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The Brookings Area Chamber of Commerce is excited to announce the start of 
the 2017 - 2018 Leadership Brookings Program on November 6, 2017. 

 Leadership Brookings is a four month leadership preparation program 
for individuals looking to broaden and develop leadership skills, expand civic 
awareness and build relationships. This year participants will meet from 8 AM to 
12PM, twice a month between November and February. Topics for discussion and 
exploration include city, county and state government along with manufacturing, 
entrepreneurship, agriculture and alternative energy, healthcare, workforce and 
education. 

 During the program, participants will learn and practice leadership skills for use 
in their professional and citizenship roles. Additionally, participants build networks 
with current and emerging leaders, learn about community issues, and experience 
the rewards of working in service to others. The Brookings Area Chamber is proud 
of our flagship programs like Leadership Brookings. Many of you reading this have 
experienced this program first hand, and we look to those that have completed this 
program to continue to lead and give back to the community in many ways. 

I am pleased to lead the next Leadership Brookings class of 2018. We are 
excited to work with our business community and to get the journey started for 
this year’s class of 28 participants. In the next four months these individuals will 
experience the Brookings area in a new light and our hope is that they continue to 
stay involved in the progress and excitement of our great community.

Chamber Director Message 
by David Merhib, Executive Director

A R E A  C H A M B E R  O F  C O M M E R C E
&  C O N V E N T I O N  B U R E A U

Brookings Area Chamber - Flagship Program
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Brookings, South Dakota:  
An Environment for Entrepreneurs

The Brookings Area Chamber of Commerce wanted to know first-hand what it takes to be an entrepreneur in the 
Brookings community. From start-up to what they would have done differently, we asked local business owners to share 

their experience with us. Check out what they had to say!

 “Brookings has many resources available for entrepreneurs like the 
Brookings Economic Development Corporation and Enterprise Institute, as 
well as an abundance of other entrepreneurs that are willing to answer your 
questions. I had a lot of support and encouragement from the community 

as a whole, but especially from the two organizations above.”  
Kirsten Gjesdal, The Carrot Seed Kitchen Co.

“One of the most helpful parts of opening a start-up in Brookings was how 
welcoming the community was to our business. Right from the start we had 

a strong clientele of families who were looking for something positive for 
the children. Word of mouth advertising and a willingness to try something 
new and different brought people in our doors and helped us keep them 

open while we learned the ins and outs of running a business.”  
Casie King, KCK Wildfire Cheer

“We found a space that was affordable and a month-to-month lease. Our 
landlord wants to give back to the community that helped support him for 

many years. This was very encouraging to us.”  
Karen Burns, The Ugly Duckling

“LD: Friends and family. In life there is nothing like a solid support network, 
and it’s the same with starting a business. Both of my parents had owned 
businesses, and so their advice was invaluable. I also have several friends 

who work in the restaurant industry, and we’re very supportive in the 
beginning in terms of giving advice and helping is ensure that we provided 

a quality product. 

DS: The support of my wife, Cait. During times of doubt and uncertainty, 
she was always there to reassure me that things were going to work 
out. We also had great support from the Brookings community. We 

received great feedback by participating in 1 Million Cups, as well as 
suggestions from our restaurant partners on how to make our business 

concept better.”  
Luke Davidson & Daniel Stratton, Zip Dish Delivery

“This is a complex question. There isn’t just one pivotal person, event, or 
group that helped with my start-up. I believe what was most helpful with 

starting a business in Brookings was the fact that Brookings was and is an 
amazing community. I met with business leaders in the community while 
developing my business plan who shared their vision for our community. 
Knowing great care was being taken to guide our community toward the 

best future possible was of great comfort. The Vision for Brookings came 
into focus after the market crash in 2008; this was a vital factor for my 
staying in Brookings. Ten years later, I couldn’t imagine calling any other 

place my home!” 
Dennis Willert, Willert Wellness & Chiropractic

“We began by researching our market, our target audience, and how to set 
ourselves apart from the competition when creating our business plan

for Hitch Studio. Once we had that completed enough to start a bigger 
conversation, we set up a meeting with Tim Weelborg at the Enterprise 
Institute to see if our plan was realistic. Tim was great at helping us see 
the bigger picture. (For example, if our business would be seasonal at all 
and what would carry us through the off-months, etc.) He really helped 
us finalize our business plan and encouraged us to move forward and 

recognize that our idea was worth pursuing. 

After that, we sat down with the Brookings Economic Development 
Corporation (BEDC) team and got a better idea of what doing business 

in Brookings really looked like. (What resources and grants we should be 
aware of, what options were available to us for an office or retail space, 

etc. They really helped us get “the lay of the land.”) Through the BEDC, we 
also qualified for the Downtown Retail Acceleration Grant, which helped us 

tremendously as we expanded our business. 

Other things that were helpful for Hitch Studio when starting up in Brookings 
were all the networking opportunities like Connect 2140 and Sub40 Social 

groups, 1 Million Cups, and both Renee and I are part of Masterminds 
groups. We both serve on community boards and have met a lot of people 
through our downtown involvement. We also found affordable rent and retail 
space in our vibrant downtown Brookings. We slowly stepped up our square 
footage until we eventually moved into another location on Main Ave., which 

offered affordable costs as well. If it weren’t for the supportive nature of 
other businesses in Brookings, we may not be where we are today.”

Carrie Kuhl, Hitch Studio

“I worked at Winks Fine Jewelry for four years attending SDSU then spent 5 
years elsewhere in this industry when Mr. Wink called and asked me If I was 
interested in coming back to Brookings to buy his business. I jumped at the 
chance. Biggest help I got was from Wells Fargo Bank helping me do all the 

business financing.” 
Jerry Miller, Winks Jewelry

“I had an unusual start to my store. I opened within another store and 
worked my way up to my own. Other downtown shop owners were a huge 

help to me, with their encouragement and advice. The SD Retail Association 
and the Downtown Business Group were also helpful.” 

Jenna Friedrich, FarmHouse Fancy

“A sense of place and identity was extremely helpful for us in the beginning.  
Our business does not rely heavily on Brookings in terms of sales, meaning 
we travel all over the country. However, Brookings is our home base, our 
sanctuary. A sense of place can really help define how your business is 
going to operate. Brookings has a unique culture and we try to express 
that through our business. We believe giving back is crucial to helping a 
community thrive, and the community has instilled that in our business.”  

