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ExpErt CarE. hErE for you.
At Sanford Health Brookings Clinic, we give you the options you want in 
order to have the pregnancy experience you’ve planned. We are here before, 
during and after childbirth to provide expert care for you and your baby. 

Your pregnancy.
Your provider.

Call (605) 697-1900 to  
schedule your appointment.

Julie  
Cameron, CNP

Tamara  
Fuller-Eddins, MD

Kristin  
Hermanson, MD

Vickie  
Reiff, CNM

Sarah  
Roe, CNM

Brenna  
Tate, CNM
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Leadership Brookings: Class of 2017 
The Brookings Area Chamber of Commerce is 

excited to announce the start of the 2016-2017 
Leadership Brookings Program on November 8th. 

 Leadership Brookings is a four month leadership 
preparation program for individuals looking to 
develop leadership skills, expand civic awareness 
and build relationships. This year participants 
will meet from 8 AM to 12 PM, twice a month 
between November and February. Topics for 
discussion and exploration include city, county 
and state government along with manufacturing, 
entrepreneurship, agriculture and alternative 
energy, healthcare, workforce and education. 

 During the program, participants will learn 
and practice leadership skills for use in their 
professional and citizenship roles. Additionally, participants build networks with 
current and emerging leaders, learn about community issues, and experience the 
rewards of working in service to others. 

I am pleased to lead the next Leadership Brookings class of 2017. We are 
excited to work with our business community and to get the journey started for 
this year’s class of 28 participants. In the next four months these individuals will 
experience the Brookings area in a new light and our hope is that they continue to 
stay involved in the progress and excitement of our great community.  

Chamber Director Message 
By David Merhib, Executive Director

A R E A  C H A M B E R  O F  C O M M E R C E
&  C O N V E N T I O N  B U R E A U
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the Brookings Area Chamber of 
Commerce, in partnership with 
area businesses, organizations 
and educational institutions from 
Arlington, Aurora, Brookings, 
Estelline, Flandreau and Volga.

Brookings & Huron

Rebecca Wetrel – 3M Company 
Jessie Myhre – Avera Medical Group 
Brookings 

Jennifer Soma – BankStar Financial 

Justin Bucher - Banner Associates 

Waylon Blasius – Banner Associates 
Jenny Jasper – Brookings Area Transit 
Authority 

Gavin Weber – Brookings Health System 
Kevin Catlin – City of Brookings  
Carrie Benson – Children’s Museum of  
South Dakota 

Eric Kannegieter – Creative Printing   

Mitch Steinhoff – Eidsness Funeral Home 
Brittany Kreul – First Bank & Trust 
Leah Burzlaff – First Bank & Trust 

Lisa Milton – First Bank & Trust 

Makayla Herman – First Bank & Trust 
Marc Venekamp – First Bank & Trust 

Sadie Pravecek – First Bank & Trust 
Amy Ballou – Helpline Center 

Scott Krantz – Larson Manufacturing 

Carrie Mahlke – MetaBank 
Charney Wentworth – MetaBank 

Jackie Anderson – Swiftel Center 

Kenneth Briggs – Swiftel Communications 

Lisa Kalt – TruCount CPA 

Jessica Baxter – The UPS Store

Kyleigh Cramer – Volunteer Service Bank

Jacob McGlade – Wells Fargo Bank

Samantha Tupper – Wink’s Jewelry

The 2016 Leadership Brookings class participants:
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Your 

We accept
Sanford, Avera, 

DakotaCare, 
BlueShield, and 

all major 
insurances!

De Smet Community Health Center 
De Smet | 605.854.3455

HORIZ  N
Health Care, Inc.

INSURANCE.

Your 
HEALTH CARE.

Right here
IN YOUR
COMMUNITY.

Lake Preston Community Health Center 
Lake Preston | 605.847.4484

Howard Community Health Center 
Howard | 605.772.4574
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Parade of Lights
Downtown Brookings
7 PM
Watch dazzling lights make their 
way down Main Avenue between 
8th and 3rd Street. 
Sponsored By: Hy-Vee &  
Papa John’s

Virtual Festival of Trees
brookingsartscouncil.org
We’re moving the Festival of Trees 
online!  Send a photo of your 
beautifully lit tree to directorbac@
swiftel.net by November 23rd to 
be featured and voted on.

Historic Trolley Rides
Children’s Museum of SD
5 - 7 PM (LAST RIDE Leaves at 6:30 PM)
Climb aboard a horse drawn trolley 
and experience the Central
Residential Historic District. 
Sponsored by: Brookings Historic 
Preservation Commission

Free Play & Cookie Decorating
Children’s Museum of SD
5 - 7 PM
Sugarcoat your evening with cookie 
decorating and a hot chocolate bar.

Letters to Santa
Hitch STudio
4 - 8 PM
Write and mail a letter straight to 
Santa in the North Pole!

A R E A  C H A M B E R  O F  C O M M E R C E
&  C O N V E N T I O N  B U R E A U
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Working with successful multigenerational family businesses, we’ve 
found that family business leaders who are strategic and work closely 
with the next generation are in a good position to hand over their 
business with confidence.

EY’s latest report, Preparing or procrastinating? How the world’s 
largest family businesses undertake successful successions, found that 
for most of the family businesses we surveyed, the advisory board has 
primary responsibility for succession (44%), followed by the owner/
family council (23%) and the CEO (22%). Working as a team to focus 
on preparing the next generation helps embed transparency in the 
business and set it up for success.

Here are four things family business leaders should consider now to 
help prepare the next generation:

[1] Start your success plan today

Despite succession being acknowledged as a high-priority issue, 
many family businesses lack a detailed plan. To successfully organize 
generational change in your business, you’ll need to consider the 
practical, objective, technical and emotional aspects involved. In 
addition to the financial and legal aspects of your succession, you’ll 
need to take a step back and consider personal objectives and values 
for your business and family members to resolve any emotional issue 
that may impact the next generation. Preparing your succession plan 
early allows for the next generation to have ample time to learn and 
adjust to the next phase of the business.

[2] Take an honest look at who can lead the business

When making the decision of who will one day lead your business, you 
should consider that not all family members may have the desire or 
the skills necessary to take on a leadership 
role. If you’re unsure if the business can be 
led by a family member, don’t be afraid to 
explore alternatives for leadership. This may 
include searching within the family circle, 
among existing managers or advisory board 
members, or considering possible external 
candidates. Your ultimate goal is to ensure 
that your succession plan doesn’t come as a 
surprise to the family, and that the success of 
the business isn’t compromised by the ultimate 
change in management.

[3] Enable formal and informal 
learning opportunities

For next-generation leaders, a well-rounded 
education is certainly important. While 
understanding strategic and big-picture 
thinking can be difficult to learn in a classroom, 
the next generation can benefit from learning 
about topics such as business ownership, 
advisory boards, governance and basic 
accounting skills. Helping the next generation 

DON’T BE 
AFRAID
TO USE ALL THE COLORS 
IN THE CRAYON BOX.

760 22ND Avenue   |   Brookings   |   605.692.9233

4 Tips to Prepare the Next Generation For the Family Business
by David Fabian and David Steinberg

develop an international outlook, considering secondments to overseas 
locations and attending robust training programs designed for new 
leaders can also help prepare them for future interactions.

Equally important are learning opportunities outside the classroom. 
Providing the next generation with exposure to key contacts in the 
business through informal meetings, company news emails, and 
family and company histories is a great way to introduce them to the 
business. Helping them learn about your industry through trade events 
and relevant publications and having them stay on top of hot topics and 
trends in the industry can provide a solid starting point. Inviting them to 
attending family meetings and board meetings is also a great way to 
help them build their network.

