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New Year New Wardrobe: 
Beautiful You by Patricia O’Toole

By Jessica Thompson

WITH CHRISTMAS OVER and 
done with, we’re starting to think 
about slimming down after all 

the mince pies, and looking our best, but 
it would be nice to have something to wear 
that will make us look and feel gorgeous 
while we slowly but surely shed those extra 
pounds.

That’s where Patricia O’Toole comes in. 
With her new line of slimming clothes, you’ll 
feel slim, comfortable, gorgeous and most 
of all, confident. The clothing line, Beautiful 
You, all started with “an idea and a blank 
page”, according to Patricia.

I had the pleasure of interviewing Patri-
cia before testing out a dress from the line 
myself and I was impressed with the jour-
ney she has taken to launch her Beautiful 
You line.

THE LINE IS designed with the female 
body in mind, using fabrics that flow 
with the curves of the body, providing 

support for the tummy area in particular, 
enhancing the natural shape of the body. And 
it all began with an internet search.

“About three years ago I was searching 
online for a wrap-around top. Wrap-around 
tops are synonymous with hiding the tummy 
area,” she says.

“I couldn’t find one anywhere and I 
couldn’t believe that on the worldwide 
web, nobody was doing a wrap-around 
top all the time – an affordable one.

“So I spent a couple of months 
researching it and then I decided 
‘wouldn’t it be great to have a 
clothing line that focused on 
hiding the tummy area?’”

The ‘Gráinne’ wrap-around 
top is only one of the pieces 
in Miss O’Toole’s collec-
tion, which also includes a 
‘Gráinne’ wrap-around dress, 
both of which have built-in 
shapewear designed to work 
with the body to give women 
the support where they need 
it most.

The line is designed for 
every woman, and Patricia was 
kind enough to send me a dress 
to try out. I’m quite slim but even 
the slimmest of us can have off 
days and be self-conscious about 
the tummy area, so when I tried 
this dress on and felt the support 
around my midriff I knew it would 
be my party dress for the Christ-
mas.

The dress is called the Breda, 
and has cap sleeves and 
side ruching, with built-in 
shapewear, which makes 
for an elegant and flattering 

fit. It skims the problem areas, such as the 
tummy, creating a slim, elegant look. With 
fabric that is smooth to touch, it comes in 
a range of colours and is a simple, elegant 
piece that is sophisticated enough for work, 
while also being suitable for a night out.

“The idea was to create an online space for 
women that addressed the issue of primarily 
the tummy; creating this online space where 
women could go and they’d know that every 
piece had been designed with the tummy in 
mind – the tummy that’s left over after hav-
ing children, or going into menopause, or 
anything like that,” Patricia told me.

BUT WHAT MAKES this product stand 
out from so many others is the comfort 
it provides compared to the solution to 

which many women turn: spanx. The Beauti-
ful You line is designed with comfort in mind, 
but also makes women feel “pulled in”.

The built-in slimming support is care-
fully designed to give women a smoother 
silhouette, without discomfort, thanks to 
the comfortable fabrics. I felt so slim and 
elegant in this dress. I’ve always found spanx 
to be uncomfortable, and at times quite 
painful to wear. But all the clothes from this 
line give you the support you want, without 
the discomfort.

“I got annoyed that women feel that they 
have to put on these spanx in order to fit 
into regular clothes and I wanted to have 

something that gave them everything in 
one piece.

“So there’s built-in shapewear in 
every piece. The design works with 
you and the fabrics work with you, 
so the brand itself has to have 

those elements going through 
it the whole time,” Patricia 

explained.

Patricia O’Toole is working from a very 
remote location in Connemara but feels 
like she has all the resources she needs 
there when she needs them. In fact, it was 
in Connemara that she got the grant to 
get started on her business.

“For any entrepreneur starting off, 
cash flow is always an issue and things 
always invariably end up costing you 
twice as much as you imagined, no mat-
ter how good a business plan you have,” 
she said.

“I was lucky enough to apply to and 
get a grant from FORUM Connemara to 
the National Development Programme 
for start-up costs.

“So I was able to get a grant for things 
like my computer and my printer and the 
initial start-up costs of the website and 
various things like that. And that takes 
a huge weight off your mind; that you 
don’t have to be worrying about every 
single penny.”

The hardest part, she said, is right now 
– launching the brand and getting peo-
ple to try the pieces in the collection and 
endorsing them. The hardest part is mak-
ing herself stand apart from all the other 
clothing lines out there, and endorse-
ments really help her with that.

“I spent many years living in New York 
and what I love about doing this in Ire-
land is that if you have a good product, 
you do get in front of people who mat-
ter very quickly and I have found 
that to be so true in terms of what 
I’m trying to do.

“And I do have people who 
have endorsed the product 
in their own way at national 
level. Building relationships 
is vital for that,” she said.

WITH THE BEAUTIFUL YOU collec-
tion launching for winter, Patricia 
O’Toole is wasting no time and is 

already planning to expand.
The product is all about building a global 

brand. It’s a “solution product” for women 
and Patricia sees Ireland as the very first 
test market before she moves to London – 
“hopefully in the Spring/Summer of 2015”.

She has no intention of stopping there 
and plans to use her contacts in New York 
to make the brand as global as possible. 
While she admitted she doesn’t know if it 
will work out in her set time frame, she is 
confident her business will grow and with 
a product like this, I personally have no 
doubt it will.

This clothing line is a solution to an 
age-old problem, and it will help so many 
women to feel more confident in their own 
bodies. So why wouldn’t it work?

“People often ask me ‘what are the most 
important steps when setting up a busi-
ness?’. And to me it’s about recognising 
your markets – you have to have a market 
for what you’re going to sell,” said Patricia.

“And the second thing would be getting 
your product right. And getting your prod-
uct right is vital. Forget about your business 
cards. Forget about your website. Forget 
about spending money on branding or any-
thing like that – get your product right first.

“And for me the third step would be 
building relationships and getting people 

to understand what you’re trying to do so 
that you have people behind you; that 
you have endorsements before you start 
spending money on promotion or any-
thing like that.

“I think those are the three most 
important things you need to do 
so that when you do start doing 
your website, the people who 
matter already know something 
about you.”

PERSONALLY, I FOUND 
Patricia to be very lovely 
to deal with. She posted a 

dress to me immediately, mean-
ing I had less than 24 hours to 
wait before it arrived, neatly 

packaged and carefully wrapped 
in paper, at my door.

Because I chose to get the Breda 
dress in black, it’s extremely versa-

tile. I’m a big fan of coloured blazers 
and shoes, so this can be dressed up 

with different shoes, coats and acces-
sories to give it a completely different 
look.

So if you’re looking for something 
new and comfortable this New Year, 
have a look at Patricia’s website. You 
never know what you might find.

Patricia O’Toole’s Beautiful You 
collection is available on the website  
www.patriciaotoole.ie.
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