
NEW GIRLS CLOTHING LINE “PRINCESS AWESOME” DEFIES GENDER STEREOTYPES AND 
EMPOWERS GIRLS  
 
[Washington, DC] 
 
Question: Can you love beautiful dresses and dinosaurs at the same time?  
 
Answer: A resounding YES. 
 
That’s the statement more than a 3,000 girls are making in their classrooms around the world this year in their 
brand-new Princess Awesome dresses. 

Co-founders Rebecca Melsky, a teacher and mother of two, and Eva St. Clair, a stay-at-home mother of four, 
started Princess Awesome in 2013 when Rebecca encountered a problem. She wanted to foster her daughter’s 
interest in math, science, and adventure, but her daughter would only wear dresses. 
 
"I wished I could buy her an adorable dress she would love that also had a spaceship on it. Or a robot. Or a 
train. I wanted to honor her feminine tastes in fashion and her interests in space, pirates, and a host of other 
topics. But that type of girls’ clothing just didn’t exist. Those things were only found in the boys’ section of 
stores,” Melsky said. 
 
So Melsky and St. Clair set out to create girly clothing with motifs usually found on boys’ clothes and Princess 
Awesome was born. After repeatedly selling out of the dresses that St. Clair sewed on her 1948 Singer sewing 
machine in their first year, they launched a Kickstarter campaign in February 2015 to raise $35,000 to mass 
produce them. Within days they broke the record for kids’ clothing projects, eventually attracting more than 
three thousand backers and raising over $215,000. 
 
They also garnered the attention of a variety of media outlets, including CBS Good Morning, The Guardian, 
The Washington Post, Buzzfeed, The Huffington Post, Real Simple and People Magazine among many others. 
 
Like recent Kickstarter successes Goldieblox and Jewelbots, Princess Awesome apparel meets the established 
demand for STEM-related items created specifically for girls. Only half as many women as men pursue STEM 
degrees and some of the reasons for this gender gap may be subtle differences rooted in childhood experiences - 
including the toys and clothes marketed to girls. “Princess Awesome will change that by diversifying the 
clothing choices available to girls - including designs with science and math as well as pirates and ninja,” St. 
Clair said. 
 
As a mother of three boys (and now a baby girl), St. Clair was well acquainted with clothes featuring trucks, 
pirates, and power tools. “Plenty of little girls would come to our house and play with all our toys - even staging 
dinosaur tea parties - but none of those little girls wore clothes that reflected all their interests,” she recalls. 
 
Throughout the Kickstarter campaign, Melsky and St. Clair heard from parents all over the world: there is a 
widespread desire for expanded clothing options for girls. Parents shared stories about girls donning princess 
costumes while playing with train sets or racecars. Many parents expressed interest in clothing that would 
encourage budding interests in science, like one little girl’s fascination with the periodic table of elements. They 
heard about others who refused to wear pink, ruffly clothing, but still liked twirling in dresses with bright colors 
and patterns. 
 
“We heard that we’re not alone. A lot of girls want to wear both ‘girly’ things and ‘dinosaur-y’ or ‘math-y’ 
things, and a lot of parents want to be able to buy their daughters clothes that are both ‘girly’ and support 
interests beyond kittens and flowers,” Melsky stated. “Princess Awesome meets that demand.” 
 


