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A couple of weeks ago, when our entire country paused to give thanks for 

what we have (at least, I hope that’s what we’re doing, and not just stuffing our 

faces and running out the door to save on the 

latest toys), now is the perfect time to share the 

importance of expressing thanks to others. Look 

around today and see who might be due for a 

“Thank You”...or two. Whether in the workplace, 

among family or with total strangers, don’t 

underestimate the powerful influence of a little 

appreciation. Or more accurately...a lot!

The Brookings Area Chamber is thankful to 

our members for believing in our community 

and helping with the progress and advancement. During this season of hustle 

and bustle, slow down to appreciate the people and businesses that make our 

community great. 

I would like to thank the Brookings Area Chamber Board of Directors for their 

dedication to meeting the mission and goals of the Chamber and the business 

community. The following are the individuals that make up the board of directors; 

Reva Johnson (President), Jim Schade, Jeff Lee, Julie Puetz (Past President), Tom 

Richter, Curt Osmanski, Tracy Greene, Staci Perry, Dr. Merritt Warren, Jessica 

Hardt, Abigail Howard, Jeni Norwood, Chris Chase, Carrie Law, Michael Johnson 

and John Hittle. Thank you for all you do for the betterment of Brookings and the 

leadership you provide for the Chamber.

Happy Holidays!

Chamber Director Message 
By David Merhib, Executive Director
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The Retail Landscape – Challenges and Opportunities
by Kristi Larsen, Marketing Director, 
Brookings Economic Development Corporation

Recent community surveys have shown that Brookings residents 
want more retail. Retail recruitment for the city is one of the major 
components of our work program here at Brookings Economic 
Development Corporation (BEDC).  Our many conversations 
with retail prospects have shed light on some of the challenges 
Brookings faces when it comes to attracting major  
(big box) retailers:  

Market Size - Retailers have a population requirement that 
market areas have to meet. Even though Brookings has seen a 
23 percent population growth over the last ten years, we are still 
considered a secondary or even tertiary market. Retailers also 
consider the fact that SDSU students count for roughly half of our 
total population. This may be considered ideal for some retailers 
(such as fast food and pizza restaurants), but not to others.  

Cannibalism - Companies do not want to compete against 
themselves. Unfortunately, Brookings is located between Sioux 
Falls and Watertown. Retailers with stores in these two communities 
may not be able to justify a new store location that would only seek 
to “steal” customers from existing stores. 

Location – There are very specific requirements for the actual 
site within a community that a retailer will locate a new store. 
In most cases, they want a site with the highest traffic counts 
possible. Brookings has a limited amount of land and very few 
empty buildings available in high traffic areas. 

Incentives – Most national retailers require an incentive 
package from the community in order to be considered in the site 
selection process. 

Community site selection is the most critical decision a retailer 
must make. The store’s location is significant to its success and 
profitability, so retailers carefully evaluate many variables and site 
options before selecting a community for a  
new store. 

The Future of Retail

The increase in online shopping and popularity of sites like 
Amazon have led many brick and mortar retailers to reconsider new 
store development. Top retailers are even closing existing stores 
in an effort to restructure to be more competitive. Target, Macy’s, 
Walmart, Kmart and Office Depot are just a few of  
the companies announcing store 
closures recently.  

Ecommerce is changing the nature of retail, but this provides a 
unique opportunity for locally owned small businesses. Unlike online 
shopping, these stores can offer a one-of-a-kind, personalized 
shopping experience and excellent customer service. In Brookings, 
retail taxable sales have actually increased 21 percent since 2011 
as more entrepreneurs and small businesses provide residents with 
the opportunity to “shop local”. 

Community leaders also 
recognize the importance of 
growing and diversifying the 
retail marketplace through 
supporting local businesses. 
Last year, the city council 
rolled out the Downtown Retail 
Acceleration Grant Program, 
which provides matching grant 
funds to attract new retail 
businesses to the downtown 
area. Also, BEDC’s entrepreneur 
support program provides free assistance for those thinking about 
starting a business in our area.  

Retail recruitment and retention is a never-ending process. As the 
retail environment continues to change, Brookings must continue 
to adapt. Here at BEDC, we will continue to promote Brookings to 
national and regional prospects, support our existing retailers, and 
encourage local entrepreneurs who wish to start retail businesses.  

Economic Development

PUT YOURmoney
WHERE YOUR

SHOP LOCAL.

H O U S E  I S

760 22nd Avenue • Brookings • 605.692.9233
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Small Business can mean BIG Business, this holiday season! Here 
are a few tips to attract customers.

It’s that time of year again: The first hint of frost is in the air, the 
conversations are turning to turkey and gift-giving, and holiday puns 
are dancing like sugarplums in the minds of social media  
managers everywhere.

Small business owners already have a lot on their plates during 
this time of year, so when it comes to holiday marketing, it can all 
feel a bit overwhelming. Staples is here to help. Beyond being the 
one-stop shop for everything small businesses need to make more 
happen, below are some tips to help small businesses capitalize on 
this season’s top trends.

[1] Don’t ignore retail’s most infamous Monday ...

There is a reason that Cyber Monday is so popular: Everyone 
loves a good deal. And online shopping can be done from home, 
the office or on the go. Cyber Monday can also carry on throughout 
the month of December. Ensure that your business’s website (both 
desktop and mobile) is optimized for user experience in the weeks 
leading up to the holiday season, and be sure your site can handle 
the extra traffic if you’re offering significant discounts. 

[2] ... But don’t forget about “the shelf”

The focus shouldn’t be entirely online or mobile, however — 
Small Business owners with a brick-and-mortar element can’t afford 
to forget about what’s happening in-store. Bargain hunters are 
still willing to put down their devices and head out to shops for 
the right deal or special offer.  Using whatever data-driven analytics 
you’ve got access to, figure out the products that are most in-
demand for your target market, and then give your customers what 
they want: A deal they can’t find elsewhere!

