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Why a neW USa map?
Many Alaskan middle school students believe 
their home state is an island located in the 
South Pacific. Why, you might ask? Because 
that’s how it appears on most maps! Texas 
is often described as the largest state in the 
USA. Why? Because that’s how it appears on 
most maps!  Can a map of the United States 
be complete if Puerto Rico is not represented? 
Would you be surprised to discover that 
Puerto Rico is omitted from most USA maps?

A unique, new equal-area map aims to change 
these, and many other, outdated views. The 
Equal Area USA Map, by ODTmaps.com, 
correctly informs, often for the very first time, 
geographic perceptions! This unique desk-
top student map has been created to provide 
an accurate view of the USA, with each state 
shown in its correct size, proportion and – as 
much as possible – location. Equal-area maps, 
such as this one, are the only maps that show 
each area at true size and proportion. Equal 
area world maps, such as the Peters and Hobo-
Dyer, are only recently making inroads into 
schools. The Equal Area USA Map provides 
teachers the means to bring important, yet 
often ignored, viewpoints to geography 
discussions and education.
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Interstate highways, and other national highways in Canada 
and Mexico, are included on the map, because these 
roads are the arteries of our economy today, just as rivers 
and other waterways were the economic arteries of two 
hundred years ago. The Equal-Area USA map also includes 
the notation of capitals as well as large cities (based on 
Selected Metropolitan Areas), so students can get an 
idea of where most of the population is concentrated. 
Additionally, a regional inset map allows students to see 
positions and context within the Western Hemisphere.
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This map is a valuable educational tool. It’s printed in 
color on one side, with a black & white outline map on 
the reverse side that’s intended for student practice/
drill. As an additional bonus, the black and white side is 
copyright-free and available to copy directly, or be freely 
downloaded off the ODTmaps.com web-site. The reverse 
side also features a series of questions (increasing in 
complexity) to pique students’ interest and encourage 
learning. The Equal Area USA Map provides teachers the 
means to bring important, yet often ignored, viewpoints 
to geography discussions and education.

Thought-provoking questions on the map are geared 
to grades 3-6 and formulated to exceed most state 
geography standards. Other questions, geared to 
grades 6-9, and 10-12 are on the map and also available, 
copyright-free, on ODTmaps.com. Web support will 
include lesson plans and additional commentary to 
challenge all levels…students to adults!

Map size is 22” wide and 13.5” high. Laminated version 
retails for $12.95.

(ISBN# 978-1-931057-25-7). Order from 800-736-1293 or 
from www.ODTmaps.com 

A full color version of this student worksheet comes on 
the reverse of this map. It is available on the electronic 
version of this newsletter at http://maptrade.org/docs/
mapreport/2007-10-mapreport.pdf or at the publisher’s 
home page www.odtmaps.com”

Damien Demaj - IMTA Director – Asia Pacific
50th birthday for one of the world’s Most ‘Famous’ 
typefaces
This year celebrates the 50th anniversary of one of the worlds 
most recognizable and ‘famous’ typefaces. It is a font that has 
no serifs, it is a font that we are surrounded by 24 hours a day; 
it is a font that has dominated the industry over the last half-
century. It is of course Helvetica! Fifty years ago Helvetica was 
designed by Max Miedinger and Eduard Hoffman of the Haas 
Type Foundry in Switzerland. Their inspiration was the 1896 
font called Akzidenz Grotesk (which can be easily mistaken for 
Helvetica). Today Helvetica is everywhere. It can be seen on 
billboards, magazines, maps, it is probably even on your bank 
statement! You can’t get away from it. Toyota, BMW, Target, 
Microsoft, Nestle, Panasonic are just a few of the big corporate 
companies that use Helvetica in their logos. Helvetica has even 
had a documentary made about it (Helvetica) and was recently 
on exhibition at New York’s Museum of Modern Art, the first 
typeface to do so.

In a recent BBC article about the typefaces 50th anniversary, 
the managing director of Linotype & owners of the font, Frank 
Wildenberg says that Helvetica is durable. It comes from natural 
design forms. It doesn’t have an expression of fashion. It has 
very clear lines and characters and it looks like a very serious 
typeface. Wildenberg goes on to say that he thinks part of the 
font’s big appeal is its Swissness, the land where the clocks run 
meticulously and the streets are spotless.

CNN also recently reported on the font’s 50th anniversary and 
describes it as the “ubiquitous sans-serif font that some have 
called the official typeface of the 20th century.” Mathew Carter, 
designer of Microsoft’s Verdana and Georgia typefaces says, 
“It just seems exactly right.” The producer of the film Helvetica 
says there only appears to be only a small number of Helvetica 
haters. Most cartographers and designers find it difficult to 
dislike the typeface.

The font did come under siege during the early 90’s when 
designers started using grungier style graphic fonts linking 
into the surge in surf and alternative music during this period. 
Suddenly fonts with names such as Trashed, Turbo Ripped and 
Dirty Ames started to appear on desktop computers around 

the globe. Likewise, Budweiser, Nike & Levi (just to name a 
few) dumped Helvetica and went for a more youthful font to 
provide a more cutting edge identity. Like all trends they come 
and go and Helvetica is definitely back in fashion so to speak. 
According to Mia Fineman (CNN) a number of hip brands in 
the U.S and Japan have recently resurrected Helvetica in their 
logos. Over the past 50 years Helvetica has never seriously 
been challenged by any other font in terms of universal appeal 
and it would seem that this so beautifully designed typeface 
may never be threatened. Only time will tell. Happy Birthday 
Helvetica.