Nick Schmeichel, Sideline Productions

What was helpful with your start-up in Brookings?
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 “My risk was my sanity, my future, and the monetary cost of starting and 
operating a store. My reward has been the pride I feel in my work, the 

ability to positively affect my community, and the fulfillment that owning a 
small business brings.”  

Kirsten Gjesdal, The Carrot Seed Kitchen Co.

“Our greatest risk when opening Wildfire was definitely taking the leap of 
faith that families would come to us. Starting out our business plan was 

basically ‘be passionate in what you do and work hard’. It worked for us, but 
it wasn’t the smartest risk!

Our reward has been the crazy amount of children and their families that 
we have been blessed to work with, and the loyalty of our customers who 
have been with our gym from the beginning. We have been able to expand 
our programs from what started out as a ‘cheer gym’ to now offering many 
different options for the families in our community. Working with children is 
so strong in our hearts at Wildfire; each day is a reward in many different 

ways!”  
Casie King, KCK Wildfire Cheer

“Our risk was pretty low, with a month to month lease. The reward was 
starting in a small suite with just Saturday hours, and now we have 

moved up the hall to a bigger space with a store front! We are now open 
Wednesday through Saturday!”  

Karen Burns, The Ugly Duckling

“LD: Our risk was time, money, and our reputations. It’s scary starting 
something new. If it flops you’re left holding the pieces and wishing you’d 
never tried in the first place. Our reward was freedom and pride. Being a 
business owner comes with a lot of responsibility, but it also comes with 
the freedom to make your own choices, and set your own path. It also 

brings the pride of ownership. There is nothing more satisfying than when a 
customer tells you they love your service. 

DS: We were risking our potential future careers for something less certain. 
I was in school at SDSU for Business Economics and Luke was a car 

salesman. We both abandoned those paths to follow an uncertain road. 
That being said, we knew that if we could pull the start-up off, that the 

business would be popular in Brookings, so we just had to forge ahead. 

That has been our reward. Brookings has welcomed us with open arms and 
our business has grown since day one. It gave us enough confidence to 

expand to Watertown, which has been going well since the start.”  
Luke Davidson & Daniel Stratton, Zip Dish Delivery

“The risk of starting my chiropractic office was the same risk any small 
business owner carries with them when they choose to step away from the

comforts of working for someone else and start working for themselves. 
The expression, “The greater the risk, the greater the reward” comes to 

mind; walking that line myself, it is so true. Everyday I get to do what I love--
my true passion--which drives me to the bone (pun intended). Day after day, 

year after year, I get to be a part of someone’s journey back to health. It 
is a small thing to move a bone, but it is the greatest gift of humanity for 
someone to regain health from such a small adjustment. We never know 

what that person will do or say tomorrow to changes the lives of millions.” 
Dennis Willert, Willert Wellness & Chiropractic

“I think there is great risk and reward when starting your own business. 
Both Renee and I worked other jobs part-time while we were starting Hitch 
Studio. We became masterful at scheduling our time and putting in some 
crazy hours to build up our business enough to start taking a paycheck 

and becoming stable enough to hire employees. Each and every day is a 
different challenge and win. 

Another risk was expanding into a larger retail space. Thanks to another 
South Dakota small business grant we received, we were able to take this 
risk and see the reward right away with a beautiful space, more exposure, 

and a large sign to advertise for our business.”
Carrie Kuhl, Hitch Studio

“Huge risk financially if I couldn’t make the payments but I rolled up my shirt 
sleeves and went to work

Huge reward, Love this town, great place to have raised my children, Great 
schools, Great LIFE!” 

Jerry Miller, Winks Jewelry

“The only real risk that I faced while opening FarmHouse Fancy was 
monetary. The money we put into the furniture and supplies that we 

purchased, and the money we spent on rent, utilities, etc. The reward for 
me was more personal, to succeed and make a living doing something that 

I love.” 
Jenna Friedrich, FarmHouse Fancy

“I believe people that start their own businesses feel the biggest reward 
is to work for themselves. It has been said that a small business owner is 
someone that will work 80 hours a week to avoid working 40 for someone 

else. A lot is put on the line when you start your own business. I spent 
two years planning out my exit strategy from my old position, writing my 

business plan, and ultimately securing my first contracts. My third contract 
is what made it all possible, but we also had to put up our house and 

vehicles for collateral. My greatest reward is being able to hang out in our 
shop with my 3-year-old son. Watching him try to sweep the floor reminds 

me so much of growing up on the farm and working with my dad. This 
adventure has been stressful, much like many things in life are, but often 

times in the most stressful moments is when we as humans thrive.”  
Nick Schmeichel, Sideline Productions

What was your risk and reward?
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On Sale Now

BARRETT'S FLOORING & DECORATING CENTER
south main avenue - brookings, sd

605.692.7377 - www.barrettsdesigncenter.com

SOUTH MAIN AVENUE
BROOKINGS, SD 57006

605.692.7377
AND IN DESMET, SD

605.854.9377
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 “Tell everyone about the project you are working on. You never know who 
has a great piece of advice or a connection to a helpful mentor. ”  

Kirsten Gjesdal, The Carrot Seed Kitchen Co.

“Do your research, make sure your product or service is something you 
are passionate about, and get involved in the Brookings Area Chamber 
of Commerce right away. Brookings has some of the best people, and 
connecting with other area businesses to promote our community is so 

important for all of us! Also, hire a business coach or work with a group of 
your peers to constantly improve yourself and your business. ”  

Casie King, KCK Wildfire Cheer

“Think out of the box and maybe think about starting out smaller. When you 
start small, it is much easier to grow. Don’t over-extend your pocket book!”  

Karen Burns, The Ugly Duckling

“LD: Make lists and don’t be afraid to talk to people. When you’re starting 
a business it’s hard to know what to do first. Making a list and prioritizing 

things does wonders for productivity. It sounds simple, but it really was key 
in getting our business going. Secondly, talk to people. When you hit a wall 
and don’t know what to do next, figure out who might have the answer, and 

call them. Always set up appointments and be considerate of their time, 
and if you do that you’ll be surprised at the wealth of knowledge people will 

be willing to share with you. 

