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a note
FROM OUR CO-FOUNDERS

HANNAH SKVARLALAUREN CONRAD

Dear Friends, 

Love,

We founded The Little Market six years ago as a way to economically empower underserved 

women around the world. We are proud of what this organization has achieved with the support 

of our global community. Our annual report is a time to reflect on the past year and celebrate 

the growth and accomplishments at The Little Market. 

In this report, we spotlight a few incredible producer groups and artisans. We are honored 

to work with them and are humbled by their commitment, talent, and perseverance. We also 

highlight our commitment to education and raising awareness about fair trade, social justice, 

and human rights. As part of our nonprofit mandate, The Little Market brings attention to the 

issues that impact the artisans and makers we work with. This includes educating ourselves, 

our staff, our customers, and the community about issues at home and abroad. 

More people every day are becoming acutely aware of the power of their purchases — how 

and where they choose to spend their money can impact lives around the globe. The Little 

Market is committed to creating a platform where people can shop ethically and know they are 

contributing to meaningful change.

To our global community, thank you for choosing to support The Little Market. Together we 

can help build a brighter future.

PHOTO CREDIT: © THE LITTLE MARKET
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who
WE ARE

OUR VISION

our
VALUES

The Little Market is a 501(c)(3) nonprofit organization dedicated to the economic 

empowerment of women worldwide. We source from artisan groups and social enterprises in 

underserved communities and support their livelihoods through ethical product purchases. 

All of the items we carry are thoughtfully designed, crafted by hand, and made following 

fair trade principles. When you shop at The Little Market, you’re supporting life-changing 

opportunities with every dollar you spend.

WE ENVISION A WORLD IN WHICH ALL WOMEN HAVE THE

 OPPORTUNITY TO EARN A DIGNIFIED INCOME AND ALL CONSUMERS 

HAVE THE OPPORTUNITY TO PURCHASE ETHICAL PRODUCTS.

Our core values are at the heart of what drives The Little Market. They define our 

organization and are fundamental to our everyday operations and decision-making 

processes. These values underline our commitment to supporting dignified income 

generating opportunities for underserved communities around the world. 

EMPOWERING WOMEN

PROMOTING A SAFE +  DIGNIFIED WORKPLACE

PAYING FAIRLY + PROMPTLY

CULTIVATING ENVIRONMENTAL CONSCIOUSNESS

PRIORITIZING UNDERSERVED INDIVIDUALS

ADVOCATING FOR HUMAN RIGHTS + SOCIAL JUSTICE

PHOTO CREDIT: © THE LITTLE MARKET
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OUR COMMITMENT

t o  FAIR TRADE

A form of ethical, environmentally conscious, and sustainable production 

that focuses on creating economic opportunities for disadvantaged 

producers. It promotes inclusive practices, safe working conditions, 

fair pay, and the preservation of traditional techniques. 

[ fe r  t rad]  noun

The Little Market practices fair trade principles and is a proud member 

of the Fair Trade Federation. OUR PROCESS

IDENTIFY

We identify groups in underserved 

communities that prioritize economic 

empowerment and practice fair trade 

principles, including providing safe work 

conditions and living wages.

1

FULFILL

Products are shipped to our offices

in California, where our team fulfills

your orders and works hard to share

the inspiring stories behind the

product with you.

SUPPORT

We collaborate with artisans and producer 

groups, providing design insight and 

market-specific product feedback. Unlike 

typical retail models, when we purchase 

products we pay in full upfront, regardless 

if items sell.

REINVEST

Because we’re a nonprofit, the 

revenue from your orders supports our 

organization’s work to purchase more 

product, identify new artisan groups, 

and expand our reach

1

2

3

4

3

1

2 4
ARTISANS YOU

6
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SINCE 2013, TOGETHER WE

ETHICALLY PURCHASED 190,418 UNITS AND

GENERATED 864,929 HOURS OF DIGNIFIED WORK

FOR UNDERSERVED COMMUNITIES

2013

2014

2015

2016

2017

2018

2019

60,000+

43,956

25,883

19,7 11

18 ,046

13 ,965

5 ,527

2

3

3

2

1

1This  figure represent purchases made from June 2013 through the end of the 2018-2019 fiscal year spanning from July 1, 2018 to June 30, 2019. 
2 This figure was calculated with the aid of a proxy and using data collected from each artisan group specific to its technique and production time.
3Figures from 2013-2018 represent purchases made during each respective calendar year. Units reported for 2013, our founding year, represent purchases made 
from June to December. In 2019, the reporting period for this report closed at the end of the fiscal year on June 30, 2019, therefore the units reported are a 
partial representation of the calendar year.