[4] Embrace an innovative and entrepreneurial spirit

To succeed for generations, family businesses need to embrace the 
entrepreneurial spirit that drove the company founders who established 
the business. As you prepare for the next generation, understand that 
they’ll bring new ideas and perspectives to the business that may be 
different from what you’ve established. These new ideas and concepts 
should be celebrated to move the business forward. Embracing 
innovation and creating an enterprising environment will demonstrate 
your acceptance of change and allow innovation to flourish in the 
company for the future.

Generational change in family businesses is a highly complex 
process and can often become a balancing act for the family, the 
company and the owner. Leaders who approach succession planning 
as a journey rather than an endpoint can help the next generation 
prepare for the next exciting phase of the family business.

Source: Fabian, David and Steinber, David, EyVioce, Forbes.com; Forbes BrandVoice™, April 11, 2016



8 November 2016The

  Let’s get 
to work.

Tell your story. Win business.  

Midco® Advertising and Production Services 
Advertising helps win customers, drive sales and strengthen bottom 
lines. Trust yours to Midco. From creative and scriptwriting to shooting 
and editing, our award-winning production team will create an 
advertisement that speaks directly to your customers. We can produce 
your commercials in-house with state-of-the-art facilities – all within 
your time and budget needs. Contact us today.

1.800.888.1300 • Midco.com/Business 

© 2016 Midcontinent Communications. All rights reserved.
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Since 1984 Make-A-Wish® South Dakota has been giving 
hope, strength and joy to sick kids and their families across the 
state, including several kids each year from the Brookings area.

    When the organization started 32 years ago, it was led by 
a handful of generous volunteers and donors who granted six 
wishes the first year. The initial wish was for Krista, 16, from 
Viborg who wished to meet folk singer John Denver.  Today, 
Make-A-Wish South Dakota grants 50 to 60 wishes annually 
and has granted more than 1,220 wishes over the last three 
decades. 

    “Not only have we touched the lives of more than 1,220 
kids across the state, but also their parents, siblings and family 
members,” Paul Krueger, President and CEO, said. “We estimate 
we have touched the lives of thousands of people during a time 
that they need something positive to look forward to  
and experience.”

     The grassroots organization, which is part of Make-A-
Wish® America, is one of 62 chapters nationwide. Make-A-Wish 
South Dakota is an independent 501(c)3 organization with a 
statewide board of directors. Money raised in the state stays 
local. Today, a staff of six with offices in Sioux Falls and Rapid 
City and more than 250 volunteers, help the organization fulfill 
its mission. 

Non-Profit Nook

Make-A-Wish® South Dakota Strives to 
Reach Every Eligible Child
by Paul Krueger, President and CEO, Make-A-Wish South Dakota

November 2016

     To qualify for a wish, a child must be between the ages 
of 2 ½ and 18 and facing a life-threatening – progressive, 
degenerative, or malignant - medical condition at the time of 
referral. Referrals can be made by medical professionals, 
parents, guardians or family members of the sick child, or by the 
sick child.

     Wishes generally fall into four categories: I wish to be…, 
I wish to go …, I wish to have … and I wish to meet … The 
average cost of every wish is nearly $7,000. Financial support 
comes from individuals, businesses and fundraising events. The 
grassroots support that began in 1984 continues today.  

    “Our vision is pretty straightforward. We want to make 
sure that every eligible child in South Dakota receives a wish,” 
Krueger said. “One common misperception is that we only serve 
kids who are terminally-ill. Nationally, 70 percent of the kids we 
serve beat their illnesses and survive.” Krueger added that some 
parents with financial means don’t want a wish for their child, 
thinking it will take away from a child who needs a wish more. 
Krueger said socioeconomic status doesn’t matter. “Make-A-Wish 
is a magical experience that the average individual can’t attain 
on their own,” he said.  605.335.8000 or 800.640.9198.   

Kaylee, 5 at the time, of Volga and her family traveled to Walt 
Disney World for her wish in 2015.

David, 16, of Elkton and his family traveled to Utah this past 
summer to meet Rachel Coleman from Signing Time.

 Learn more at southdakota.wish.org or by calling 605.335.8000 or 800.640.9198
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Generations of Giving
by Angela Roden, Sales Manager, Allegra

Much of how area companies do business has changed over the 
past 31 years, but one thing has remained constant for Allegra Design 
Print Mail: putting community first. 

David and Angela Roden have grown a family business that debuted 
as Insty-Prints in 1985 under the ownership of Dave’s parents, Doris 
and Jim Roden. Together, the couple has maintained the company’s 
core – offering traditional offset printing – while evolving to offer 
broader based, multi-channel marketing communications services. 

But Allegra is about much more than a long tradition of high-quality 
products and superior customer service. 

Giving back

“We don’t just work here,” said Angela. “We live here, we play here 
and we give back to our community.” In the past ten years, Allegra 
Design Print Mail has given more than $75,000 in free services and 
other support to nearly 100 local organizations.

“One way we give back is through the FootPRINT Fund each fall,” 
Angela explained. “Local nonprofits are encouraged to apply, and 
we choose several of them to receive awards that go toward their 
marketing needs.” Beyond the FootPRINT Fund, the Rodens continue 
to give, providing in-kind and cash support to many other local 
organizations and educational institutions.

One-stop resource

A wide range of business marketers have come to depend on the 
locally owned and operated business. Whether it’s for business cards, 
a large banner, graphic design, or direct mail, Allegra is the area’s 
leading convenient one-stop resource.

Allegra’s staff takes pride in working with their friends and 
community members. Clients range from individuals to Fortune 500 
marketing executives. And some are driving more than an hour to work 
with Allegra.

The company is now customizing more apparel than ever before, 
with both embroidery and silk screening. Promotional products have 
also been a huge growth area, as marketers see the value of extending 
their brand messages through affordable ad specialties like pens, 
calendars, mugs, USB drives and thousands of other business gifts  
and giveaways.

“As a partner for these broader services, our customers can be 
confident that all of their marketing pieces will be consistent and 
look the same – from their business cards to their polo shirts to their 
banners,” said Angela.

Allegra’s technical capabilities combine with a talented in-house 
design and creative team to see projects through from start to finish. 
And when customers use one source for all their graphic design, 

printing and 
mailing, they 
gain the special 
knowledge and 
expertise for 
understanding 
how all the pieces 
fit together – and 
avoid unnecessary 
waste. 

“The benefit is we can design with printing and mailing in mind, 
saving time and money,” Angela said. “It can be very frustrating for a 
company with a limited budget to find out a designer has created a 
beautiful mailer that costs a fortune to print and doesn’t meet  
postal regulations.” 

What’s new?

Allegra recently expanded their sign division. They are now able 
to produce vinyl vehicle graphics, business and directional signage, 
yard signs, and banners all under one roof.  Some of the material 
options available include canvas, non-slip floor graphics and even 
custom wallpaper. “By using odorless, water-based latex ink, Allegra 
can provide outstanding image quality, consistency, and durability. 
Healthier printing is perfect for the healthcare and food industry, as well 
as being kind to the environment,” said Angela. Learn more online at 
allegrabrookings.com.
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From Humble Beginnings
by Jay Bender, President, Falcon Plastics

In 1975, a couple in their early 40s with four children (ages 9 
to 18) decided to risk it all. They sold their home in Minneapolis, 
took all the equity and started a business in Brookings, SD. That 
business was Falcon Plastics, Inc. They had a couple of partners, 
including a public company in Sioux Falls called Raven Industries. 
Raven became their first customer and the business was off and 
running. They had five used injection molding machines, some 
used tool room equipment, three employees and a lot of hard 
work! Times were lean but they persevered and slowly built the 
business into a successful venture. 