Holiday Marketing Trends Every Small Business 
Should Leverage

[3] Offer perks to stay competitive

It’s also wise to draw in customers using perks such as free 
shipping, gift-wrapping options and guaranteed-before-Christmas 
delivery dates. Your business should have a handle on exactly 
how long it takes to get online-ordered goods to their respective 
homes — and being realistic about these timelines is crucial. Add a 
countdown feature to your website or app letting customers know 
the drop-dead dates for delivery by 12/25. Keep your packaging 
and shipping supplies in stock to help get orders out on time. Also 
keep it local and take advantage of the many different businesses 
that offer shipping options.

[4] Embrace and reward customer loyalty

There are plenty of shopping days left after the craze of Black 
Friday and Cyber Monday and before the holiday season comes 
to an end. To attract customers all season long, reward them with 
incentives to keep them clicking or coming back for more. Segment 
marketing campaigns so you’re sending customized (and perhaps 
more frequent) messages, discounts and offers to brand loyalists 
or frequent customers.

[5] Share the holiday spirit with customers

While your customers expect to receive a Christmas card from 
Gramps and Nana, they may not be expecting one from your small 
business. Handing out cards or holiday swag with your SMB’s logo 
can be a cute way to capitalize on the holiday season and spread 
the word about a burgeoning business.

Happy Holidays to everyone!

Source: Edovard, Tracey, mashable.com; Staples Inc., 2016

Cover Story   

by Tracey Edovard

FUEL • FEED • AGRONOMY • LP • GRAIN

204 1ST STREET SOUTH • PO BOX 127 • BROOKINGS, SD 57006
AURORA, SD • CLEAR LAKE, SD • TORONTO, SD

VOLGA, SD • WHITE, SD

(605) 692 – 6216
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It’s the most

time of the       year...
wonderful

HORIZ  N
Health Care, Inc.

We’re here to keep you healthy so you
don’t miss a moment this holiday season.

We’re here to keep you healthy

Wishing you a healthy holiday season!

Howard Community Health Center
Howard • 605.772.4574

Lake Preston Community Health Center
Lake Preston • 605.847.4484
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Seasoned Packers From the UPS Store Share 
Their Tried-and-True Methods

Imagine safely packing and shipping a pink flamingo fully wired 
with Christmas lights, a stuffed pheasant dressed as Santa or a 
could-crumble-at-any-second gingerbread house. For the seasoned 
packers behind the counters at The UPS Store®, handling and 
transporting oddly shaped parcels like these is no strange feat.

Sandy Baker and Karen Baird, Certified Packing Experts at The 
UPS Store’s headquarters in San Diego, share five key insights 
for ensuring your holiday packages – no matter the shape or 
size – arrive safe and sound.• Begin with proper materials: a new 
cardboard box designed for shipping, professional-grade packing 
tape and adequate packaging material like foam packing peanuts 
or bubble cushioning (at least two inches between and all  
around items).

1. Use the right box, and make sure it is fresh. 
Use a corrugated box customized to the size and weight of  
your package. 

“Reused boxes lose strength, especially at the corners, and are 
even more vulnerable if they get wet in the rain or snow,” Baker 
says. The UPS Store recommends purchasing shipping boxes 
rather than obtaining moving boxes like those from truck rental 
businesses, as they are not as durable.

2. Leave space around what you are shipping. 
Ideally, packers should aim for at least 2 inches of space around 
the item being shipped on all sides and filling void with packing 
materials such as packing peanuts or air pillows on all six sides of 
the box, Baird says.

To protect fragile items, consider double-boxing (still aiming for 
a 2-inch void fill, adding corner blocks between the double-boxing 
to absorb the shock) and using 2-3 inches of bubble wrap around 
the item, especially if several items are going in the same box. 

Gourmet inspiration for all your holiday recipes.

312 Main Avenue | Downtown Brookings
carrotseedkitchen.com | 605.592.9277

Ensure you are not stacking heavier items on top of lightweight, 
fragile items when shipping more than one item in the same box.

3. Use the right packaging tape. Three-inch-wide 
shipping tape is optimal, applied in an “H” pattern to the top 
and bottom and covering all open seams, Baker says. “Some 
customers come in with masking tape, duct tape, Scotch tape 
or even string. That won’t do the job because it won’t hold well 
enough, and you want your item arriving safely to its destination.”

4. Repackage electronics. If you’re shipping electronics, 
whether a flat-screen TV, a tablet or a smartphone, always 
repackage it.

“The packages that electronic devices arrive in at the retail 
store are too thin and flimsy, and are not considered safe to ship 
your product,” says Baker. “And you need to be aware of the new 
regulations that cover shipping lithium batteries.”

5. Take extra care with perishables. Chocolate, fruit 
and other perishables should be shipped in a polystyrene cooler 
with dry ice inside a standard-size corrugated box, according to 
Baird. In addition, packers should mark the outside of the box 
“Dry Ice,” with the dry ice’s weight and the type of contents.

“We recommend shipping by air to arrive during the week so 
that your shipment does not get held up over the weekend,”  
Baird says.

Additional help

For more holiday packing and shipping tips, visit The UPS Store 
YouTube channel for a series of helpful videos that provide the 
do’s and don’ts of holiday packing and shipping, crucial ship-by 
dates and suggestions for shipping gifts ahead of holiday travel.

Source: https://compass.ups.com/five-tips-for-holiday-shipping-packing/
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If you’re looking for a place to taste South Dakota wines, 
tour a producing vineyard and wine production area, and  
relax - we invite you to come and visit Schadé Vineyard  
& Winery. 

Throughout the 16 years of business, one of the greatest 
challenges is to develop wines from cold climate grapes.  
Many individuals, who love wine in this region, are accustom 
to drinking wines produced in the western United States.  
Rather than mimicking those styles of wines, we take the fruit 
that is readily available in South Dakota and make our own, 
unique style of wine.  