DS: For someone that hasn’t done it, starting a business may seem 
impossible or insurmountable. It really isn’t. It’s a series of small steps until 
you’re ready to launch. Chip away at the things you know you have to do 

bit-by-bit. If there is something that you’re uncertain of, be resourceful and 
find someone who can answer your questions. Friends and family that have 
started their own business can be great resources, as well as departments 
in the state that can tell you what your business needs to do to get set up.”  

Luke Davidson & Daniel Stratton, Zip Dish Delivery

“The advice I would give is the same that I was given: There is more 
abundance in the world than we realize. Just look at the animals that 

scurry about our parks and streets; they never go hungry or go without 
shelter as a result of their intense motivation to be fed and clothed. As an 

entrepreneur, you have to be as hungry, curious, and as willing to take

the risk to cross the street and shake a hand as the darn squirrel running 
through the neighborhood.” 

Dennis Willert, Willert Wellness & Chiropractic

“Do your homework. Write your business plan, use the right resources 
that are FREE and available to you right in Brookings, and be as prepared 

as you can possibly be. Once you set those beginning expectations 
appropriately it’s easier to roll with the punches later on. Other advice 
would be to save money for living expensese should your business not 

generate the income you need right away. Some great advice we got early 
on was to “grow until it hurts, then think of hiring/expanding/taking the next 

step.” 

We’re also part of a marketing mentorship program through the BEDC. 
Take advantage of all the experience and new entrepreneurs who are 

going/have gone through the same steps you’re about to take. It’s much 
more powerful to join forces than go it alone.”

Carrie Kuhl, Hitch Studio

“Go to business school; join service clubs to give back to your community. 
Seek advice from others like bankers and insurance people. Live by the 

golden rule, this town will be awesome to you!” 
Jerry Miller, Winks Jewelry

“Make sure it is something that you really want to do. It can be a hard 
couple years when you first open, it is so important to love what you are 

doing...especially if you aren’t making any money!” 
Jenna Friedrich, FarmHouse Fancy

“My advice, prepare for anything. Start by taking a sheet of paper and draw 
a line down the center. On the left side write down some of the worst things 
that you think could happen, for example, my vehicle breaking down on the 
way to an important meeting, or a fire starting in your building. In the other 
column write down how you would prepare for those types of extremes.  

Critical thinking is important to any business owner. Preparing yourself for 
those types of challenges makes the smaller things that come up feel like 

a breeze.”  
Nick Schmeichel, Sideline Productions

Any advice you would give others lookings to start a business in Brookings?
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 “You don’t know what you don’t know until you know it. I’ve spent money on 
things I shouldn’t have, took too much time on certain projects, and have 
made all sorts of silly decisions, but at the time, I didn’t know any better. 
There are plenty of things I would have done differently looking back but I 

try not to focus on them. Instead, I learn and move forward.”  
Kirsten Gjesdal, The Carrot Seed Kitchen Co.

“Looking back nine years later, I can’t believe my family took this giant leap 
of faith with as little preparation and research as we did. Our staff spends 

countless hours on training and certification, but actually running a business 
was not as much of a priority when we started out. We truly wanted to 

offer a service to the community, but didn’t focus on keeping that business 
running while we did that. By the grace of God we not only survived, but 

thrived while we were working backwards – creating a business plan to fit 
our passion instead of the other way around! If I could go back in time and 

do things different I would definitely do my research and prepare a business 
plan, but I’m not sure I would change anything else. I was 24 years old 

when I opened the doors at Wildfire and so much of this journey has been 
just growing up and the knowledge you gain along the way.”  

Casie King, KCK Wildfire Cheer

“LD: Not that I can think of.  

DS: I wish we would have had a bit more confidence in ourselves and our 
idea before it took off and in the initial stages after it launched. If we had, I 
think we may have not hesitated on approaching restaurants in Brookings 

sooner. We needed to keep in mind that we had a solid service that people 
demanded, and that it was a win-win for the restaurant partners. That kind 

of confidence and knowledge makes our service an easy sell to any 
restaurant we approach today.”  

Luke Davidson & Daniel Stratton, Zip Dish Delivery

“There is no crystal ball. My magic formula for success consists of 
persistence and perseverance. There have been amazing highs and equal 

challenges that come, but each has brought a lesson to be learned, shared, 
and reflected upon. I wouldn’t change how anything has turned out--I’m living 
my dream and sharing it with as many people as I can run across the street 

to meet! I’m hopeful it will be you someday. Together, we will find better 
health for you.” 

Dennis Willert, Willert Wellness & Chiropractic 

“I can’t think of one thing I would do differently. Each challenge has been a 
learning experience which creates growth individually and as a business.”

Carrie Kuhl, Hitch Studio

“Never look backwards!” 
Jerry Miller, Winks Jewelry

“I don’t think so. Each success and failure made me better at what I 
do.  I took a leap and have never regretted it. ” 

Jenna Friedrich, FarmHouse Fancy

“Honestly, no. Of course there are always things that could be done 
differently, but then you can’t learn from those mistakes. I like to plan 

five years at a time, and roll with the punches as they come. Just try and 
prepare yourself for challenges you may face, and have fun. Starting a 

business can be like paddling a boat upstream with a 20 mile per hour head 
wind. It can be really difficult, but when you get to that next stop the feeling 

is fantastic. You only have one life to live. Make it count.”  
Nick Schmeichel, Sideline Productions

Is there anything you would do differently?

Cover Story

976 22nd Ave South, Brookings • (605) 697-7285 
M-F 8a - 6p, Sat 9a - 5p, Sun 11a-4p • www.karlsonline.com
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frozen goods - 
all year long!
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Entrepreneurs come in all sizes and shapes, from all walks of 
life and across all markets and industry sectors. One “title” for 
such a varied and diverse group seems a bit misrepresented or 
under appreciated. So, what is the common thread that binds 
this group together? Is it a thread or is it more of a passion or 
mindset - a belief in the ability to create a better tomorrow, expand 
opportunities and challenge limits.

