
Minimum Advertised Price Policy 
 
Longworth Industries, Inc. (“Longworth”) enjoys a strong reputation and, in order to protect its reputation 
and to enhance its image, STA unilaterally instituted minimum advertised price (“MAP”) standards for its 
products effective as of ____January 1__________, 2016 applicable to all United States and Canadian 
retailers and distributors as hereinafter set forth. 
 
1. The MAP applicable to all Longworth products shall be as set forth on Exhibit A attached hereto and 

as hereafter from time to time updated, modified, suspended or discontinued in the sole and exclusive 
discretion of Longworth, and posted at [insert website address].   
 

2. Longworth reserves the right to designate promotional periods during which the terms of the MAP policy 
change or to designate periods of time during which the MAP policy is not applicable or to waive the 
MAP policy in the sale of “close out” products. 
 

3. This MAP is (a) applicable to all advertisements of Longworth products in any and all media (including, 
without limitation, Internet or similar electronic media, flyers, posters, coupons, mailers, inserts, 
catalogs, mail order catalogs, newspapers, magazines, television, radio, and public signage) and (b) 
not applicable to in-store advertising that is not distributed, in any manner, to consumers or other 
customers.  
 

4. This MAP prohibits “bundling” (the inclusion in advertising of free or discounted products, whether made 
by Longworth or otherwise, with any other product) any Longworth product if the effect is the discount 
of the advertised price of the Longworth product below the MAP. 
 

5. The pricing displayed or listed on an Internet site is an “advertised price” and is subject to this MAP 
policy, and, upon the association of the price with an actual purchase, the price becomes the selling 
price and is not bound by this MAP policy; provided, however, that statements similar to “we will match 
any price” or “call for price” or “add to cart to see price” are acceptable under this MAP. 
 

6. The application of this MAP policy is limited to advertised prices and is not applicable to the price at 
which Longworth products are actually sold or offered for sale to consumers or other customers at the 
retailer’s or distributor’s location, over the telephone or through a “bid” process. 
 

7. The MAP does not establish maximum advertised prices.  Retailers and distributors may offer 
Longworth products at any price in excess of the applicable MAP.  
 

8. In the event that any retailer or distributor fails to follow this MAP policy, Longworth will be unilaterally 
impose sanctions, and intentional and/or repeated violations of this MAP policy will result in termination 
of dealership or distributorship.  Longworth may monitor the advertised price of retailers or distributors, 
either directly or via the use of third party agencies, and Longworth shall be solely responsible for 
determining whether a violation of the policy has occurred, communicating decisions to retailers or 
distributors regarding this MAP policy and receiving any communication regarding sanctions imposed 
under this policy.  
 

9. No Longworth sales personnel or other employee has any authority to discuss or to modify or grant 
exceptions to this MAP policy.  Any question about this policy must be submitted in writing to [name] at 
[address]. 
 

10. This MAP policy has been unilaterally established by STA to ensure the reputation of Longworth as a 
top producer of high performance, high quality, base layer products.  


