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MEET THE TEAM
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If you enjoyed cannabis in the last 30 years there’s
a good chance Green House Seeds has already
touched your life. Through a multi-focused
business model, they’ve been searching the world
for landrace strains, built an award-studded resume
breeding them together, and kept us all watching
as they told their story through Strain Hunters.
They’ve also been brick and mortar pioneers, with
coffee shops in the Netherlands and social clubs in
Spain operating as Green House Coffee Shops and
Strain Hunters Clubs, respectively.

GREEN HOUSE FACTS

s 30 years of operating experience

s 4 Dutch Coffee Shops & 2 Spanish Strain
Hunter Social Clubs

s 80 Proprietary genetic strains
s 40 Cannabis Cup Awards

s 150 million views of Strain Hunter Content
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Organa Brands began in Denver in

2010, with a founding promise to deliver
cannabis extractions that were nothing less
than extraordinary.

The company utilizes its 12 production
facilities in 11 states and Jamaica to
manufacture its extensive catalog of
products. Organa Brands sells its cannabis
products in over 1,200 retail locations with
ancillary hardware sold in thousands of
retailers globally—making it the largest
cannabis-oil-based consumer product
company in the United States.

They are the group behind the world-class
cannabis brands O.penVAPE, Organa Labs,
District Edibles, Bakked, and Magic Buzz.

ORGANA FACTS

s Organa Brands sells one of its products
every four seconds around the world

s Organa Labs is the longest running
licensed extraction facility in the U.S.

% First nationally scaled house of brands

s 1 billion puffs delivered to consumers
through its flagship O.penVAPE product
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MEET THE TEAM

CANOPY GROWTH
CORpopATIO

Canopy Growth build brands designed to meet

the needs of Canadian cannabis consumers and
back them up with a production platform that’s
unrivalled in size or sophistication. The company
has spent the last four years building credibility
for itself and the sector in an effort to push the
global cannabis industry forward as more and more
jurisdictions look to loosen their prohibition stance
on cannabis and cannabinoids. Through Canopy’s
e-commerce platform and international reach,
Canada’s largest cannabis company is creating
something uniquely Canadian that can be proudly
brought to the world.

CANOPY FACTS

s Canopy Growth sells a gram of cannabis
every 3.9 seconds

sk Facilities in 6 provinces - Ontario, Alberta,
Saskatchewan, New Brunswick, BC, Quebec

s Operations in 7 countries - Brazil, Australia,
Spain, Denmark, Jamaica, Germany, Chile

%  First federally regulated publically traded
cannabis company

s Canopy Growth owns 3.2 million sq. ft.* of
growing space

*Approximately 700k sq. ft. licensed with the balance under development for 2018



That’s about it.

Together we’re going to take
great cannabis, formulate it

in ways people want, and push
it out around the country.

COLLABORATION AT ITS FINEST FROM THE TEAMS AT
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