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their needs and affects their emotional 
perception of the space.”

Some of Cohen’s favorite items are 
updated interpretations of traditional 
lighting, stylized lanterns, chandeliers 
strung with bubble beads and LEDs; 
horizontal, linear fixtures for over 
the dining table and kitchen island; 
asymmetrical shapes and forms; 
previously disregarded materials such as 
bent plywood, and a variety of new metal 
finishes, including bronze, distressed and 

painted gold. In addition, she mentions 
that Sputnik shapes have returned, some 
with wood rather than metal arms, 
fun and functional stick-bulb fixtures, 
filament and bare bulbs in retro pieces 
and globes made with textured glass and 
fused and colored effects.

“While there will always be a space for 
the elegance of a Baccarat chandelier,” 
she says, 
“today boldness, creativity and 
inventiveness rule.”

New York-based Bruce Bierman whose 
firm specializes in high-end residential 
design is testament to that way of 
thinking, open to any and all ideas if 
they’re right for the space. “We’re 
constantly scouring the New York market 
and its myriad mix of international 
dealers, galleries and showrooms for 
all types of fixtures from pendants and 
chandeliers to floor and table lamps both 
contemporary and antique to use in our 
work.” One trend that Nathan Thomas, 
senior interior designer at the firm, sees 
is “more collaboration by designers and 
architects with artists and galleries for 
custom commissions. The results are 
quite extraordinary and of course, 
one-of-a-kind.”

Bierman doesn’t play favorites with 
materials either, using the entire gamut 
from metals and glass to plaster and 
alabaster to fit the need. Regarding style 
trends, however, he does say, “It seems 
that historical references in lighting are 
becoming more and more popular in both 
the residential and commercial markets. 
And that the ode to industrial types of 
lighting is becoming the new chic.” 

Vintage or contemporary, “We see the 
importance of energy efficiency on the 
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Our mission is to provide the culturally sophisticated 
consumer and upscale business with the fi nest 

handcrafted, Traditional Moroccan goods and artistic 
furnishings through our catalogue. By personally 

sourcing our all-original inventory directly from a diverse 
range of highly skilled artists and artisans, we are able 
to off er an amazingly eclectic cross-section of exquisite 

home decor items from across Morocco that will 
elevate style and convey magnifi cence.
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