Many of us are dreamers and believers, but it is the doers that 
earn the “title” of entrepreneur. These individuals have taken action, 
and that makes all the difference. This action leads to impact; 
building and strengthening the local economy.

•  Entrepreneurs take action and respond to unmet needs 
and/or create new markets through innovation. By being 
aware of their local community and its unmet needs, entrepreneurs 
are able to capitalize on opportunities to fill a gap in the market. 
By utilizing local assets and providing an innovative solution to 
meet those needs, they help keep business local and support the 
economy.

•  Entrepreneurs take action by developing new 
technologies (products or services) that promote 
efficiencies. The development of new technologies tends to 
lead to increased efficiencies. These efficiencies may be seen 
in a variety of ways: increased output, lower production costs, 
expanded distribution, product diversification, new product 
development, etc. These efficiencies can lead to increases in 
profitability, expansion and growth.

•  Entrepreneurs take action and bring competition to the 
market. By providing additional options or new and innovative 
solutions to the local market, entrepreneurs stimulate competition. 
With competition comes the need for businesses to be innovative 
to remain viable. As the process continues, it becomes a positive 
loop of innovation, entrepreneurship and economic development.

•  Entrepreneurs take action by providing employment 
opportunities. In opening new businesses, entrepreneurs provide 

Entrepreneurs: Action Leads to Impact
by Jennifer Quail, Director of Entrepreneur Support, Brookings Economic Development Center

new and sometimes unique employment opportunities. Depending 
on the market, these positions may require additional training or 
specific degrees. As a result, these additional opportunities may 
help to retain the local workforce or even be an attractive option to 
recruit individuals to the community.

•  Entrepreneurs take action by developing wealth 
creation and sharing. New businesses generate new 
opportunities for wealth creation. This is evident not only in the 
entrepreneur themselves, but also through the hiring of employees. 
Salaries and wages spent locally continue to support the economy. 
In addition, entrepreneurs are often times very philanthropic 
and give back in many ways (time, talent, financially) to their 
communities with the desire to continue to strengthen and grow the 
local economy.

Action leads to impact. Entrepreneurs’ actions can change 
the way we live and work, improve our standard of living and 
most definitely impact economic development. As the Director 
of Entrepreneur Support with Brookings Economic Development 
Corporation, I assist entrepreneurs to help them take action and 
have an impact here in our community!

Brookings Economic Development Corporation

THE CARROT SEED KITCHEN CO.
310 Main | Downtown Brookings

carrotseedkitchen.com

Now offering a 
selection of delicious 
local & gourmet food!
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By Dr. Ryan Van Zee, Executive Director, Kelley Center for Entrepreneurship 
& Teresa Quinn, Assistant Director, Kelley Center for Entrepreneurship

The Kelley Center for Entrepreneurship at Dakota 
Wesleyan University does more than talk about business 
ownership, we make business owners. Dr. Ryan Van Zee 
and Teresa Quinn are both professors at DWU, Executive 
Director and Assistant Director of the Kelley Center for 
Entrepreneurship respectively, and co-authors of the 
textbook The Entrepreneurial Experience: Start Your 
Business. This textbook is a step-by-step guide which 
students follow to start businesses. Knowing students 
do not have extra money laying around to invest in their 
business, the textbook directs students on starting their 
small business with little to no start-up capital. Van Zee and 
Quinn have identified multiple free or reduced cost, services 
online for small start-up businesses. Each student enrolled 
in Van Zee and Quinn’s ENT224 classes – Entrepreneurial 
Leadership – starts a small business based on the principle 
of the book and the student’s own interests. This fall 
semester, we have 52 businesses, which will be showcased 
on October 24th at the DWU Entrepreneurship Mall in the 

Sherman Center. Products and services include lawn services, 
crafts, candles, clothing, and specialty DWU items.

The concept for this course came after years of frustration 
with traditional entrepreneurship textbooks that taught the 
theory of starting and running business, but with no real 
business ownership experience. Van Zee and Quinn also 
believe that business terms such as LLC, profit and loss, and 
economics belong at the back of the book, because people 
don’t really embrace the importance of these things until they 
are the student’s own terms. Thus, this class was designed for 
students to learn by doing, or by owning. Student’s learn the 
principles of business and business ownership by engaging in 
customer research, social media marketing, web development, 
sales, and other business ownership duties related to their 
business. This is the third semester of teaching this way, and 
Van Zee and Quinn have high expectations. The two initial 
semesters using this method, one ground and one online, 
produced 50 businesses!

The Entrepreneurial Experience
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Assisted Living & Memory Care | 605.692.6311 | 2015 8th St S | Brookings | edgewoodseniorliving.com

We all 
have fears...
Senior living should 
not be one of them. 

For a limited time only, receive ...

1st Month’s FREE!

Assisted Living & Memory Care | 605.692.6311 | 2015 8th St S | Brookings | edgewoodseniorliving.com

We all 
have fears...
Senior living should 
not be one of them. 

For a limited time only, receive ...

1st Month’s FREE!
For a limited time only, receive ...

1 Month FREE!
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Health Care, Inc.

THIS SEASON AT

We accept ALL PATIENTS of ALL AGES-
those on Medicare, Medicaid, with or without insurance.

Sliding Fee discounts available!

De Smet Dental Services | De Smet | 605.854.3444
De Smet Community Health Center | De Smet | 605.854.3455
Howard Community Health Center | Howard | 605.772.4574

Prairie Wind Dental | Howard | 605.772.4703
Lake Preston Community Health Center | Lake Preston | 605.847.4484

Medical Services
Family Medicine, Immunizations,
X-Ray, Lab Services, Women’s Health,
Pediatrics, Behavioral Health

Dental Services
Dental Hygiene Services, 
Sealants, Extractions,
Crowns & Bridges, 
Restorative & Cosmetic 
Dentistry, Dentures
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Starting a business can be one of the most rewarding activities 
of your life, however it can also be one of the most intimidating to 
start.  Searching the phrase “How to Start a Business” in a web 
search engine recently yielded over 800 million results. How does 
a soon-to-be entrepreneur sift through this amount of information 
to find good advice?  This is where your local office of the South 
Dakota Small Business Development Center (SBDC) often enters 
the picture.

