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By Jennifer Johnson, Executive Director, Brookings Convention & Visitors Bureau

The nature of event planning is dynamic. Event planners 
are constantly working to spice up meeting format, style 
and content to keep attendees engaged. And in this 
digital age, the value of in-person, actual-reality meetings 
are all that more vital. Meetings are an important part of 
business; making face-to-face connections, learning new 
concepts, and breaking up the daily grind to rejuvenate. 
Meetings are also important to the Brookings economy; 
bringing attendees to the community who might not 
otherwise come; staying in hotels, eating at local joints, 
purchasing an item or two to take home, and just maybe 
contemplating the possibility of a return visit. With this 
in mind, keeping tabs on meeting trends is important for 
all businesses catering to the meeting market to ensure 
happy customers and high marks in 2017. Here are some 
meeting trends impacting Brookings this year:

Trend #1 – Big City Fatigue

This is one of many trends for 2017 that bodes well for 
Brookings. Meeting and convention planners are looking for 
second and third tier cities as host cites for their meetings. 
While large cities like Chicago, Orlando or Las Vegas have all 
the glitz and glam, they are the expected choice and this year 
event planners are looking to shake things up. Big cities also 
provide logistical obstacles of moving event attendees around 
and ever increasing safety concerns for meeting participants. 
Smaller cities are the unexpected choice, presenting an 
instantly fresh look to an annual convention or meeting. Not 
to mention guaranteed commute times from the airport to the 
hotel or meeting site. 

Trend #2 Off the Beaten Path

This year, event planners and event attendees are searching 
for authenticity. Connected to the first trend, meeting planners 
want to provide conference-goers with unique experiences 
achieved by working with local venues, artists and food 
offerings. Consider a custom menu reflecting a Midwestern 
farm-to-table concept with locally sourced items or engaging a 
local speaker to share their story linking conceptual ideas and 
best practices to real-world application.

Trend #3 Experiential Meetings

Not all learning styles connect to the keynote speaker model 
and as such, the trend for 2017 is meeting content paired with 

2017 Meeting Trends Impacting Brookings

hands-on learning and team building. Whether it’s outdoor yoga 
in an inspiring space to get those creative juices flowing or 
wandering a historic Downtown to examine architectural styles 
up-close, getting beyond the meeting room expands learning 
opportunities and immediately generates shared experiences 
for attendees. Keeping meeting-goers connected throughout 
the process is a key component of this trend. Don’t overlook 
access to technology and social media – bring on the free Wi-Fi!

Lean into Local Resources

Ok, ok this isn’t an official meeting trend for 2017, but it 
ought to be! Planning a meeting this year? The Brookings 
Convention & Visitors Bureau team has a wealth of information, 
ideas and support services to kick those meeting planning 
efforts into high gear. Check out the Event Planner Guide at 
www.visitbrookingssd.com or set-up a meeting with a team 
member by calling 605.692.6125 - ask for Jennifer, Bridgit 
or Emily. 
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Tourists Take in Children’s Museum and Town

The Children’s Museum of South Dakota has been referred to as 
a Jewel in the Crown for the state,as it provides a wonderful reason 
to visit eastern South Dakota. Since opening in September 2010, 
the Museum has greeted close to 670,000 guests from every state 
and numerous countries all over the world.  

While a frequent place to play and explore for residents nearby, 
it has become a destination location for those traveling the 
Midwest. In 2016, the Museum welcomed over 97,000 guests from 
Midwestern states alone. 

“It’s not unusual to see people come and play at our museum 
who have never experienced our community before,” Executive 
Director Kate Treiber said. “In some ways, we are the welcoming 
committee for the area. We love to share with our guests the 
unique amenities our wonderful community offers, especially for 
those finding their way here for the first time.”

Fairly new to the museum world, word has nonetheless continued 
to spread of the innovative hands-on approach to playful learning 
the Museum offers. The ripple effect has likewise continued, as 
guests go out of their way to travel to the Museum. And while the 
Museum may be an initial draw, these guests explore the town, stay 
in hotels, buy food, gas up their cars, and visit other locations in 

By Randy Grimsley, Director of Marketing, Children’s Museum of South Dakota

Brookings…all creating a positive economic impact for the area. 

The Museum works hand-in-hand with the tourism industry. 
South Dakota Department of Tourism campaigns have featured 
the Museum in signage, print and TV ads, and other promotions as 
they reach out to potential state visitors around the world. Travel 
writers, adventure bloggers and international tour operators have 
passed through to take in the Museum and many aspects of the 
community surrounding it.   “If a visitor is coming to the Museum 
from some distance, they are likely taking in other parts of the town 
and region,” Treiber said. “Together with our partners in the tourist 
industry, we understand the importance of helping each other draw 
visitors to the area and that the payoff can be substantial.”

The Museum has received recognitions as a ‘Must See Attraction’ 
from the Travel Channel, named as ‘Best of the Midwest’ by 
Midwest Living Magazine, received Governor’s Service Star Awards, 
named ‘Must See Museum’ by the Chicago Tribune, recognized as a 
top reviewed location from Yelp and Trip Advisor, and won multiple 
awards for its design elements. In 2016, it received the “Excellence 
in Tourism Innovation Award” from South Dakota Tourism for 
outstanding destination marketing as well as “Tourism Facility of the 
Year” from the Brookings Convention and Visitors Bureau.
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COLORECTAL CANCER

AWARENESS MONTH
Colorectal cancer is

highly preventable
by getting screened.

Call your local clinic to schedule a screening today!

“The doctor told me 
if I would have waited 
5 or 6 more months, I 

probably would not be 
here right now.”

-Warren
Howard, SD

HORIZ  N
Health Care, Inc.

Howard Community Health Center • 605.772.4574
Lake Preston Community Health Center • 605.847.4484

De Smet Community Health Center • 605.854.3455
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Match Challenge: Help Us Save South Dakotans
Health & Wellness

Does the word “colonoscopy” make you feel uncomfortable? How 
about the word “cancer”? 

