
 
 

Location: Wolf & Shepherd HQ, El Segundo, CA 

Position: Brand Marketer 

Reports to: President // Head of Marketing 

 

Company Overview: 
Wolf & Shepherd, a men's performance dress shoe line, is designed for the high-performing young professional. 

The concept came from the problem professionals face, going to and from work in sneakers just to avoid the 

common discomfort found in a quality dress shoe. As a fast-growing lifestyle brand, we are on a mission to 

debunk the myth that classically styled dress shoes can’t have modern technology comforts. We have had early 

success designing and selling our beautiful (and comfortable) dress shoes, and we are continually looking for 

ways to gain new customers.  

 
We’re looking for a driven professional who approaches work with confident vigor, embraces the Wolf & 
Shepherd brand, and desires to create and manage the best site experience in the market. This is a critical 
position for our company; a lot will be expected. You should be hungry to make changes, grow professionally, 
and constantly seek new ways to make things better.  
 
What you’ll do: 

● Set, plan and implement social media and communication plans and organic content strategy 

● Respond to customer comments in a timely manner 

● Organize and manage events with a primary objective to boost brand awareness and engagement  

● Maintain current knowledge of sponsorship industry landscape, market trends, key category activity 

across music, sports & entertainment 

● Manage Customer VIP Program/Loyalty program 

● Manage and create external, press, ambassador and brand sponsorship relationships 

● Craft ideas for marketing and editorial content to execute with creative team 

● Activate brand events and philanthropic initiatives 

● Generate in-store partnerships and experiential marketing opportunities for Retail team to execute (ex. 

Corporate orders, etc) 

 

Qualifications: 

● Bachelor’s degree, Marketing or Business degree preferred 

● 5+ years’ experience in strategic and experiential marketing (preferably in a sponsorship or retail 

environment)  

● Proven history of strong brand-direct relationships 

● Broad knowledge of social media, digital media, influencer-marketing and competitive set with a deep 

strategic understanding of marketing campaigns and media plan development 

● Cross-functional, project management and leadership experience required 

● Experience influencing across all levels of the organization· Adept at story-telling, impeccable 

copywriting and strong communication skills 

● Goal-oriented and ability to work in a fast-paced environment· Ability to track KPIs and critically assess 

performance to improve and optimize output 

● Passionate about building a brand with purpose and demonstrating advocacy through business 


