
Job Description – Ecommerce Marketing Director 

 

The Ecommerce Marketing Director will be responsible for developing, evaluating and executing strategies 

and tactics to increase site visitors, customer acquisition, increase AOV and customer LTV. This includes 

increasing customer traffic via search marketing, organic optimization, paid advertising and retargeting, as 

well as improving the customer user experience, conversion rates, and ultimately driving revenue and 

profitability for Lifeguard Press and ban.do.  

 

The Essential Functions 

 

 Drive qualified traffic via SEM, SEO, Email, Social Media, Search and Display Advertising and 

Remarketing. 

 Create site selling strategies and initiatives to increase site order conversion rates, AOV and customer 

LTV. 

 Ensure sites and user experience works optimally on both desktop and mobile devices. 

 Maintain elements of Lifeguard Press and ban.do website properties, including uploading products, 

writing product descriptions, removing items and updating creative imagery (provided by the creative 

team) as needed. 

 Effectively partners with internal teams to create and execute annual ecommerce marketing and 

promotional calendar including seasonal/category offerings as well as product launch and promotion 

schedules. 

 Analyze past performance of products, collections, categories and campaigns in Google Analytics and 

determine the best course of action to improve sales based on previous results. 

 Strategize with creative team to develop special shop concepts/ideas, page layouts, marketing 

promotions, and navigation to support category initiatives and sales strategies. 

 Implement daily eCommerce marketing efforts for email and social media campaigns. 

 Manage eCommerce reporting on a daily, weekly, monthly and annual level. 

 Research and analyze business trends, customer data and competitive analysis to identify new 

opportunities and proactively alert the team when programs deviate from projections. 

 

The Qualifiers 

 

 3-5 years of working experience in online marketing and ecommerce preferred 

 Bachelor’s Degree in Marketing or related field of study 

 Experience managing email marketing campaigns in systems such as MailChimp, Constant Contact, 

Bronto, Exact Target or another such system. 

 Demonstrated experience with analytical tools such as Coremetrics, Omniture, and/or Google 

Analytics 

 Should be a motivated self-starter, process-oriented with high attention to detail 

 Strong interpersonal and communication skills (written and oral) 

 Thorough experience managing and monitoring performance/effectiveness of online marketing tactics 

such as E-mail Marketing, SEM, SEO, Retargeting, Paid Advertising and Social Media Advertising 

 Extensive understanding of online marketing industry trends, tactics, current events, and user 

behavior 

 Experience with Adobe Creative Suite a plus 

  

Lifeguard Press is committed to providing equal employment opportunities in all employment practices. All 

qualified applicants will receive consideration for employment without regard to race, color, religion, sex, 

national origin, citizenship status, marital status, age, disability, protected veteran status, sexual orientation or 



any other characteristic protected by law. Lifeguard Press is an EEO Employer, dedicated to a culturally 

divers, drug free workplace.  