OUR IMPACT

over  THE YEARS

We currently carry products made by dozens of artisan groups in over 25 

countries around the world. Each group has a unique structure, scale, and size. 

Because the essence of our model is based on purchasing products in order 

to support economic empowerment, we measure our overarching impact in 

terms of the number of units we purchase and, in turn, the number of hours of 

dignified work they create. This chart represents our impact and growth since 

we were founded in 2013. 
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65,547 UNITS ETHICALLY PURCHASED

352 ,163 HOURS OF DIGNIFIED WORK GENERATED 

1 , 185 ARTISANS WORKED ON OUR PRODUCTS

5

6

7

In 2019, the following impact was

MADE POSSIBLE THROUGH YOUR SUPPORT

people with disabilitiesindividuals living with HIV/AIDS indigenous populations

refugeesindividuals living in poverty survivors of trafficking and domestic violence

women transitioning out of homelessnessyoung mothers, single mothers, and widows

WE ETHICALLY SOURCE FROM THE

MOST UNDERSERVED GROUPS INCLUDING

The Little Market was founded on the fundamental belief that every person has 

the right to dignified, safe jobs and fair, living wages.

We are committed to supporting dignified work for underserved communities 

because oftentimes, the individuals who make our products have experienced 

exploitation, discrimination, and barriers to finding safe jobs because of a 

number of factors, including gender, faith, socio-economic status, ethnicity,        

disabilities, criminal history, or immigration status. 

We source from groups that are not only are committed to paying fair wages to 

artisans and producers, but that are also committed to providing a safe, healthy 

working environment that is free of harassment, discrimination, and forced labor. 

OUR COMMITMENT

t o  DIGNIFIED WORK

42019 constitutes a fiscal year reporting period spanning from July 1, 2018 to June 30, 2019.
5This figure represents purchases made during the 2018-2019 fiscal year.
6This figure was calculated with the aid of a proxy and using data collected from each artisan group specific to its technique and production time, it and corresponds 
to the 2018-2019 fiscal year.
7This figure is the sum of the estimated number of artisans/producers who work on fulfilling orders for The Little Market during the 2018-2019 fiscal year. The 
number may be affected by technique and seasonality.

10
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WHY i t  MATTERS

Your support matters. Where you choose to spend, and donate, your money affects lives 

around the globe. When you choose to support The Little Market, you join in our vision 

and commitment to serve the world’s most vulnerable populations. We prioritize working 

with women and women-led organizations because when women thrive, so do their 

communities. Thus, through your purchases, you encourage economic opportunities for a 

diverse community of talented people all over the world who are overcoming hardships, 

and bettering their communities.

GLOBALLY ABOUT WOMEN STILL HAVE ONLY REACHED

5M 68%
MORE WOMEN 

are  s t ruggl ing  wi th  pover ty  than  the i r 

male  counterpar t s . 9

GENDER PARITY OVERALL
when cons ider ing  economic  par t ic ipa t ion  and 

oppor tuni ty,  educa t iona l  a t ta inment ,  hea l th  and 

surv iva l ,  and  pol i t ica l  empowerment . 10

WHEN YOU SHOP AT 
THE LITTLE MARKET YOU ARE:

 

HELPING TO CLOSE THE GLOBAL POVERTY GAP

EMPOWERING WOMEN

SUPPORTING SMALL BUSINESSES

PRESERVING TRADITIONAL TECHNIQUES

8International Monetary Fund, Finance & Development, ‘Gap at a Glance,’ March 2019, VOL. 56, NO. 1, accessed December 2019.
9Clinton Foundation, Clinton Global Initiative: Empowering Girls and Women, accessed December 2019 via UN.org.
10Clinton Foundation, Clinton Global Initiative: Empowering Girls and Women, accessed December 2019 via UN.org.

