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Let’s face it. The world has moved on, 
word learning has not. The engagement 
gap between video games and 
schoolwork has grown wide, leaving kids 
uninspired.

If engaged, they could be learning harder, 
more relevant words. They could be 
explaining, writing, arguing, and singing… 
as only kids can. 

We’re the new word learning experts, here 
to awaken the adventurous word learner 
inside every child. Our data scientists 
choose the right word, regardless of 
age. We know when and how to teach a 
six-year-old epic words like ‘discerning’ - 
words that will make them better readers 
at any age.

Both on paper and in digital, our team 
of award-winning Hollywood artists 
transport these words into the exciting 
world children now live in with 3D printers, 
and driverless cars. Epic words, taught in 
an epic way, making smarter kids!

We exist to take every child 
on an epic word learning 
adventure that will make 
them smarter.

ABOUT us

http://mrswordsmith.com
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team & 
experts

Craig Kellman, Character Designer

Craig Kellman is an award-winning 
illustrator, animator, and character 
designer. He is currently Character 
Designer at Mrs Wordsmith.

Craig has more than 25 years’ experience 
in the world of animation. After studying 
animation at the California Institute 
of the Arts, Craig embarked upon a 
glittering career in TV and film which has 
seen him nominated for multiple Annie 
and Emmy Awards. Craig was the lead 
artist and character designer behind the 
hugely popular Madagascar and Hotel 
Transylvania films, and his credits also 
include Spider-Man: Into the Spider-Verse, 
and Cloudy with a Chance of Meatballs.

Susan Neuman, Expert Advisor

Professor Susan Neuman is an educator, 
researcher, and education policy-
maker in early childhood and literacy 
development. She has been an Advisor to 
Mrs Wordsmith since 2017.

Susan’s distinguished academic career 
has seen her write and edit 12 books and 
more than 100 peer-reviewed articles 
on many aspects of childhood literacy. 
Susan served as Assistant Secretary of 
Elementary and Secondary Education 
in the US Department of Education 
from 2001 to 2003, and in 2013 became 
Professor of Early Childhood and Literacy 
Education, and Chair of the Department 
of Teaching and Learning at NYU’s 
Steinhardt School of Culture, Education, 
and Human Development.

http://mrswordsmith.com
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Tak Fung, VP of Digital

Tak works as the VP of Digital at Mrs 
Wordsmith, directing the full technology 
stack for the company.

Tak has over 18 years of experience in 
the Video Games industry, starting out 
at Lionhead/Microsoft, Sony London 
and ARM as a Graphics Engineer. He 
founded his own mobile gaming company 
“Supermono Studios” in 2009, later sold 
to RedRobotLabs in Silicon Valley. He 
took on the role of Technical Director for 
NaturalMotion and founded the studio 
which developed CSR2 - a #1 racing game 
on iOS/Android. NaturalMotion was sold 
to Zynga for $527M with CSR2 being the 
major IP considered. This was followed 
up by almost 3 years at Google London/
Shanghai as a Technical Lead/Manager, 
and a period of startup ventures and 
advisory roles in Shanghai within the 
gaming, live streaming and Blockchain/
Cryptocurrency sectors.”

Sofia Fenichell, CEO and Writer

Sofia Fenichell is a self-confessed lover of 
words, and is the founder and CEO of Mrs 
Wordsmith.

Sofia is a former technology analyst 
turned serial tech entrepreneur. Prior to 
founding Mrs Wordsmith, Sofia was senior 
account manager at advertising company 
DDB Needham and technology analyst for 
Morgan Stanley, Merrill Lynch, and UBS. 
After retiring from her career in finance 
to raise her children, Sofia launched two 
video curation apps - Rockpack and 
WonderPL -  both of which were heavily 
featured by Apple. Dissatisfied with the 
standard of homework resources her 
children were receiving at school, Sofia 
founded Mrs Wordsmith in 2015, with a 
mission to improve the vocabulary of 
children everywhere.

http://mrswordsmith.com
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Michael Levine, Expert Advisor

Michael Levine is Sesame Workshop’s first 
Chief Knowledge Officer, and an expert on 
children’s education and media. He has 
been an advisor to Mrs Wordsmith since 
2019.