The SBDC is a statewide organization that is dedicated to 
assisting local entrepreneurs and business owners by helping 
them start, grow or transition a business.  The SBDC offers 
confidential, no-cost business advising to over 1,200 clients a year 
in South Dakota.  In 2016, our SBDC clients injected over $90 
million of capital into the state and saw increased sales of over 
$70 million.  The SBDC network covers the entire state of South 
Dakota through regional offices and there is also a dedicated, 
local satellite office in Brookings hosted by the Enterprise Institute.  
The SBDC network receives primary funding from the US Small 
Business Administration and the SD Governor’s Office of Economic 
Development.  Locally, the Brookings satellite office is also funded 

Supporting Entrepreneurs in Brookings
by Jeff Eckhoff, State Director, SD Small Business Development Center

through matching funds by Vision Brookings and the  
Enterprise Institute. 

Our core mission is helping our clients develop their business 
plan and it should be noted that business planning is not just for 
startups.  More and more we see clients who are established 
businesses coming in to have us take a look at their numbers for 
a new project or to run ideas past our staff.  Our staff at the SBDC 
is key to our success as they bring many years of experience and 
great backgrounds from industry, banking, finance and as business 
owners themselves.

As a key part of their business plan, we help our clients develop 
their financial projections.  Our financial modeling program is 
proprietary and recognized by many of the lenders across the state 
which brings recognized credibility when it comes time to go to the 
bank.  In addition, our knowledge of local loan funds and federal 
and state loan programs assist our clients in finding and accessing 
capital that is appropriate for their needs.

For more information, contact Tim Weelborg at the Enterprise 
Institute/SBDC – 605.697.5015 or www.sdbusinesshelp.com.

3M Brookings, 
proud to be named one of 
Prairie Business Magazine’s
Top 50 Places to Work.

Now Hiring http://3m.com/careers-us
Full-Time Employee Benefits:
• Medical Benefits offered day 1
• Dental, Vision and Life Insurance
• Employee Stock Purchase Plan
• 401(k) with Company Match
• Parental Leave
• 12 Paid Holidays
• Competitive Wages
• Advancement Opportunities

3M is an Equal Opportunity Employer (disability/veteran).
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by Barb Heller, Entrepreneurial Studies Coordinator, South Dakota State University

Entrepreneurial Opportunities at SD State

The Entrepreneurial Studies program at South Dakota State 
University (SDSU) was launched in 2004, and has since helped 
hundreds of SDSU students, and other stakeholders from 
across the State and region, explore and experience many 
entrepreneurship-focused offerings.

Today, SDSU students can engage in Entrepreneurial Studies 
through the major or minor programs, or through individual 
entrepreneurship courses. More than 130 students currently study 
in the major program. In addition to these academic options, many 
co- and extracurricular activities are also available.

In the classroom, students learn how to think creatively, 
recognize opportunities, and identify the resources needed to 
productively pursue their own ideas.  Much of the curriculum 
emphasizes experiential learning, and the importance of developing 
ideas into new ventures by first starting with individual interests, 
abilities, experiences, and social and professional networks. 
Guest speakers are regularly invited on campus to share their 
entrepreneurship stories and experiences with students.

Outside of the classroom, SDSU students have the opportunity 
to connect with other entrepreneurially-minded individuals through 
involvement in two different student organizations: Collegiate 
Entrepreneurs’ Organization (CEO) and SDSU Change Makers. 
CEO’s mission is to inform, support, and inspire college students 
to be entrepreneurial, and seek opportunity through new enterprise 
creation, networking, and leadership development. CEO regularly 
hears from invited speakers, tours local businesses, and attends 
regional and national conferences. The SDSU Change Makers 
organization brings together an interdisciplinary group of students 
to promote creativity, problem solving, engineering  
and entrepreneurship.

Through the SDSU Entrepreneurial Studies program, students 
also have the opportunity to compete in one or more idea, 

prototype, and business plan competitions. For example, the 
First Dakota National Bank New Venture Plan Competition invites 
students from any discipline on the SDSU campus to submit a new 
venture plan of their own creation that describes the opportunity/
business model, the market need, and the operating requirements 
for the new venture. Cash prizes totaling up to $10,000 are 
awarded to the winners.

The SDSU Entrepreneurial Studies program also hosts an 
annual, statewide entrepreneurship education conference called 
“Launch” during the third week of February. Launch is a one-day 
event that advances entrepreneurship education throughout South 
Dakota by providing a platform for students, educators, economic 
development professionals, and community leaders to come 
together to hear from local and national entrepreneurship experts 
and discuss best practices. More information about Launch can be 
found at sdlaunch.com (with exciting details about the 2018 event 
coming soon!).

If you have questions about, or would like additional details on 
the SDSU Entrepreneurial Studies Program, contact Barb Heller at 
barb.heller@sdstate.edu.

South Dakota State University

Hours
Arboretum

Open dawn to dusk 

Formal Gardens &
Education and Visitor Center

Monday - Saturday, 9 a.m. - 5 p.m. 
Sunday, 12 noon - 5 p.m.

For current events
McCroryGardens.com | 605-688-6707 

today!
Friend of McCrory

D     iminish the frenzy of fall by strolling 
through our region's only botanical gardens.

We rely on private funding to grow.
Become a 

Visit us all month long in October
   Special events featured each Sunday,  
  along with free-will donation for admission.
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by Mark Luecke, Managing Director and CEO, Prairie AquaTech

It Takes a Special Village

You have probably heard the proverb, “it takes a village”. 
It means that a child has the best ability to become a healthy 
adult if the entire community takes an active role in contributing 
to the rearing of the child. With the utmost respect to the 
proverb’s origin, our recent experience highlights that it takes a 
special village to support entrepreneurship. Brookings has been 
a very special village to us.

Entrepreneurship and starting new businesses, especially 
commercializing university research, is eerily similar to raising 
a child. A new idea starts small, and has the best ability to 
become a healthy business if the entire community takes an 
active role in contributing to building the business. We have 
experienced first-hand the very active role that Brookings plays 
as we have built South Dakota Innovation Partners, Prairie 
AquaTech, and Medgene Labs.       