By focusing on making authentic South Dakota wines we 
continue to develop an expansive clientele of South Dakota 
wine lovers.  People always wonder how we develop our 
blends and decide on the final formula for each of our wines.  
It’s quite simple, the customers decide.  Customers that come 
in to taste our wines are always critiquing, giving suggestions, 
and telling us what they like.  We develop our wines based on 
our knowledge of the characteristics of each fruit and grape 
that we process, and develop wines that are consistent with 
our customers’ personal preference.  This philosophy has 
resulted in a very loyal customer base for us.   That loyal 
customer is the basis for our success!

In addition to listening to our customers, we believe that 
“good fruit makes good wine!”  Over the years, we have 
developed wonderful working relationships with our fruit 
growers.  Just as our loyal customers, the relationship 
with our fruit growers is an essential component of Schadé 
Vineyard & Winery. All of our grapes are locally grown with 
over 80% grown in Brookings and the surrounding counties.  
In addition, the strawberries, raspberries and rhubarb are also 
raised in Brookings County.  We would not be able to make 
wine that is a true reflection of South Dakota if it were not for 
our fruit growers.

We believe that success in the wine industry requires 
focusing our attention on doing what we do best, and that is 
making authentic South Dakota wines, maintaining a positive 
working relationship with our growers, providing excellent 
customer service to both our tasting room customers and our 
125+ wholesale accounts throughout the state.  

As we reflect on this “hobby that got completely out of 
hand”, we continue to love the challenge of providing …
Extraordinary Tastes from an Unexpected Place!

Extraordinary Tastes from an Unexpected Place
by Jim Schade, Owner, Schade Vineyard and Winery C
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For full report, please visit https://sdsos.gov/general-information/publications/default.aspx 

 

 

 

                                             ………………….                                  Third Quarter 2016           

Note:  Red line 
displays actual 
seasonally adjusted 
employment num-
bers.  Source:   
Seasonally adjusted 
South Dakota total 
nonfarm employees 
from the Bureau of 
Labor Statistics and 
the Labor Market 
Information Center, 
SD Department of 
Labor. 

 SD shares the lowest unemployment rate in the U.S. at 2.9% with 
New Hampshire. 

 Personal income  increased in Q3 by 4.7%. 
 Total sales sustained its slight growth in the Q3. 

 

SOUTH DAKOTA 
SECRETARY OF STATE 
                                     SHANTEL KREBS In partnership with  

Q2 BUSINESS & ECONOMIC  DATA ANALYSIS SUMMARY 

Secretary’s Minute:  The South Dakota Secretary of State's office is excited to announce that you're now able to file your busi-
ness entity filings online with our new system. The functions available right now for online processing are LLC Formations, 
Filing of Annual Reports, Statements of Change of Registered Agent or Registered Office, Certificates of Good Standing/
Existence, Business Searches, and Name Availability Searches. We are working towards the online processing for other areas 
such as Corporation Formations, Nonprofit Formations, Reinstatements and online certified copies. Please check out our new 
online system through which you will be able to file your documents in less than five minutes at www.SDSOS.gov. 

 Building Permits increased in Q3 by 3.1%. 
 Employment growth has continued in Q3. 
 Continued jobless claims decreased by 27.6% in Q3. 
 Many national economic indicators improved in Q3. 

Third Quarter 2016 Economic Highlights 

SOUTH DAKOTA Current Period

3 Months 

Prior

Percent Change 

over Prior Period

Annual Percent 

Change

5 Year 

CAGR*

 Wealth
 Personal Income (millions of dollars) 41,082           39,254          4.7% 0.3% 2.4%

 Total Sales, 12 mo. trailing (millions of dollars) 68,128           67,703          0.63% -0.1% 2.6%

       Taxable Sales, 12 mo. trailing (millions of dollars) 21,045           21,148          -0.5% 0.7% 3.5%

 Business Outlays
 Average Weekly Wage per Employee 771                832               -7.3% 1.2% 3.2%

 Retail Gasoline Price (dollars per gallon) 2.24               2.38              -5.9% -7.1% -8.4%

 Economic Overview
 Employment 438,800         433,900        1.1% 2.5% 1.4%

 Unemployment Rate 2.9% 2.5% 16.0% -6.5% -8.8%

 Initial Jobless Claims 239                220               8.6% 24.5% -3.9%

 Continuing Jobless Claims 1,046             1,445            -27.6% 11.5% -11.4%

 Building Permits, Number of Units, 12 mo. trailing 5,206             5,049            3.1% 15.4% 13.3%

        Valuation (thousands of dollars), 12 mo. trailing 800,202         765,474        4.5% 19.8% 13.5%

 FHFA Purchase-Only Home Price Index 265                264               0.4% 4.7% 4.1%

 Total Business Bankruptcy Filings 10                  4                   150.0% 0.0% -19.7%

        Chapter 7 5                    2                   150.0% -28.6% -26.3%

        Chapter 11 -                -               - - -

        Chapter 13 4                    -               - 100.0% -4.4%

Sources:  Bureau of Economic Analysis, Quarterly Personal Income (SA)(Q2/16); South Dakota Department of Revenue (NSA) (9/16); South Dakota Department 

of Labor and Regulation (SA) (Q1/16); US Energy Information Administration, Weekly Retail Gasoline and Diesel Prices, M idwest (9/26/16); Bureau of Labor 

Statistics, CES (SA) (9/16); US Department of Labor, Employment and Training Administration (NSA) (10/1/16); Census Bureau, New Privately Owned Housing Units 

Authorized (NSA) (8/16); FHFA Purchase-Only Home Price Index (SA) (Q2/16); Administrative Office of the US Courts (Q2/16).  *Compound Annual Growth Rate.



11December 2016 The

Need a hammer? Find it at the ReStore. Need a couch? You can 
buy one at the ReStore. Need a stove? The ReStore sells them for 
fifty percent off their market value! The ReStore has been supplying 
Brookings County and the surrounding area with gently used 
furniture, appliances, hardware and building materials for nearly ten 
years. Located on the west side of town on the Hwy 14 Bypass, we 
are slightly out of the way, but customers can attest that they will 
drive just about anywhere for a good deal. 

