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ccording to Thomas Fuchs, there is no mean-
\ ingful design withcut emiction. Maintaining that
geed design should have an internal effect on its
ownerg, he created his high-snd Ctium lighting
lins a decade ago that was primarily available to
architects and nterior designars. After joining forces
with his partner Michou Mahtani, a former global
brand director at Louls Xl Rémy Martin, ha launched
the more accessible brand Thomas Fuchs Creative
in 2011 bringing handmade products to the rstall
market. Ona of his latest projects is a collection of
drinking glasses called Fovweasr. The thread that
unites these diverse projects is the desire of Fuchs
to combine classica assthatics with modem twists,
such as skull pattams and lightar motifs lika buttar-
flies and bamboos. Werking across his pertfclio of
products has involved the 51-year-cld Amarican
dasigner traveling to ltaly often, particularty Murano,
whera his hand-blown chandeliers are mads, as
well as to Agra in hdia to find a craftsman capabla
of working with white Makrana martle on his lins
of home accassorias.

What techniques are you experimenting with?
I'va bean creating multiple glass objects of colour
combinaticns and finishes, smashing them all into
piaces and then incorperating them into a single
ctject. This led to cur Cloud glassas collection for
TRC, which Is soid in Bameys New York.
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You are known for your classical aesthefic with
a modern fwist. Can you give us some evamples
of this?

Being a big fan of classical properticns doesn't mean
that you can't have fun with the end results. For
Otium, I'va made a lamp called Egizianc {talian for
Egyptian) and aven though its form and proportions
arg classic, I've added snazzy colours and bukbbles
nto the glass. For Themas Fuchs Craative (TFC), Ive
creatad a skifuly hand-carved champagna bucksat,
made from the finast Makrana marble - the same
marbla usad to build the Te Mahal, but with amiling
skull faces on the handles.

Where do you like going shopping?

Wa Michcou Mahtani and I] appraciate the great
quality and rebirth cf the agssthetic direction cf Bally
(8 Via Monte Napoleona, 20121 Milan, T. +39 02
7600 B4C€). La Rinascente {(Plazza Duomo 20121
Mian, T. +39 02 88 621) is a great department store
mixing high ard low brands. Wa like Excalgior Milano
{4 Galleria dal Corse, 20122 Milan, T. +39 02 7630
7301) for stylish shopping and Brian & Barry (28
Via Durini, 20122 Milan, T. +39 02 9285 53431) for
funky, multi-brand clothing. For delicious italian
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food, we take an emply suitcase to Eataly (10
Piazza XXV Aprile, 20121 Milan, T. +30 02 4940
7301), fill it up and bring it back tc Naw Yorkl

What do you particularly appreciafe abouf
Hotel Principe di Savoia in Milan?

The perzcnal attention. We're vary fortunate to be
able to stay at the baat hotals in the world. Howenver,
Hetal Principe di Savcia offers a tangible commodity
that others do not: ite employeas. We dsovaue the
sarvice, the quality of tha food and the lccation.
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For mere on Milax, visit fpurycultvre. com,
the web’s first high-gloss window into the world of luzury.
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