Start-up success begins with civic entrepreneurs who 
think “community first” and have built successful businesses 
themselves. We have learned and grown under the experienced 
leadership of Van Fishback, Al Kurtenbach, and Gene McGowan. 
These gentlemen have helped us make sound business 
decisions, and while contributing to the success of the 
community in the process.

SDSU and its world-class researchers have provided, and 
continue to provide, an endless source of new ideas; and most 
importantly, they have provided, and continue to provide, the 
resources to test and advance the best ideas that actually solve 

market problems, including the global need for high quality 
protein and more effective vaccines.  

Brookings Economic Development Corporation (BEDC) and 
other community partners have helped us leverage private 
investment capital with public funding to create unique and 
important entrepreneurial infrastructure, including the 30,000 
square foot AgTech Center for Rural Enterprise, which has 
allowed us to scale up university research and establish new 
operating businesses in surrounding rural communities. Prairie 
AquaTech Manufacturing in Volga will be a good example of this 
community effort.  

Other critical success factors have included establishing 
strategic partnerships with industry leaders, such as South 
Dakota Soybean Processors, Redfield Energy, and Christensen 
Farms, and employing the best students from our state 
university system who have literally poured their hearts and 
souls into building these businesses from an idea on a piece of 
paper.

While there is much more work that needs to be done, and 
entrepreneurs never really complete the “building” process, 
it is important to recognize what has worked and share our 
gratitude.  

Therefore, our best advice to others starting new businesses 
– surround yourself with good people, and start your business 
in Brookings, because it truly takes a special village.

Special Interest
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On March 14, 2014, I was given the opportunity to purchase 
Creative Printing. My uncle’s family had owned the business 
for 25 years, and they decided it was time to move on to new 
ventures. The date was July 1, 2014, the day my family signed 
the paperwork to finalize the transaction … and we were off and 
running. The process of purchasing Creative Printing was not easy, 
but I was very fortunate to have a team of experts.

It takes a banker, one in a quality financial organization that 
believes in the direction you are going. The largest mistake you 
can make is not having a good partner in your lending institution. 
I needed to be able to walk into their office and talk about a very 
private matter and feel confident they have my back. I can honestly 
say I have walked into that office with my head down feeling like the 
train has left the tracks and walked out with a renewed attitude to 
reach our goals. Remember your banker has seen and experienced 
everything you are going through, better and worse, so lean on that 
expertise. If you don’t have that with your financial institution, find 
a different one. That doesn’t mean find one that will loan you more 
money, find one that believes in you and can help you structure a 
successful plan. 

You’ll need an accountant that has your business and personal 
goals laid out in front of them. They need to know where you are 
going. You cannot hit a target if you don’t have one. Similar to my 
banking partner, I can walk into my accountant’s office yell, scream 
and cuss about what is happening. She looks at me while telling me 
of a similar situation she just handled for someone else, and it all 
works out. If you don’t have that with your accountant, find a new 
one. You will want your accountant to be honest with you about 

Unofficially Speaking
by Brad McGirr, Owner, Creative Printing

how things are going in your business. Great, good, or bad, they 
have to be able to look you in the eye and say this is working or 
this isn’t working and we need to fix this. 

The question that needs a strong answer when purchasing an 
existing business is “Why is the seller selling?” I was certainly 
fortunate that I knew the seller. They were selling because they 
reached a different stage in their life; they weren’t trying to jump 
out of a sinking ship. If I was not purchasing from family and known 
the business, I would have had to have a solid answer to that 
question. Do your homework with your accountant and banker. Let 
your experts help you be honest with the answer. It is easy to let 
the emotion and excitement of a new business drive your decision, 
so trust your experts’ advice. 

I could go on for pages about the team it takes to make 
our business work. My uncle’s family helping us avoid pit falls, 
employees with 30+ years’ experience, vendors bringing new 
ideas, equipment repairmen that understand how important it is to 
keep things running. The list feels endless. 

Our staff at Creative Printing has years of experience in the 
printing business. I am a third generation print shop owner. We 
have the best of the best working here. Some of them, since 
before I was in high school. We are great at the printing business. 
We are not great at the banking business. We are not great at the 
accounting business. That is why we hire others in those areas. Our 
philosophy is do what we do well, and trust the experts to do what 
they do well. It allows us to focus on our products and customers 
instead of being bogged down by something we are not equipped 
to handle. Good luck!



October 2017 19The Special Interest

The Brookings Area Chamber of Commerce & MetaBank 
have combined to promote shopping local.   Since 2009, 
MetaBank has paid purchase fees for over 11,000 Chamber 
Cash gift cards for the Brookings Area Chamber of Commerce.   
Chamber Cash cards are a prepaid visa gift card that can be 
used at any location in Brookings.  It is a great way to promote 
your community without the additional cost of a purchase fee 
for the card. 

 MetaBank has been a supporter of the Brookings Area 
Chamber of Commerce for years. Through this support they 
have raised awareness of businesses throughout of community 
and our surrounding area by the sale of Chamber Cash cards. 
Businesses purchase these cards for employee gifts and 
individuals purchase these for personal use or gifts for others. 
There is always a need for Chamber Cash and this collaborative 
effort has been bringing awareness to area businesses for 
more than eight years. The Brookings Area Chamber wants to 
thank MetaBank for this partnership with the Chamber Cards 
for the past eight years. As of October 1,2017 the Brookings 
Chamber will no longer be providing the Chamber Card 
program. However, MetaBank will continue to offer gift cards to 
the public to be used in Brookings businesses. 

 Give the perfect gift of endless possibilities this holiday 
season. Our Mastercard® Gift Cards allow your friends and 
family to select their gift of choice. For a limited time, Nov 1 – 
Dec 31, 2017 you can get them at a $0 purchase fee*.

 Gift Cards are a brilliant way to check off your shopping list. 
Here’s why:

•  Choose from a variety of card designs including limited 
editions

Shop Local, Buy Chamber Cash
by Brookings Area Chamber of Commerce & MetaBank

•  Load any amount, from $10 to $1,000

•  Take your cards immediately – we load and activate on site

•  Use domestically everywhere debit Mastercard is accepted

 Stop by MetaBank at 600 Main Ave., in Brookings to find out 
more.

