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What Is SEO & Why Is It Important?
SEO stands for Search Engine Optimization and it focuses on structuring your site in such 
a way that the search engines like Google, Bing and Yahoo can understand it. Optimizing 
your site for the search engines is a great way to grow your organic, non-paid search results 
and drive more traffic to your site. There is typically a lot of competition within industries so 
ranking high in the search results is always a top priority. 

This guide will help breakdown the basics of SEO and make your site friendly to search 
engines, all while giving you manageable, bite-sized tasks to work on. Set aside time each 
week to work on improving your site’s SEO and you will start to see results. There is no “quick 
magic bullet solution”, so be patient and develop a strategy for optimizing your site that works 
with your schedule.

Search engines like Google are designed to help give you relevant content based on your 
search terms. They do this by “crawling” and indexing billions of pieces of content from sites 
across the internet. Instead of storing all of the website content, search engines just select 
pieces and recall these pieces of information when a search query is entered.

When you do a search in Google you will see this content being displayed in a certain way 
although you may have never before realized where this information was pulling from on 
your site. Check out the graphic below to see exactly what this information is and reference 
it when you get to page 3 of this eBook, where we go into the different places on your site to 
optimize.

Breakdown of Search Results
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How to Choose the Right Keyword

Choosing the right keyword is the most important part in SEO and ranking, for the right 
keywords can help decide the success of your online store. It is not just about getting visitors 
to your site, it is about getting the right kind of visitors. If you do not show up in search results 
for what your ideal customer is looking for, you will lose the sale. Even the best search 
engines will have a hard time describing your content, so it is up to you to decide on a 
relevant keyword for your website’s content.

The key to finding a good keyword for 
your content is to put yourself in your 
customer’s mindset and think of how 
they would describe your product. The 
best type of keyword to use is a “long tail 
keyword”. So although it would be great to 
be ranked for the keyword “shoes” it will 
be incredibly challenging based on the 
competition. Plus, your customer is less 
likely to just type in the word “shoes” as 
their search query and more likely to use a 
more specific search.

Instead of “shoes” a great example of a long tail keyword would be “women’s black knee high 
boots”. This keyword now better represents your product and your visitor will know exactly 
what type of content your page will have when they click on your search listing. 

Start by typing your keyword ideas into your favorite search engine and you will start to 
understand your competition for the keyword and how hard it will be to rank for it. Next, you 
will want to do keyword research to determine your search volume for a keyword and find 
other possible keyword terms to use. I recommend the Google Adwords Keyword Planner 
Tool. 

When deciding on keywords, keep in mind that the more traffic your keyword gets, the more 
likely you are to have more competition for that keyword, so it may take you longer to get 
ranked. Once you have your top keywords identified, we will move on to the next section 
which is placement in your site.

Click the image above to be redirected to 
YouTube to watch our step-by-step video on 

how to pick the right keywords.

https://youtu.be/rgpteJ2hdVc?list=PLdZSavWrx_HbZz-NQwnHP5zM5N-Psq9xb
https://adwords.google.com/KeywordPlanner
https://adwords.google.com/KeywordPlanner
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Best Places on Your Site to Optimize for 
Search Engines

Meta Description 
The meta description is a brief sentence that describes your content using your keyword. This 
can be longer than your title tag and more descriptive of your products. Use your keyword 
but don’t just list out a bunch of keywords for this. You want it to read as a sentence that a 
potential visitor will quickly scan before they decide to click on your search listing or not. With 
Shopify you can also edit this for the homepage and each individual page, product, collection 
and blog post.

TIP: You can use up to 160 characters here. Make sure it is a great representation of your 
page’s content and that it is not duplicated throughout your site.

URL Handles 
With Shopify, the beginning part of your URL will be done for you already. For example, 
any products in your site will have “/products” in the URL and any collections will have “/

Click the image above to be redirected to 
YouTube to watch our step-by-step video on 

how to optimize your Shopify products.

Now that you have your keywords figured out we will add them to strategic places throughout 
your web page so that the search engines can properly identify and deliver your content in 
searches.

Page Title 
The page title is one of the most important 
places for your keyword to appear. If you look 
at the graphic of a search engine listing on 
page 1 of this eBook you will see it identified 
there. It is the most prominent text on the 
search engine listing page and it is also the 
clickable link to your site. If your online store 
is created with Shopify then you can edit 
this field for your homepage as well as each 
individual page, product, collection and blog 
post.

TIP: Keep your title under 70 characters 
so it doesn’t get cut off. Also, put your 
keywords at the beginning of the title and 
your Brand or Store Name towards the end.

https://youtu.be/IG0qc6K4U6s?list=PLdZSavWrx_HbZz-NQwnHP5zM5N-Psq9xb
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collections”. You can, however, edit the end part of the URL that follows and this is a great 
place to add your keyword. If your keyword for a certain product collection is “Women’s 
Maxi Dresses” a great URL handle for this page would be www.your-domain-here.com/
collections/womens-maxi-dresses.

TIP: Don’t make your URL too long or else it will be harder to link to on social media 
networks and still be within the character limit.

Page Content 
The page content will vary in length depending on whether it is your “About Us” page or an 
individual product’s description. Try to write a few paragraphs as the minimum and add in 
your keywords where it flows best throughout the content. For your product description, make 
sure you don’t just copy the information from the manufacturer and instead write a unique 
description for each product using your specific keywords.