Even though it was not started as a family business, all 
four children worked for Falcon in one way or another during 
their childhood and as adults. Eventually, Jay and Guy Bender 
became leaders in the company and helped their parents grow 
the business. In 1997, Falcon purchased Raven’s ownership in 
the business and it became 100 percent family owned. It also 
represented one of Raven’s best investments in their company 
history. 

In 2003, the second generation purchased Don and Carol 
Bender’s ownership in Falcon Plastics. Only about 33 percent 
of businesses are able to make the transition from 1st to 2nd 

generation. Much of the success of this transition goes to Don 
and Carol’s willingness to let go and have confidence in the 2nd 
generation. The Prairie Family Business Association was also a 
very big help in opening the lines of communication and educating 
everyone involved in a healthy process for success. The 3rd 
generation is now involved in the operations of Falcon  
 

 

Plastics and are represented by cousins Kyle and Jenn Bender. 
The transfer of ownership from the 2nd to the 3rd generation 
has begun, but it is a long process in order to not burden the 
company. 

Falcon Plastics is a custom injection molding and blow 
molding company that primarily produces plastic components 
and assemblies for other manufacturers in the region, across 
the country, and worldwide. It has grown from the small 5,000 
sq. ft. facility in Brookings in 1975 to three facilities in South 
Dakota totaling over 200,000 sq. ft., a facility in Lexington, TN 
totaling over 50,000sq.ft., and a partnership in a molding facility 
in Suzhou, China. Falcon Plastics operates more than 100 molding 
machines, 24 hours a day, and has nearly 300 employees. It 
is proud of its employees and its customers and works hard to 
partner with both for success. They plan to continue to grow 
across all of their operations in a positive and healthy way so they 
can continue to support their customers, their employees and the 
communities they are a part of.

Member’s Voice
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A “Sign” of a Successful 
Family Business
by Stuart Stein, General Manager, Stein Sign Display

Our family business is unique because there are actually three 
sign businesses under the same ownership. Stein Sign Display 
and Elite Signs & Graphix are the retail divisions of our company 
and ESCO Manufacturing is a wholesale company. There aren’t 
many businesses that have a wholesale and retail division, 
but each company has stood the test of time and thrived by 
providing quality signs to their respective customers for  
many years.   

It all started in 1952, when Clint L. Stein returned to 
Watertown after serving in the Air Force in World War II and 
began working at Ralph’s Neon. He later purchased the business 
and changed the name to Hi-Way Sign Company, largely because 
it was located on Highway 212 and had many billboards across 
the state. In 1972, the name of the company was changed 
to Stein Sign Display. To this day, Stein Sign Display is the 
premier sign provider of Northeast South Dakota. In addition to 
providing signs to the end user, Stein Sign Display is the go-to 
company for repair and maintenance on existing signs. We will 
be celebrating our 65th year next year!  

Clint had a very mechanical mind and was creative too. He 
patented a machine he called “The Rollformer” which was able to 
produce a sign frame with one sheet of metal, which ultimately 
was the reason he started the wholesale sign business, called 
ESCO Manufacturing, in 1965. Other sign companies wanted to 
buy this product from ESCO because it was a great value and 
of supreme quality. For many years, “The Rollformed Sign” was 
the cornerstone product that ESCO produced. But as times have 
changed and technology has evolved, “The Rollformer” hasn’t 
been used for well over a decade! It’s amazing that the product 
that ESCO was founded on is no longer offered, but yet the 
company has adapted to the changes, needs, and demands of 
the sign industry. Today, ESCO is one of the largest wholesale 
companies in the nation and ships signs internationally everyday.  

Elite Signs & Graphix was acquired in 2011 to provide an 
even broader array of sign products. Elite Signs & Graphix is 
able to produce smaller signage such as wall signs, flat panel 

signs, view through graphics on windows, vinyl decals, etc.  
Coupled with ESCO’s capability, our company can provide 
signage in any style, size, or design. Stein Sign Display and 
Elite partner together on a regular basis to ensure all of our 
customers’ signage needs are met.  

Mark Stein, current owner and son of Clint Stein, began 
his career in the sign industry in 1980.  Eight years later, he 
purchased both Stein Sign Display and ESCO and has since 
grown the businesses substantially. In 2000, ESCO opened 
another production facility in Webster, SD. Between the two 
locations, there are over 75,000 square feet of production 
space.  

In 2014, Stuart Stein (son of Mark and grandson of Clint), 
started working full time at Stein Sign Display as the General 
Manager. Growing up and being around the business, Stuart has 
experienced multiple jobs within the company throughout the 
years. He still has his first time card from 1991, when he was 
9 years old, after being assigned paper-shredding duties on a 
Saturday morning.  

Approximately 120 people are employed within the three 
companies. Fun Fact: The first employee Clint Stein ever hired 
for ESCO in 1965 is still actively employed and making signs to 
this day! With over six decades of experience, our company is 
committed to building and providing the best quality signage at 
the greatest value available in the marketplace. We would love to 
partner with you on your next sign project. 

We are proud to be a part of the Brookings Chamber 
and being actively involved with various community events.  
Upcoming projects that Stein Sign Display has in Brookings 
include the new theater (Cinema 8), Manpower, H&R Block, 1000 
Degree Pizzeria, SGS, and a few others that are currently in  
the works.  
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The Little Yellow Paper
by Larry Ammann, Owner, The Town & Country SHOPPER 

The Town & Country SHOPPER, located in the downtown 
Brookings area, published its first edition on March 17, 1971 (St. 
Patrick’s Day), while sharing office space with State Farm agent, 
Harry Mansheim at his present location at 511 Main Avenue. 

Larry Ammann and Richard Grebel started this new venture 
and were joined shortly after by Larry’s brother Lon Ammann, 
and future sister-in-law Dianne (Fassett) Ammann. Dianne 
remained a dedicated and integral part of the business until 
her sudden, untimely passing in 2012. In 1984 Richard Grebel 
resigned his position leaving Larry as the sole owner.

In 1977 The SHOPPER moved to it’s current location at 609 
5th Avenue. For 45+ years, the SHOPPER has employed many 
family members including Larry’s wife Lynda, children Craig 
and Pat, daughter-in-law Heather, a niece, a nephew, cousins 
and grandchildren as well as a very dedicated, supportive staff, 
who have been like family members. Namely, Patti Guss and 
Genevieve Fish, who were valued employees for 35 years and 23 
years respectively. 

In 2013, together with Larry’s two sons, Craig and Pat and 

daughter-in-law Heather, the SHOPPER became what is now 
known as The Town & Country SHOPPER, Inc. The desire to 
keep the very principles the SHOPPER was built on is of utmost 
importance to this generation while also growing the business 
to succeed not only in print but also adding an additional 
media for delivery. Since that time, the creation of the website 
townandcountryshopper.net originated, and the ability to view 
The SHOPPER in its entirety was made available online. This 
allowed The SHOPPER to reach more readers well beyond the 
current coverage area. Along with that, came social media where 
you will find many followers of The Town & Country SHOPPER via 
their Facebook page. The print edition and the e-edition remain 
FREE to readers.

The goal of The Town & Country SHOPPER was and still is to 
provide affordable advertising, with blanket coverage to the city 
of Brookings and rural areas, as well as the surrounding twenty-
one towns and their rural communities. The initial circulation of 
over 9,000 weekly copies was met with an immediate warm 
reception from advertisers and readers alike. Helping meet 
delivery needs were the U.S. Postal Service as well as an on-
going crew of young paper carriers. After 40 years of employing 
a cumulative 300+ boys and girls as carriers, the responsibility 
of delivery was relinquished completely to the U.S. Postal 
Service who today provides weekly blanket delivery to over 
20,000 households. The SHOPPER now has an estimated weekly 
readership of approximately 40,000.