SuperheroeS WantedSuperheroeS Wanted

earn as much as $350 this month  
& $100 this week!
Donate life saving plasma. 

You have the power to save lives!

We guarantee the best donor 
fees in our marketing area!

BrInG In thIS Coupon 
For an eXtra 

$10 BonuS!

093CPM

New donors only. Not valid in conjunction 
with any other referral fees or bonuses.

Biotest Plasma Center
718 22nd Avenue South

Brookings, SD 57006
(605) 691-6214    

BiotestPlasmaCenterBrookings @BPCBrookings

Schedule an appointment at 
biotestplasma.com

Copyright © 2017 Biotest Pharmaceuticals Corporation. All Rights Reserved.

093_SH_3_67x4_875_4cFA.indd   1 3/17/17   4:57 PM

605-692-0955

NO CREDIT CHECK  •  FREE DELIVERY  •  RENT TO OWN  •  PORTABLE BUILDINGS

*$0 purchase fee valid from Nov 1 to Dec 31, 2017. Regular purchase fee up to $6.95. Monthly 
inactivity fee of $2.95 after 12 consecutive months of inactivity. Lost/stolen replacement card fee of 
$5.00. Gift Cards issued by MetaBank, Member FDIC, pursuant to license by MasterCard International 

Incorporated. MasterCard is a registered trademark of MasterCard International Incorporated.
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THANKS FOR ANOTHER AMAZING 
DOWNTOWN AT SUNDOWN!

JOIN US THURSDAYS NEXT SUMMER,
JULY 12 - AUGUST 23
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Great health care starts near home.
Start at Brookings Health System.
When Mary Ann Skubic was hospitalized this past summer, she was impressed
with all of the up-to-date changes at the new Brookings Hospital. She also 
appreciated that her husband didn’t need to drive to Sioux Falls to visit her. 

According to Mary Ann, “That was so nice to have it be right here and have nice
facilities like we do.”

Watch Mary Ann’s story at www.brookingshealth.org/MaryAnnSkubic.   

AMSDELL’S
1929 Hwy 14 ByPass  .  Brookings, SD 57006  .  605.692.8323

605-692-4911

www.brookingsculligan.com
Brookings, SD 57006

Culligan Water of Brookings

Switching
ForGood

Are you

For details visit
www.SwitchingForGood.com

M E M B E R  F D I C
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September’s Membership Mixer was held at Sanford Health. 
Members had the opportunity to see the recent expansion 
of the clinic and take a tour of Sanford Profile, as well as 

Sanford Home Medical. The food was delicious (and healthy!) 
and there was even a furry little friend Wally (a companion 

dog) that made the rounds! Thanks to all who attended, and 
to the numerous Sanford branches for hosting!

Membership
Mixer

Faces & Places showcases today’s professionals “on the move”.
Faces & Places

Kerrie Vilhauer 
is the director of marketing at the 
Children’s Museum of South Dakota. She 
is responsible for managing and guiding 
the voice and message of the Children’s 
Museum, including working with media, 
promoting and maintaining its brand, and 
preparing for the future of communication. 
She is excited to share the museum’s 
mission to spark imagination and learning 
for all children - and their grown-ups - with 
play, creativity, and discovery. Kerrie looks 
forward to getting to know the Brookings 
community and invites you to stop by the 
museum and join the fun.

Tapun Sa Win 
Through December 31, 2017 

Public Reception: October 19
5:00–7:00 p.m. | Discussion at 5:45 p.m. with Dr. Craig Howe
Organized by the Center for American Indian Research and Native Studies

605.688.5423 | SouthDakotaArtMuseum.com 
1036 Medary Avenue | Brookings, SD 57007

PUT YOURmoney
WHERE YOUR

SHOP LOCAL.

H O U S E  I S

760 22nd Avenue • Brookings • 605.692.9233
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Ambassador Visits

FAIRWAY INDEPENDENT MORTGAGE CORPORATION
412 5th Street, Brookings, SD 57006

www.fairwayindependentmc.com

Faces & Places

THE CARROT SEED KITCHEN CO.
310 Main Avenue, Brookings, SD 57006

www.carrotseedkitchen.com

PRAIRIE SOUL STUDIO
986 22nd Avenue S, Suite B, Brookings, SD 57006

www.prairiesoulstudio.com

INTERIM HEALTHCARE
510 Main Avenue #6, Brookings, SD 57006

www.interimhealthcare.com/sxfallssd

Chamber News

Get Fraud-Defender!
There’s only one you.

Let’s keep it that way.

Brookings | 1441 6th Street | (605) 692-8600

FUEL • FEED • AGRONOMY • LP • GRAIN
204 1ST STREET SOUTH • PO BOX 127 • BROOKINGS, SD 57006

AURORA, SD • CLEAR LAKE, SD • TORONTO, SD
VOLGA, SD • WHITE, SD

605-692-6216

NOW IS THE TIME TO 
ORDER SOIL SAMPLING 

AND FALL FERTILIZER 
APPLICATION 

www.agfirstfarmers.com
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TH INGS  TO DO
April-May

V I S I T B R O O K I N G S S D . C O M
SUBMIT YOUR EVENT ONLINE

FIND MORE INFORMATION

Six Characters in Search of an Author
sdstate.edu

19/22

LEAD | Power of Culture
brookingschamber.org

15

23/25 State FFA Convention
aged.sdstate.edu

WILL Luncheon | Teresa Lewis
brookingschamber.org

10

14
Mother’s Day Lunch Buffet
prairieplay.org

Mother’s Day Brunch
mccrorygardens.com

Brookings Friends of NRA Banquet
friendsofnra.org

27

Arbor Day 5K
prairiestriders.net

28

20
LEAD | Melanie Brown
brookingschamber.org
Chamber Membership Mixer
brookingschamber.org
ThirdThursday: Golf Course Design
mccrorygardens.com

30 Science Sunday
prairieplay.org

06
SDSU 131st Annual Commencement
sdstate.edu
SDSU Softball vs. Western Illinois DH
gojacks.com
SDSU Baseball vs. Western Illinois
gojacks.com

