
                OW IS THE DYNASTY? 
                PM: Quite well, thank you. It’s a process to get it             
	    where I envision it but we are well on our way. I 
believe we have our website and marketing material 
precisely where it is parallel to our brand’s identity of  
Romance, Passion, and a Sexy Unruliness that stays true to 
Class and Elegance.  !
YOU RELEASED YOUR SIGNATURE EYEWEAR? 
PM: Yes, it’s something that has done incredibly well for us. 
To me, it was a natural progression in my vision of  Global 
Luxury; Eyewear just made sense.  !
We have our Matisse Wayfarers, which is part of  our Full 
production line and will always remain classic and popular 
- especially with clients who demand an Ultra Luxury 
product that is far from ordinary. And we have our Mogul 
Aviators, which are becoming popular; they have a Silver 
plated logo on the top corner, which makes them 
quite unique from other Aviators. !
DO YOU HAVE ANY UPDATES ON YOUR 
SIGNATURE FRAGRANCES? 
PM: Yes, and I do apologize to all the  
Great people who ask me continuously;  
I am not holding out on purpose, but  
rather, it’s been a learning experience  
for me, and one of  those things I’ve learned, is to 
understand the direction of  our Seductive Fragrances. !
I had to make sure everything was precise in capturing 
what The Maldonado Dynasty represents and what our 
Seductive Fragrances are about. I believe we have reached 
that point; our bottles are Ultra Luxurious - handcrafted  
to perfection - and the Fragrance is Sexy, Alluring, and 
Elegant for Men & Women. It’s going to be a Great  
success for us. !
ANY REGRETS SO FAR? 
PM: Not one. Naturally I’ve made mistakes but I’m quick 
to adjust things and move forward. 

H WHAT HAVE YOU LEARNED SO FAR FROM GROWING 
YOUR OWN BUSINESS? 
PM: Great question. Well, business does have its own  
language. One must be so diligent and careful in developing  
a business. But overall, business does revolve around a great  
deal of  logic and common sense. I’ve learned to let things grow 
organically and to stay true to the vision. It’s so easy to try 
to fit a mold; I’ve seen a lot of  brands try to fit a mold, whereas I 
believe a brand should reflect your identity genuinely. This in 
fact, is what separates you from the rest of  the pack - the 
difference between a Global Luxury brand and a local business. !
ANY ADVICE TO NEW ENTREPRENEURS/MOGULS? 
PM: I don’t think success is achieved one way, it really is 
subjective to the person and their journey. So my biggest advice, 
is to have a clear vision because your vision will help you get 
through the obstacles and help you reach your goals ultimately. It 
doesn’t matter if  one person, or a million people are behind you, 
	 	            your vision will get you there. !
                                     WHAT DRIVES YOU? 
                                     PM: A powerful fire… Haha Again, it           
	 	            just goes back to my vision. After that, it’s      
	 	            just a natural thing for me - I’ve always 
	 	            been that way, I see something that I 
	 	            want and I go straight for it until it’s 
	 	            mine. !
WHAT DO YOU DO IN YOUR FREE TIME? 
PM: I love to travel, and not the 4-5 days of  family/touristy 
travel, I mean dive into a country; discover their music,  
their food, and customs. !
HOW WOULD YOU DESCRIBE YOUR PERSONALITY IN 
ONE WORD? 
PM: Fun. !
ANY LAST WORDS? 
PM: I want to thank everyone who continues to support The 
Maldonado Dynasty, we’ve come a long way and will continue 
with your support. 

“It doesn’t matter if  one person or 
a million people are behind you, 
your vision will get you there.” 


