
  
Amazon   Account   Senior   Manager   
Cora   is   a   high   growth,   modern   wellness   brand   dedicated   to   providing   comfort   through   the   
uncomfortable.   If   we   had   it   our   way,   painful   periods,   leaky   bladders,   and   complicated   bodies   
would   be   a   thing   of   the   past.   Until   then,   we’re   throwing   everything   we’ve   got   at   making   products   
that   give   you   comfort   and   peace-of-mind   when   you   need   it   most.   

Cora   was   founded   in   2016   with   a   core   product   offering   of   organic   cotton   tampons   and   a   
mission   to   shake   up   an   outdated   category.   Since   then,   we’ve   grown   to   become   a   leading   
brand   of   clean   period   care   products,   including   pads   and   liners,   and   reusable   options   such   as   
cups   and   period   underwear,   while   also   expanding   into   body   care,   incontinence,   and   cycle   
support.   Plus,   with   every   Cora   purchase,   we   provide   period   products   and   body   literacy   
resources   to   people   who   might   otherwise   go   without.   Because   every   body   deserves   comfort.   

Cora   has   achieved   the   highest   brand   equity   in   the   $6B   U.S.   Feminine   Care   category   and   
consistent   double-digit   annual   growth.   As   we   continue   to   scale--in   terms   of   products,   
channels,   and   revenue--we   are   seeking   an    Amazon   Account   Senior   Manager    that   can   help   
drive   profitable   growth   in   our   largest   non-owned   ecommerce   account.     

This   is   an   amazing   opportunity   for   an   experienced   ecommerce   expert   who   can   take   an   
already   thriving   account   and   grow   it   even   further.   We   are   looking   for   someone   who   can   hit   the   
ground   running   on   day   one,   but   is   also   looking   to   learn   from   a   stellar   group   of   colleagues.   This   
role   requires   big   picture   thinking   with   consideration   of   channel   impact   and   conflict   on   this   very   
visible   account.   You   will   be   managing   a   fast-growing   account   and   diving   into   a   dynamic,   
start-up   environment,   taking   on   a   high   degree   of   responsibility   and   autonomy.   The   role   will   
report   into   the   VP   of   Ecommerce.     

Responsibilities   
● Collaborate   closely   with   the   head   of   Ecommerce   to   determine   overall   Amazon   Strategy   

and   outline   KPI   targets   needed   to   achieve   success   
○ Meet   or   exceed   planned   sales   and   contribution   targets   
○ Manage   communication   on   sales   forecasts,   providing   weekly,   monthly,   and   

quarterly   estimates   on   projections   and   plans   
○ Provide   thorough   and   thoughtful   analysis   on   mix   of   business,   target   market   

share,   and   new   product   launch   KPIs   
■ Determine   the   correct   weight   of   business,   market   share   per   product   

category,   and   contribution   to   overall   ecommerce   growth   
■ Collaborate   with   Amazon   agency   to   identify   new   innovation   and   bundling   

opportunities   and   work   with   Product   Development   teams   to   create   new   
SKUs   

■ Identify   and   lead   new   test   ideas   for   additional   revenue   



○ With   support   from   sales   operations,   manage   all   Amazon   listings,   product   
updates,   and   product   launches   

○ Monitor   and   reduce   compliance   concerns   on   all   Amazon   platforms   
● Manage   agency   relationship   and   cross   functional   workflows   in   support   of   Amazon   

business   
○ Oversee   agency   relationship,   task   prioritization,   and   daily   communications   
○ Work   closely   with   Director   of   Acquisition   to   align   Amazon   sales   &   marketing   

plans   
○ Liaise   with   Supply   Chain   and   Demand   Planning   to   secure   forecasts   in   line   with   

channel   plans   and   financial   forecasts   
○ Lead   quarterly   business   reviews   with   cross   functionals,   identifying   key   areas   of   

opportunity   (e.g.   operational   updates)   and   learnings   (e.g.   postmortems)   
○ Partner   with   CX   to   ensure   all   Amazon   feedback   and   reviews   are   monitored   and   

receive   response   
● Support   on   other   ecommerce   accounts   as   needed   

○ Manage   retailer   .com   relationships   and   other   non-owned   ecommerce   accounts   
○ Manage   factors   contributing   to   and   help   mitigate   channel   conflict    

● Stay   up   to   date   with   market   trends,   consumers   &   competitors   
    

Requirements   
● 4+   years   of   ecommerce   work   experience   
● 2+   years   of   direct   Amazon   work   experience   (Seller   Central   experience   preferred)   
● Expert   level   of   selling   on   Amazon   with   extensive   knowledge   of   best   practices,   strategies,   

portals,   and   processes   
● Excellent   interpersonal   and   communication   skills   (verbal   and   written)   
● Ability   to   summarize   and   effectively   communicate   key   information   to   leadership   team   
● Strong   analytical   and   problem-solving   skills   
● Self-starting   attitude,   strong   work   ethic,   ability   to   work   under   deadlines,   and   ability   to   

manage   multiple   projects   effectively   
● Results-driven   
● Effective   at   building   strong   cross   functional   relationships   and   achieving   buy-in   across   the   

team   in   order   to   hit   sales   targets   
  

To   be   considered   for   this   opportunity   you   must   be   documented   to   work   in   the   United   States..     
  

Cora   offers   competitive   salary   and   benefits   +   equity,   an   amazing   team,   and   a   world-changing   
mission.     
  

Please   send   your   resume   to   puja@cora.life     
  