Neither is a topic we want to think about. Now, imagine that 
your take-home test reads positive and you need to schedule a 
colonoscopy to make sure you don’t have cancer. There’s just one 
obstacle - you can’t afford to have the procedure. What would you 
do?

No one should live with this fear. 

“I have served as a primary care provider in Huron for the past 
five years, and over that time I have seen firsthand how important 
it is to provide access to follow up services for patients in need.  
The stress of not knowing what’s wrong, of not being able to afford 
what is needed, is something that many of my patients face. When 
we can help a patient, it makes all the difference in the world to 
them and me. It’s why I’m dedicated to serving patients in this 
community, and why I’m proud to work for an organization that is 
constantly working to ensure our patients have what they need to 
be healthy,” Len Wonnenberg, PA-C and Clinical Director, Horizon 
Health Care, Inc.

Creative Printing has partnered with Horizon Health Foundation 
to raise funds and awareness for colon cancer. The Huron 
Regional Medical Center has partnered with Horizon by offering 
a colonoscopy at a reduced rate to eligible participants. Through 
both of these partnerships, we are helping those in need in South 
Dakota. These people are our friends, neighbors, parents and 
grandparents. They are our families and your families, and they 
need our help.

By Horizon Health Care

How are we going to save lives in South Dakota together? We’re 
announcing a Matching Challenge, for up to $20,000, to help 
people in need of this vital colon cancer screening test. Every dollar 
you help us raise now through March 31, 2017 will be matched 
by Creative Printing to ensure patients in need receive a life-saving 
colonoscopy. 

Horizon Health Care, Inc. Colorectal Cancer Screening Facts 
from 2016:

     • 53 percent of patients are not current with colorectal    
cancer screening recommendations.

     • Over 500 patients completed an at-home colorectal  
cancer screening.

     • 119 tested positive and need a follow-up colonoscopy.

Double your generous gift and save South Dakotans who need 
your help. If we can save one life together, we’ll succeed in serving 
our state and local communities. Turn your $25 into $50, now 
through March 31, 2017.

Every gift amount is welcome, and every gift matters. Save 
lives together with us. Give from now until March 31, and Creative 
Printing will match your gift up to $20,000 to double your blessing 
to South Dakotans in need. Businesses and organizations, consider 
supporting Horizon Health Foundation with your own match 
challenge! Let’s be stronger together. 

DID YOU KNOW?

www.horizonhealthfoundation.com/colon-care | 605.772.5907

March is National Colorectal 
Cancer Awareness Month

1 20in

According to the Colon Cancer 
Alliance,

people will be diagnosed with 
colon cancer in their lifetime.

Colon Cancer is the 3rd
most commonly diagnosed cancer 

2ndand the leading cause of 

cancer death of men and women 
combined in the United States.

Colorectal cancer
is preventable  
with screening

Visit the Horizon Health Foundation at  

www.horizonhealthfoundation.com/colon-care to learn more and to 

donate your gift of a life-saving colonoscopy.



March 201710 The

On behalf of the Brookings Area Chamber of Commerce, we would like to thank Rose for her time and talents in making the Brookings 
area a vibrant place to live and work.

What are the benefits of being a
Chamber member?3 Being a Chamber member is a great experience. The 
Chamber has a constant presence in the community and 
that is so important when you are promoting business.   
They bring people together so we can build those 
relationships with others. The Chamber has a network of 
people and they work very hard and are very committed to 
their mission. They have been very helpful with My Place, 
and make sure we have the most current information about 
Brookings at our hotel at all times. They also are providing 
leads for business and they are always ready to help.

What leaders do you look up to?4 There have been many leaders that have 
inspired me throughout the years I have worked 
in Brookings. I believe that one must lead by 
example. The Brookings Health System ER staff 
have always been and will continue to inspire me 
with the passion they have to do what they do 
every day. Dave Johnson, the past CEO of the 
Brookings Health System, could always put things 
in perspective for me and the interim CEO, Ron 
Waltz, I thank you every day for inspiring me to 
go back to school. The amazing leaders (staff) 
at ULC for making a difference in someone’s life 
every day. Karla Buastia, from the Swiftel Center, 
inspires me every time I see or talk with her. 
Her positive attitude and passion for people is 
amazing. Al Kurtenbach, Bill Folkerts and Venerts 
Management Company, inspire me to be the best 
I can be every day. If there is one thing that I can 
take away from these leaders, it is their passion 
for giving back; whether it is in resources, time or 
individual talents.

Q & A with Local Leader

What are your favorite things about Brookings?

1 The best thing about Brookings is there is so much to do 
and many things to get involved in without leaving town. 
Brookings is proactive when thinking about the future. The 
community takes the lead as we move into the future and 
they continue to grow. I am very proud to say I live and 
work in Brookings.

What opportunities excite you about Brookings?2 I get excited about living in Brookings because of the 
continued growth and opportunities it has to offer. Whether 
you are looking for a relaxing day getting a massage 
and pedicure, or a family activity such as swimming, The 
Children’s Museum or taking in a movie. Then to finish the 
day with a meal from one of many great restaurants here 
in town. There is always something for everyone to enjoy in 
Brookings.

What advice can you give 
about leadership?

Leaders must lead by example. It’s important 
for leaders to be involved with other leaders 
to build relationships and build on each other.  
It’s important for a leader to constantly work 
with their staff, mentor and coach them. Help 
them build and grow from your leadership and 
presence. A good leader will help create other 
good leaders. I believe that if a leader treats their 
staff with respect and treat them as a leader, the 
staff will take excellent care of customers and 
the finances will follow.