WHEN WOMEN WORK, THEY 

INVEST 90% OF THEIR INCOME 

BACK INTO THEIR FAMILIES . 8

MEN WOMEN

90%

35%

INCOME INVESTED
INTO FAMILIES
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through your purchases you are supporting

DIGNIFIED WORK for  INDIGENOUS WOMEN

FACTS ON THE GROUND: 

According to the United Nations, indigenous peoples constitute only five percent of 

the world’s population. However, they account for 15 percent of the poorest and most 

marginalized communities.11 Indigenous populations, particularly women, face various 

forms of social discrimination and institutional marginalization based on their cultural 

identity. Their limited access to meaningful income generating opportunities negatively 

affects the health and education outcomes of the community as a whole.

CHIAPAS ,  MEXICO

MAKING A DIFFERENCE: 

MAKING A DIFFERENCE: 

The Little Market carries products from 19 artisan groups that identify as indigenous. One of 

those groups, Luchometik, was founded by six indigenous artisan women in Chiapas,  Mexico 

in 2013. Through ethical artisanal production, the artisans with Luchometik contribute to 

the continuity of their ancestral identity while simultaneously gaining economic autonomy 

to send their children to school and provide them with better nutrition. Luchometik is 

growing and our team is collaborating with the artisans to develop an exclusive collection 

showcasing their traditional Tzotzil Maya brocading on a waist loom. 

As indigenous women, our voices are not heard. We face 

discrimination, which causes fear. We are afraid to speak up and 

express ourselves; we are afraid to leave our communities to offer 

and sell our craft. Fear is a constraint to our womanhood.   
CECILIA 
artisan with Luchometik

11 Indigenous communities reside in North and Latin America, the circumpolar region, northern Europe, Australia, New Zealand, and Africa. According to the United Nations 
Educational, Scienti c and Cultural Organization (UNESCO), indigenous peoples represent the greater part of the world’s cultural diversity, maintaining almost 7,000 of the 
world’s languages and 5,000 different cultures. Historically, indigenous peoples have occupied the lower ranks of the social strata. UN Indigenous Peoples, Indigenous Voices, 
Fact Sheet, accessed October, 2019. PHOTO CREDITS: © THE LITTLE MARKET
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FACTS ON THE GROUND: 

The United States incarcerates and detains more people per capita than any other nation 

(698 per 100,000 U.S. residents). That’s 2.3 million people, including 143,000 children12. 

This rate of incarceration impacts peoples’ lives. Previously incarcerated individuals 

are almost 10 times as likely to experience homelessness as the general population, and 

they are unemployed at a rate of over 27 percent. They also face various barriers to 

reentry into society, including discrimination, limited options for affordable housing, and 

unstable job opportunities.

12 Sawyer, Wendy and Peter Wagner. ‘Mass Incarceration: The Whole Pie 2019.’ Prison Policy Initiative. March 19, 2019, accessed December 2019.
13Lucius Couloute and Daniel Kopf ‘Out of Prison & Out of Work: Unemployment among formerly incarcerated people,’ Prison Policy Institute, July 2018, accessed 
December 2019 via National Incarceration Association.

CALIFORNIA ,  UNITED STATES

At Homeboy Industries we honor the good in everyone 

and offer men and women what is oftentimes their first 

opportunity to earn a decent living, cultivate resilience, 

and heal from a lifetime of trauma, breaking the cycle of 

intergenerational poverty and violence. Investing in people 

who are much more than the worst thing they have ever done 

creates a ripple effect on those individuals, their families, 

and the communities they return to. Together Homeboy 

Industries and partners like The Little Market stand together 

in kinship and the vision that the day will come when we 

stop throwing people away.

SHIRLEY TORRES 

Director of Reentry Services at Homeboy Industries

MAKING A DIFFERENCE: 

This year, The Little Market launched a new partnership with nonprofit organization, 

Homeboy Industries. Based out of Downtown Los Angeles, Homeboy Industries is the 

largest gang intervention, rehabilitation, and reentry program in the world. Every year, 

it welcomes thousands of individuals for an 18-month employment and reentry program 

and offers essential services, including case management, tattoo removal, and legal and 

social services.  Successful reentry programs, such as Homeboy Industries, provide 

the foundation and support necessary to help formerly incarcerated individuals find 

sustainable employment and housing, setting them up for a better life. 13

PHOTO CREDIT: © THE LITTLE MARKET

through your purchases you are supporting

DIGNIFIED WORK for  FORMERLY INCARCERATED
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FACTS ON THE GROUND:  

The most recent figures published by the United Nations High Commissioner for Refugees 

(UNHCR)14 suggests there are 70.8 million forcibly displaced people worldwide, 

including 41.3 million internally displaced people (IDPs). Each day, 37,000 individuals, 

including children, are forced to flee their homes due to conflict and persecution. In 

2018 alone, an estimated 13.6 people million were newly displaced. About 80 percent 

of this population now lives in countries neighboring their countries of origin (where 

a new country temporarily “hosts” them). Unfortunately, geographical movement does 

not guarantee success. Not all host countries have the necessary infrastructure to fully 

integrate resettled populations, which results in limited income-generating opportunities 

for economic migrants and displaced peoples.