The SHOPPER family agrees that the most satisfying part 
of their business is the friendship, trust and loyalty bestowed 
upon them by their advertisers and readers alike, and also being 
in a position to offer a promotional means for the many local 
charitable organizations, benefits, youth needs and activities in 
Brookings and throughout the surrounding communities.
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Brookings Dental Clinic’s Commitment  
to Wellness

by Geoffry Johnson, DDS; Anne Harris, DDS; Christopher Harris, DDS; and Erin Diers, DDS 

The Brookings Dental Clinic has deep roots in the Brookings 
community. Started by Dr. Geoffrey Johnson nearly 40 years 
ago, the Brookings Dental Clinic has grown and evolved with the 
community. Although the profession of dentistry has changed 
throughout the years, the high quality, compassionate care for 
which the clinic is known has remained the same. The clinic treats 
patients of all ages and is proud to be part of such a  
wonderful community.

 To describe this dental practice as a “family” business would 
be accurate in many ways. Dr. Johnson’s daughter, Dr. Anne 
Harris, and her husband, Dr. Christopher Harris, both joined the 
clinic in 2006. Four years ago, Dr. Erin Diers, a close family friend 
and classmate of the Harrises, joined them.  

“I feel incredibly blessed to work with three of the most 
important people in my life,” says Dr. Anne. “My dad is my role 
model. He is kind, humble, and his integrity is unmatched. I always 
tell patients that I have some pretty big shoes to fill.” About her 
husband, she says, “I couldn’t ask for someone more supportive 
and understanding of the challenges that balancing dentistry and a 
family creates. We make a great team as far as juggling a business 
and four young children.” When asked about working with Dr. Erin, 
Dr. Anne says, “Erin is really more like a sister than a friend.  We 
have known each other for over 15 years and been through so 
many of life’s ups and downs together. Besides, what girl wouldn’t 
love working with her best friend every day?” she laughs. 

Family not only describes the relationship that the doctors 
have with each other, but also the relationship with the staff and 

patients. The doctors take great pride in their extremely talented 
and loyal staff. Spending time together both inside and outside the 
office creates a strong “work family” bond. The Brookings Dental 
Clinic also aims to treat each and every patient as family, and it 
has had the unique privilege to share in the lives of patients since 
1978.  

The Brookings Dental Clinic is always accepting new patients 
and would love the opportunity to welcome you to their “family.”  
Learn more at brookingsdentalclinic.com
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“I cook, you clean,” was a rule my family followed growing up. My mom cooked 
90 percent of the time, meaning my dad and I were left with dirty dishes (and full 
stomachs) most nights of the week. At the time, this just seemed like another 
regulation my parents put in place to keep the chaos to a minimum and ensure that I 
didn’t go out into the real world without some sense of responsibility, but looking back, 
it might have been about more.

The time spent together at the table is a great opportunity for parents to role 
model healthy behaviors such as correct portion sizes, consumption of fruits and vegetables, and mindful eating. Development of these 
behaviors at a young age is crucial as children will carry them through into adulthood. This all sounds wonderful, right? But sometimes it’s 
“easier said than done” and maybe you’ve tried family meals at home and have given up because it’s (for lack of a better term) a battle. The 
following timesaving steps will help make your meal ten times healthier and more enjoyable!

 • Take a few minutes at the beginning of the week to plan your meals. Planning will help make trips to the grocery store quicker and 
also save you time on meal preparation.

 • Include your family by letting kids set the table or wash fruits and vegetables.

 • Keep it simple! Opt for healthy no-cook meals such as a tuna sandwich, chopped salad, and sliced fruit.   

Taking only a few hours out of your week to sit down and eat with your children is so important; by setting an example and making small 
changes during meals you have the potential to not only make life-long memories, but also positively impact your child’s future well-being. 

More Than Table Talk
by Krista Leischner, Dietetic Intern,  
South Dakota State University

Choose Brookings Health System for the best local health care. 

BENEFICIAL LOCAL CARE
In between two trips to Italy, Rae Jean Gee had cataract surgery. Her friends recommended
Dr. Ken Knudtson and Brookings Health System. Their recommendation made her feel 
comfortable with Dr. Knudtson and the surgical team. The results: a second trip to Italy
filled with bright colors.

Rae Jean says, “My eyes are so good now. It makes me want to tell people you shouldn’t
wait.”

Listen to Rae Jean’s story at www.brookingshealth.org/RaeJeanGee. 

Follow us onbelbrandsusa.com

Cheese improves 
the flavor of life. 

We wish you a 
happy, flavorful 
Thanksgiving!

312 Main Avenue
Downtown Brookings
carrotseedkitchen.com
605.592.9277

GOURMET INSPIRATION FOR 
ALL YOUR HOLIDAY RECIPES.
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A Living Tradition of Community, Family and Food
by Jan Birkeland, The Pheasant Restaurant & Lounge

Special Interest Story

The Pheasant Restaurant and Lounge is Brookings’ oldest full-
service restaurant, proudly serving as a local hub since 1949. The 
little eastern South Dakota destination has been owned by Brookings 
residents, Ron and Georgie Olson, since 1966. The Olson family 
celebrates a monumental anniversary this year, having operated 
the business for 50 of its 67 years, and for three generations! 
Such notable longevity has been made possible by many dedicated 
employees and a very supportive community.

    Since the Olson’s bought the Pheasant half a century ago, many 
in the family have worked there. Currently, their grandson Michael 
Johnson heads the team with the help of partner Trevor Clements. 
However, the Pheasant’s family-oriented attitude extends beyond 
biology. One of Ron and Georgie’s first hires, Ellie, worked with the 
family until just a few years ago. Still part of the family, she has 
faithfully made the old-fashioned Tom and Jerry batter for the annual 
customer appreciation holiday party for decades. There are so many 
similarly important past and current characters in the establishment’s 
colorful story.

    Countless diners and patrons have been “regulars” since the 
Pheasant’s earliest days. One special couple, daily regulars, saw 

many of their 
nine children 
and even some 
grandchildren 
work their 
first jobs at 
the Pheasant. 
Another regular, 
Dahl, dined 
nightly before going nose deep into a novel over a bottomless pot of 
coffee. His funeral procession passed through the Pheasant parking 
lot. Flowers sent by the Pheasant to his memorial were arranged in 
his favorite, well-used coffee urn. By the following morning, his regular 
table had become a make-shift shrine of cards and flowers. It was the 
end of an era, one that is often fondly recounted.

    History lives on as new traditions continue to be born at the 
Pheasant, from a diverse cross-section of the community supporting 
live music on Mondays to millennials exploring the complexities of 
the wine world with their palate-seasoned Wine Club elders to foodies 
analyzing curious flavors of homemade ice cream. For about the last 
ten years, assistant manager and ice cream artisan Trevor Clements 
has been crafting a frozen tradition that draws as many followers as 
the Pheasant’s more time-tested menu items. Trevor’s ice cream has 
been a coveted treat for the Pheasant’s youngest fans for their entire 
lives. Over the last decade, families and college students have been 
treating themselves to flavors ranging from Candied Bacon to Dark 
Chocolate-Chipotle. And wouldn’t you know it, the night celebrity chef 
Gordon Ramsay stopped in, they had just sold out of ice cream!

    Food and wine endorsed by chefs like Gordon Ramsay and MJ 
Adams and winemakers from around the world, accolades by travel 

writers and food bloggers, 
articles in newspapers as far 
as the Twin Cities, mentions 
in national publications, 
and TV news coverage as 
far away as Nevada are all 
the kind of buzz that would 
put a feather in any team’s 
cap. All hype aside, The 
Pheasant team claims the 
pride and support of the local 
community as the driving 
force in continuing to pour its 
collective heart into genuine 
hospitality and consistent, 
memorable food and drinks. 
Keeping that love alive is the 
Pheasant’s official plan for 
the future.