5

Rose Fedt, General Manager, My Place

I am originally from the Bryant, SD area. My husband, Charles, and I have three grown children and nine beautiful 
grandchildren. We moved to Brookings in 2007, but have both commuted to work in Brookings for many 
years. I started my journey working in an Insurance office in Howard, SD as the Office Manager and shortly 
thereafter became a licensed Insurance agent until I took a position in Healthcare in Watertown, SD. I worked at 
a Chiropractic office for almost three years before taking a position at Prairie Lakes Hospital in Watertown, SD 
as the billing and collections coordinator.  My passion for working in Healthcare grew and I accepted a position 
with the Brookings Health System from 1999 to 2010 as the Director of Business Office. It was a little later in 
life than most people, but I started my journey and obtained my Associates Degree in Business Administration. 
Although I had left the hospital and went to work at United Living Community, as the Business Office Manager 
and then transitioned to the Director of Human Resources, I continued to work and pursued my BS in Healthcare 
Administration. So with 20 years in healthcare, I took the fork in the road in March of 2015. I accepted the 
General Manager’s position at the My Place Hotel that was being built in Brookings; brand new to the hospitality

world, but still have the passion for people and the passion to make a difference. It’s been a great journey working 
with many great mentors and outstanding staff. 

My staff and I accepted the Gold award for Customer Excellence and Quality Service and Hotel of the Year for 2016 with the My Place Hotels. I 
have always liked the saying, “If you build it, they will come.” Well, we built it and they have definitely come. It’s been a very rewarding experience 
and I have built many relationships along the way.
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New SDSU Athletic Facilities Impact Ever 
Growing Brookings Community
by Justin Sell, Director of Athletics, South Dakota State University

South Dakota State University boasts three athletic facilities 
that host hundreds of thousands of individuals, bringing in a 
wide variety of people to Brookings and the SDSU campus.

The brand new Dana J. Dykhouse Stadium is a state-of-the-
art, 19,300-seat home for Jackrabbit football. It played host to 
100,000 football fans this year, plus the grand opening Jacks 
Bash concert featuring country music sensations Luke Bryan, 
Little Big Town and Lee Brice that drew 23,000 fans to the 
new venue.

The Dykhouse Stadium not only hosts SDSU and Brookings 
High School football games, it also hosts meetings, receptions 
and other galas, enhancing the quality of life for the students of 
SDSU and residents of Brookings. 

Additionally, the Sanford-Jackrabbit Athletic Complex 
features a 300-meter track and 80 yards of turf that is utilized 
by each of the nearly 550 student-athletes on campus. It 
hosted the largest indoor track meet in the country in February, 
with over 1,700 competitors from 40 schools taking part in 
the SDSU Indoor Classic. The 2017 Summit League Indoor 

Championships, a qualifying event for the NCAA national 
championships, also occurred in the SJAC.

Frost Arena, located inside the Stanley J. Marshall Center, 
has been the home of Jackrabbit basketball, volleyball and 
wrestling since the 1970s. It remains one of the best home 
court advantages in the country, as the men’s and women’s 
basketball teams have won 90 percent of their home games 
over the past 10 years. 

The draw of all of these events brings in people from 
throughout the state and region, and oftentimes the nation, 
to see the ever-growing footprint of our area. Hosting these 
events and enticing visitors into the area increases tourism 
for Brookings, showcases South Dakota State University 
and provides opportunities of economic development for 
restaurants, hotels, etc.

Jackrabbit athletics continues to reach new heights, and we 
look forward to hosting you at Dana J. Dykhouse Stadium, the 
Sanford-Jackrabbit Athletic Complex, Frost Arena and the rest 
of campus in the near future!
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2017 ChemEd Conference: A Great Opportunity 
for Brookings

One of the world’s largest chemistry education events will be at 
South Dakota State University in July.

The 2017 ChemEd Conference, the largest of its kind, will 
bring together dedicated chemistry educators from across North 
America from July 23 - 27. All elementary, middle and high school 
chemistry teachers in the United States and Canada are welcome 
to attend.

According to SDSU associate professor Matt Miller, the 
chemistry educators will be immersed in an environment where 
collaboration, support, exchanging ideas and inspiration are 
expected.

Past ChemEd traditions, including the Reg Friesen lecture, “Do 
You Think You Can Demo,” will continue as the teachers learn best 
practices and new techniques for the classroom.

“We’re hoping to have 400 teachers and their families in 
attendance,” Miller said. “The teachers will spend a week studying 
the best practices and new techniques for the classroom. The 
programming is developed by teachers for teachers.

“The high school teachers who attend have an opportunity to 
engage with each other, learn about what others are doing and 
new types of teaching methods,” he continued. “One example of 
those methods or themes is modeling. It’s been building over the 
last decade and is growing in popularity. There will be a variety of 
teaching topics, some of which may not have been seen before. In 

addition, there have been a number of demonstrations, lab activities 
and other techniques presented to engage students.”

The themes on which the program is focused include:

 • Laboratory instruction

 • Technology (online learning or in the classroom)

 • Chemistry demonstration

 • Modeling

 • Next Generation Science Strands (NGSS)

 • Inquiry Practices (POGIL, PBL, etc.)

 • Misconception in chemistry

 • Blended/flipped classroom

 • Informal learning/learning through play

 • Writing/reflection/metacognition and literacy in chemistry

 • Chemistry in industry (food, forensics, agriculture, etc.)

ChemEd, which started in 1973 at the University of Waterloo 
(Ontario), is held every other year.

Miller said attendees will be able to tour 3M’s plant, and he is 
trying to schedule other facility tours as well as a possible family 
event with the Children’s Museum of South Dakota.

“We are looking to provide our attendees opportunities to get 
out and enjoy the stores and restaurants of Brookings,” Miller said. 
“Our plan is that they will learn about teaching chemistry and all of 
the other great things our community offers.”

SDSU

By South Dakota State University
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The Performing Arts and Brookings
by J.D. Ackman, Professor and Director of Theatre, South Dakota State University

The Theater and Dance programs at SDSU are proud 
longtime contributors to the overall quality of life in Brookings, 
as well as our city’s economic health. State University Theatre 
and Dance (SUT), and Prairie Repertory Theatre (PRT) perform 
to an average of 18,000 patrons in Brookings each year. While 
some of those who attend are Brookings residents, many travel 
to our city to attend these events. Both organizations enjoy 
significant support from the Brookings community.