KAGERA REGION,  TANZANIA

14 United Nations High Commissioner for Refugees (UNHCR), Figures at a Glance, Statistical Yearbook, 2019, accessed December 2019.
15 The United Nations’ Guiding Principles on Internal Displacement defines internally displaced people (IDPs) as a person or group of people “who have been forced 
or obliged to flee or to leave their homes or places of habitual residence, in particular as a result of or in order to avoid the effects of armed conflict, situations of 
generalized violence, violations of human rights or natural or human-made disasters, and who have not crossed an internationally recognized State border.” United 
Nations High Commissioner for Refugees (UNHCR), Figures at a Glance, Statistical Yearbook, 2019, accessed December 2019.

MAKING A DIFFERENCE: 

The Little Market sources from four groups supporting economic opportunities for 

economic migrants, resettled refugees, and internally displaced people. One of those 

groups, WomenCraft, is based in Tanzania, working with refugees in the tri-border of 

Tanzania, Burundi, and Rwanda. WomenCraft has followed a peace-centered approach, 

connecting refugee and local women through the social enterprise, and working together 

as one business, with one common goal. These women often become the main income-

generators in their households, which used to be rare based on their local traditions. The 

women use their incomes to support their children’s health and education, and many have 

even used started new businesses. These relationships between refugee and local women 

have reduced tensions between former refugees and refugee hosting communities and 

fostered unity in a region marred by conflict.

through your purchases you are supporting

DIGNIFIED WORK for  REFUGEES AND IDPS

PHOTO CREDITS: © WOMENCRAFT
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FOIBE
Product ion  Coordinator  a t  WomenCraf t 

meet the maker
FOIBE

I am very proud of myself for having worked so hard to 

overcome many challenges. I am grateful to be able to have 

an important role with WomenCraft and to be able to support 

my family and all our artisans to improve their and their 

families’ livelihoods with their weaving.

HER STORY:

Born in a remote village in northwest Tanzania, Foibe is an inspiring woman and mother 

of three. She grew up in a large family, with her parents and eight siblings. A good student 

who enjoyed going to school, Foibe walked several hours a day to attend school. Her 

mother taught her how to weave baskets following their community’s local techniques. 

She began working with WomenCraft in 2013 as a cleaner and helping to prepare meals for 

the staff. Soon after, Foibe enrolled in WomenCraft’s English course and now speaks the 

language fluently, which has helped her to communicate with international staff. Today, 

Foibe is responsible for overseeing the entire production and quality control processes 

and supervises 29 artisan groups, which consist of more than 600 women. 

Through a partnership with the United Nations High Commissioner for Refugees, she 

also managed the growth of artisan groups in Burundian refugee camps. Foibe not only 

supports herself and her family, but she also helps generate fair incomes for the artisans. 

Looking to the future, Foibe sees herself as a successful businesswomen, continuing to 

learn, challenge herself, and grow with the WomenCraft team, ultimately helping more 

women and her community.

PHOTO CREDITS: © WOMENCRAFT
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At The Little Market, we believe that education is fundamental to social change. We are 

committed to bringing to life the stories of the artisans we work with and the social issues 

affecting their communities. We do this through a multitude of ways, including disseminating 

information through our website, hosting events, participating in conferences, and continuously 

training our team and creating opportunities for development. 

10
COLLABORATED WITH

LIKE-MINDED CHARITIES 

that share in our commitment to advocate for 

human rights and social justice, including 

This is About Humanity and CARE

PUBLISHED

102
EDUCATIONAL BLOG POSTS 

highlighting artisan stories and addressing 

human rights issues around the globe

KICKED OFF OUR COFFEE + CONVERSATIONS

SPEAKER SERIES IN PACIFIC PALISADES, CALIFORNIA .

education
+ OUTREACH

COLLABORATED WITH KIND CAMPAIGN TO 

RAISE AWARENESS ABOUT BULLYING.