The ReStore works completely on donations from the public 
and local businesses. We accept donations every day at the 
store, especially on Tuesdays -- which is specifically for dropping 
off donations. We also pick-up what you can’t drop off! Just make 
sure to call about a week in advance, the spots fill up fast! The 
store functions with a staff of five people and is currently looking 
for anyone who would like to volunteer their time as a cashier or 
donation processor. 

Volunteers are essential for the work that gets done at the ReStore 
and Habitat for Humanity. Groups and individuals have spent many 
weekdays and weekends helping clean the grounds and donated 
items, as well as aiding in the organization of the store. We are an 
organization that is proud of what gets done by the volunteers and 
grateful that anyone wants to help out. Everyone is welcome to 
volunteer with Habitat. If you are interested in donating some time, 
please call the store at 697-5900 or dial 211. 

The Brookings Area Habitat for Humanity ReStore has funded the 
mission of Habitat through nearly 44 homes. Our mission is to put 
God’s love into action by bringing people together to build homes, 
communities and hope. This means that we come together to provide 
affordable housing for all and will not rest until everyone has a decent 
place to live.0.9198.   

Non-Profit Nook

Shop. Donate. Volunteer.
by Elizabeth Matson, Manager, ReStore
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800.843.1552  |  BROOKINGS  |  WWW.BANKEASY.COM

BANK BETTER. BANK SMARTER.

EASY!

INNOVATIVE 
BUSINESS
BANKING 
SOLUTIONS?

Cash Management
Security Features

Payments
Online Tools

Amy Klinkhammer
 605.696.2095

Stop in or call Amy today!
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Wink’s Jewelry -and- the Giving Tree

by Jerry Miller, Owner, Wink’s Jewelry

Many Christmas trees appear this time of year as a 
decoration for the holidays, but the festive tree at Wink’s 
Fine Jewelry in downtown Brookings has a special 
mission, to add joy and hope to the lives of children all 
year long.

The Giving Tree at Wink’s Jewelry is designed to raise 
awareness and donations for Court Appointed Special 
Advocates (CASA) and is stuffed with wrapped packages 
from Wink’s Fine Jewelry. Each package is valued at 
$10 or more and one package containing a diamond 
pendant.  Please stop at Wink’s this holiday season to 
select a gift off the Giving Tree, which is yours to keep, 
and make a donation.  All proceeds will go to CASA and 
the tree will be up from Black Friday through Christmas 
Eve.  Remember the less fortunate this Holiday Season 
and stop in to Wink’s, in downtown Brookings and make 
a donation to CASA.  All though we support the area 
communities in many ways our most significant donation 

is a one carat diamond to “Fire and Ice” which is the 
annual CASA fundraiser held in the spring.  

As one of the few business in downtown Brookings 
that has stood the test of time, Wink’s has been in 
business for more than 50 years (in the same location) 
and plans to support the surrounding communities for 
years to come.  

Wink’s is a full service jewelry store with customers 
worldwide, many people do not realize that Wink’s, 
the small little jewelry store, just around the corner in 
downtown Brookings, is one of the premier diamond 
destinations in the Midwest with two registered jewelers 
on staff.  We also do custom jewelry design work, have 
an in-house benchman for repairs, and an appraisal 
department for insurance and Estate appraisals.  If 
we are not already your jeweler, we would like to be, 
come visit us this Holiday Season, we would like the 
opportunity to get to know you.

Choose Brookings Health System for the best local health care. 

CONFIDENT LOCAL CARE
When Ricki Boyle’s baby girl, Aspen, was breech, she trusted OB-GYN Dr. Larissa Bennis and
Brookings Health System’s OB team to safely deliver her infant. Dr. Bennis turned Aspen, 
allowing Ricki to deliver Aspen normally.

“It’s confident care, which I think is a great thing,” said Ricki. “More importantly, you build
that relationship with your OB.”

Listen to Ricki’s story at  www.brookingshealth.org/RickiBoyle.  

Shane Moberg, Manager • 605-690-7336 • 605-692-0955
email: agritech@swiftel.net

3127 Hwy. 14 Bypass • Brookings, SD 57006

AGRI-TECH
Get Your Brigade® Stress Tubs Now for 

Weaning and Receiving Calves.

0% financing 
on all

 Hubbard Beef
feeds
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To Love, to Honor, 
to Remember

by Lisa Minor Friedrich,  
Memorial Consultant, Brookings Monument

Brookings Monument first opened their door in the early 
1950’s and continues to be a successful, employee owned 
company today. Dan Billet and Lisa Minor Friedrich from DAKOTA 
MEMORIALS merged Dan’s business over to BROOKINGS 
MONUMENT on South Main Avenue in January of 2016. Brookings 
area residents often comment about the little white building on 
south Main with the gravestones out front being there as far back 
as they can remember. “It’s been there forever.”

 Brookings Monument sells granite and catori “jasper” stone 
monuments used for gravestones in cemeteries, veteran 
memorials and unique business signage. The selection of granite 
monuments in the Brookings Monument showroom have come 
from as far away as Norway, India and Canada. Granites from the 
United States include Vermont, Georgia, Minnesota and of course 
South Dakota’s Milbank-Big Stone quary. The client’s selection is 
limitless with a vast array of colors, styles, finishes and designs.

One example with our SUNBURST MEMORIALS company is the 
exclusive right to offer Terry Redlin etchings as part of our design 
portfolio. It is an honor to bring his paintings to our monuments, 
and offer a one of a kind design to our clientele. Dan and Lisa 
are proud and thankful for the retail business history they have 
in Brookings and the surrounding area. Both being lifelong 
area residents of Brookings, they are devoted with SUNBURST 
MEMORIALS to providing the highest quality products to  
their customers. 

Peace of mind is priceless, purchase from someone you trust.

Member’s Voice

Follow us onbelbrandsusa.com

Nothing says holidays like a

From our family to 
yours, cheers to  

the season.