05
Leadercast: Powered by Purpose
brookingschamber.org

SDSU Baseball vs. Western Illinois
gojacks.com

04 Sub40Social
brookingschamber.org

1/22 Stick Work Residency at Children’s Museum of SD
visitbrookingssd.com

07
SDSU Baseball vs. Western Illinois
gojacks.com

SDSU Softball vs. Western Illinois
gojacks.com

7/13 National Travel and Tourism Week
visitbrookingssd.com

09
LEAD: The Power of Attitude & Perception
brookingschamber.org

Big Sioux Water Festival
bigsiouxwaterfestival.org

16
Easter Brunch
mccrorygardens.com
Science Sunday
prairieplay.org

22
Downtown Brookings Open Space Tour
brookingsedc.com
Saturday in the Studio
prairieplay.org
Brookings High School Prom
brookings.k12.sd.us

23
Rammed Earth Construction Lecture
agmuseum.com
Six Characters in Search of an Author
sdstate.edu
Science Sunday
prairieplay.org

25
Kristin Chenoweth
sdstate.edu

SDSU Speaker Series | Dr. Charalampos Kaolodimos
sdstate.edu

29
“I’m Ready for Summer” Triathlon
prairiestriders.net
Junk Jam
swiftelcenter.com
Saturday in the Studio
prairieplay.org

12
National Public Gardens Day
mccrorygardens.com
Sensory Friendly Play
prairieplay.org
Scotty Roberts 5K
prairiestriders.net

13
Brookings Marathon | Half Marathon | Relay
prairiestriders.net
Brookings Radio Spring Shopping Expo
swiftelcenter.com
Brookings Pop-Up Market
brookingsedc.com

Now Open Brookings Farmer’s Market
Saturdays 9AM-1PM

TH INGS  TO DO
October-November

V I S I T B R O O K I N G S S D . C O M
SUBMIT YOUR EVENT ONLINE

FIND MORE INFORMATION

26/29 Brookings Community Theatre Presents: 
Unwrapped
visitbrookingssd.com

15
SDSU Women’s Basketball vs. North Dakota
gojacks.com

Wall Street Wednesday
facebook.com/woodenlegsbrewing

Wall Street Wednesday
facebook.com/woodenlegsbrewing

25

Brookings Farmer’s Market
brookingsfarmersmarket.com

28

02
SDSU Men’s Basketball vs. South Dakota Mines
gojacks.com
SDSU Women’s Basketbal vs. Northern State
gojacks.com

27 Brookings Critical Mass Bike Ride
visitbrookingssd.com

11
Veterans Day Memorial
swiftelcenter.com
SDSU Football vs. Illinois State 
(Military Appreciation Game)
gojacks.com

SDSU Men’s Basketball vs. University of Mary
gojacks.com

12

Political Mondays at Upstream Coffee
facebook.com/brookingscoffee

13

10
Sensory Friendly Play
prairieplay.org
SDSU Men’s Basketball vs. UC Irvine
gojacks.com
SDSU Women’s Basketball vs. NJIT
gojacks.com

26
SDSU Women’s Basketball vs. MSU-Moorhead
gojacks.com
Thomas Rhett
swiftelcenter.com

14
Brookings Chamber Music Society Presents:
Room Full of Teeth
gojacks.com

SDSU Men’s Basketball vs. Alabama State
gojacks.com

Political Mondays at Upstream Coffee
facebook.com/brookingscoffee

23

Political Mondays at Upstream Coffee
facebook.com/brookingscoffee

30

John Barleycorn Returns: Legal Liquor after Prohibition
agmuseum.com

03

First Chance Bonanza PRCA Rodeo
swiftelcenter.com

03/04

SDSU Football vs.North Dakota State
(Dakota Marker Game)
gojacks.com

04

Wall Street Wednesday
facebook.com/woodenlegsbrewing

08

16/18 BHS Fall Musical 
brookings.k12.sd.us

Political Mondays at Upstream Coffee
facebook.com/brookingscoffee

06
Political Mondays at Upstream Coffee
facebook.com/brookingscoffee

20

Wall Street Wednesday
facebook.com/woodenlegsbrewing

22

01
WILL Luncheon | Suzi Kalsow
brookingschamber.org
Wall Street Wednesday
facebook.com/woodenlegsbrewing

Exhibit Opening | Groundbreakers: 
Early Agricultural Scientists & Engineers of SDSU
agmuseum.com

16
Third Thursday at the Gardens
mccrorygardens.com
Artist Reception | Peter Reichardt & 
Andres Torres
southdakotaartmuseum.com

Chamber Membership Mixer | Alumni Center
brookingschamber.org
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October-November

V I S I T B R O O K I N G S S D . C O M
SUBMIT YOUR EVENT ONLINE
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44,000 

square feet  

of indoor
space 

on 4 acres

of Prairie! Museum Hours 
Tue-Sat: 10am-5pm 

Sun: 12-5pm 
 

Closed most Mondays. 
Check our website 
calendar for more 

information.

“Say 
Cheese.”

Must See  

Attraction! 

 

-Travel Channel

Best of  
the Midwest! 

 
-Midwest Living 

Magazine
Must See  
Museum!  -Chicago Tribune



www.DakotalandFCU.com  
Brookings 697.5922 | Volga 627.5880

Dakotaland FCU
509 N. Main Street
Redfield, SD 57469

*****ECRWSS*****
Local 
Postal Customer

PRSRT STD
US POSTAGE

PAID
PERMIT 180

57350 Bring this ticket in for a 

FREE GIFT
We will be set up on the east side of the court 

February 1, 2014 : Double Header begins at 3:00 pm
Greeno Building: 502 E. 2nd Street - Redfield, SD

Dakotaland Night with the Pheasants

       Redfi eld – Doland Pheasants vs. Wessington Springs Spartans

www.dakotalandfcu.com

The LINK
414 Main Avenue
Brookings, SD 57006

YOU SHOPPING+

DOUBLE THE REWARDS
Use your VISA® Credit Card to Earn 2X the Reward Points 

November 1 – December 31, 2017

www.DakotalandFCU.com  
Brookings 697.5922 | Volga 627.5880 www.ScoreCardRewards.com

Postal Customer
*****ECRWSS*****

PRSRT STD
US POSTAGE

PAID
PERMIT 180

HURON SD 57350

The LINK
415 8th Street South
Brookings, SD 57006


