kong and Germany. Prices range from $6,000 to $100,000.

— Alessandra Turra

CAROLYN RODNEY
Carolym Rohoay has always bees the

$o artisti
L} E‘ﬂr 15yaart she split her time
P,  between New York and Los Angeles
- as a sculptor, painter and set designer.

! But it was on a life-changing trip to
India that she realized her true calling
lied in another art form — jewelry.

“1 had always had a huge fascination

ing

traditional Indiamewelwtmphed me to
start making my own pieces,” said Rodney.
Now the British designer lives between
New York, London and Jaipur, India, where
she designs and manufactures her signature
peacock bangles, gold earrings and Eastern-
inspired necklaces ensconced in rubies,
diamonds lnﬂ sapphires. Most of Rodney's
pieces retail from $2,000 up to and are
Ihhleon lyrhule basis in bandnn as well as
at select Neiman Marcus stores in the U.S. While she
still considers herself a novice of sorts, Rodney said this
endeavor was simply “meant u: be'
“1 could have never foresee: happening, I never even made jewelry
"R,odneya:i.lld “But 1 put a pen to paper and it manifested. Everything
e

happened by m:
— Caroline Tell

DeWitt produces about 1,000 pieces a year wlm
prices starting at 28,000 Swiss francs, or $23,000
ugh he's only referenced hia
nic pedigree obliquely for the moment, De
ture.

“We won't do a watch celebrating a battle,” he says.
“But I'm sure there's something Napoleonic that we

BADOLLET
‘When Badollet, the watchmaker founded
in 1655, closed its doors in 1024, it was the
end of one of Switzerland's most storied
manufacturers. But in an era of Lazarus luxury,
it was only a matter of time before a savvy
entrepreneur resurrected the name. It was
revived last year by Robert Plerdmenges, a
German investor who is a wateh collector.
Now, the company, which manufactures
50 to 80 pieces a year, wants to beef up its

— Robert Murphy

with complicated
movements like tourbillons and minute
repeaters, the key to the future is exclusivity,
according to chief executive officer Aldo
Magada. One of Badollet's marketing ploys is its
ability to personalize watches.
“We can customize :vemhing“ said MuMIa
“From the color of the face to the mates
watch. No two watches are the same.”

Magada said the firm's objective was to sell
150 to 200 watches a year.
“That would be extraordinary,” he said.

ANAHITA
For Ana Guity
Stein, jewelry
mlkmg is simil;

1o ¢ ructing
bnlldlm Bt
the scale is a tad
different.

The designer and
founder of Anahita

as a residential
architect into gold
and gemstone drop
eamngs with curving

echoinga
b\.llldlnl’s cornice,
and pendant earrings
with mint tourmalines,
sapphires and
mandarin garnet that
have a skylight affect.
“I'm an architect by
trade, so 1 was always interested in design,” says the 30-year-old Tehran,
Iran, native who grew up across Germany, England and the U.S., and
now resides in Manhattan. “1 love sculpture and [w:nmd a line that has
sculpture combined with movement for a sensual feel.”
Anabhita is sold privately through the designer who «can be contacted
ugh her Web site, anahitajewelry.com.
Stein, who counts artist Dale Chihuly as a key inspiration for her
jewels. uses color in novel way. She pairs unlikely stones such as a blue-
oonstone ring set with rubies or a show-stopping necklace made
o!whiw gold with ycl.lw beryl, pink tourmaline and diamonds. Prices
range from $2,000 to $63,000 for the necklace.
— Sophia Chabbott