Toronto 794-4861  |  Hendricks: 275-3559
Clear Lake Station: 874-2428  |  Clear Lake C-Store: 874-2431

Agronomy Dept:  794-2531

794-7425 794-2511

Happy Holidays!
from these toronto businesses
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The Expansion of 
Runnings Continues

by Dennis Jensen, Director of Marketing and 
Advertising, Runnings

The Runnings story started 
on December 5, 1947, 
when founder Norman “Red” 
Running opened the first 
store in downtown Marshall, 
Minnesota. Runnings started as 
an automotive supply store, but 
quickly expanded its product mix 
to sell farm and fleet equipment 
and supplies. The company 
would continue on a slow path of growth including opening its third 
store in Brookings, South Dakota, in 1962. Company growth would 
soon excel in 1988 when a group involving Dennis and Adele Reed 
purchased the company. Under the Reed’s leadership, Runnings 
has grown from eight stores in two states to 39 stores in six 
states including Minnesota, South Dakota, North Dakota, Montana, 
New York and New Hampshire. In 2015, the company completed 
the second phase of an expansion to northeastern United States 
by opening new stores in Clay, New York, and Claremont, New 
Hampshire. New stores in Canandaigua, Rome and Gloversville, 
New York, were included in the first phase of the expansion 
in 2014. 

Over the past six decades, Runnings has not only changed 
in store count, but the selection of products our stores sell. We 
work very hard to offer a fair price on quality, durable and trusted 
merchandise including clothing, footwear, automotive, sporting 
goods, farm supplies, lawn and garden, toys, housewares, tools, 
pet and animal supplies and more. In addition, 23 stores sell 
firearms. The Runnings team is now over 1,800 strong and the 
company continues to call Marshall home to its corporate office 
and flagship store. 

The company has undergone incredible change over the 
years, but owners Dennis and Adele Reed will never compromise 
their commitment to serving the needs of their customers and 
supporting the communities that they call home. Runnings 
community involvement includes backing the local Chamber of 
Commerce, youth groups like FFA and 4-H, promotions like Give 
N’ Take and Ladies Night to help generate monetary and material 
support for the area food bank and fight against breast cancer. 

We’re honored to be a member of the community and want to 
thank everyone for their support. Store Manager, Troy Heier, and 
his Runnings Team in Brookings wish you a happy and safe 
holiday season. 

You never forget the bright moments, 
no matter how big or small.

ebankstar.com
Member FDIC

ENTER PIN
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by Karen VanderWal,  
Owner, SD Chic Beads

The Evolution of  
SD Chic Beads

Throughout my life I have 
been enchanted by the beauty 
of our planet. This has inspired 
me to pursue the colors and 
textures I see in everyday life 
and translate them via various 
mediums into tangible works of 
art. Watercolors, sewing and 
even macrame have all been 
major parts of this journey. 
One constant attraction for me 
was the spectacular nuances 
of color offered by rocks. I began making jewelry to learn more 
about them and share their fabulous characteristics with others. 
As a rule, people are often too busy to notice that rocks are even 
around at all, but when presented in a piece of jewelry each stone 
gets a share of the spotlight. This inadvertently led me down the 
path to having a business.

After years of selling my work at art festivals and shops, I felt 
that it was perhaps time to have a retail presence in my own 
hometown. My jewelry sells well in small shops and downtown 
Brookings has a certain timeless charm that encourages a healthy 
retail environment. I tested this theory by opening temporary 
shops downtown for the holiday season for two consecutive years. 
Their success led to finding a permanent location in downtown 
Brookings, where I have been happily located since the late 
summer of 2014.

Three one woman businesses call 419 Main Avenue home. In 
the building with me are the primary tenant, Brookings Custom 
Image, owned by Brenda Pitts, and Blinds By Nancy, owned by 
Nancy Ahlers. We share the space and are able to cover for each 
other by making sales and taking messages. This cooperation 
enables each of us to enjoy much appreciated flexibility with our 
day to day schedules. For instance, my shop is open for business 
even when I am out of town on a sales trip or participating in an  
art festival.

Well into my third year at this location, I am still hearing from 
people who say they “had no idea this shop was here” and “I just 
never come downtown.” Let’s all practice what we preach and all 
try to shop Brookings first. You’ll be impressed by the wealth of 
treasures to be found in beautiful downtown Brookings!

Member’s Voice

Get more. Spend less. It’s 
that simple when you get car 
insurance from us. 
Like a good neighbor,  
State Farm is there.®

CALL FOR A QUOTE 24/7.

More  
coverage.
Less  
spendage.

Discounts up to

0901127.1 State Farm Mutual Automobile Insurance Company 
State Farm Indemnity Company, Bloomington, IL

*Discounts may vary by state.

35%
Paul L Kruse, Agent

1024 6th St.
Brookings, SD  57006
Bus: 605-692-5200

paul@paulkruseinsurance.com

Get more. Spend less. It’s 
that simple when you get car 
insurance from us. 
Like a good neighbor,  
State Farm is there.®

CALL FOR A QUOTE 24/7.

More  
coverage.
Less  
spendage.

Discounts up to

0901127.1 State Farm Mutual Automobile Insurance Company 
State Farm Indemnity Company, Bloomington, IL

*Discounts may vary by state.

35%
Paul L Kruse, Agent

1024 6th St.
Brookings, SD  57006
Bus: 605-692-5200

paul@paulkruseinsurance.com

Joyous holiday 
wishes to 
you and your 
family... 

Awesome is the job description.

If you’re an awesome person that meets the above criteria, 
please email your resume to brad@creativeprinting.com.

We are looking for someone who...
first and foremost, is awesome.
wants to be a part of a fun crew.
doesn’t need someone looking over their shoulder.
loves change and variety.
brings donuts on their birthday (this is a must!)

Don’t apply if...

The Fine Print.

you are not awesome.
you complain a lot (about anything, but especially 
about bringing donuts on your birthday!)
you hate puppies.

The role of the Business Development Manager at Creative Printing 
is to DRIVE SUSTAINABLE PROFITABLE GROWTH. The right person 
will leverage a sound understanding of both Creative Printing 
and its customer’s strategies to develop and implement a win-win 
relationship that utilizes our best-in-class products and service to 
maximize our partnership with our customers. 