Sources: Helvetica at 50, by Finlo Rohrer (May 9, 2007)
The Helvetica Hegemony, by Mia Fineman (May 25, 2007)

2007 asia Pacific annual conference & trade show
“Connecting	the	Business	of	Maps	in	the	Asia	Pacific
November	2-3,	2007	(Gold	Coast	International	Hotel)	
Gold	Coast,	Queensland,	Australia
It is still not too late to register and take part in the Asia 
Pacific’s premier map trade conference and trade show. This 
event focuses directly on the business of maps. The three day 
program will be diverse, informative and with plenty of social 
activities planned to let you network with some of the major 
players in our industry. The conference organising committee 
has also made a concerted effort to get speakers from various 
organisations that have never presented and/or attended an 
IMTA event before. A business opportunity may just be just 
around the corner…”You’ll never know if you don’t go.” For 
further information visit the Conference page on the IMTA 
Website or please contact Noleen Zander at the IMTA Asia 
Pacific head quarters.

Asia Pacific Conference and Trade Show helpful quick links:
• Register Online or Download a Conference Registration Form
• Exhibitor Form
• Program
• Asia Pacific Map Awards Entry Form
 (cut-off date for entries is October 12th, 2007)
• Conference Hotel Accommodation Booking Form
• www.goldcoastinformation.com.au

Transport to and from the Conference from either the Brisbane 
International Airport (75kms distance) or Coolangatta Airport 
(25kms distance) is readily available. Shuttle buses run from both 
airports directly to the Gold Coast and can be booked on-line at 
www.con-x-ion.com. Delegates coming from Brisbane can also 
take the Airtrain to the Gold Coast, then a chauffeured transfer 
to the Gold Coast International Hotel. This can be booked on-
line at www.airtrain.com.au/products_airtrainconnect.php.

For those of you who still need arm-twisting and haven’t 
booked your ticket for this year’s conference, here are 10 + 1 
reasons why you should visit the Gold Coast in November:
1. IMTA Conference & Trade Show
2. Queensland boasts 300 days of sunshine each year!
3. Love your fishing? Charter a boat and try your skills at  
 reeling in a marlin or mangrove jack!

IMTA (Asia Pacific) Report
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4. Life’s a gamble… roll a dice at Jupiter’s Casino!
5. Enjoy champagne and stunning panoramic views at Q1  
 Observation Deck
6. Golfers… tee off at one of the Gold Coast’s 40 
 Championship courses
7. Surf the tubes at Burleigh Hedland… one of the best 
 surf breaks on the East Coast
8. The Gold Coast Hinterland is stunning… take a day  
 tour, or hire a car and discover for yourself the   
 hidden wonders of the beautiful hinterland
9. Indulge yourself in one of the famous seafood baskets  
 at any number of great or seaside restaurants and 
 Surf Clubs
10. Take time out for yourself and pamper the body with a 
  day spa or massage experience!
11. See the largest collection of native Australian animals 
 in the world at the Currimbin Wildlife Sanctuary.

Future Mapreport direction and the 
regional email Newsletter
All three IMTA regions have recently surveyed their respective 
members with respect to the future of the Association’s   
“MapReport” monthly publication. Regional survey results will 

be combined and tabulated by the International MapReport 
Committee. The survey results and associated recommendations 
will be forwarded to the International Board and tabled at their 
next meeting in Philadelphia. We look forward to bringing to 
you news of the future direction of the MapReport.

The monthly Asia Pacific email newsletter has been released 
once a month over the past few months and although it has 
received positive feedback, it’s disappointing to know that 
approximately half the Asia Pacific membership does not 
open this newsletter. Our Executive Director has emailed 
the membership to ask whether you are receiving this email 
newsletter. There have been a few responses that point to 
technical barriers at the recipients end but overall, we still do 
not know why a large percentage of our members are not 
opening this newsletter. Short of calling these members, if you 
have never received this newsletter and/or are unaware that it 
exists, or you don’t usually open this newsletter from us, please 
let Noleen Zander know as soon as possible at imtaaspac@
chariot.net.au. Your response would be greatly appreciated.

IMTA (Asia Pacific) Report
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Peter Jolly, ESRI Inc.
I expect you are like me, amazed, when you read a story in the 
press about some unfortunate person who has blindly followed 
the instructions given by their in-car navigation system which 
has ended in some minor disaster.

There was the case where a coach driver missed a turning and 
was told to take the next one by the navigation system which 
took this rather large vehicle down a road that got narrower 
and narrower until the coach got stuck between the walls 
on either side of the road. More recently the lady driver of a 
rather smart Mercedes convertible followed instructions and 
finished up floating down a stream. This story was sent to me 
by a lovely lady who was rather scathing about the Mercedes 
lady driver but I was told quite clearly, as a man, not to make 
any comment! I didn’t, but I was allowed to agree with her 
sentiments. But perhaps the most amazing example was the 
person who followed the instructions and drove off the end of 
a jetty into the sea. Fortunately, in all these cases no one came 
to any real harm but I suspect was severely embarrassed.