Get more. Spend less. It’s 
that simple when you get car 
insurance from us. 
Like a good neighbor,  
State Farm is there.®

CALL FOR A QUOTE 24/7.

More  
coverage.
Less  
spendage.

Discounts up to

0901127.1 State Farm Mutual Automobile Insurance Company 
State Farm Indemnity Company, Bloomington, IL

*Discounts may vary by state.

35%
Paul L Kruse, Agent

1024 6th St.
Brookings, SD  57006
Bus: 605-692-5200

paul@paulkruseinsurance.com

Safeco Insurance, with a principal place of business in Boston,  
Massachusetts. ©2013 Liberty Mutual Insurance

KING INSURANCE AGENCY, INC. 
Scott King 
1451 6TH ST 
BROOKINGS, SD 57006 
605-692-0944 
SCOTT@KINGINSURANCESD.COM 
www.kinginsurancesd.com 

AUTO 
HOME 
CLASSIC CAR 
MOTORCYCLE 

RV 
BOAT 
CONDO 
RENTERS 

LANDLORD 
PROTECTION 
UMBRELLA 
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A Little Taste of History
by Amber Stenersen, Team Member,  
Nick’s Hamburger Shop

On SDSU’s Hobo Day in 1929, Harold and Gladys Nikalson fired up 
a little stove burning what was then known as “white gas” and started 
turning out what became the most famous, enduring hamburger ever  
in Brookings.

The hamburgers were different because they were made using a 
tank fry method. The survivor of that glorious hamburger venture is 
Nick’s Hamburger Shop.

When Nick and Gladys’ son, Harold Jr., was old enough, he grabbed 
a white apron and helped serve the hamburgers. He learned the secret 
formula for the Nickburger relish, how to slice the onions just so, and 
the secret mixture of tank fry batter that turned prime hamburger into a 
mouth-watering delicacy. 

On October 18, 1947 (Hobo Day), the Jackrabbits played their 
arch rival the University of South Dakota. It was the shop’s busiest day 
ever.  On that day, they sold 4,450 hamburgers. The record still stands 
today. In 1975, Harold Jr. was ready to retire. Duane Larson purchased 
the shop. He had worked there during high school and college. During 
his venture, the shop was named by the Washington Post newspaper as 
one of the eighty-two most popular hamburger shops in the nation. 

In the summer of 2004, Duane sold the shop to Dick Fergen. Dick 
immediately established regular hours and added catering. He put the 
shop on the internet with its own website, so fans around the world 
could check out what was new at Nick’s.

In October 2013, Dick lost his battle with cancer and his sons, Todd 
and Troy Fergen, took over the business. They plan to run the shop 
how their dad had set it up and that is something you can count on (that 
and a good burger). 

Not much has changed at Nick’s. The hamburgers are still served 
on a square of waxed 
paper to save on 
dish washing, and the 
famous fry method and 
relish are still being 
used today.

The next time 
you’re in Brookings, 
make sure you stop 
into Nick’s Hamburger 
Shop and taste a little 
bit of history, or if 
you’re brave enough, 
try to break the 
record for the most 
hamburgers eaten! 
Either way, you will be 
glad you stopped!
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With our Mobile Deposit, you can deposit your checks whenever 
and wherever it’s convenient for you! No more trips to the bank 
– and no lost lunch hour. Simply download our iPhone®, iPad® 

or Android™ Mobile App (search for “BANKEASY”), then go 
to BANKEASY.COM to enroll in Mobile Deposit. Depositing 
checks is now as easy as a snap of your smartphone!

800.843.1552   |   WWW.BANKEASY.COM

BANK BETTER. BANK SMARTER.

MOBILE DEPOSIT

DEPOSIT CHECKS
IN A SNAP!

$0.50 per check fee for Mobile Deposit utilizing our Mobile App; $0.50 per deposit fee for 
Mobile Deposit utilizing a flatbed scanner. Standard messaging and data rates from your 
cell phone provider may apply.

104 West 6th Street, Brookings
692-4722 • www.insurance4sd.com

Sami Anderson
OFFICE ASSISTANT

Marvin Bleeker
OFFICE ASSISTANT

Jessica Blum
AGENT

Terry Anderson
OWNER/AGENT

AFFORDABLE 
HEALTH AND 
LIFE INSURANCE

Perkins Storage and Transfer

PERKINS Storage & Transfer Co.
MOVING WITH CARE, ANYWHERE    SINCE 1919

416 Third Avenue • Brookings, SD

605-692-2041 USDOT#969
MC#81290
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803 Main Avenue South • PO Box 58 • Brookings, SD 57006
Office 605.697.5544 • Fax 605.697.5548

Loaders.  Attachments.  Excavators.  Lifts.  Tools. Trailers & More.

www.brook ingsrent -a l l . com

Sterling Technology is a third generation manufacturer of bovine 
colostrum products that was founded in 1982 by Eudell Aaberg.

Eudell and two other investors started the company in Toronto, South 
Dakota and begin selling colostrum products with a focus on animal 
nutrition.

In 1987, Randy Kjelden purchased the business from his father in law.

The animal health line was expanded with a focus on new born 
animals. “NurseMate” was developed and has become a well-known name 
in the animal health industry.

In 1994, the Dietary Supplement Education Act was passed which 
allowed companies to use research to promote the sale of their dietary 
supplements into the human markets.

Human nutrition soon became the area of growth for Sterling. A 
new facility was constructed in Brookings in 2000 and a major plant 
expansion in 2009 to take care of the growing demand. Products are 
shipped throughout the US and to more than 25 countries.

Derek and Dustin Kjelden (Randy & 
Lujeanne’s sons) were involved in the 
business at a young age and joined the 
company fulltime in 1997 and 1999. The 
entire Kjelden family now works together 
as a team.

The commitment to quality has been 
the most important driving factor to 
Sterling since day one.

Sterling has focused on expanding 
the product range through research 
partnerships with SDSU, UC Davis, 
Cornell, Texas University Medical Branch, 
and corporate industry leaders.

The research Sterling funds are 
creating novel products that no other 
company is currently producing.

Growth Through Innovation
by Derek Kjelden, Vice President, Sterling Technology

Ag Community

Our dedication to research and quality allows us to have relationships 
with a broad range of companies that see the advantages of a novel 
colostrum product.

Sterling is the largest dedicated colostrum producer in the world. All 
equipment is engineered to process colostrum, which is more sensitive to 
heat than standard dairy products.

Our location in Brookings allows us to draw raw colostrum from across 
the U.S. giving us access to hundreds of thousands of cattle. Each cow 
will produce approximately two gallons of colostrum once a year. With 
employees and warehouses located in SD, CA, ID, MI and NY, we are 
able to reach a number of the states surrounding these locations. We are 
fortunate to have a conscientious and dedicated group of employees here 
in Brookings and in our other locations.

Randy’s #1 priority was a commitment to a quality product with 
research and science. With Randy’s passing in January of this year, Derek 
and Dustin know the expectations to continue with this commitment.

NO CREDIT CHECK  •  FREE DELIVERY  •  RENT TO OWN  •  PORTABLE BUILDINGS

AVAILABLE AT AGRI-TECH
 605-692-0955
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Family Connections in Agriculture
by Ben Stout, Agricultural Development Representative, 
South Dakota Department of Agriculture

The LINK Magazine theme for this month provides an excellent 
opportunity to share a few of the facts about the family business of 
agriculture, and the timing is perfect.  We are currently in the middle 
of the fall harvest season, which is one of the most important times 
in the agricultural calendar for many of the producers in our state 
and region. For the next few weeks, long hours will be worked by 
thousands of people in our area who are dedicating their lives to 
producing the food and fuel for our nation. Many of these producers 
are hardworking families who help grow the culture and the economy 
in our state.