*Position located in Huron.

This is what you will do.
Help create win-win relationships with key customers.
Be a part of creating the super cool stuff we do.
Yep, some days it is hard work and you might even 
break a sweat. Most days you won’t.
Work hard. Be awesome. Repeat.

Business 
Development 
Manager
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Creamy Roasted Butternut Squash Soup with Bacon
by Kirsten Gjesdal, Owner, The Carrot Seed Kitchen Co.

The Carrot Seed Kitchen Co. is the perfect place to fill all your kitchenware needs. We offer everything from pans to whisks, kitchen rugs 
to bar tools, and beyond. Stop in to find the right tools for your holiday party menu and gifts for everyone on your list. Below is a delicious 
soup recipe, sure to please as an appetizer, side dish, or main course. Our essential tools used include an immersion blender, GarlicTwist 
mincer, 8” chef’s knife, and 8 qt stock pot, all available at The Carrot Seed in Downtown Brookings. 

Serves: 4 big bowls    Cook time: 1.5 hours    Active time: 25 minutes

Ingredients: 

 •  3-4 lb Butternut Squash

 •  1 ½ tbsp Olive Oil (from the Pheasant Restaurant oil room)

 •  Salt & Pepper

 •  1 medium Shallot, chopped

 •  3 cloves of Garlic, minced

 •  32 oz Vegetable Stock

 •  ½ tsp ground Nutmeg

 •  ¼ tsp Cayenne

 •   tbsp White Vinegar (from the Pheasant Restaurant vinegar room)

 •  ½ cup Heavy Whipping Cream

 •  2 tbsp Butter

 •  1 tbsp Maple Syrup

 •  6 slices of cooked Bacon, crumbled

1.  Preheat oven to 425°. Wash squash and cut in half vertically. Scoop seeds out. Rub cut sides with ½ tablespoon of olive oil each.  
Sprinkle with salt and pepper. Place cut side down on a baking sheet lined with parchment paper. Roast squash in oven until tender, 
about 40-50 minutes. Remove from oven to cool. 

2.  Then, heat ½ tablespoon of olive oil on medium low in a dutch oven or other pan with high sides. Add chopped shallot and sauté until 
soft and translucent. Add minced garlic and sauté another thirty seconds, until fragrant. Turn burner off and immediately add about one 
cup of vegetable stock to slow cooking. 

**If not using an immersion blender, see alternative steps 3 at end.**

1.  Scoop out the cooked insides of the roasted squash. The skin may be soft enough to simply peel off. Throw away skin and place 
squash into the pot with shallot mixture. Add remaining stock, nutmeg, and cayenne. Using an immersion blender, blend all ingredients in 
the pot until smooth. 

2.  Add white vinegar, heavy whipping cream, butter, and maple syrup. Stir until well blended and butter is melted. Can add more cream 
or stock to make soup thinner, if desired. 

3.  Scoop into bowls and sprinkle with crumbled bacon. Serve with fresh bread.  

Alternative step 3. Scoop out cooked insides of roasted squash and add to stand blender. Add shallot/stock mixture from pot and pour in 
an additional 1/2 cup of vegetable stock. Blend until smooth. Pour back into cooking pot. Repeat blending process with remaining squash 
and stock. Be sure to cover blender lid with a towel and hold it down to avoid hot liquid splatters. Add nutmeg and cayenne to  
cooking pot. 
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by Brielle Mears and Hailey Kline, Store Associates, Glik’s

Merry Gliksmas

Big city fashion with small town service: that is what you will find 
when you visit the Brookings Glik’s at 1024 22nd St S. Glik’s has 
been around for 119 years, but despite the age of this company, 
change is constantly occurring. In October, Glik’s expanded into its 
tenth state and opened its 65th store in Hays, Kansas.  While some 
of the company’s most recent changes are outside of our state 
lines, the Brookings Glik’s has had a few changes of its own.

In mid-August, the Brookings Glik’s got a brand new staff, 
complete with four of South Dakota State University’s very own 
Apparel Merchandising students. This team is passionate about 
the fashion industry and is eager to educate and assist you in your 
shopping experience. With new management comes new service, 
and the new team at Glik’s in Brookings is excited to serve the 
community and surrounding towns this holiday season. Complete 
with free gift wrapping and current trend knowledge, this staff is 
ready to deck you and your loved ones in big city fashion at small 
town prices.

In addition to quality service, Glik’s is unique in comparison to 
the other shopping avenues in town with it’s ability to bring in new 
product Monday through Friday! To keep up with the ever-changing 
fashion industry, Glik’s delivers fast fashion to Brookings, before it 

even becomes a fad. In addition, Glik’s carries exciting brands such 
as Yeti, Patagonia, North Face, Sorel, Under Armour, and much, 
much more! We can save you a trip to Sioux Falls by offering these 
exclusive brands with a wide range of styles and a  
competitive price.

We are excited to serve you this holiday season and keep you 
coming back in the New Year!

Shopping, Events, Awards and Design
by Abbi Sudtelgte, Retail Associate, Hitch Design Studio

Greetings from the team at Hitch Studio! If you haven’t stopped 
into Hitch in downtown Brookings yet, now is the perfect time to 
do some Christmas shopping! We’re located right across the street 
from Carrot Seed Kitchen Co. at 315 Main Ave. Check out all of 
the beautiful holiday gifts and cards for your family, friends, and 
co-workers. We have journals, jewelry, scarves, pens, mugs, prints, 
holiday cards, and much more from brands like Kate Spade and 
Rifle Paper Co. We have gifts that are unique and fun to pick out – 
and even more delightful to receive. Can’t decide? Get a gift card! 

We love being a part of downtown Brookings — and what better 
way to show it than bringing together multiple stores for a Sip & 
Shop event on January 27, 2017! Shop the stores, sip the wine, 
try the treats, and enjoy the discounts. Bring your friends for a fun 

night of shopping in downtown Brookings! Watch our Hitch Studio 
social media posts for more information.