Undoubtedly these navigation systems are a great boon saving 
time and money for their users particularly for those in business 
who visit new customers and are able to get there without any 
fuss, “You have arrived at your destination.”  They are also a great 
help to those that are navigationally challenged and who have 

In-Car Navigation Sytems, 
the Complete Answer?

difficulty reading a map. 
There is no shortage of 
street level mapping 
these days which is 
good news providing, 
of course, is kept up-
to-date. The inclusion 
of details of one-way 
streets, road works, low 
bridges and bridges 
with weight limitations is 
also important. Perhaps 

if you were able to feed into the navigation system ‘vehicle type’ 
then some of these embarrassing situations could be avoided. 
However, as ever, the quality of the data is most important.

I can remember during the early days of my navigation career 
in the Royal Air Force, in the 1960s, the equipment was mainly 
electro-mechanical and when something in the navigation 
system went wrong it was fairly obvious. As the navigation 
systems got more sophisticated then spotting system failures 
got more difficult - it was easier to be led astray - the system must 
be right! Navigation systems in cars are the latest technology so 
they must be right?? A modicum of spatial awareness and a bit 
of common sense are still valuable assets.

Contour Lines

CENTRAL BuyING
Should map publishers and distributors 
be concerned as more chain bookshops 
go over to central buying? The advocates 
of central buying stress that it is the 
only way to ensure the availability and 
breadth of a large selection of titles but 
in reality is it just a cost saving measure 
driven by accountants? And, as we 
all know too well, little consideration 
is given to maps when measures are 
brought in that control the purchase and sale of books. It is 
somewhat ironic that many independent retailers (who know 
their local market and purchase accordingly) are being driven 
out by the large chains that, in the main, treat all their high 
street branches the same. Once again it is map sales, especially 
local titles, which suffer the most. 

One fierce critic of central buying is prominent bookseller Willie 
Anderson, Deputy Chairman of John Smith of Glasgow, whose 
deliberations on this matter, given at a private meeting of the 
Society of Bookmen, were released for general distribution 
earlier this year. His main criticism being that central buying 
sends out several messages to shop managers, some 
unintentional. ‘This is what you are going to sell whether you 
like it or not. We don’t trust you in your shop to know what you 
should be selling. We know your local market better than you 
do. We know your local solicitor better than you do. We can 
manage your stock better from the centre. We can organise 
the promotions better than you can from the centre. You’re a 
manager, yes, but you are really only there to switch the lights 
on and off and to relay the team messages to your team. If the 
books don’t sell, it is your fault because you weren’t committed 
to them.’

I agree entirely with Willie’s pronouncement but suggest he 
has missed one key message concerning map publisher 
representation: we can look after map stock better than the 
publishers’ representative. Once a shop is on central supply, 
representation is not financially viable as decisions on range, 
numbers and promotion have already been taken. For maps 
the situation is worse as the key task of a map rep is to 
merchandise. The arranging, checking and cleaning-out of map 
stock is vital if sales are to be optimised as is re-ordering which 
is based on the rep’s knowledge of local demand, seasonal 
variations and the publisher’s new edition programme. Shop 
staff have neither the time nor the understanding to attend 
to this important sales function and, as a result, map displays 
in chain bookshops can resemble a bargain-box sell-off of out 
of date and damaged goods. The winners are the few large 
publishers able to buy and manage shop space for their own-
product stand. Once again it is the paper map trade, especially 
small publishers, that is disadvantaged by its reliance on chain 
bookshops for a high proportion of sales.

Map reading: still a Problem?
A survey of 1,000 UK drivers by the insurer eSure has led them 
to calculate that Britain’s poor map-reading skills resulted in 

36 billion wasted miles being driven each year! The findings 
suggest that as many as 11 million UK drivers are unable to 
read a basic road map, 75 percent can’t identify a motorway on 
a map and that only 1 percent would pass the Cub Scout Map-
Reader badge test. Whilst of those with GPS, 16 percent have 
stopped keeping a map in the car.

Despite the obvious disadvantages of absolute dependence 
on GPS technology (especially as few users keep their map 
data up to date) the real concern must be , that despite map-
reading being part of the UK national school curriculum 99 
percent of drivers are less map–able than a cub scout! It is, 
however, no laughing matter as 36 billion miles makes a very 
large carbon footprint! This survey by eSure is well timed as 
it coincides with a Government report that recommends 
removing map-reading as a compulsory subject for schools. 
Perhaps now the Government will come to its senses and 
realise that it is madness to remove map reading from the 
national curriculum when basic spatial literacy is essential in 
the use and interpretation of both paper maps and satellite 
navigation systems. The alternative is to have a cub scout in 
every car!

New travel book Fair
The Terra di Libri has its debut in November; this new book fair, 
the “Terra di Libri. Salone Internazionale Siena,” will focus on travel 
books. Its stated aims are to attract the lovers of travel and travel 
books and to give a trade opportunity to those professionally 
involved with books and tourism. This show could be well worth 
attending: IMTA members should check this out.

woolworths/bertram Merger
The Competition Commission (CC) has provisionally cleared 
the completed acquisition by Woolworths Group plc of 
book wholesaler Bertram Group Limited. In a summary of its 
provisional findings at www.competition-commission.org.
uk, the CC has concluded that the merger of Bertram’s and 
Woolworths’ book wholesaling interests has not resulted, 
nor may be expected to result in a substantial lessening 
of competition in the supply of books to retailers (either 
supermarkets or other retailers), or in the supply of books to 
libraries.

