
Social Media Manager

Overview
tasc Performance seeks to be the most authentic and responsibly-sourced active lifestyle brand
in the industry.  We innovate to create better performance solutions that allow us to be less
reliant on synthetics, polymer-based coatings or finishes, and non-renewable materials.  Natural
fibers and recycled materials are the core of everything we create and our manufacturing
processes, approach to people, and impact on community reflect our relentless focus on better.

The social media manager will oversee the company's interaction with the public through
implementing content strategies on social media platforms. This position will report to the VP of
Marketing and will be responsible for increasing the brand awareness through social media.

Job Responsibility
● Drive the vision, strategy and execution of tasc’s social media and content roadmap.
● Create a regular publishing schedule based on the marketing calendar.
● Implement a content editorial calendar to manage content and plan specific to marketing

campaigns.
● Manage tasc’s influencer and ambassador program.
● Collaborate closely with the marketing team to express tasc’s tone, voice and personality

through all social networks.
● Develop weekly content to tell tasc’s story about our factory relationship, fabric

innovation and community involvement.
● Foster and source social media marketing, content and branding opportunities.
● Engage on social media platforms to help build engagement and followers in all

channels.
● Monitor all trends in social media tools, trends, application and monitor platforms.

Requirements, Skills & Experience
● Bachelor’s degree, preferably in marketing, advertising, journalism, public relations,

communications or a related field.
● At least 3+ years of related social media experience.
● Experience developing a variety of content, including but not limited to blog articles,

social media campaigns, e-mail marketing copy, videos, etc.
● Strong knowledge of all social media platforms. Also, active personal presence on social

media.
● Knowledge of content marketing principles including social media, digital marketing

strategies and best practices.
● Exceptional writing, proofreading and editing skills.
● Become an advocate of tasc in social media spaces, engaging in dialogues and

answering consumer questions a timely manner.
● Must be comfortable on camera and shooting and posting videos, stories.
● Basic knowledge of Adobe Creative Suite.


