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AT THE MARKET — Upholstery 
manufacturer Spectra Home is 
bringing a new Special Order pro-
gram, a refined Preferred Retailer 
program and a designer-friendly 
approach  to High Point Market, 
and officials said the additions 
complement the company’s most 
exciting and fashion-forward new 
product line-up yet.

Known as a private-label sup-
plier to high-profile specialty re-
tailers and catalog houses, Spec-
tra Home began implementing a 
change in focus with the hire of in-
dustry veteran Bill Cubberley last 
fall. According to company rep-
resentatives, Cubberley said con-
sumers’ growing interest in qual-
ity furniture at affordable prices 
is an opportunity for immediate 
growth, first by introducing the 
brand to independent furniture 
retailers and, for spring market, 
by opening the showroom doors 
to interior designers.

“As the stationary upholstery 
division of Shayne International 
Holdings, Spectra Home is able 
to offer a high-fashion design 
aesthetic, luxurious comfort and 
a bench-built eight-way handtied 
construction story without the 
outrageous price tags normally 
associated with product of this 
caliber,” Cubberley said. “Shop-

pers can feel the difference and 
immediately recognize the value, 
which is a boon for independent 
furniture stores trying to drive 
traffic in today’s competitive mar-
ketplace. 

Cubberley believes Spectra 
Home is also well positioned to 
serve interior designers. 

“Most of the products we 
produce are warehoused here in 
High Point and in Southern Cali-
fornia and are available for im-
mediate shipment,” he said. “We 
have no minimum order require-
ments, and we are very cognizant 
of designers’ needs for personal-
ized service and the investment 
necessary to properly support 
them.”

Special-order capabilities
Fred Fahrbach, merchandis-

ing and product development for 
Spectra Home, said that both re-
tailers and designers will benefit 
from the Special Order Program 
the company is unveiling this 
week.

“As an importer, adding special 
order capabilities would no doubt 
seem to some counter-intuitive to 
our business model,” Fahrbach 
said. “But, we’ve already proven 
our proficiency in this area in our 
private label business with con-
sistent delivery of high-fashion, 
quality product to the customer 
in 12 weeks or less.”

He added that the retailers 
benefit from a greater return on 
their investment because they 
can serve consumers who want 
a customized look within a “rea-
sonable amount of time, at a rea-
sonable price.”

“I can only speak to retailers 
that I know, but in years where 
business has been tough, the mer-
chants that can do this effectively 
have added as much as 20% to 
their gross volume dollars,” Fah-
rbach said. “Our program has no 
additional up-charges for special 
order. This is key for independent 
dealers, because all of the spe-
cialty retailers and catalog houses 
they are competing with, do.”

Fahrbach said that narrowing 
the choice of cover keeps goods 
flowing on time from both the 
East and West coasts, but he add-
ed that “all the bases” are covered.

“We’re offering roughly 55 
woven patterns in our Special 
Order Program, from rich, well-
woven, 100% polyesters all the 
way up to luxe, 100% heavy 
cotton velvets and two dozen 
leathers,” he noted. “In between 
all that, we have our linens and 
natural linen/jute combinations, 
as well as our performance fabric 
story, and a choice of 20 different 
nailheads. Essentially, our Special 
Order Program is as custom as 
you want to be without being by-
the-inch.”

The fashion story
All Spectra Home silhouettes 

feature the same construction, 
with either 95/5 feather down re-
versible cushions or down-blend 
cushions with super-soft cores 
depending on style for an excep-
tionally luxurious feel. Company 
representatives said new product 
this season is designed to appeal 
to a younger, post-modern con-
sumer, with transitional silhou-
ettes that lean more toward mod-
ern than traditional.

Damon is a transitional style 
with a twist, according to Fahr-
bach, and “dressed for success in 
an Indigo Blue, linen/poly blend.” 
The full feather down back com-
plements a classic tuxedo arm, ac-
cent pillows and a small nailhead 
treatment.

The Misty Club chair is de-
signed to appeal to modern cus-
tomers and is bench built with a 
blend-down back. The tufted tub 
silhouette on high legs adds a 
classic element, officials said.  

Spectra 
Home officials 
describe 
Damon as 
“transitional 
with a twist.”

The Fuse lounge is one of the Spectra 
Home’s introductions at market and 
complements new programs for 
retailers and designers.

All upholstery is 
bench built at 
Spectra Home, 
including the 
Marche chair, 
shown here 
front and back. 

Spectra Home unveils new  
programs for retailers, designers

Marco is 
among the 
products 
that will now 
be available 
to interior 
designers.