In her report, Inquiry Chairman, Diana Guy, said: “Independent 
bookshops are an important customer segment for wholesalers. 
We feel that wholesalers are conscious of the financial viability 
of independent bookshops given the competitive pressures 
that the independents face from other book retailers. Publishers 
have a strong interest in supporting sales of their books and 
will be able to influence wholesalers and distributors in their 
relationships with retailers if they believe that those sales are at 
risk.” Are these the same publishers whose terms allowed some 
supermarkets to sell the latest Harry Potter for as low as £5 per 
copy?

Mike Cranidge
Barton-on-Sea
www.contourmanagementservices.com

http://www.esri.com/maps
http://www.contourmanagementservices.com
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By Michel Leclerc, Transcontinental Printing
Be careful when you ask people what they think—they might 
actually tell you.

After having spent years spreading the gospel about digital 
premedia—what it is and how it can help map publishers—
Transcontinental commissioned an opinion survey of IMTA 
members that, among other questions, asked: “How can 
premedia help you in the future?” One respondent answered 
quite succinctly: “By naming itself something less ambiguous.”

The answer underscores the two realities about digital premedia. 
The first is that it is here, now, and offers map publishers virtual 
content proofing, virtual colour proofing, and online archival 
storage of images and graphics, which all translate into faster 
to-market times. The second is that for many of our colleagues, 
it is still uncharted territory. Remember the initial resistance in 
our industry when computers made it possible to bypass film 
and go directly to plate? Digital premedia offers advances of 
a similar order of magnitude. Not surprisingly, it sometimes 
encounters a similar degree of resistance.

IMTA members are evenly split on the issue; the survey found 
that 47% of respondents have already implemented a premedia/
workflow solution while 53% haven’t. At the same time, map 
publishers also indicated they know they need to pay more 
attention to digital premedia and what it has to offer.

When respondents were asked, “What is the most convincing 
argument that makes you or your organization adopt a new 
product or service from a supplier?” two answers tied for 
first place, with 29% each. The first was, “If healthy ROI can 
be determined,” and the second, “If it clearly shows a true 
competitive advantage for my company.”

The astonishing downward trend in the cost of computer 
hardware—even as that hardware grows ever-more powerful—
means a company can easily acquire the computing power 
necessary to implement digital premedia for well under 
$10,000. It would be difficult to find any other similarly modest 
investment that delivers such tremendous ROI, in the form 
of shorter to-market times and faster repurposing of existing 
products. And as for “competitive advantage,” well, if you get to 
market before the competition, that sounds like a pretty serious 
competitive advantage.

The cycle-time question arises again in the survey with 
respondents’ answer to the question: “What would you say 
is the key influencer as a map publisher that determines 
your rate of return?” A whopping 40% said “distribution,” well 
ahead of “pricing “ and “partnerships,” at 20% each. Distribution 
speaks to getting a product out the door and into the hands of 
customers—the faster you do it, the better you’ll do.

Map publishers also showed their grasp of another key 
advantage of digital premedia: the ability to adapt existing 
products with a minimum of cost or effort into entirely new 
products. In book publishing, digital premedia has enabled 

publishers who have already sold a text to school boards in, 
say, New York State, to easily and quickly make changes and 
produce a text that can sell to boards in Vermont and Ohio. 
Now, imagine re-engineering your existing map of, say, New 
York State on a desktop computer and easily adapting it to 
create stand-alone new maps of upstate New York and of the 
New York City and tri-state areas. Respondents showed they 
grasped that potential when 40% of them answered with 
“custom publishing” to the question, “In your opinion, what 
benefit does premedia/ workflow bring to your company?”

Clearly, the suspicion about this “ambiguous” technology is 
tempered by an appetite for it, especially if map publishers 
can get some help on implementation from their printing 
partners. One-third of respondents said “consulting on desktop 
publishing” was the service offered by printers that provides the 
“greatest value” to their business.

With an eye to the future, respondents were asked to guess 
at the impact of premedia on their business five years from 
now. The vast majority—55%—answered “shorter lead times.” 
Ironically, that’s the impact today. Five years hence, the benefits 
will almost certainly be of a higher order. But in order to cash in 
then, you’ll need to climb aboard the premedia express now.

Map Publishers Approach 
Premedia Gingerly
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Member Showcase

THE WINE MAP oF VICToRIA By MAx ALLEN
Award-winning wine writer Max Allen and cartographer Martin 
von Wyss are proud to announce the publication of “The Wine 
Map of Victoria by Max Allen”—the most comprehensive 
state-wide overview of wine regions, wineries and vineyards 
ever produced in Australia. The full-colour, finely-detailed, 
double-sided map features:

• An up-to-date listing of Victoria’s 800-plus cellar doors,  
 wineries and vineyards
• Evocative descriptions of Victoria’s wine regions and   
 subregions
• Informative maps of Victoria’s topography, climate, and  
 most widely-planted grape varieties

“The Wine Map of Victoria is just as at home in a frame on the 
wall as it is in the glovebox of your car,” said author Max Allen. 
Martin von Wyss added “Putting the wine-related sites over 
a map of Victoria’s varied terrain really gives insight into the 
regional differences among the vineyards, differences that are 
highlighted in Max’s text.”