TIP: Add your keywords to both the main body content as well as a heading tag for 
maximum exposure.

Image Naming & Alt Text 
The search engines have a tougher time figuring out what the content of an image is so you 
will want to use your keywords here to help them out. First, you will want to use the keyword 
for the page on which the image will appear within the name of the image file. An example 
of this would be “Zappos-Womens-Black-Knee-High-Boots.jpg”. Once you have your image 
named and ready to go, you can load it onto your site and edit the Alt text. Alt text is used 
to describe your image to people who have visual impairments and are using accessibility 
software. It can also help your image show up in image searches. In Shopify, to edit the Alt 
text for a product image simply hover over the image in your backend and click on the ALT 
link.

TIP: A lot of people get lazy and skip this important step but don’t do it! You do not have to 
rename all your file names and Alt text at once so just come up with a strategy that works 
best for you to get them updated.

Best Places on Your Site to Optimize for 
Search Engines (Continued)
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The Importance of Google Analytics
& Google Webmaster Tools

Now that you are putting in all of this work into optimizing your site, it only makes sense to 
track your progress! SEO is never truly done and can always be improved. You can track data 
about your site’s rankings, referring sites, links, keywords, etc. and then analyze your results. 
This is a key part of the whole process because you can determine if a keyword is working 
well and if it is not, you can figure that out sooner and edit it accordingly. My favorite free 
tracking software is Google Analytics and my favorite paid software is Moz.

Google Analytics  
For Google Analytics to work correctly you 
need to sign up for a free account and install 
their special tracking code into your site. Go to 
http://www.google.com/analytics and follow their 
guided prompts to setup your account and get 
the tracking code. Shopify already has an area 
for you to paste this code into in the backend of 
your site under “Settings – Online Store”.

Not every business will care about tracking the 
same metrics but the most common metrics to 
track are: Unique Visitors, Referrals, Bounce 
Rate, Exit Pages and Conversion Rate.

Google Webmaster Tools 
Google Webmaster Tools is different from Google Analytics and its main focus is on 
monitoring your site content. Through it’s software, you can make sure Google can access 
your content, get notifications and resolve issues with spam or malware, get a list of any 
broken links that you have and submit your sitemap for review. All of these items help you 
keep your site clean and running smoothly, as well as get your content indexed by the search 
engines quickly.

For Shopify stores you automatically have a sitemap created for you and it can be found at: 
www.your-domain-here.com/sitemap.xml. Simply sign up for a free Google Webmaster 
account at http://www.google.com/webmasters then follow their prompts to verify your site and 
add in your sitemap.

Click the image above to be redirected to 
YouTube to watch our step-by-step video on 

setting up Google Analytics.

https://www.google.com/analytics
https://moz.com/
https://www.google.com/analytics
https://youtu.be/qDMLfYbMZoc?list=PLdZSavWrx_HZpW0QCxiMz8roTJgHn5_7P
https://www.google.com/webmasters
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Common Myths & Misunderstandings 
About SEO

I just made a change on my site. Why is it not showing up in the search 
results?

This is the number one question we get when working with clients on their SEO. As you 
work on your site’s SEO elements, you will make changes and save them in your site. This 
will most likely mean that they are showing up in the backend editor of your site but not in 
the search results yet. This is totally normal and it takes on average around 14 days for the 
search engines to re-index your site’s content. So while you work on improving everything 
you won’t see your search engine ranking improve daily but more on a biweekly basis.

Keyword stuffing is a great way to get your site listed for a search term.

WRONG! Keyword stuffing is focused on listing your keyword in the content of your page 
a lot of times. An example of this is “Steve’s Roofing & Repairs does cheap roofing in 
Wilmington, NC and is the best quality cheap roofing. Contact Steve’s cheap roofing today 
to get your quote for cheap roofing on your home.” Sounds silly right? Not only does it come 
off as spam to your audience reading it but it also will get you flagged by the search engines 
and your rankings can go way down. Make the keywords relevant to your content and don’t 
overuse them.

The more links to my site the better.

NOPE! It’s not about quantity but more about quality. We didn’t go into detail about link 
building in this guide however you can find some additional resources that talk about it listed 
in the section below. While yes, you do want other sites to link to your site, you do not want 
spammy site links as they can actually harm your search rankings. Don’t pay for links from 
low quality sites and instead work towards getting featured on blogs and local sites that your 
target market is interested in.

Additional Resources for SEO & Link Building 
There are more aspects to SEO that we didn’t cover in this guide so below are a few of our 
favorite resources where you can learn more:

The Beginner’s Guide to SEO

The Beginner’s Guide to Link Building 

Quicksprout University Online Videos about SEO 

Shopify Guides for Different Types of Businesses

https://moz.com/beginners-guide-to-seo
https://moz.com/beginners-guide-to-link-building
https://www.quicksprout.com/university/
https://www.shopify.com/guides


Thank you!
For more great tips and tutorials about SEO and marketing, 
head over to www.curiousthemes.com/blog or follow us 
online at www.youtube.com/curiousthemes.

https://curiousthemes.com/blogs/online-marketing-for-shopify-stores
https://www.youtube.com/c/CuriousThemes



