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G If P 'd . Contact J&M Golf to see if you qualify
0 rl e for all the latest Golf Pride pro shop
#1 Grip on Tour advertising supplies and displays.

DOES YOUR FACILITY OFFER RE-GRIPPING?
WANT TO INCREASE YOUR GRIP REVENUE?

WE CAN HELP!

Golf Pride

#1 Grip on Tour

GR P CONF DEN E GR PGOLFPR E

Gall Pride

SHOP SIGNAGE WALL FITTING COUNTER FITTING
DISPLAYS DISPLAYS

OVER A QUARTER CENTURY 1 ——
OF WORLDWIDE DISTRIBUTION URITHIE R T

with thousands of products inventoried professionals, adidas Golf's new
TOUR360 ($200) has a fresh heel shape,

800.346.7788 | WWW.JANDMGOLF.COM leather heel lining, clean toe view,
redesigned 360 wrap for more stability,

Ping’s G400 irons ($137.50/club with
graphite shaft, $125/steel) sports a new top
rail undercut that helps flex the thin clubface —

contributing to a low-spin, high-trajectory, long flight.
The forgiving irons sports an aluminum/elastomer
cavity badge to enhance feel.

MLA Golf's Black Tour XDream mallet ($349) is fully milled. It
features a black PV finish — the satin top reduces glare, while the sole
is mostly mirrored — and comes with three sets of interchangeable
weights. A doctor who studied the connection between perception
and motor skills helped design the alignment system.

For expanded coverage on new products,
log onto www.PGAmagazine.com for
weekly updates.
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