There are a few statistics about South Dakota’s farms and ranches 
that readers of this column may find interesting. For instance, did 
you know that there are over 31,000 farms and ranches in our state?  
And, did you know that 98 percent of those farms and ranches are 
family owned and operated? It is easy to see that the majority of 
these businesses are family businesses.

Family farms are a critical component of our economy. It is 
estimated that South Dakota’s agriculture industry is responsible for 
about 20 percent of the jobs in our state, and the economic impact 
of this activity is about $25.6 billion dollars each year. Dollar figures 
and statistics can help describe the relationship between family and 
business, but there are some aspects of family business that cannot 
be quantified.

Family farms and ranches are also a key element of our culture, 
and our family connections to the ag industry are a source of pride 
for our state. Each year, the South Dakota Farm Bureau and the 
South Dakota Department of Agriculture honor farms and ranches 
that have been in the same family for 100 years or more. Since the 
program began in 1984, 2,770 farms and ranches – nearly 1 in 

every 10 farms in our state - 
have earned the distinguished 
honor of being Century Farms.  
Century Farms are honored 
by a special ceremony at 
the State Fair every year, and in 2016, there were 51 additional 
operations added to that list. Part of that ceremony is also dedicated 
to Quasquicentennial Farms, which are farms that have been 
operated by the same family for 125 years or more. A total of 29 
Quasquicentennial Farms were honored as part of that ceremony  
in 2016.

Fall is a great time of year to thank a farmer, rancher, or ag 
industry professional for what they do, as they are an important 
part of our state’s culture and economy. Their dedication to family 
business is something that our state can be very proud of, and I 
encourage you to show your appreciation for those who may be 
involved in the ag industry in South Dakota.

Gustafson Krogman & Assoc.

Stephanie Severson
605-690-3520
stephanie@century21gka.com
Century21Brookings.com

OPEN A NEW DOOR TODAY

Edman Westland Addition
Volga, SD

SOLD

SOLD SOLD
SOLD

SOLD
SOLD

SOLD
SOLD

SOLD SOLD

SOLD

SOLD

SOLD

JOIN US ALL 
MONTH! 

FRIENDS & FAMILY 

NIGHT
WEDNESDAY, 

NOVEMBER 23, 2016 
NIGHT BEFORE THANKSGIVING
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Tori Afdahl,  
recently joined the BankStar Financial team as 
their new Credit Analyst/Loan Administrator. 
Tori graduated from South Dakota State 
University last May with a degree in business 
economics. Tori grew up in Faith, SD and 
worked at 1st Financial Bank USA this past 
summer. Tori is happy to be back in the 
Brookings community!

Faces & Places showcases today’s professionals “on the move”.
Faces & Places

WHAT’S A SECOND OPINION WORTH?

Securities and investment advisory services are offered through Thrivent 
Investment Management Inc., 625 Fourth Ave. S., Minneapolis, MN 55415, a 
FINRA and SIPC member and a wholly owned subsidiary of Thrivent Financial, 
the marketing name for Thrivent Financial for Lutherans, Appleton, WI. Thrivent 
Financial representatives are registered representatives of Thrivent Investment 
Management Inc.  
For additional important information, visit Thrivent.com/disclosures. 

28506  N7-15

A lot—when it comes to your investments. As a Thrivent Financial 
consultant I can look at your portfolio with fresh eyes to determine 
if it is aligned with your goals.
No matter which way the financial markets are going, together 
we’ll determine whether any changes are needed to help keep 
your investment plan on track.

Contact me today for a complimentary portfolio analysis.

Erich L. Olson
CFP®, ChFC®, CAP®
Financial Consultant
Brookings Area Associates
601 4th St., Ste. 103
Brookings, SD 57006

605-692-6643

Thrivent Financial was named  
one of the “World’s Most Ethical 

Companies” by Ethisphere  
Institute 2012–2016.

Appleton, Wisconsin • Minneapolis, Minnesota • Thrivent.com • 800-847-4836

Certified Financial Planner Board of Standards Inc. owns the certification marks 
CFP® and CERTIFIED FINANCIAL PLANNER™ in the U.S.
“World’s Most Ethical Companies” and “Ethisphere” names and marks are 
registered trademarks of Ethisphere LLC.

Taylor Kiehl,  
is a junior at South Dakota State University 
studying graphic design. She is excited to 
share her talent and passion for graphic 
design, photography, retail and weddings. 
Taylor is thankful for this wonderful opportunity 
and to be able to work with Carrie and Renee. 
Stop in to Hitch and check out what they all 
have to offer!

Abbi Sudtelgte,  
a Brookings Area native, loves any opportunity 
that allows her to grow professionally while 
serving the community of Brookings. This 
is why her role at Hitch is the perfect fit. 
Assisting with Hitch Studio events, writing 
blogs for the website, and promoting all things 
Hitch are some of her other duties. Abbi is 
currently a graduate student at SDSU working 
on her Masters in education with an emphasis 
in student affairs administration.

Ashley Abrahamson,  
joined the Swiftel Center in October as the 
Event Coordinator. In her role she will manage 
event information, coordinate event functions 
and supervise event services. Ashley has 
lived in Brookings for the last 18 years and 
graduated from SDSU with a bachelor’s 
degree in Consumer Affairs. She has served 
on the Downtown at Sundown planning 
committee and provided face painting for the 
past two years.

FUEL • FEED • AGRONOMY • LP • GRAIN

204 1ST STREET SOUTH • PO BOX 127 • BROOKINGS, SD 57006
AURORA, SD • CLEAR LAKE, SD • TORONTO, SD

VOLGA, SD • WHITE, SD

(605) 692 – 6216

Be Sure To  
Take Advantage  
Of Early Order  

Discounts On Seed
For details visit our website
www.agfirstfarmers.com
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CRICKET WIRELESS
1306 6th Street • 605.691.2531
Brandon Schwans, Store Manager

cricketwireless.com

Ambassador Visits

NUEAR HEARING CENTER
609 Main Avenue • 605.610.2780

Rod Guza, Owner
brookingsnuear.com

Membership Mixer

THINK LOCAL SHOWCASE
Chamber members gathered at the Swiftel Center 
on October 20, 2016 for an evening of learning, 

connecting and fun! The Think Local Showcase allows 
participating businesses to share their products and 

services with other Chamber Members.

New Chamber Members

Word of Life 
Church
308 6th Street
909.213.2098
wolbrookings.com

U.S Senator 
Mike Rounds SD
320 N. Main St., Sioux Falls 
605.336.0486
rounds.senate.gov

Comfort Suites 
University
929 25th Avenue 
800.424.6423
choicehotels.com

1429 
Roadhouse
2515 6th Street 
605.697.3473
1429roadhouse.com

BALLET AND PILATES BY KARIE
308 6th Street • 208.316.7728

Karie Haynes, Owner
pilatesbykarie.com
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T H I N G S  T O  D O
A u g u s t

20-21 SDSU Move-In Weekend, South Dakota State University

SUBMIT YOUR EVENT ONLINE
FIND MORE INFORMATION VISITBROOKINGSSD.COM

2-3 Getting Started with Game Design @ Children’s
Museum of South Dakota, 10AM

17 Music on Main: Plum Crazy @ Nick’s Park, 6PM

1-7 4H Achievement Days @ Swiftel Center

6 SD Kart Club State Championship @ University Plains
Speedway

16-17 The Art of Ancient Greece @ Children’s Museum of South
Dakota, 10AM

4-7 13-14 Minors State Baseball Tournament @ Bob Shelden
Field/Erv Huether Field/Mickelson Field

5-6 South Dakota Cartridge Collector’s Show @ Swiftel
Center

13 Camaro Fun Days @ Pioneer Park, 9AM

15-18 Junior Arborist Camp @ McCrory Gardens, 8AM

No w  O p e n
Brookings Farmer’s Market @ 300 Block of 6th Avenue 
(between the Brookings Library & Courthouse)
Saturdays 9AM-1PM

Connect 2140 Power Hour: Keeping Up with Campus @ First 
Bank & Trust, 12PM2

20 Local Points Go Kart Race @ University Plains
Speedway, 1PM

21 Lucky Duck Pluck & Soggy Doggy Days @ Hillcrest 
Aquatic Center, 3PM

24 Volbeat LIVE in Concert @ Swiftel Center, 6PM

Music on Main: Bobbi Jean @ Nick’s Park, 6PM

25 Open Fiber Arts Fun @ SD Ag Heritage Museum, 9:30AM

Downtown at Sundown @ 5th Street in Downtown 
Brookings, 5PM (FINAL SHOW!)