 State University Theatre and Dance produces four major 
theatre productions and two major dance performances, as 
well as a student-directed experimental show during each 
academic year. SDSU’s honorary Theatre organization, Alpha 
Psi Omega, produces their popular annual variety show, Capers, 
each January. State University Theatre produces a show for 
children every other spring. Those performances are played 
to 3,000 area K-5 school children, as well as regular evening 
performances.

 Prairie Repertory Theatre produces four plays and 
musicals each summer season. Since 1970 PRT has produced 
nearly 200 shows. 40 talented students will each work around 
300 hours by the time the fourth production is presented. The 
PRT Company is an important part of the summer landscape in 
Brookings, and a destination for visitors.

 Prairie Repertory Theatre played to their 500,000th 
patron in the summer of 2016. While this is a notable 
accomplishment and milestone for the company, many of 
those patrons are eating dinner, purchasing fuel and shopping 
in Brookings as part of their visit. Non-profit arts organizations 
have demonstrably positive impacts on tourism and the 
economic health and vitality of the communities they serve. 

With the SDSU Performing Arts Center expansion 
project commencing soon, the opportunities for expanded 
programming for State University Theatre and Dance and 
Prairie Repertory Theatre will become reality. There will 
additional opportunities, as well, for SDSU’s Department of 
Music, Woodbine Productions, the Brookings School District, 
the South Dakota High School Activities Association, the 
Brookings Community Theatre and others. When added to 
other cultural events, such as the Brookings Summer Arts 
Festival, the overall impact of the arts will help to strengthen 
Brookings as a destination for tourism and keep our local 
economy robust for generations to come. So, buy a ticket 
and see a play or a concert. An investment in the arts is an 
investment in Brookings’ future.

DON’T BE 
AFRAID
TO USE ALL THE COLORS 
IN THE CRAYON BOX.

760 22ND Avenue   |   Brookings   |   605.692.9233



March 201714 TheSpecial Interest Story

The Ever-Changing Face of SDSU
by Dean Kattelmann, Associate Vice-President, Facilities & Services

South Dakota State University continues to enhance its 
learning environment through modernization and expansion of 
facilities. This summer brings another year of changes  
to campus.

Currently under construction is the Local Foods Education 
Center on the north side of campus. The site will provide an 
experiential-learning environment that can serve as a hub for 
responses to food, farm and nutrition issues. Community 
members will have access to view standard practices for  
small-scale food production.

The Plant Science Research Support Facility is also underway 
along the north edge of campus. This project will provide seed 
processing and storage facilities for crop production and 
plant science research. The 21,252-square-foot facility will 
aid in producing agronomical superior varieties of seed and 
propagating materials as well as aiding in field and crop testing 
verification and research.

Two projects—the Performing Arts Center and the Wellness 
Center—are planned to begin construction this summer.

The Performing Arts Center project consists of additions 
totaling 95,025 square feet. Remodeling the current facility 
will occur while the additions are constructed. In addition to 
two performance spaces—an 800-seat theater and a 200-seat 
music recital hall—faculty offices, classroom, practice and 
education spaces will be included to support the music and 
theater departments.

The Wellness Center, a recreation and wellness facility for 
both students and the community, will add a gymnasium, a 
multipurpose activity court, two racquetball courts, a small 
exercise studio, fitness space and an outdoor pursuits space. 
The expansion brings the facility closer to national standards for 
square footage and student population.

The university also has legislation in the 2017 session to 
support three construction projects: the Wildlife Unit Natural 
Resources Research Support Facility, Stanley J. Marshall Center 
addition and renovation, and the Animal Disease Research and 
Diagnostic Laboratory.

The Wildlife Unit Natural Resources Research Support Facility 
replaces a facility, which was destroyed by a fire in January 
2016. The new 4,000-square-foot building will have storage 
space, research preparation and lab equipment space.

The Marshall Center 
renovation and addition, 
identified in the 2025 
Athletic Facilities 
Master Plan, includes a 
basketball practice facility 
and supporting space on 
Frost Arena’s south side. 
Plans are underway to 
eventually renovate Frost  
Arena’s seating.

ADRDL provides 
high-quality veterinary 
diagnostic services and 
research to accurately 
establish causes and control of animal health problems to 
help veterinarians and animal and human health officials. The 
research and diagnoses aid in treatment, control, prevention 
and surveillance of both endemic and foreign animal diseases to 
protect South Dakota’s livestock industry while benefiting animal 
owners and society as a whole.

The project includes a 54,763-square-foot addition to house 
all diagnostic labs. The existing building will be renovated to 
address programmatic needs for efficient research space.

ADRDL has generated more than $16 million in intellectual 
property royalties within the last 20 years and nearly $5 million 
in research partnerships the last two years. In almost 30 years, 
73 patents have been issued from research conducted in the 
lab, resulting in 19 licenses and five startup companies.



March 2017 15The Special Interest Story

Try the OAC for Something New

The Outdoor Adventure Center had over 17,000 visitors last year 
and many of them participated in a corporate event or meeting. We 
are the ideal location for your event experience with over 20,000 
square feet of top quality accommodations. 

Our professional staff will ensure your team building shooting 
event is safe, fun and successful! From five to 200+ shooters, 
beginners or experienced, the OAC can accommodate all your 
needs. 

We offer a variety of Corporate Event packages. Our firearms 
range packages include your targets, ammo and other selected 
services. Loaner firearms are also available for your group. If 
archery is more up your alley, our packages include targets, 
archery equipment, team building activities and other selected 
services. Our experienced staff will accompany your squads of two 
shooters each in 12 firearms shooting lanes or multiple teams in 
our archery range to help with questions or games, keep score and 
offer other assistance when needed. 

Our meeting rooms seat up to 80 people. Our ranges provide 
space for departments, groups and teams of up to 200 to get 

By Lisa Bretsch, Executive Director, Outdoor Adventure Center of South Dakota

together and have fun. Making a reservation is easy and convenient 
– just give us a call and we’ll talk about what works for you!

We also have space for your group to have your event or meeting 
catered from your favorite restaurant.