The exact locations of all the wine sites were provided by 
VineFinders™ of Hobart, Tasmania. VineFinders president 
Dick Friend explained, “We’ve spent four years driving around 
Australia with advanced mapping equipment locating cellar 
doors, vineyards, and wineries. Our partnership with Max and 
vW Maps is a great opportunity to get that information into 
the hands of those who want a detailed map to guide them 
to their favourite cellar doors.” Copies of The Wine Map of 
Victoria by Max Allen will be available at cellar doors, selected 
bookshops and wine shops from 1 September. The map can 
also be ordered online at www.australianwinemaps.com.

Copies of The Wine Map of Victoria by Max Allen will be 
available at cellar doors, selected bookshops and wine shops 
from 1 September. The map can also be ordered online at 
www.australianwinemaps.com.

• Folded Map, folded to 140mm x 245mm:  $15.95
• Flat Map, 980mm x 730mm: $19.95
• Laminated Map, about 995mm x 745mm:  $49.95
(All prices include G.S.T. and postage within Australia)

For more information, including wholesale and 
retail inquiries, contact: 
Martin von Wyss 
0424 127 492
mvw@vwmaps.com
www.vwmaps.com

vW Maps Pty Ltd
Suite 2, 104 Dover Street
Richmond, Victoria 3121 Australia
mvw@vwmaps.com
www.vwmaps.com
Tel:  61 (0)424 127 492

TRAVEL GuIdES Go MoBILE WITH AA PuBLISHING
AA Publishing, the publishing 
division of the Automobile 
Association is launching Smart 
TravelGuide, a new series of 
interactive travel guides for 
smartphones, 3G enabled 
mobile phones combining 
extensive functionality with 
a wealth of information on 
places to visit, stay, eat and 
shop alongside superb quality 
street level mapping. Not only 
is all the travel information 
presented in a clear and logical 
way with menus and graphics, 
but connecting a GPS receiver 
will also allow the user to track their movements on a rolling 
map, plot new routes and log their activities for sharing with 
friends later.

 Additional information, and imagery may also be downloaded 
via the Internet and added into the Smart TravelGuide to 
further expand the content. Users can search for places of 
interest, street locations, hotels and restaurants which can 
then be displayed on the mapping. The Smart TravelGuide 
also includes details of hotel and restaurant ratings with live 
web and telephone links so the user may book a table or 
check facilities in more detail.

Smart TravelGuide London is the first product in the series 
and features data from the AA’s extensive travel library as well 
as Street by Street mapping enabled with Ordnance Survey 
data. Smart TravelGuides for a further 12 European cities plus 
New York are planned to be released by Spring 2008. Smart 
TravelGuide London is available in Stamfords and WHSmith 
Travel Stores initially and then nationally from September 

onwards as well as online at www.Amazon.
co.uk. The software comes on a memory 
card and is priced at £24.99 inc VAT. 

User phone requirements are a Symbian 7 or 
later, S60 2nd or 3rd edition mobile phone 
which includes current models such as Nokia 
E-series, N-series, 3250, 550 Sport, 5700, 
6110,6290, Panasonic X700, X800, Samsung 

SGH-720, SGH-730, LG JoY/KS10. Please check www.s60.com 
for other supported handsets.

PLANET PRoPAGANdA EARNS GoLd FoR dESIGN
Madison, Wis. -- Planet Propaganda’s design for Replogle 
Globes catalog will be featured as Gold Winner in Graphis’ 
Design Annual 2008. Published in August, the anthology 
presents the year’s most outstanding design work as selected 
by the editors.

Max Allen
0412 418 248
max@maxallen.com.au
www.maxallen.com.au
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The Replogle Globes catalog, marketing high-quality, 
American-made globes to high-end specialty markets. 
Drawing heavily from the brand personality and messaging 
that Planet had already developed, the designers employed 
rich materials and exacting production techniques that 
reinforce the globe company’s reputation for craftsmanship, 
and instantly convey this premium position to the specialty 
retailers, buyers, and consumers Replogle seeks to reach.

Since 1944, Graphis has upheld its reputation as the premier 
publication covering graphic communications worldwide 
and has been revered for its artistic presentation, impeccable 
design, and exemplary production qualities. Global in scope, 
Graphis is a compelling record of the most significant and 
influential communication work being produced today. Learn 
more at graphis.com.

Planet Propaganda is a design, advertising, and interactive 
company committed to shaping passion-based brands. 
Founded in 1989 in Madison, Wis., Planet serves a varied roster 
of national clients, including Gary Fisher mountain bikes, 
Harley-Davidson Motor Company, Bretford furniture and 
workspaces, PunchStock images, and Jimmy John’s Gourmet 
Sandwiches. For more information, please visit http://www.
planetpropaganda.com.