It has been a busy and exciting time here at Hitch Studio, so 
we are eager to share some news with you. Hitch is proud to 
announce that we are the recipients of the Dakota Rising Fellowship 
Grant Award! We will be 2019 graduates of the program and with 
this honor, we will bring exciting changes for Hitch Studio, so be on 
the lookout for what is next. We’ll have an exciting announcement 
in February!

Merry Christmas and Happy New Year from Renee Halgerson, 
Carrie Kuhl, and the entire team at Hitch Studio.
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Oh, Christmas Tree!
by Kendra Davis, Ag Communications Student and Freelance Writer

The holidays are here, and so are the many traditions the come 
with them. Some traditions are hundreds of years old, yet others 
might just be getting started in 2016. This time of year though, 
one of the oldest traditions that many partake in is that of the 
Christmas Tree.

There are many beliefs behind the origination of Christmas trees 
and the tradition that comes along with them. Here’s a brief recap 
of their existence according to www.history.com - the web branch 
of the History Channel, and supported by A+E Networks.

Before the advent of Christianity, long before actually, the basis 
for the Christmas tree was built. In ancient times, people would 
hang evergreen boughs over their doors and windows to keep 
away things unwanted, such as witches, ghosts and illnesses. 

During this time, people in the Northern hemisphere celebrated 
the winter solstice. This holiday takes place on the shortest day 
of the year, December 21. To celebrate the extension of daylight 
hours until summer solstice is reached, people decorated with 
evergreen boughs. Evergreen branches were chosen because even 
in winter, they were still green with life.

The article from History.com credits Germany and its people 
with starting the Christmas tree tradition, as we know it, in the 
16th century. Christians brought the trees into their homes and 
decorated them. Interestingly enough, in the 1840s Americans had 
not accepted the tradition. They believed Christmas trees to be a 
pagan symbol. 

Queen Victoria and German Prince Albert can take great credit 
for popularizing the Christmas tree in 1846. A portrait of the two 
was sketched in the London News with a Christmas tree. The 
thought and idea of having a Christmas tree spread like wildfire 
after that.

Today, there are approximately 25-30 million live Christmas 
trees sold in the United States each year - as reported by the 
National Christmas Tree Association. A small percentage of those 
trees are sold right here in Brookings, South Dakota.

Christmas enthusiasts can purchase real trees at a few places 
around the Brookings community, including Walmart, Lewis Drug 
and Lowe’s. With Christmas trees being grown all over the world, 
wouldn’t it be nice to know where the trees in this small South 
Dakota town come from? Here’s a bit of consumer information for 
you on the local Christmas tree market.

• Lewis Drug Store gets their Christmas trees from a vendor 
out of Wisconsin. The representative I spoke with stated that the 
Sioux Falls branch is in charge of sourcing the trees. 

• The Christmas trees at Lowe’s come out of Michigan. Lowe’s 
partners with the community of Brookings and either donates 
trees or provides discounts on them to different organizations 
in the area. The Brookings locations sells around 350 live trees 
each year.

• Walmart’s trees are part of a fundraiser to help support the 
Early Bird Lions Club. The organization provides the trees to 
the big box store, and in turn all proceeds from Christmas tree 
sales go back to the Early Bird Lions Club. The group uses the 
funds to perform community service work. 

When you’re out shopping for the perfect Christmas tree, you’ll 
notice that prices vary. They depend largely on the variety, size and 
overall look of the tree. Not sure what size tree to purchase, don’t 
be afraid to ask a store representative for help. 

The American Christmas Tree Association cites some great tips 
for welcoming real Christmas trees into ones home and keeping 
them safe all season long. 

1. Do not put the tree near fire hazards, keep away from heat 
sources like fireplaces, radiators, candles, heat vents, etc.

2. Make sure to water the tree on a regular basis.

3. Don’t forget to turn the lights on the Christmas tree off each 
night.

Whether you take an artificial tree out of a box or pick out a real 
Christmas tree each year, you’re participating in one of the oldest 
and largest traditions the world has ever known.

Sources:

History.com staff, “History of Christmas Trees”, History.com, 2009, http://www.history.com/topics/christmas/history-of-christmas-trees. Accessed 29 November 2016.

“Fire Safety Tips for Your Christmas Tree”, christmastreeassociation.com, 2016, http://www.christmastreeassociation.org/fire-safety-tips-for-your-christmas-tree/. Accessed 29 November 2016. 

Holiday Cheer
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Pelican cooleRs
anD TUMBleRs NOW AVAILABLE!

Two locations
1929 Hwy 14 ByPass, Brookings, SD 57006

Phone: 605.692.8323

308 S. Veterans Street, Flandreau, SD 57028

Phone: 605.997.3704

RAMSDELL’S

Variety of SizeS

made in the USA

lifetime guarantee

Holds ice for 10 days

Available to 

pick-up at both 

locations for 

those hard to buy 

for on your 

Christmas

list.
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Westbound Coffee  
Andrew Litz along with his wife, Bri Litz, founded Westbound Coffee 

here in Brookings. Westbound Coffee specializes in small batch, custom 
order roasting with delivery in town and shipping nationwide. You can find 
Westbound Coffee online at www.westboundcoffee.com or on Facebook.

Faces & Places showcases today’s professionals “on the move”.
Faces & Places

Membership Mixer

TROY’S WOOD 
SPECIALTIES

Troy and Andrea Scherff, owners of 
Troy’s Wood Specialties, opened the 

doors of their Brookings showroom for 
the November 2016 Membership Mixer. 
Brookings Chamber members had the 
opportunity to meet the designers and 

see the latest in custom cabinets.

Abbie Cribbs,  
started as the communication specialist 
at Creative Printing in September. She 
spends her time focusing on creating 
high quality concepts and designs for 
client websites, social media channels, 
and email and print campaigns. She 
also lends her creative mind to the 
new home decor line at CP, where she 
designs product and aids with the overall 
marketing strategy of the new venture. 