Companies from all over the Brookings area have the Outdoor 
Adventure Center as part of their workforce retention plans. Be 
sure you don’t miss out on the fun!

FUEL • FEED • AGRONOMY • LP • GRAIN

204 1ST STREET SOUTH • PO BOX 127 • BROOKINGS, SD 57006
AURORA, SD • CLEAR LAKE, SD • TORONTO, SD

VOLGA, SD • WHITE, SD

(605) 692 – 6216

My smile says it all , 

even if I can’t.

*Some restictions apply

Now offering furnished Memory 
Care apartments at no extra charge!*

Your move, your way!

Assisted Living  & Memory Care  |  605.692.6311  |  2015 8th St S  |  edgewoodseniorliving.com

EdgEwood Vista
Brookings

PLUS FREE
1st month rent!

Those affected by 
Alzheimer’s disease or 

other forms of dementia 
may exhibit difficulty 
communicating, such 
as trouble following or 
joining in conversation. 

New problems with 
communication, both 

verbal and written, is one 
of the ten early signs of 

Alzheimer’s. 

For more information and 
resources, please contact 

the memory care experts at 
Edgewood.
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Scattered amongst the prairies of eastern South Dakota is a 
gem of beauty in the South Dakota State Park system, known as 
Oakwood Lakes State Park. This little oasis of trees, water and 
wildlife can be found in the northwest part of Brookings County. 
The park has been a draw to people for a very long time, with 
the history in the area stretching back 1,000 years or more with 
the Mound Builders. 

What makes Oakwood Lakes a draw to tourists today? The 
variety of recreational opportunities that we provide! The park 
consists of 145 campsites (electric, tent, and a horse camp) 
and six camping cabins that you can stay in for one to 14 
nights. The seven lakes that make up the Oakwood lakes chain 
provide opportunities for boating, fishing and swimming. These 
lakes are wonderful to explore on small watercraft and the park 
offers rentals of canoes, kayaks and paddle boards. Almost 10 
miles of trails provide the chance to get in a good hike or bike 
ride, enjoy some bird watching, ride horses, or during the winter 
snow shoeing and cross-country skiing. 

We have five shelters scattered throughout the park if you 
are looking for a nice spot to picnic, watch a sunset, have a 

Tourist Hot Spots in Brookings County
by Becky Graff, District Park Manager, Oakwood Lakes State Park

family reunion, or celebrate a birthday, graduation or wedding. The 
shelters vary in size and amenities. We also have a nine-hole disc 
golf course nestled in the old oak trees by two of the shelters. 

The beach and three playgrounds provide a great place to let 
the kids run free and have fun. We have two sand volleyball courts 
at the beach. Around the playground in campground one, you will 
find another volleyball court as well as a basketball court. Both 
campgrounds have horseshoe pits as well.

Oakwood Lakes State Park is open year-round and provides a 
large variety of activities to do any time of the year. We have a few 
special events scheduled between October to April, which has been 
gaining in popularity as well as a full summer of programming with 
a park naturalist. So no matter what time of year it is, you don’t 
have to look far to find something fun to do!

If you have questions about Oakwood Lakes State Park, 
you can contact us by phone at 605-627-5441, by email at 
OakwoodLakes@state.sd.us, or follow us on Facebook at  
www.facebook.com/OakwoodLakes.
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The City of Brookings Parks, Recreation and Forestry Department 
is excited to communicate a simple message to place a value on the 
importance of what we do. The message is, “We Strive to Create 
Community through People, Parks and Programs!”

Parks and Recreation impact the economy within the community 
by collaborating with various community groups and organizations 
to facilitate and promote tourism. Tourism needs attractions. In 
Brookings, we have many great city attractions including the Larson 
Ice Center, EdgeBrook Golf Course, Hillcrest Aquatic Center, 
Fishback Soccer Complex, SouthBrook and Dwiggins/Medary 
Ballfields, Dakota Nature Park and multiple community parks. All 
of these facilities and parks create tourism opportunities through 
sports tournaments and activities, special events, festivals, leisure 
activities and much more. 

Have you ever stopped to think about the positive economic 
impact of the Brookings Summer Arts Festival held at Pioneer Park, 
the multiple hockey tournaments held at Larson Ice Center, the 
Brookings Marathon, the Fishback Classic Soccer Tournament and 
many other events? Visitors for many of these events spend their 
dollars at local restaurants, hotels, gas stations and businesses 
during their stay in Brookings. 

Parks & Recreation + Tourism = Economic Impact
by Dan Brettschneider, Director of Parks, Recreation & Forestry, City of Brookings

Our community does a tremendous job in creating programs and 
events that promote tourism at our Brookings facilities. In the Parks 
and Recreation field, we value the resources and support from our 
residents. The economic impact facilitated through the City’s Parks, 
Recreation and Forestry Department reaches further than just looking 
at the cost to develop, operate and maintain a park, program or 
facility. With the community’s support and multiple partnerships, we 
are able to create an environment that promotes and attracts tourism. 
Visitors to Brookings will spend money in our local economy, which in 
turn creates income and jobs for residents who pay taxes to support 
our Parks, Recreation and Forestry system. 

I’d like to thank the residents, businesses and organizations including 
youth and adult athletic associations, Brookings School District, 
Brookings Convention and Visitors Bureau, Brookings Chamber of 
Commerce, SDSU organizations and multiple service organizations 
that through their efforts make Brookings a better place to live, work, 
play and visit. In the future, our community will be called upon to be 
proactive in supporting new facility initiatives, new ideas and developing 
creative fundraising avenues. Many of these future endeavors will 
benefit the local economy, our residents and promote tourism. We 
need to continue to envision the further reaching impacts of what it 
means to “Create Community through People, Parks and Programs!”

See why Karl’s 
offers you more with our

Knowledgable Sales Staff 
Professional Delivery 

& Installation
Trained Service Professionals

More than 60 Years of providing 
service before and after the sale!

