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ABOUT 
TENFED 

 
For every Tenfed item that is sold, TEN meals are provided to 

feed hungry children around the globe with the help of our         
partner, Kids Against Hunger Canada. 

Tenfed is more than just an apparel line. It’s about having meaning 
and purpose behind what you choose to wear. It’s about having 
style while changing our community and our world at the exact 

same time. Tenfed Co-Founders Kory McLaughlin and Mike Wallis 
offer unique yet simple everyday apparel. From T-shirts and     

hoodies, to snapbacks and toques, you can find inspired and unique 
choices that will enhance your look and your vibe, while enhancing 

the lives of people in need. 

We pride ourselves on creating sustainable clothing in an ethical 
manner right here in Canada. Our T-shirts are made of an              

unbelievably soft cotton/poly blend; truly a staple in the closet that 
will last for years. 

Our mission is to take action on the immediate need of feeding as 
many hungry children as possible, while creating long term           

solutions to better the lives of others and the world we live in, by 
ethically creating sustainable clothing and providing ten nutritious 

meals for every item sold. 



 



 



 

ABOUT OUR CLOTHING 

Our apparel is made using some of the softest and sustainable fabrics in the world; 
this results in the most comfortable clothing that you'll ever wear. We use unique 
blends of bamboo, organic cotton, cotton and polyester to ensure quality and  
comfort with every garment we produce. 

It is important to us to have our clothing made ethically where workers are paid 
fairly and treated with respect. While clothing made overseas is cheaper to  
produce, the workers that make the clothing are often not treated fairly and aren’t 
given ideal working conditions. This played a big factor in deciding where to have 
our Tenfed apparel made.  We make all of our clothing right here in Toronto, ON, 
Canada. 

Educating people about making ethical choices and avoiding the “Fast Fashion” 
world is a big part of our vision. Instead of looking solely at price and style, we 
want them to look deeper into it: Where is it made? What fabrics are being used? 
What are the values of the company that created the clothing? 
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