Michael is the founding executive director 
of The Joan Ganz Cooney Center, an 
independent research group which 
promotes innovation in learning via 
digital media. He has also served as 
advisor to a number of US government 
agencies including the White House, the 
Department of Education, PBS, and the 
Corporation for Public Broadcasting. 
Michael speaks regularly on the topic 
of education and media, and serves 
on the boards of numerous nonprofit 
organizations.

Lucy Woodward, VP of Marketing

Lucy Woodward has been the Vice 
President of Marketing for Mrs Wordsmith 
since February 2019.

Lucy started her career on the graduate 
training program for Unilever UK. She 
subsequently joined the Walt Disney 
company in Brand Marketing and had 
a 15 year career with Disney becoming 
Marketing Director for their Home 
Entertainment division working across 
franchises such as Finding Nemo,  
The Lion King and Toy Story. She became 
the Live Services Director for Club Penguin 
UK & EMEA after it was acquired by 
Disney, leading its roll out and growth.

Eleni Savva, In-House Pedagogy Lead

Eleni Savva is an expert in linguistic 
semantics, and is In-House Pedagogy 
Lead at Mrs Wordsmith.

Eleni gained her MPhil in Linguistics from 
the University of Oxford in 2011, before 
completing her PhD in Linguistics from the 
University of Cambridge in 2017. Here, her 
research focus was linguistic meaning and 
its interaction with contextual information, 
as well as on how speakers perceive 
differences between dialects.

http://mrswordsmith.com
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Emma Madden, Expert Advisor

Emma Madden is the headteacher at 
London’s Fox Primary School, named UK’s 
highest-performing primary school for 
three consecutive years. She has been an 
Advisor to Mrs Wordsmith since 2017.

After studying English Literature at 
the University of Cambridge, Emma 
completed her PGCE and Masters of 
teaching at the Institute of Education. 
She was appointed Head of School at 
Fox Primary in 2016. Emma also works in 
an advisory capacity to many schools, 
coordinating school-to-school support.

Ted Briscoe, Expert Advisor

Professor Ted Briscoe is an expert in 
computational linguistics, speech and 
language processing, textual information 
processing, and evolutionary linguistics. 
He has been an Advisor to Mrs Wordsmith 
since 2017.

Ted is Professor of Computational 
Linguistics at the University of Cambridge 
and the inaugural director of the Alta 
Institute, which conducts research into 
automated language teaching and 
assessment. He has published over 100 
research articles and three books in the 
areas of automated speech and language 
processing. He was senior editor of the 
journal Computer Speech and Language 
for 15 years, and is co-founder and CEO of 
iLexIR Ltd., a consultancy and technology 
provider specialising in language 
processing applications. In 2009, iLexIR 
spun-out Swiftkey, maker of the world’s 
most popular predictive keyboard for 
smartphones.

David (‘DC’) Costello, Producer

David is the producer for Mrs Wordsmith’s 
interactive digital products, focussed on 
leading the product, engagement and 
development strategy.

David has worked as a producer for over 
12 years leading design and production 
of successful intellectual properties for 
Activision (Guitar Hero, DJ Hero, Call Of 
Duty), Nintendo (Sing Party) and several 
independent games companies.

http://mrswordsmith.com
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having fun with an activity, they will want to 
do it again and again.

Word learning as a daily habit
Learning a few words frequently has been 
shown to work up to 90% better than 
teaching many units in one go, once in a 
while. Just like leading a healthy lifestyle, 
vocabulary is a matter of habit-formation. 
This is why our products are designed to 
make word learning a daily habit.

Data-driven word selection
We use machine learning to choose the 
words that are worth learning. To do that, 
our machine learning experts process large 
collections of written texts selected from a 
wide range of sources. They then apply a set 
of criteria, such as how abstract they are, how 
frequently they are used, how difficult they 
are to spell, etc. The results of this process 
are tested against the insights of writers and 
linguists, and fed back in to make our model 
of word selection the best it could be.

