
Digital Marketing Manager

Overview
tasc Performance seeks to be the most authentic and responsibly-sourced active
lifestyle brand in the industry.  We innovate to create better performance solutions that
allow us to be less reliant on synthetics, polymer-based coatings or finishes, and
non-renewable materials.  Natural fibers and recycled materials are the core of
everything we create and our manufacturing processes, approach to people, and impact
on community reflect our relentless focus on better.

Because how it’s made is as important as what it’s made of.

In this role, you are a critical part of the organization. You will contribute to the overall
growth of the brand by managing the digital strategy. You will be responsible for
increasing revenue and advertising efficiency. Key objectives include maximizing new
consumer acquisition levels and maintaining high levels of consumer retention. Leads
team with expertise in marketing channels, web merchandising and analytics.

Responsibilities:
● Develop strategic direct marketing plans and programs for the online business,

both short and long range, to ensure the profitable growth.
● Works with brand teams and e-commerce merchandising teams to grow revenue

through direct channels.
● Oversee digital analytics to set benchmarks, track success and refine strategy for

website, social media, mobile, content and email marketing activity.
● Analyze data conclude ROI for all ads, trends and overall performance.
● Help with creative solutions to make customers aware of tasc Performance.
● Provide thought leadership, identify trends and implement best practices for

digital marketing, including: analytics, SEM/SEO, email marketing, social media
marketing and content marketing.

● Manage monthly reporting for all digital channels.

Requirements
● 5+ years of digital marketing/ecommerce experience in an integrated,

multi-channel marketing environment.
● History of profitable channel management and driving business growth.
● Deep background in consumer marketing via online media sources including paid

search, search engine optimization, affiliate marketing and social media.



● Demonstrated experience in consumer segmentation strategy.
● Management of membership, loyalty, subscription or continuity programs a plus.
● Bachelors Degree in Marketing or other related degree.
● Experience in budgeting and time lining campaigns.
● Familiar with 3rd party social media tools.
● Data-driven mindset.
● Google Certified is a plus.