976 22nd Ave South, 
Brookings • (605) 697-7285 

M-F 8a - 6p, Sat 9a - 5p, 
Sun 11a-4p

www.karlsonline.com

TV • AUDIO • APPLIANCES

TV • AUDIO • APPLIANCES • FURNITURE

Kitchen Appliances Laundry Pairs HDTV & Audio

Outdoor CookingSerta® Mattresses
631 22nd Avenue | Brookings, SD | McCroryGardens.com | 605-688-6707

March Hours
 Arboretum
  Open dawn to dusk 

 Gardens & Education and Visitor 
Center

           Monday-Friday 9 a.m. - 5 p.m.

Call or visit website for current events
  

March means
ANNUALS & 
PERENNIALS40,000

hand-seeding

Visit us year-round.
9

transplanting
spending time in the greenhouse 

Open to educate, discover, 
      research and         enjoy.

in our very own soil blend.
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What’s the thing you remember most about a city you visit 
for the first time? The looks? The friendliness of the people? The 
ease of getting around the city? The dining options? The vibrancy 
of downtown? The “things to do” list you found online before you 
visited? My vote is for all of it. It’s about the experiences.

As the owner of Hitch Studio, a paperie + gift shop in downtown 
Brookings, I hope any tourist would find our Main Avenue full of 
fun shopping, great dining and some fun nightlife! I traveled to 
Stillwater, MN a few years ago, and some girlfriends and I spent 
an entire day downtown. We took dance lessons in the morning, 
shopped all day (of course, I visited their stationery/graphic 
design store), went to a wine/cheese/charcuterie bar and saw 
a movie that night. We even went back the next day for a spa 
day and lunch! It was so much fun and memorable and I would 
recommend it to anybody. It is worth talking about — even  
years later.

I think the visitors of Brookings’ downtown would say the 
same! Our downtown offers yoga and dance classes, shopping 

What Makes a Downtown Experience Worth 
Talking About?

for kitchen supplies, antiques, gifts, boutique clothing for men, 
women and kids, bookstores, pawn shops, upcycled furniture, 
handmade art shops, massage therapists, cooking classes, bike 
shops and more. Brookings’ downtown can wow tourists of any 
age with its newly renovated movie theatre, craft beer brewery, 
classic hamburger shop, amazing children’s museum, great 
library, sports bars and restaurants, leaving you with  
culinary experiences.

There’s that word again: experiences. Beyond our downtown, 
Brookings tourists could enjoy the city gardens, concerts in our 
arena, outdoor activities in our nature parks, golf courses and 
museums. Tourists visiting Brookings’ downtown could gain a 
full day of memories — of the friendly people, the welcoming 
aesthetics, the dining, the shopping, the energy — it’s all part of 
what makes this Midwest city feel like home. We welcome tourists 
to experience downtown Brookings — with memories worth 
talking about for years.

by Renee Halgerson, Co-Owner, Hitch Studio
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TAXES ARE COMPLICATED.
Getting your taxes done isn't enough - you need your taxes

done right. That's where we come in. We hire and train the

most qualified tax professionals to ensure you claim every

credit and deduction you deserve so you get your

maximum refund. Guaranteed.¶

¶If you discover an H&R Block error on your return that entitles you
to a larger refund (or smaller tax liability), we'll refund the tax prep
fee for that return. Refund claims must be made during the
calendar year in which the return was prepared. OBTP#B13696
©2015 HRB Tax Group, Inc.

YOUR LOCAL OFFICE(S):

UNIVERSITY MALL,  1022 22ND AVE S
BROOKINGS, SD 57006

605-692-5715

631 5TH AVE
BROOKINGS, SD 57006

605-692-5715

AMSDELL’S
1929 Hwy 14 ByPass  .  Brookings, SD 57006  .  605.692.8323

Unleash your backyard gourmet!



Shaun Fitzpatrick, PA

ORTHOPEDICS

PEDIATRICS/ 
INTERNAL MEDICINE

Matt N. Bien,
MD, FAA Certified

Chuck McCullough, 
PT, CEES, CHT

Ashley Hubregtse, 
PT, DPT

Kip Kludt, PT, MPT

PHYSICAL THERAPY >

Dodie Walsh, PTAKim Holzer,  
PTA, CLWT

Monica Haar, PT, DPT Alexis Thuringer, PTAAli Koopmans,
PT, DPT

Theresa Oey, MD

GENERAL SURGERY >

Jeffrey Johnson, MD Trevor Haynes, DPM

PODIATRYOB/GYN >

Richard J. Gudvangen,
MD

Sheri Trudeau, CNPLarissa Bennis, MD Tara Haarsma, DO Dileep Bhat, MD

UROLOGY

Rachel Sunne, MD
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Hotels Adapt in an Ever-Changing Marketplace
by Debra Pieschke, General Manager, Brookings Super 8

A question that hoteliers ask each and every day is, “What 
is impacting the hospitality industry and the overall guest 
experience?”

Last year’s trends were shaped by many things including 
the direct booking wars waged among hotels and the online travel 
agencies (OTA)s. The hotel industry again saw a lot of hotel brands 
requiring their hotels to innovate and renovate in 2016, which will 
continue in 2017. Hotel loyalty programs remain the backbone of 
hotel brands and that certainly won’t change in 2017 as brands 
scramble to offer the most attractive loyalty package.

So, what will this year’s trends in hotel guest experience bring?  

Consumer behaviors and expectations are always evolving 
and will redefine the ever-changing world of hospitality in 2017.  
Today’s guests are attuned to a design that fits their perception 
of what a hotel should be, and if it’s the right fit or lifestyle for 
them. Gone are the days when it was okay to slide by with a hotel 
with the minimal amenities, and are tired and outdated. Expect 
the bar for good design in hotels to be raised even higher. In 
destination cities with luxury and upper scale hotels, guests are 
looking for a destination experience with tours and activities, co-

living hotels or hostels, smart hotels, personalized service and 
more. Millennial travelers (generation born between 1980 & 2000) 
want to stay connected, they enjoy and look for convenience and 
premium services, they travel to reduce stress and many prefer 
luxury accommodations. We can also expect more on-demand 
technologies to find their way into hotels in 2017.   