For additional images and information from Planet Propaganda, 
please contact:
Heather Wes
612-724-8760
heatherwest@earthlink.net

MICHAEL GAuLdIN NAMEd uSGS PuBLIC 
AFFAIRS oFFICER
Michael Gauldin has been selected as the public affairs officer 
for the U.S. Geological Survey (USGS). He will be responsible 
for media relations and helping to promote effective and 
strategic communications to support USGS science. Gauldin 
previously served as chief of communications for the U.S. 
Office of Surface Mining Reclamation and Enforcement, 
where he was responsible for congressional, media and public 
affairs. “Mike has exceptional public affairs experience and will 
provide valuable leadership in promoting the visibility and 
voice of USGS research,” said USGS Director Mark Myers. “I am 
impressed by his creativity and enthusiasm for our science and 
know he will do an outstanding job as our public affairs officer. 
I am pleased to welcome him as a part of our organization.”

Gauldin served as communications director for two federal 
agencies before joining the Office of Surface Mining 
Reclamation and Enforcement in 2001. He was director of 
communications for the Department of the Interior beginning 
in 1995 and for the Department of Energy beginning in 1993. 
Earlier he served as press secretary for Arkansas Governor 
Bill Clinton and was assistant director of information and a 

journalism instructor at the University of Arkansas, Fayetteville. 
Gauldin worked for 10 years as a journalist and cartoonist 
for several Arkansas newspapers, including the Russellville 
Courier-Democrat, The Springdale Newsand the Northwest 
Arkansas Morning News. He is a veteran of the U.S. Army and 
served as a public affairs specialist in Colorado and Europe.

Gauldin holds a Bachelor’s degree in Journalism/News from 
the University of Arkansas, Fayetteville, and attended the 
Department of Defense Information School. He also does 
freelance commercial artwork and cartoons, working with 
various customers including newspapers, corporations and 
the last three secretaries of the Department of the Interior.

NEW SAudI GEoLoGICAL Book
Global Mapping has recently completed the production of 
a 2 volume boxed set for the Saudi Geological Survey titled 
‘The Geologic Evolution of Saudi Arabia.’ The first part outlines 
the geologic evolution of Saudi Arabia and explores the 
connections between geology and landscape. The second 
is a boxed set of 9 booklets covering a number of geologic 
excursions and GeoNotes. Five thousand copies were delivered 
to Jeddah in July and we received the following comment 
from the client:

“We received the initial copy of the book set and it looks 
wonderful. The photography is great, the photos of the 
important folks are great, and the overall design and layout is 
lovely. Also the paper quality is excellent; it really is a fine, and 
elegant-looking piece of work.” The book will be on display 
at the Frankfurt Book Fair on the Global Mapping Stand 3.1 
L661. For more information contact Alan Smith at alan.smith@
globalmapping.uk.com.

PICToMETRy PRoVES A NATIoNWIdE SuCCESS
With an ever increasing number of towns and cities being 
captured, Pictometry oblique view imagery has been 
sparking interest from local authorities and emergency 
services across the entire country.
Gloucestershire Constabulary, the London boroughs of 
Kingston upon Thames and Sutton, and the city councils of 
Portsmouth and Wolverhampton are just a handful of the 
customers that are now taking advantage of this unique 
reference tool. Pictometry oblique imagery provides an 
instantly available, ‘off-the-shelf ’ dataset of high-resolution 
15-cm imagery and is exclusively distributed in Great Britain 
by Ordnance Survey.

Every feature on the landscape can be viewed and 
interrogated from up to twenty different angles. This allows 
for the visualisation of information like the number of floors 
a building has, points of ingress and egress and the easy 
identification of surrounding objects not always obvious from 
traditional aerial photography.
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Brian Colthorpe is IT Services Officer at Slough Borough 
Council, which has recently taken up oblique view imagery. 
Brian says, “Although we’ve only had the software for a short 
time, Pictometry oblique view imagery is already being used by 
our Planning and Enforcement teams for gaining perspective 
views before site visits or negotiations. In addition, a number 
of other teams throughout the council have also expressed an 
interest in the software.”

BLOM Aerofilms, which undertakes the flying and image 
capture for Pictometry oblique view imagery, is actively 
working all over the country. Currently, work is progressing in 
Scotland for law enforcement, emergency response, planning 
departments, insurance companies and others in need of a 
detailed view of the elevation and surroundings of a building 
or location.

Eddie Bulpitt, Product Manager for oblique view imagery at 
Ordnance Survey, believes work towards further coverage is 
progressing well. “We’re very confident of being able to offer 
our customers data for every town and city in Great Britain 
with populations of more than 50 000 by the end of the year. 
“The wealth of functionality that Pictometry oblique view 
imagery offers is huge and it’s extremely encouraging to see 
more and more businesses and organisations taking it up.”

Pictometry oblique imagery fits well with Ordnance Survey’s 
core datasets. It complements the entire OS MasterMap 
family of Topography, Imagery, Address and Integrated 
Transport Network Layers and can also be used in conjunction 
with Ordnance Survey’s Points of Interest data. For more 
information on Pictometry oblique view imagery visit: www.
ordnancesurvey.co.uk/products/pictometry

NExT GENERATIoN HEMA MAP PATRoL HITS THE TRACkS
For those of you that have been around a bit chances are 
you will have seen a few different Hema Map Patrols around 
in your travels. Hema started with the Discoveries and then 
went to the Nissan patrols, which Hema have stuck to. When 
asked about that Hema Maps Managing Director and former 
Production Manager, Rob Boegheim says, “The Nissan Patrols 
are simple, robust and because they are so popular, aftermarket 
products are readily available and relatively inexpensive.”
Well the latest Hema Map Patrol has hit the tracks and it is by 
far the most high tech, safest and complete of any Hema Map 
Patrol to date. To quote Rob again “... we learn all the time and 
this is our third Nissan Map Patrol and as we cover about 250 
000 ks in each we learn pretty quickly what works and what 
we need to fix next time.”