4 Open Fiber Arts Fun @ SD Ag Heritage Museum, 9:30AM
The Art of Science @ Children’s Museum of South 
Dakota, 10AM
Downtown at Sundown @ 5th Street in Downtown Brookings, 
5PM
Dyeing Using Plants @ SD Ag Heritage Museum, 
5:30PM

3 The Magic of Science @ Children’s Museum of South Dakota,
10AM
Music on Main: Billy Lurken @ Nick’s Park, 6PM

5 McCrory Gardens Annual Garden Party @ McCrory
Gardens, 9AM
Water Carnival @ Hillcrest Aquatic Center, 10AM

9-10 Game Design with Construct 2 @ Children’s Museum of
South Dakota, 1PM

10 Music on Main: Tommy Edwin @ Nick’s Park, 6PM

11 Open Fiber Arts Fun @ SD Ag Heritage Museum, 9:30AM

Paint Like Pollock @ Children’s Museum of South Dakota, 1PM
40th Annual Fine Arts Exhibition @ Brookings Arts 
Council, 4:30PM
Downtown at Sundown @ 5th Street in Downtown Brookings, 
5PM
The Incredible Ewe and You Program @ SD Ag Heritage 
Museum, 6:30PM

18 Open Fiber Arts Fun @ SD Ag Heritage Museum, 9:30AM

Mayor’s Ride & Walk @ Brookings Activity Center, 
5PM
Downtown at Sundown @ 5th Street in Downtown 
Brookings, 5PM

Chamber Membership Mixer @ KCK Wildfire, 5PM
Third Thursday: Many Faces of Hydrangea @ McCrory 
Gardens Ed. & Visitor Center, 6:30PM

27 BHS Girls Varsity Tennis Tournament @ Hillcrest Tennis
Courts, 9AM
Adult Basic Archery @ OAC of South Dakota, 9AM
Wing & Brew Festival @ Swiftel Center, 12PM

Local Points Go Kart Race @ University Plains 
Speedway, 1PM

28 SD Kart Club Bike Race @ University Plains Speedway, 1PM

31 Music on Main: The Bliss @ Nick’s Park, 6PM

Calendar of Events

T H I N G S  T O  D O
Fe b r u a r y

2 Connect 2140 Power Hour: Brookings Hidden Gems @ First 
Bank & Trust, 12PM

5-7 Girls 19U & 12U Hockey Tournament @ Larson Ice Center

3 WILL Luncheon: Hitch Design Studio @ Swiftel Center, 11:45AM

4 Sub40Social @ Performing Arts Center, 4PM

7 Moments to Cherish Bridal Show @ Swiftel Center, 12PM

Science Sunday @ Children’s Museum of South Dakota, 1PM

11
12

14

12-13
12-14

16-
21,23

17 SDSU Speaker Series: Alex Sheen @ Performing Arts 
Center, 7PM

19 Double Artist Reception @ South Dakota Art Museum, 5PM

19-20 Frost Fest, @ Throughout the Brookings Community

20 Saturday in the Studio @ Children’s Museum of South Dakota, 
1PM

18 Chamber Membership Mixer @ BankStar (New Location), 5PM

SDSU Women’s Basketball vs. Denver @ Frost Arena, 7PM

25 SDSU Men’s Basketball vs. North Dakota State @ Frost Arena, 
7PM

SDSU Speaker Series: Eric Berg @ Performing Arts Center, 
7PM

SUBMIT YOUR EVENT ONLINE
FIND MORE INFORMATION VISITBROOKINGSSD.COM

6 Saturday in the Studio @ Children’s Museum of South Dakota, 1PM

SDSU Women’s Basketball vs. North Dakota State @ Frost 
Arena, 4:30PM

SDSU Men’s Basketball vs. IUPUI (Pork Classic) @ Frost Arena, 7PM

13

Legislative Forum: District 4 & 7 @ Brookings City & County 
Government Building, 9AM

SDSU Women’s Basketball vs. Oral Roberts @ Frost Arena, 7PM

Valentine’s Dinner Featuring Persian Cuisine @ Cafe Coteau, 
6PM

State A & AA Gymnastics @ Swiftel Center

Squirt Hockey Tournament @ Larson Ice Center

Family Day @ SD Art Museum, 10AM

Saturday in the Studio @ Children’s Museum of South Dakota, 1PM
SDSU Women’s Basketball vs. Fort Wayne @ Frost Arena, 
2PM

SDSU Men’s Basketball vs. Univeristy of South Dakota @ Frost 
Arena, 4:30PM

Brookings Blizzard vs. Bismarck Bobcats @ Larson Ice 
Center, 7:30PM

Science Sunday @ Children’s Museum of South Dakota, 1PM Lee 

Brice LIVE @ Swiftel Center, 7:30PM

Escape From Happiness @ Performing Arts Center, 7:30PM

20-21 Brookings Regional Home Builders Association Home 
Show @ Swiftel Center

21 Science Sunday @ Children’s Museum of South Dakota, 1PM

Presidio Bass @ Performing Arts Center, 2PM

22 Escape From Happiness @ Performing Arts Center, 2PM

23 L.E.A.D. with Neil Jenson @ Swiftel Center, 8AM

26-27 Brookings Blizzard vs. Minot Minotauros @ Larson Ice Center, 
7:30PM

26-29 Anda Union Residency @ Brookings Arts Council (Through 
March 4)

27 Saturday in the Studio @ Children’s Museum of South Dakota, 1PM

SDSU Men’s Basketball vs. Oral Roberts (Lamb Bonanza) @ 
Frost Arena, 4:30PM

28 Science Sunday @ Children’s Museum of South Dakota, 1PM

T H I N G S  T O  D O
No ve m be r - D e c e m be r

SUBMIT YOUR EVENT ONLINE
FIND MORE INFORMATION VISITBROOKINGSSD.COM

1-3 A Christmas Carol @ Doner Auditorium, 7:30PM

12 BHS Choir Concert @ Performing Arts Center, 7PM

2 Sensory Friendly Night of Discovery @ Children’s Museum 
of South Dakota, 5:30PM

15 Chamber Membership Mixer @ South Dakota Art Museum, 
5PM

6 2016 Ag Appreciation Banquet @ Swiftel Center, 5PM

7 Brookings Blizzard vs. Aberdeen Wings @ Larson Ice Center, 
7:05PM

16 SDSU Men’s Basketball vs. Wayne State (Neb.) @ Frost 
Arena, 7pm

25-26 Midwest Supercross @ Swiftel Center, 7PM

30 SDSU Men’s Basketball vs. Minnesota, Crookston @ 
Frost Arena, 7PM
A Christmas Carol @ Doner Auditorium, 7:30PM

4 A Christmas Carol @ Doner Auditorium 2PM

10 Saturday in the Studio @ Children’s Museum of South 
Dakota, 2PM
Brookings Blizzard vs. Austin Bruins @ Larson Ice 
Center, 7:05PM