JOINED

8 2
PANEL DISCUSSIONS 

including the Milken Institute’s 

22nd Global Conference on 

Driving Shared Prosperity

HOSTED OUR INAUGURAL INTERNATIONAL 

WOMEN’S DAY LUNCHEON 

CREATED A LIMITED-EDITION TOTE BAG, 

DESIGNED BY MUSICIAN AND ACTIVIST MILCK.

LAUNCHED OUR INTERNAL 

SUSTAINABILITY TASK FORCE

ATTENDED THE FAIR TRADE 

FEDERATION ANNUAL CONFERENCE

PARTICIPATED IN 

which includes a cross-section of team members 

who meet regularly to set benchmarks

in Austin, Texas along with over 200 members and 

organizations in the fair trade community

FASHION CAMPS 

to teach students in Southern 

California about sustainable 

fashion and design

CONDUCTED

15
IN-HOUSE

EDUCATIONAL SEMINARS 

on topics including fair trade

and sustainability

PHOTO CREDITS: © THE LITTLE MARKET
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Interacting face-to-face with the artisans brought my work with The Little 

Market full circle; it gave me perspective. They were so warm and welcoming, 

and they eagerly shared the specifics of their techniques and how meaningful 

these employment opportunities are to their livelihood. The artisan women 

juggle so many responsibilities. It was eye-opening to see them navigate 

their circumstances with grit and grace. They foster a sense of community, 

which creates an atmosphere of happiness. The artisans take great pride in 

their craft, and they encourage and support one another. It’s so important to 

see past the product and think about the person who made it.  

EDURNE
Product Development Coordinator at The Little Market

education spotlight
VISIT  TO MEXICO

Edurne Jordana and Lorraine Carrera, two members of our Product Development team, with Charlie, the 

founder of Rose Ann Hall Designs, Magda, team manager, and her family in San Miguel de Allende, Mexico.

Over the past year, we have continued our outreach to our local community in Southern 

California. This year, our team prepared and served lunch to more than 200 women at 

the Downtown Women’s Center in Los Angeles as well as helped to sort through clothing 

donations. Opportunities like these enrich our perspective and inspire our work.

outreach spotlight
IN THE COMMUNITY

I constantly think about the strength and resiliency of the women of DWC 

because I know my work is not just a job but a service to them and our artisan 

partners. Women-led organizations like The Little Market that are supporting 

female causes are the reason why women in the face of adversity will overcome. 

I am proud to be part of a strong team of women who work tirelessly for our 

artisan partners, community, and social causes. 

ANNALIE
Artisan Program Associate at The Little Market

PHOTO CREDITS: © THE LITTLE MARKET PHOTO CREDITS: © THE LITTLE MARKET
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The Little Market’s Council is a community of more than 60 women, including experts, 

entrepreneurs, and advocates. Each member lends their time and talents and is dedicated to 

supporting The Little Market and amplifying the message of our mission-driven nonprofit.

KELLY MEYER TIEGHAN GERARD  CONNIE LIM

I am proud to be involved with The Little Market ... Thank 

you for your vision and understanding that it is critical to 

support women in order to improve the human condition. 

KELLY MEYER 
Environmental Advocate and Natural Resources 

Defense Council Supporter

our
COUNCIL

ELSA COLLINS

When women succeed, the family succeeds. The 

ability to support the whole family infrastructure 

through supporting The Little Market is something 

that I am proud of.  To be able to talk to my children 

about an organization like The Little Market and use 

their products and tell them which community made 

them is the true gift.