In Brookings, the expectations and trends are more basic yet 
similar. Recently, the South Dakota State University Marketing 
Department conducted a market survey for the Brookings Super 
8 and the question asked, “What’s most important for you in a 
hotel stay in Brookings?” From surveying both leisure and business 
travelers, what they found was not unexpected: guests are looking 
for thoughtful updated design, safety, cleanliness, affordable rate, 
tasty expanded hot breakfast, in-room technology including flat 
screen HD television, and reliable high speed internet.

But the real innovation in hospitality doesn’t lie in technology or 
constructing great spaces; the best innovation comes from the 
inside out. It can be easy to forget that, at the heart of it all, the 
base of the hospitality industry is really about people - it’s about the 
service and the people that deliver.

Events take time, effort and lots of planning. If you’re the 
planner, events take research and collaboration in order to 
make sure everything goes exactly as imagined. If you’re the 
attendee, events take travel and reservations to make sure all 
is in order. 

That’s where we come in. The Swiftel Center is a hub 
for event-hosting activity. Take a look at 2016. We hosted 
nine national touring concerts, 20 community events and 
90 sporting events. In 2016, we hosted 47 banquets and 
receptions, each of which took hundreds of hours of planning 
and preparation. We hosted 20 community events, including 
June’s Dairy Fest, which increased dramatically in attendance, 
from 500 attendees in 2015 to 1,500 in 2016.

Each time a guest enters our building, it should be a positive 
experience. No matter if the guest has been here once, twice 
or 47 times, every time should be a good time. That’s why, 

Expect Excellence.

in 2017, we are continuing to focus on exceptional customer 
service and taking it a step further.

Not only should the experience be great at our facility, it 
should also be great BEFORE arriving. 2017 will focus on 
creating better customer service experiences for our guests 
prior to arriving on-site. We are working on launching a new 
website to better inform guests of upcoming events and venue 
information. We are also working on enhancing our email 
campaigns to amp up the launch of new events, as well as send 
out information to ticket-holders in the days leading up 
to events.

Putting our guests first is fundamental to our business. From 
the initial call, to booking the event, to locking up after the last 
guest departs, our staff is here to make each event the best 
possible experience. That’s MIDWEST HOSPITALITY AT  
ITS BEST.

by Kristina Lankow, Sales & Marketing Manager, Swiftel Center
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SD Art Museum: A Hit for Tourist & Community 
Members Alike
by Matt Schmidt, Senior News Editor, SDSU Marketing and Communications

Ever want to have a behind-the-scenes tour or a guided tour of 
one of the nation’s top museums? All you have to do is ask at the 
South Dakota Art Museum, which the American Art Awards ranked 
as the state’s best museum and one of America’s top 25.

And the staff is willing to do so, according to Lynn Verschoor, 
director of the South Dakota Art Museum, which is free to the 
public and open seven days a week.

“It’s a personal way to learn about the exhibits,” she said. “Our 
staff is always available to talk to visitors about exhibits. We love to 
do tours. We’ve seen it really helps when you have someone take 
you through an exhibit—it demystifies the ‘art world.’ Art is just 
about forms, textures, shapes and colors.” It is what artists do with 
those elements that makes it original. 

“Harvey Dunn is a big draw. It is amazing the number of people 
who pilgrimage here to see the Dunn collection,” Verschoor said. 
“There’s a real emotional connection to Harvey Dunn in South 
Dakota.”

But there is more to the South Dakota Art Museum than the 
Harvey Dunn collection.

“We feature, local, regional and national artists so there’s always 
something for everyone,” Verschoor said, noting the museum’s 
seven galleries provide a busy and dynamic exhibit schedule. “We 
try to have some fun or edgy shows. We also do a lot of things 
from our collection. There’s always going to be something new.”

Upcoming exhibitions include: “Women at Work: South Dakota 
Artists,” “Harvey Dunn: War Works” and “The Horse Nation of the 
‘Ochethi Sakowin’.”  

“We are bringing in “The Horse Nation” exhibit, which received a 
Warhol grant. We’re one of three stops in South Dakota,” Verschoor 
said. “In conjunction with it, we’ll display works honoring horses 
from our collection, including works by Paul Goble and Dunn.

“Brookings has so many great things for families,” she continued. 
“We’re so lucky for a town of our size to have McCrory Gardens, 
the South Dakota Children’s Museum and the South Dakota 
Agricultural Heritage Museum. People can come here and spend 
the weekend doing a variety of things. It is a great community.”
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The Great 8 and a Talking Frog: Keeping Tourism 
Thriving in 2017

Government Affairs

Imagine you’re walking down the street when, suddenly, you 
encounter a talking frog. I know, things got weird fast; stick with me.

“If you give me one dollar, I’ll give you four,” he croaks.

Who is this wacky frog? Does he not understand how money 
works? The whole thing seems strange. But, it’s a beautiful day and 
you’re feeling adventurous, so you try it. You hand him a $1 bill and, 
true to his word, he gives you $4. Amazed, you do it again with the 
same outcome. Now, you’ve handed him $2 and received $8 back. 
This is going to be a great day! Too good to be true, right?

Actually, that’s how the tourism economy of South Dakota works 
(minus the talking frog, of course). For every $1 the Department of 
Tourism spends on marketing the state’s tourism offerings, South 
Dakota gets back $4 in tax revenue from our visitors. It’s not magic. 
It’s just a testament to how important tourism is to the economy of 
South Dakota. 

Our state’s combination of amazing sights, promotional efforts 
and welcoming folks enticed nearly 14 million people to make 
South Dakota their vacation destination in 2016. They spent more 
than $3.8 billion while they were here, marking an increase of 1.5 
percent in visitor spending over 2015. This makes 2016 the seventh 
straight year of tourism spending growth in South Dakota. 