Words unlocking STEAM 
concepts 
With words that cover topics like numbers, 
shapes, and sizes, and words for technology 
(invent, 3D printer, drone, and motherboard);  
inspire kids with character building words 
(persevere, empower, nonconformist, 
sympathetic), creative words (masterpiece, 
design, passion), and storytelling words 
(traverse, deflated, secluded).

PEDAGOGY

Explicit vocabulary instruction
Kids don’t learn enough words from reading. 
Research shows that explicit vocabulary 
instruction yields significantly better results 
than reading alone. A study found that left 
to read by themselves, the average child 
will spontaneously ‘work out’ the meanings 
of only 15% of the unfamiliar words they 
encounter. 

Word consciousness
Word consciousness is an awareness of how 
language works and how to interact with it. 
It is developed when children are given rich 
enough information to help them understand 
the meaning of words deeply and accurately. 
By interacting with more and more words, 
kids will come to realize that a sandcastle is 
a castle made of sand, that the suffix -less 
in reckless and harmless means without, 
and that the difference between tired and 
exhausted is one of degree.

Hollywood animation, visual 
learning and humor 
Research shows that visuals increase 
children’s interest and motivation. Illustrations 
also lead to the better interpretation 
and retention of words. Animations are 
particularly effective because the motion 
directs children’s attention to important 
details. Research also shows that learning 
while having fun is the perfect recipe for 
memorability. Humor triggers the formation 
of habits, meaning that when children are 

http://mrswordsmith.com
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Grab your scooter and explore 
Blabberville, an ever-expanding 3D city 
powered by words. Everything kids see in 
Epic Word Adventure, from avatar outfits 
to scooters, has rich vocabulary attached 
to it.  Kids can select avatar outfits with 
names such as extravagant lobster, and 
sassy airkiss. 

Kids will be having so much fun that they 
won’t believe it’s educational.

conveyor
belt

motherboard

conveyor
belt

dumplings

conveyor
belt

MOBILE 
APP

http://mrswordsmith.com
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Words will 
take you 
places in 
this app

You learn in order to earn to
be able to spend in the game. 
This is life. 

From the creative talent behind games 
and movies including Subway Surfer, 
Club Penguin, and Madagascar, 
with instructional support from our 
academic experts at NYU and the 
University of Cambridge.

dumplings

conveyor
belt

assemble

motherboard

imagine

http://mrswordsmith.com
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PRINT
PRODUCTS

See it Stick it
The illustrated, interactive, and fun way 
to help kids learn the words that really 
accelerate their reading - with stickers! 

Comes in four volumes.

My Epic Life Word Book
The handbook for any child who wants to 
live a truly epic life. Everything kids need 

to know to turn home, school, and life into 
a learning adventure.

Storyteller’s Product Range
In dictionary, card game, and word-a-day formats, hilariously illustrated 

words that will take your child’s storytelling to the next level.

Blah Blah Blah Card Game
The card game that makes phonics fun. 

Race to get rid of your cards by matching 
sounds and letters, and playing wild cards 

to trip up your opponents!

http://mrswordsmith.com
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Very common 
words worth 
learning by heart 
to accelerate 
reading
e.g. the, where, 
could

Words for intermediate 
readers, designed to 
teach meaning as well 
as improve reading
e.g. devour, tricky, eager

Less common words and 
words with nuanced meaning 
- children may only encounter 
these words in literature and 
expository texts, and they are 
words that will elevate their 
creative writing
e.g. verdant, gargantuan, 
perspire

(intermediate)

Words more difficult to decode 
than level 1000 to further build 
reading skills
e.g. funny, mouse, inside

(beginner)

Short words with common 
spelling to provide a 
foundation for reading
e.g. bag, hop, pick

At Mrs Wordsmith, we’ve used data science to develop a difficulty level system for 
vocabulary. Lots of things can make a word challenging. Some words are hard to 
learn because they are very long or they have unusual spellings. Others are hard 

to learn because they are rare or their meaning is difficult to understand.

Our difficulty levels take all of these factors into account, and support children all 
the way from building reading skills with sight words and phonics to developing 

a rich, varied vocabulary for creative and academic writing.

LEVELLING SYSTEM

http://mrswordsmith.com
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contact
For all press enquiries please email

sonya@mrswordsmith.com

mrswordsmith.com
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