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PATCH WORK- \

Dream Dots and Sarah Chapman’s Spot Sticker are
transparent patches that form a hygienic, breathable
barrier over blemishes, diminishing inflammation 2
and redness. They really work — and are almost FAIRYDROPS TORYO
imperceptible, so you can wear them at your desk (we've | SCANDALQUEEN .-
been known to). Similarly, Mizon’s Cotton Shower THISISBEAUTYMARTCOM
Sheet Essence patches are infused with lightweight but
powerful hydrating ingredients such as shea butter.
Apply directly to dry, flaky areas. Sarah Chapman
Spot Sticker, £19, Sarahchapman.net

DREAM DOTS
FOR SPOTS
FROM £11FOR
24, DREAMDOTS
FORSPOTSCOM

BALMAIN

MIZON COTTON SHOWER
SHEET ESSENCE, £7.50, AT
CULTBEAUTYCOUK

ASIAmajor

A lot of beauty innovation is coming from Asia: at Beauty Mart,
& sales of the Magic Peeling Mitt, £4, a double-sided exfoliating

glove from Korea, have soared by 400 per cent. The Skin Lounge's
Pearl Brightening Mask, another Korean export, uses hyaluronic
acid and green tea to pep up dull-looking skin. Japan's bestselling
mascara, Fairydrops Tokyo Scandal Queen Mascara, £18.50, has
a unique, patented bobble brush that fits perfectly under lashes to
give maximum volume. Lastly, we love Eyecandy’s Rainbow Volume
3}1‘?’{&%&5’55 S Brush: the S-shaped bristles create little air-pockets at your roots,
EAU DE PARFUM, giving hair extra “oomph” in an instant.

b £55, ATHARVEY
NICHOLS

EYECANDY
RAINBOW VOLUME
S BRUSH, £12,
AT VICTORIA
HEALTHCOM

SOLID SUCCESS

Bobbi Brown’s Shimmer Brick is now
a beauty staple. Over the years there
have been many incarnations, but its
delicate spectrum of skin-enlivening
tones has always proved a winner.
Now there’s a new evolution: the
: Brightening Brick, which is brighter

( in colour and lighter on the shimmer.

< We think it will eclipse the original in

POMMADE
DIVINE £20,
AT LIBERTY

TN

Since launching in

2012, Shay & Blue -

has quickly become S
the British fragrance

brand to watch.

Department stores are

astounded by its ability e 2 the beauty-buying public’s affections
to outshine the big : POMME Aid before the year isgout.
fragrance guns, and founder This balm was the precursor to multi-use creams:
Dominic De Vetta reports used in eighteenth-century France, it remained a staple

devotees making pilgrimages : for soothing countless skin issues such as scars, burns
- to the brand’s boutique in : and spots - until sales dwindled some decades back.
. Marylebone. Standouts include Then, a few months ago, Liberty reintroduced it, and
- Blood Oranges and Amber Rose. grateful customers are re-ordering in droves. Smelling
- New this spring: Watermelons. like apples (from where the word “pomade” comes)

and cinnamon, it is miraculous for cuticles, too.