8 MMS Band Winter Concert @ Performing Arts Center, 
7PM

17-19 SD State AA Volleyball Tournament @ Swiftel Center

BHS Fall Musical: Beauty & The Beast @ BHS Bell 
Auditorium, 7PM

25 Brookings Blizzard vs. Minot Minotauros @ Larson Ice 
Center, 7:05PM

28 Monday Night Jazz & Blues @ The Pheasant Restaurant 
& Lounge, 7PM

1 Letters to Santa @ Hitch Studio, 4PM

Historic Trolley Rides @ Children’s Museum of South 
Dakota, 5PM
Free Play & Cookie Decorating @ Children’s Museum 
of South Dakota, 5PM
21st Annual Parade of Lights @ Downtown Brookings, 7PM

3 Brookings Radio Holiday Shopping Expo @ Swiftel 
Center, 9AM
Santa Claus is Coming to the Museum @ Children’s Museum 
of South Dakota, 2PM

Brookings Blizzard vs. Bismarck Bobcats @ Larson Ice Center, 
7:05PM

Medieval Christmas Feast @ First United Methodist 
Church, 6PM

11 Science Sunday @ Children’s Museum of South Dakota, 
2PM
SDSU Yuletide Concert @ Performing Arts Center, 
5PM

13 BHS Girls/Boys Varsity Basketball vs. Yankton @ BHS 
Jostad Gym, 6:30PM/8PM

17 Chamber Membership Mixer @ Troy’s Wood 
Specialties, 5PM
Woman Working from Women: A Poetry Ekphrasis @ South 
Dakota Art Museum, 5PM

Third Thursday: Wine Making at Home @ McCrory 
Gardens, 6:30PM

19 Wild Turkey 3D Shoot @ OAC, 4PM

Brookings Blizzard vs. Bismarck Bobcats @ Larson Ice 
Center, 7:05PM

SD Enhanced Concealed Carry Course @ OAC, 1PM20
SDSU Pride Indoor Concert @ Sanford-Jackrabbit Athletic 
Facility, 4PM

21 Monday Night Jazz & Blues @ The Pheasant Restaurant & 
Lounge, 7PM

SDSU Jazz Ensemble @ Performing Arts Center, 7:30PM

22 Playful Preschoolers: Messy Materials @ Children’s Musuem 
of South Dakota, 10AM

26
Brookings Blizzard vs. Minot Minotauros @ Larson Ice Center, 
7:05PM

Small Business Saturday @ Downtown Brookings, 
10AM

29 LEAD: Customer Service Seminar @ Swiftel Center, S1: 9AM/
S2: 1PM

5 Legislative Preview Luncheon @ Swiftel Center, 12PM
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T H I N G S  T O  D O
Fe b r u a r y

2 Connect 2140 Power Hour: Brookings Hidden Gems @ First 
Bank & Trust, 12PM

5-7 Girls 19U & 12U Hockey Tournament @ Larson Ice Center

3 WILL Luncheon: Hitch Design Studio @ Swiftel Center, 11:45AM

4 Sub40Social @ Performing Arts Center, 4PM

7 Moments to Cherish Bridal Show @ Swiftel Center, 12PM

Science Sunday @ Children’s Museum of South Dakota, 1PM

11
12

14

12-13
12-14

16-
21,23

17 SDSU Speaker Series: Alex Sheen @ Performing Arts 
Center, 7PM

19 Double Artist Reception @ South Dakota Art Museum, 5PM

19-20 Frost Fest, @ Throughout the Brookings Community

20 Saturday in the Studio @ Children’s Museum of South Dakota, 
1PM

18 Chamber Membership Mixer @ BankStar (New Location), 5PM

SDSU Women’s Basketball vs. Denver @ Frost Arena, 7PM

25 SDSU Men’s Basketball vs. North Dakota State @ Frost Arena, 
7PM

SDSU Speaker Series: Eric Berg @ Performing Arts Center, 
7PM

SUBMIT YOUR EVENT ONLINE
FIND MORE INFORMATION VISITBROOKINGSSD.COM

6 Saturday in the Studio @ Children’s Museum of South Dakota, 1PM

SDSU Women’s Basketball vs. North Dakota State @ Frost 
Arena, 4:30PM

SDSU Men’s Basketball vs. IUPUI (Pork Classic) @ Frost Arena, 7PM

13

Legislative Forum: District 4 & 7 @ Brookings City & County 
Government Building, 9AM

SDSU Women’s Basketball vs. Oral Roberts @ Frost Arena, 7PM

Valentine’s Dinner Featuring Persian Cuisine @ Cafe Coteau, 
6PM

State A & AA Gymnastics @ Swiftel Center

Squirt Hockey Tournament @ Larson Ice Center

Family Day @ SD Art Museum, 10AM

Saturday in the Studio @ Children’s Museum of South Dakota, 1PM
SDSU Women’s Basketball vs. Fort Wayne @ Frost Arena, 
2PM

SDSU Men’s Basketball vs. Univeristy of South Dakota @ Frost 
Arena, 4:30PM

Brookings Blizzard vs. Bismarck Bobcats @ Larson Ice 
Center, 7:30PM

Science Sunday @ Children’s Museum of South Dakota, 1PM Lee 

Brice LIVE @ Swiftel Center, 7:30PM

Escape From Happiness @ Performing Arts Center, 7:30PM

20-21 Brookings Regional Home Builders Association Home 
Show @ Swiftel Center

21 Science Sunday @ Children’s Museum of South Dakota, 1PM

Presidio Bass @ Performing Arts Center, 2PM

22 Escape From Happiness @ Performing Arts Center, 2PM

23 L.E.A.D. with Neil Jenson @ Swiftel Center, 8AM

26-27 Brookings Blizzard vs. Minot Minotauros @ Larson Ice Center, 
7:30PM

26-29 Anda Union Residency @ Brookings Arts Council (Through 
March 4)

27 Saturday in the Studio @ Children’s Museum of South Dakota, 1PM

SDSU Men’s Basketball vs. Oral Roberts (Lamb Bonanza) @ 
Frost Arena, 4:30PM

28 Science Sunday @ Children’s Museum of South Dakota, 1PM

Explore 

44,000 

sq. ft. of 

indoor space 

on 4 acres of 

Prairie!

Museum Hours 
Tue-Sat: 10am-5pm 

Sun: 12-5pm 
 

Closed most Mondays. 
Check our website 
calendar for more 

information.

Family
 Time.
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www.DakotalandFCU.com

DOUBLE the HELP
this holiday season

Apply Now and Earn 2X the Reward Points  
on your VISA® Credit Card November 1 – December 31, 2016

Dakotaland FCU
509 N. Main Street
Redfield, SD 57469

*****ECRWSS*****
Local 
Postal Customer

PRSRT STD
US POSTAGE

PAID
PERMIT 180

57350 Bring this ticket in for a 

FREE GIFT
We will be set up on the east side of the court 

February 1, 2014 : Double Header begins at 3:00 pm
Greeno Building: 502 E. 2nd Street - Redfield, SD

Dakotaland Night with the Pheasants

       Redfi eld – Doland Pheasants vs. Wessington Springs Spartans

www.dakotalandfcu.com

The LINK
414 Main Avenue
Brookings, SD 57006

Postal Customer
*****ECRWSS*****

PRSRT STD
US POSTAGE

PAID
PERMIT 180

HURON SD 57350

The LINK
415 8th Street South
Brookings, SD 57006


