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Or should we save face and stick to the long-standing pros?

The expanding celebrity 
skincare bandwagon
Since the summer of 2020, we have 
witnessed the launch of skincare lines 
from a handful of prominent black 
celebrities. Not only did the famously 
make-up-free Alicia Keys announce 
the inception of her lifestyle brand, 
Keys Soulcare, but the king of anti-
ageing himself, Pharrell Williams, 
surprised the beauty industry with his 
unisex skincare curveball, Humanrace.

What’s so different about 
these brands?
You could be forgiven for snubbing 
earlier incarnations of celebrity 
merchandise. The noughties were 
rife with drugstore fragrances, o"en 
bedazzled with rhinestones and 

sprinkled with glitter (but that’s not to 
say they didn’t sell: Beyoncé’s ‘Heat’ 
reportedly made a cool $400 million 
in worldwide sales). However, this 
generation’s offerings seem to come 
with a touch more integrity, possibly 
thanks to the transparency of social 
media. Rihanna is consistently posting 
product tutorials on her Instagram 
page, while Alicia regularly takes over 
her brand’s social media channels to 
talk about her minimal styled skincare 
hacks and routine. 

Are they worth the money?
Of course, popularity and integrity are 
worthy characteristics of a skincare 
brand. But are the products actually 
any good? We take a look to see if 
they match up to expectations...

It seems like a lifetime ago 
since we all got caught up in 
the hysteria surrounding the 
launch of Fenty Skin. Rihanna’s 
ever-expanding beauty line, an 
extension of her best-selling 
make-up brand, has set the bar 
high for the billion dollar celebrity 
skincare industry. But now, others 
are catching up.
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CELEBRITY SKINCARE: 
IS IT WORTH THE HYPE? 
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Kids Haircare WellnessLuxe Wear

brands TO BOOKMARK 

From the wardrobe to 
your bathroom shelf, 
it’s time for a quick 

overhaul. But if you’re 
not sure where to start, 
take a look at these three 
picks approved by Spell’s 

editor. Enjoy!

ASIAM Born Curly Argan 
Leave-in Conditioner & 

Detangler, £6.99  

EQUI LONDON Immunity 
Edition 30 Day Supply, £33 

COLD LAUNDRY 
Pleated Blazer, £125 

Created by Pharrell 
Williams, Humanrace is 
made for ‘every human’. 
What does this mean, 
exactly? Well for starters, 
the brand’s initial campaign 
features male and female 
models of all ethnicities 
and ages. Plus, its unique 
gender-neutral packaging 
screams ‘inclusivity’, even 
including braille for blind 
consumers. The range’s 
lively green packaging 
may not be the most 
aesthetically pleasing, 
but it definitely distances 
the brand away from only 
appealing to one specific 
gender. Its line-up includes 
Rice Powder Cleanser, 
£25, Lotus Enzyme 
Exfoliator, £45, and 
Humidifying Cream, £37. 
All products have been 
designed in collaboration 
with dermatologist of 20 
years, Dr Elena Jones. 

While the brand may be 
a bit young to be dubbed 
‘the OG’, Fenty Skin is likely 
to be remembered as the 
trailblazer for celebrity 
skincare. The line currently 
comprises four products: 
a cleanser, toner serum, 
overnight gel-cream and 
a moisturising sunscreen, 
starting from £20. It ticks 
all the boxes for being 
socially conscious, but 
what do the critics say? 
Some were put off by the 
use of fragrance (Barbados 
cherry, coconut and fig), 
as well as the appearance 
of a chemical SPF rather 
than mineral in the brand’s 
sunscreen. However, there 
are also those that praised 
the sheer simplicity of the 
line, particularly noting 
the handiness of a double 
cleanser (oil-based and 
water-based) all in one 
product. Good-thinking Ri!

While Keys Soulcare 
is a lifestyle brand, its 
skincare products have 
been the talk of the town. 
Having launched with 
just two formulas, the 
brand’s offerings match 
its ethos: simple and 
clean. All products are free 
from 1,680 substances 
restricted by the FDA and 
European Union Cosmetics 
Regulation and contain a 
myriad of natural plant-
based alternatives. The 
Skin Transformation 
Cream is rich and hydrating 
with a lightweight feel. 
Meanwhile, the Obsidian 
Facial Roller is made 
with volcanic glass that 
is said to repel negativity. 
Although this might seem 
a little too pseudoscientific 
for some, the roller is great 
for soothing puffy skin and 
helping to improve blood 
flow to tired complexions.

Two years in the making, 
MIJ Masks is the brainchild 
of television presenter 
Maya Jama. Focusing on 
just one area of skincare 
– face masks – the brand 
has honed its formulas to 
create two products that 
are worthy of a place on 
your dressing table. The 
first is the Bio-Cellulose 
Face Mask, which is made 
with a carbon-positive 
fibre soaked with a serum 
containing moisturising and 
antioxidant ingredients. 
Then there’s the Hydrogel 
Eye Patch, designed to 
effectively de-puff the 
delicate under-eye area 
by cooling and nourishing. 
Having only launched 
in December 2020, 
the reviews are already 
favourable. The presenter 
even posted a snap of 
her nan wearing the eye 
patches in approval! 
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