The list of alterations and ad-ons is extensive and the best 
way to communicate that is to simply list them out, as I have 
below, but when you see this list and realise the cost and the 
investment, one gets an entirely new perspective on those 
Hema maps that we all depend on so much when we are 

miles from anywhere. This Map Patrol is the vehicle by which 
the Hema Maps field checkers travel every track and road in 
Australia, recording , real time, the location, condition, physical 
features and facilities in and around all these roads and tracks 
and it is that information that goes directly into making the 
maps we see and use.

The stuff!
• 4.2L Turbo Diesel Nissan ST manual www.nissan.com.au
• ARB www.arb.com.au
• ARB deluxe winch bar (colour-coded)
•  IPF fog lamps to suit above
• Warn 12,000lb electric winch
• IPF Xtreme Sports 900XS driving/spot combo (inc loom)
• IPF clear acrylic covers
• IPF replacement headlight globes
• Work light kit (fitted to rear tyre carrier and with internal switch)
• ARB side rails and steps (colour coded)
• ARB rear step tow bar (colour coded) with twin pivot wheel carriers
• Safari snorkel
• Old Man Emu suspension system including HD coil   
 springs, steering stabiliser, caster kit and shock absorbers  
 (Nitrochargers in front LTRs in rear)
• ARB Air Lockers (front and rear) and under-bonnet air  
 compressor and airline
• ARB dual battery system with manual override plus ARB  
 2200 x 1250mm roof rack with mesh floor, wind deflector  
 and rack cage to accommodate rooftop tent, side awning  
 and high-lift jack holder
• ARB Hi-Lift jack
• ARB Recovery Gear including snatch strap, winch 
 extension strap, load-rated shackles, snatch-block and 
 carry bag
• Outback roof console
•  TX4400 UHF Radio – fitted into roof console
• AE4705 Aerial mounted on front bar
• ARB Simpson Rooftop tent - side fold out with zip on annexe
• ARB side awning (attached to roof rack)
•  Kaymar roof-rack Hi-lift Jack and shovel holder
•  Out of Town 145L Main replacement fuel tank
• Out of Town 70L Sub replacement fuel tank
• ARB swag

COOPER TIRES www.coopertires.com.au
•  6 x 285/70 R17 STT’s
•  Mickey Thompson Classic II alloy wheels

AUTRON www.autron.com.au
• SmartTire system with six sensors (monitors pressure 
 and temperature)
• Autron battery monitoring system and gauge
• Special gauge housing to fit driver’s pillar

BLACK WIDOW www.blackwidow.com.au
• Black Widow roller drawers and cargo barrier
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• Black Widow internal shelf and additional cargo barrier  
 behind front seats
• Drawer-top lid/table
• Rear door drop-down table
• Clip-on extension table

COMMUNICATIONS GEAR www.globalsat.com.au
•  Telstra NextG phone, car kit and external aerial
• Telstra NextG broadband card for laptop
•  Iridium Satellite phone, car kit and external aerial
•  Backup GlobalStar Satellite phone and car charger
•  GME TX4400 UHF Radio – fitted into roof console with  
  AE4705 Aerial mounted on front bar

ENGINE, BRAKE & CHASSIS MODS
• Motson’s Stage II 40% power upgrade
• Aftermarket fuel filter with sediment bowl and 
 re-useable filters
• DBA front rotors and HD 4WD pads
• On Track 4WD ( Brisbane ) steel fabrication work to   
 reinforce spring towers and chassis plus steel bash plates  
 for steering and gear box

MAPPING GEAR
• Magellan Explorist XL GPS with Hema Outback Tourer  
 mapping data (www.nextdestination.com.au)
• CSI DGPS Max Differential GPS using Omnistar differential  
 corrections (0.5m accuracy for mapping)
• Terratrip rally computer (for tyre-calibrated 
 distance measuring)
• ASUS 635n PDA (www.gpsoz.com.au) running TravRoute  
 Copilot GPS navigation software (www.travroute.com.au)  
 with NAVTEQ (www.navteq.com) data plus OziExplorer 
 CE (www.oziexplorer.com) coupled with Hema’s 
 own Australia 4WD Raster Map Collection
• Panasonic Toughbook CF-19 tablet PC swivel-mounted  
 on dash (work done by GLOBAL Satellite Phones and Data  
 Communications www.globalsat.com.au)
• Trimble TrimTrac GPS unit with GPS tracking via   
 Phantomeye  website and Google Earth, for head office ID  
 of vehicle location and asset security

OTHER
• Waeco 80L Fridge/Freeze (www.waeco.com.au)
• Two fire extinguishers mounted next to rear seat
• 50L water bladder
• MaxTrax vehicle recovery ramps (www.maxtrax.com.au)
• Tools, spares, first aid kit etc etc

Peter Davis, Marketing Manager
Hema Maps
pdavis@hemamaps.com.au
07 3340 0030, 0409566450

SIGNATuRE PRINTING INC. ACHIEVES FSC CHAIN oF 
CuSTody CERTIFICATIoN 
Promoting Responsible Print Production
Signature Printing Inc., “Map Printers to the World” is pleased 
to announce that it has achieved FSC Chain of Custody 
certification from Smartwood. In seeking FSC Chain of Custody 
certification Signature Printing Inc. has sought to continue its 
practice of manufacturing printed products for it customers 
using methods that promote responsibility and minimize the 
impact of its daily operations on the environment. The Forest 
Stewardship Council (FSC) is an international organization that 
sets standards for responsible forest management and awards 
chain of custody certification to stake holders who participate 
in ensuring that FSC certified materials used in production are 
documented and labeled accordingly.