ELSA COLLINS

Co-Founder of This is About Humanity 

CHAMPIONS

CAMILA ALVES

JORDANA BREWSTER 

SHANI DARDEN 

MERYL DAVIS 

KRISTIN ESS

KAYLA EWELL

TIEGHAN GERARD

KINA GRANNIS 

LEAH JAMES 

ARIELLE KEBBEL 

KELLY LEVEQUE 

CONNIE LIM 

RACHEL MARLOWE 

CARA SANTANA 

KATRINA SCOTT 

ADVISORS 

CARLY DECASTRO 

ARIEL GORDON

SANDRA KANG

RAINA PENCHANSKY 

LINDSAY RACHELEFSKY 

SOPHIA ROSSI 

CHELSEA SHUKOV 

ALLISON STATTER

ALLI WEBB

HILARY WILLIAMS 

ACTIVISTS

ELIZABETH CALVIN

JANE COHEN

LIESL GERNTHOLTZ

GRACE MENG

CLAIRE WOODS 

ADVOCATES

KATIE BOFSHEVER 

ELSA COLLINS

CAITLIN COLVARD

CARI COSTA

MANDANA DAYANI 

LINDSEY ELHERS 

KATIE GROSSBARD 

STEPHANIE LEVINSON 

CARSON MEYER

AILI  NAHAS

RACHEL ROSENBLOOM 

ILANA SAUL

THEA SHEINBERG

LAUREN STEWART 

MONA VINCE

KENDRA WILSON 

ZOE WINKLER REINIS

LEADERS

LESLIE GILBERT-LURIE 

JILL GOLDMAN

RENÉ JONES

CLAUDIA KAHN

DEENA KATZ

VICKI KENNEDY

SUZANNE LERNER

CHRISTINE LYNCH 

HAVA MANASSE

KELLY MEYER

MIRIAM MUSCAROLAS 

EMMA NESPER HOLM 

JANE OLSON

AMY RAO

RICA RODMAN

LORRAINE SHEINBERG 

BARBARA SILBERBUSCH 

LAUREN TASCHEN 

MARSHA WILLIAMS 

AMY ZIERING

PHOTO CREDITS: © THE LITTLE MARKET
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Liesl oversees investigations into human rights abuses all over the world. Previously, she was the 

Executive Director of the Women’s Rights Division at Human Rights Watch. An expert on women’s 

rights in Africa, she has worked and written extensively on violence against women and HIV/AIDS 

in Southern Africa. Her work has included documenting access to safe and legal abortion in Ireland 

and sexual and gender-based violence in Haiti in the aftermath of the 2010 earthquake. A lawyer 

by training, she was involved in high-profile litigation to promote women and children’s rights, 

including a case that changed the definition of rape in South Africa.

council spotlight
LIESL GERNTHOLTZ

ACTING PROGRAM DIRECTOR FOR HUMAN RIGHTS WATCH

LIESL IS A MEMBER OF THE LITTLE MARKET’S COUNCIL .  IN HER 

WORK AT HUMAN RIGHTS WATCH, SHE HAS SEEN FIRST-HAND 

HOW CRITICAL ECONOMIC OPPORTUNITY IS TO ADVANCING 

WOMEN’S RIGHTS AND GENDER EQUALITY AROUND THE WORLD.

I am lucky to work at Human Rights Watch, an organization where 

women’s leadership is valued, that is actively seeking to dismantle 

the barriers that young women, including women of colour, face 

that impede their career progression, and that has policies to help 

working women, including paid family leave and health insurance 

that covers pregnancy-related health care. But, my work brings me 

into daily contact with women who don’t have those privileges: 

women who work punishingly long hours without a break, who 

endure physical and sexual violence in the workplace, who must 

leave their children to work abroad, and who go back to work hours 

after they have given birth. Then I think about what Audre Lorde 

said, that we cannot be free while any woman is unfree, even when 

her shackles are very different from ours.  I am lucky, in a small 

way, to be part of changing that world with The Little Market to one 

where all women will be able to thrive.

LIESL GERNTHOLTZ

WHEN WE ASKED LIESL WHY IT ’S SO IMPORTANT FOR WOMEN TO HAVE 

ACCESS TO DIGNIFIED WORK, HERE IS WHAT SHE SHARED WITH US:

PHOTO CREDIT: © HUMAN RIGHTS WATCH
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“ARTISAN QUOTE”
“ARTISAN QUOTE”
“ARTISAN QUOTE”

IT  REALLY CHANGED 
MY WHOLE ENTIRE LIFE . 

RINAH LAINGOTIANA 

ar t i san  work ing  wi th  Razaf indrabe  Col lec t ions

I was jobless before working with Razafindrabe 

Collections .. .   I can say they were my miracle. 

It brought change and development in my life, 

not only in terms of finances, but my mentality 

has also changed. I feel stronger and empowered 

now. The Little Market is also such a blessing to 

me personally.

PHOTO CREDIT: © JENNY RASIJA FOR RAZAFINDRABE COLLECTIONS30
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