New Chamber Members

Johnson Design & 
Video
434 5th Street, Suite 3 
605.359.1398
johnsondesignandvideo.com

Ruiz Schweet & 
Associates
605.868.1059
johnsonmaxwellgroup.com/anaruiz

Tim Reed
District 7 House 
Representative

Eric Kannegeiter,  
joined the growing Creative Printing family 
in August. He recently moved from Huron, 
but is not a stranger to Brookings. Eric is 
a proud SDSU graduate and is happy to 
be back in town. At Creative, Eric works 
as part of the sales team and would be 
happy to assist you with all your printing 
needs, from promotional items and business 
cards to large banners. Stop by the office, 
just behind Hy-Vee Gas in the Eastside 
Commons, to see Eric and the rest of the 
Creative Printing team in Brookings.
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BROOKINGS CITY STREET DEPARTMENT
127 7th Avenue • 605.692.2016

Matthew Bartley, Street Superintendent
cityofbrookings.org

Ambassador Visits

MANPOWER
726 22nd Avenue South • 605.361.1560

Nikki Tuschen, Branch Manager
manpowerjobs.com

WORD OF LIFE CHURCH
308 6th Street • 909.213.2098

Jacob Smith, Pastor
wolbrookings.com

GRACEPOINT WESLEYAN CHURCH
1420 Orchard Drive • 605.692.6671

Steve Norby, Lead Pastor
gracepointwesleyan.org

H&R BLOCK
1022 22nd Avenue South • 605.692.5715

Wayne Negstad, Owner
hrblock.com

1000 DEGREES PIZZERIA
770 22nd Avenue South • 605.692.4443

Karl & Emillie Larsen, Owners
1000degreespizza.com
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T H I N G S  T O  D O
Decembe r -January

SUBMIT YOUR EVENT ONLINE
FIND MORE INFORMATION VISITBROOKINGSSD.COM

6-8 East River Pool Tournament @ Swiftel Center

13 Brookings Blizzard vs. Janesville Jets @ Larson Ice 
Center, 7:05PM

13-15 Mites A & B Hockey Tournament @ Larson Ice Center

16 5ht Annual Delaney Christmas Concert @ Performing Arts 
Center, 7PM

28-30 Swiftel Center Basketball Classic @ Swiftel Center

7-8 Prairie Polar Blast Competition @ Larson Ice Center

14-15 Dakota Territory Gun Show @ Swiftel Center

14 Brookings Blizzard vs. Janesville Jets @ Larson Ice 
Center

30 Brookings Blizzard vs. Aberdeen Wings @ Larson Ice 
Center, 7:05PM

5 Sub40Social @ Innovation Village, 5PM

SDSU Women’s Basketball vs. Fort Wayne @ Frost Arena, 
7pm

7 Willie Mac Mini Hoops Tournament @ Boys & Girls Club of 
Brookings
SDSU Women’s Basketball vs. Omaha @ Frost Arena, 
2PM
SDSU Men’s Basketball vs. Omaha @ Frost Arena, 4:30PM

16-18 Jr. Gold B Hockey Tournament @ Larson Ice Center

20 Playful Preschoolers: Gingerbread Fun @ Children’s Museum 
of South Dakota, 2PM

BHS Girls/Boys Varsity Basketball vs. Huron @ BHS 
Jostad Gym, 6:30/8PM

28 SDSU Men’s Basketball vs. North Dakota State @ Frost 
Arena, 7PM

29 Mystery Dinner Theatre @ Children’s Museum of South 
Dakota, 5:15PM

11 SDSU Women’s Basketball vs. IUPUI @ Frost Arena, 7PM

It’s A Wonderful Life Radio @ Performing Arts Center, 7:30PM

17 Willie Mac Mini Tournament @ Boys & Girls Club of 
Brookings
Saturday in the Studio @ Children’s Museum of South 
Dakota, 2PM
SDSU Men’s Basketball vs. Murray State (Shrine Game) @ 
Frost Arena, 2PM
Home Free: A Country Christmas @ Swiftel Center, 
7:30PM

SDSU Women’s Basketball vs Bowling Green @ Frost 
Arena, 12PM18

SD Enhanced Concealed Carry Course @ Outdoor 
Adventure Center of South Dakota, 1PM

SDSU Women’s Basketball vs Bowling Green @ Frost Arena, 
12PM

It’s A Wonderful Life Radio @ Performing Arts Center, 2PM

Science Sunday @ Children’s Museum of South Dakota, 
2PM

31 Noon Year’s Eve @ Children’s Museum of South Dakota, 
12PM

SDSU Men’s Basketball vs. University of South Dakota 
@ Frost Arena, 1PM
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Gifts 
Galore.

Visit ourGift Shop for one-of-a-kind 
Books, Toys, Games, 

Souvenirs & more this 
holiday season! Don’t forget gift cards 

or gift memberships make perfect stocking stuffers!

Museum Hours 
Tue-Sat: 10am-5pm 

Sun: 12-5pm 
 

Closed most Mondays. 
Check our website 
calendar for more 

information.
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www.DakotalandFCU.com

on your holiday shopping
FINISHING TOUCHES

*annual percentage rate

Put the

CHRISTMAS LOAN 
rates as low as 3.9%

APR*

Dakotaland FCU
509 N. Main Street
Redfield, SD 57469

*****ECRWSS*****
Local 
Postal Customer

PRSRT STD
US POSTAGE

PAID
PERMIT 180

57350 Bring this ticket in for a 

FREE GIFT
We will be set up on the east side of the court 

February 1, 2014 : Double Header begins at 3:00 pm
Greeno Building: 502 E. 2nd Street - Redfield, SD

Dakotaland Night with the Pheasants

       Redfi eld – Doland Pheasants vs. Wessington Springs Spartans

www.dakotalandfcu.com

The LINK
414 Main Avenue
Brookings, SD 57006

Postal Customer
*****ECRWSS*****

PRSRT STD
US POSTAGE

PAID
PERMIT 180

HURON SD 57350

The LINK
415 8th Street South
Brookings, SD 57006