“We are very pleased to have been awarded FSC Chain 
of Custody certification as it promotes responsible forest 
management which to a printing company ought to be 
very high on the agenda given the amount we depend on 
the products our world’s forests supply,” said Tom Walback, 
Vice-President of Signature Printing Inc. “Our customers can 
request our FSC label and certification number on those 
printed pieces that fall within the parameters of the FSC 
labeling requirements, in turn allowing our customers to 
show their customers and the world that they too are actively 
participating in the responsible management of our forests” 
said Walback.

If you would like more information on Signature Printing 
Inc.’s FSC Chain of Custody certification please contact Tom 
Walback at 1-800-668-6037 or email tom@mapprinters.com.
Contact: Tom Walback
Tel. 800-668-6037
18-1210 Midway Blvd
Mississauga, ON
L5T 2B8
tom@mapprinters.com

GEoCHRoN
During the past 22 years, we have had the pleasure of 
meeting hundreds of people around the world who wanted 
to share in the joy of building a successful dealer network for 
Geochron Enterprises Inc. We want to thank you for your past 
and ongoing support. The best part of owning this business 
has been the network of friends you build while “growing” the 
company. As most of you know, my father invented Geochron 
over 43 years ago. He operated Kilburg Geochron Corporation 
for 20 years without having a single dealer represent him in 
the marketplace. Unfortunately, he missed out on something 
special. In 1985, Bob Williamson and I purchased GEOCHRON. 
Moving the company from San Mateo , to Redwood City , 
California , was a major challenge for us.
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Now the torch is being passed to a new generation of 
entrepreneurs. As on August 1, 2007 Geochron Enterprises 
Inc. will be operated by an investment group led by Tom 
Kuhn, who will be managing the company, under the name of 
GEOCHRON, Inc. The factory has been relocated to Portland, 
Oregon. Most of our employees, (including myself and Bob) 
will be working with the new owners in Oregon . It will be a 
challenge, but we are determined to make it as seamless as 
possible. These are exciting times.

Sincerely yours,
Jim Kilburg
President
Geochron Enterprises Inc.
899 Arguello Street
Redwood City, CA 94063 USA

New Factory location: August 1, 2007
GEOCHRON, Inc
11924 N.E. Sumner Street
Portland , OR 97220 USA
Tel: (503) 445-4761; Fax: (503) 445-4764
Toll Free in the USA :  1 800 342-1661
sales@geochronusa.com
www.geochronusa.com

NEW RELEASE oF ARCGIS ExPLoRER MAkES IT EASIER 
To ExPLoRE ANd SHARE SPATIAL INFoRMATIoN
ACCoMPANyING WEB SITE INCLudES NEW uSER 
RESouRCES
Redlands, California—The latest release of ESRI’s ArcGIS 
Explorer, a lightweight viewer that makes it easy to explore 
and share geographic information, contains many new 
powerful features and enhancements. Quickly organize your 
query results and more easily add content by downloading 
Build 410 of ArcGIS Explorer. Using the newly improved 
Resource Center, it’s easier than ever to access and use free 
GIS services with ArcGIS Explorer. Become part of the ArcGIS 
Explorer user community and use the Resource Center to 
share your work, learn from the Blogs and User Forums, and 
join the community of thousands of users already exploring 
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their world with ArcGIS Explorer. The Resource Center’s newly 
redesigned user interface gives you the ability to quickly open 
free maps and layers with ArcGIS Explorer, get tips and tricks 
from the blog, participate in discussion forums and share 
your projects. The new version of ArcGIS Explorer extends the 
capabilities of the free software that brings the power of GIS 
to everyone. New capabilities include

• Ability to access, modify, and save result properties
• Improved hyperlink capabilities that make it easy   
 to integrate web-based content and local files, videos, 
 and documents
• Improved result views that allow you to control the zoom  
 and perspective for any result
• Improved management and organization of results
• Multilingual driving directions

Once you have downloaded ArcGIS Explorer, you can start 
using it with a variety of maps and layers provided by ESRI free 
of charge. These include imagery, topographic maps, physical 
features, shaded relief, historical maps, street maps and more. 
Layers can be combined with local data or with other services 
to create your own custom maps, which can be easily shared 
both within and outside your organization. To download 
ArcGIS Explorer, visit www.esri.com/arcgisexplorer.

Rudolf KazaKov
Alexander Panov, acting general director of 

Ruskarta and Leonid Ivanov, senior manager, 
announce with deep regret that Rudolf Kazakov, 

founder and general director of Soyuzkarta-
Impex and Ruskarta, suddenly passed away 

on 2 September 2007. Despite this heavy loss, 
Ruskarta will continue the business that Kazakov 
began and will carry out all obligations with its 

foreign partners. 
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