So, what can communities like Brookings do to keep this growth 
moving in the right direction? Sometimes, it’s nothing more than 
offering a welcoming smile and some of that Midwestern hospitality 
that South Dakota is known for. You can also directly engage with 
the Department of Tourism’s marketing efforts. The department’s 
“The Great 8” campaign launched in 2015 and highlighted 
attractions like Mount Rushmore National Memorial, Badlands 
National Park, the Missouri River and other locales that helped 
put South Dakota on the “tourism map”. The campaign gained 

By Austin Kaus, Content Development Manager, South Dakota Department of Tourism

momentum fast, leading other cities and towns to take things to the 
local level and create their own Great 8. 

This year, the department is launching the “My Great Place” 
campaign, encouraging residents and visitors to tell the world 
about their Great Place in South Dakota. What would Brookings 
call their Great 8? Where is your Great Place? Think about what 
attractions, places, restaurants and events put Brookings on the 
map and go from there. Creating a local Great 8 or complementing 
the department’s “My Great Place” campaign gives visitors a built-in 
itinerary for your city and provides the Department of Tourism with 
more Brookings-centered content that we can push out to travelers 
visiting our website.

With your support and efforts, tourism in South Dakota will 
continue to create jobs, generate revenue, and attract visitors to 
your city, county and state. You don’t need a talking frog. Your 
community is already full of visitor potential! Let’s keep moving 
forward in 2017 and finding new ways to show off the best of 
Brookings to visitors old and new.

3127 US Hwy 14 Bypass • Brookings, SD 57006 •  605.692.0955

EVERY PET DESERVES THE 
VERY BEST.
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SCOOTER’S COFFEE
305 22nd Avenue S. | 605.692.5445

Loren & Julie Ortman, Owners
scooterscoffee.com

Ambassador Visits

Membership Mixer
COMFORT SUITES UNIVERSITY

Last month’s Membership Mixer was held at the new 
Comfort Suites University on Thursday, February 16th.  

Members were able to take a tour of some of the 
rooms and also had the opportunity to win a free night’s 

stay at the newly built hotel ! The food was provided 
by the Brookings High School ProStart Class and was 
enjoyed by all. Thanks to our hosts’ hard work and to 

the members for attending!

HITCH STUDIO
414 Main Avenue | 605.592.9072

Renee Halgerson & Carrie Kuhl, Owners
hitchstudio.com

VRS P.C.
772 22nd Avenue S. | 605.692.8425

Chad Vilhauer, Manager
vrscpa.com/brookings-office

TACO JOHN’S
609 Medary Avenue | 605.692.7524

Jeremy McKay, Store Manager
tacojohns.com
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TH INGS  TO DO
March-April

V I S I T B R O O K I N G S S D . C O M
SUBMIT YOUR EVENT ONLINE

FIND MORE INFORMATION

Annual Meeting | Chamber | CVB | BEDC
brookingschamber.org

15

16 Third Thursday at the Gardens: Early Spring Pruning
mccrorygardens.com

Kids Mystery Dinner Theatre
prairieplay.org

17

18 Saturday in the Studio
prairieplay.org

18/19 SDSU Spring Dance Concert
sdstate.edu

19 Science Sunday
prairieplay.org

23/25 Upper Midwest Honors College Conference
sdstate.edu

Brookings Blizzard vs. Aberdeen Wings
gobrookingsblizzard.com

24

25
Brookings Blizzard vs. Minot Minotauros
gobrookingsblizzard.com

Saturday in the Studio
prairieplay.org

Science Sunday
prairieplay.org

26

SDSU Speaker Series: Mary D. Moller
sdstate.edu

30

31
Women at Work: South Dakota Artist Reception
sdstate.edu
Exhibit Opening: Harvey Dunn War Works
sdstate.edu
Brookings Blizzard vs Bismarck Bobcats
gobrookingsblizzard.com

SDSU Mom’s Weekend
sdstate.edu

31/1

Willie Mac Hoops Tournament
greatfuturessd.org

31/2

02 Science Sunday
prairieplay.org

01 The Craft and History of Nalbinding
agmuseum.com

Hillfest
brookings.k12.sd.us
Saturday in the Studio
prairieplay.org

Brookings Blizzard vs. Bismarck Bobcats
gobrookingsblizzard.com

04
Women’s Leadership Summit
sdstate.edu
SDSU Speaker Series: Patrice Buzzanell
sdstate.edu
SDSU Speaker Series: Naomi Oreskes
sdstate.edu

05
High School Press Convention
sdhsaa.com

WILL Luncheon
brookingschamber.org

06
SDSU | Brookings Optimist Jazz Festival
sdstate.edu
Sub40Social | Old Sanctuary Banquet Hall
brookingschamber.org
Buckles & Bling Rodeo Fundraiser
sdstate.edu
SDSU Speaker Series: Matthew Statler
sdstate.edu

07 Exhibit Opening: Horses, Illustrations by Paul Goble
sdstate.edu

7/8 SDSU Jackrabbit Stampede Rodeo
swiftelcenter.com

08
Brookings Open TaeKwonDo Championships
brookingstaekwondo.com
Saturday in the Studio
prairieplay.org
East-Central CASA Fire & Ice
swiftelcenter.com
Brookings Blizzard vs. Aberdeen Wings
gobrookingsblizzard.com

09
Brookings Chamber Music Society: The MerlingTrio
sdstate.edu

Science Sunday
prairieplay.org

14 Sensory Friendly Play
prairieplay.org

15
Saturday in the Studio
prairieplay.org

Easter Egg Hunt
swiftelcenter.com

23 LEAD | Teresa Lewis: 7 Mindsets of Lifechanging Revolution
brookingschamber.org
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www.DakotalandFCU.com  
Brookings 605.697.5922 | Volga 605.627.5880

HOME LOAN CLOSING COSTS
Apply online or in person at any Dakotaland Branch

Loan must qualify for secondary market to be valid | expires 06/30/2017
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February 1, 2014 : Double Header begins at 3:00 pm
Greeno Building: 502 E. 2nd Street - Redfield, SD

Dakotaland Night with the Pheasants

       Redfi eld – Doland Pheasants vs. Wessington Springs Spartans
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