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State-of-the-art 3D Printer Provider 

Robo 3D Limited (ASX: RBO) (“Robo” or “the Company”) is a designer and producer of 
3D desktop printers and associated products. The Company is based in California, 
USA. The Company sells award-winning 3D printers namely, Robo C2, Robo R2, and 
Robo R1+ to major retailers and directly to consumers through its sales partners and 
website (www.robo3d.com). The Company also sells required filaments and 
customized print kits. The Company’s primary target markets are individual consumers, 
professionals, entrepreneurs, and educators. The Company has partnered with well-
known global organizations, including Amazon, Foxconn and ColorFabb.  Robo has 
extended its sales presence in 40 countries. For the three months ended December 
2017, the Company generated revenues of $2.8 million (a significant 275% increase Y-
o-Y). With qualified and experienced management, the Company is set to grow in the 
flourishing 3D printing industry, which is expected to reach US$19.4 billion in 2023 from 
a mere US$2 billion in 2013. 
 

Investment Rationale 

Best-in-class 3D printers 

Robo’s 3D printers print projects in best-in-class sizes (up to 10” x 9” x 8”), with more 
than 30 different materials, and at a class-leading print speeds (up to 250 mm/s) with a 
resolution of 20 microns. Further, these 3D printers have a removable print bed, built-in 
color touch screen and Wi-Fi and can be easily set out in minutes. Robo’s 3D printers 
help users print whatever products they have imagined through the Robo access app. 
In addition, the Company completed product integration with Amazon Alexa, which 
offers voice command control of Robo 3D printers. Robo also successfully updated 
Robo App for iOS and the Android update is in progress (completed beta testing). 
Robo’s 3D printers received prestigious awards such as CES 2017 best of innovation 
award for Robo R2, Australia's Good Design® Award for both Robo C2 and R2 and 
TWICE Picks Award for Robo C2. 

Strategic partnerships with prominent players should bolster Robo’s business 
Robo has established strong partnerships with leading organizations across the globe 
for sales and distribution of its products. Robo has signed a manufacturing agreement 
with Foxconn. Foxconn is a well-known high-quality consumer electronics 
manufacturer, which produces many consumer electronics including iPhone, Samsung 
etc. Foxconn has reached over 80% production capacity for Robo’s 3D printers, 
manufacturing a maximum of 80 units per day. Further, the Company has partnered 
with Amazon, a leading online retailer, to sell its products. Furthermore, Robo’s two-
way partnership agreement with ColorFabb, a leading 3D filaments producer in the 
Netherlands, enables sales presence in the European market. The Company also 
signed a distribution agreement with Novabeans Prototyping Labs LLP (“Novabeans”), 
a leading 3D printer distributor, to access the Indian 3D printing market. The Company 
also signed a sale and distribution agreement with Raidy Printing Group (“Raidy”), a 
leading 3D printer distributor in the Middle East. Recently, on February 15, 2017, the 
Company signed a distribution partnership with Xi’an Elite Robotics Co. Ltd, a leading 
distributor of high-tech products including 3D printers into China. As a result of the 
above-mentioned partnerships, the Company has increased its sales presence to 40 
countries today, from 5 countries in December 2016. 
 
Multi-faceted sales channel should help increase revenue 
Robo’s multi-faceted sales channel strategy continues to educate users about 3D 
printing, create demand and offer solutions. The Company has direct, indirect and e-
commerce marketing channels. Robo is currently focused in the US market. However, 
Robo has rapidly expanded its sales footprint across the globe. Through direct 
marketing, the Company sells its products to leading retailers, individual consumers 
and education institutions in the US and integrates with select distributors and agents 
internationally. In its indirect marketing channel, the Company signed distributor 
agreements and established strong relationships to offer logistics and fulfillment 
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Recent News 

16-Mar-2018: Robo partnered with PrintCity at 
Manchester Metropolitan University for supply and 
delivery of 3D printers and support and training for 
education markets. 
 
14-Mar-2018: The Company announced the following 
partners have been added to Robo’s sales network 
focused on the significant US education market: 
Douglas Stewart, Troxell, Fischer Scientific Education, & 
Demco.  
 
15-Feb-2018: The Company signed distribution 
agreement with Xi’an Elite Robotics (“Xi’an”), a leading 
distributor of high-tech products including 3D printers in 
China, Hong Kong, Singapore and Malaysia. 
 
09-Jan-2018:   Robo relaunched Robo R1+ 3D printer in 
September 2017 and commenced its sales in October 
2017.  

 
15-Dec-2017:  Robo signed a sale and distribution 
agreement with Raidy Printing Group (“Raidy”), a 
leading 3D printer distributor in the Middle East, to sell 
the Company’s products in the Middle East. 

 
06-Dec-2017: Raised approximately $3.15 million 
through the issuance of 70 million shares at $0.045 per 
share. 
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support to re-seller network and encourages distributor’s sales activities in both the US and globally. In addition, the Company 
launched e-commerce sales activities by Search Engine Optimization (SEO), social media content, email marketing and paid search 
to drive traffic to www.robo3d.com. The Company also attended TCT Show (a leading 3D printer event) in Birmingham UK in 
September 2017. As a result, the Company continues to increase its social media presence with 111,000+ Facebook followers, 
17,000+ Instagram followers, and 1,800+ YouTube subscribers, as of December 2017. 
 

Qualified and experienced management team 
Ryan Legudi is the Managing Director and Chief Executive Officer of Robo, with more than 13 years of experience in corporate 
advisory, business valuations, and private equity. Mr. Tim Grice is an Executive Director of the Company, with more than 30 years of 
expertise in business advisory and capital markets. He held senior-level positions at Bell Potter, UBS, and Merrill Lynch. Mr. 
Braydon Moreno is an Executive Director (Marketing) and Co-Founder of the Company. He also co-founded SWAE Watches (a 
watch company developing watches for extreme sports and iGeeks iPhone Customization & Repairs (a service-based business to 
offer customized solutions to smartphones). He was awarded Dealerscope Magazine 40 under 40 in June 2015 and Forbes 30 
Under 30 Class of 2017. Mr. Patrick Glovac is the Non-Executive Director of Robo, having extensive experience in corporate finance 
and advisory. Dr. Randall Waynick is the Chief Operating Officer and Vice President (Sales) of the Company, with over 30 years of 
experience in sales/marketing management. Mr. Jacob Kabili is the Chief Technology Officer and a Co-Founder of Robo. He 
developed the prototype of the Robo 3D printer. He was also awarded Forbes 30 Under 30 in 2017. 

Robo 3D should take advantage on the growing adoption of 3D printers across various industries 
Robo 3D operations are well supported by favorable drivers, supporting the adoption of 3D printers across industries. The global 3D 
printing (3DP) market is projected to reach US$19.4 billion by 2023 from US$2 billion in 2013. This is driven by the expected 
increase in usage of 3D printers across industries such as educational/personal use, medical, aerospace, manufacturing, and 
others. Specifically, 3DP in the education/personal industry is anticipated to grow to US$4.3 billion by 2023 from US$410 million in 
2013 at a 27% CAGR. Availability of low-cost 3D printers is driving the growing adoption of 3DP among consumers including 
educators and personal users. Further, according to Gartner, an independent research firm, 3DP usage in the medical industry is 
projected to reach US$3.5 billion in 2023 from US$362 million in 2013 at a 26% CAGR, driven by demand from various medical 
verticals including medical device manufacturing, surgical simulation and few others. In the manufacturing front, 3DP in the 
aerospace and auto industry are projected to grow at 24% and 25% CAGR between 2013 and 2023 to reach US$3.4 billion and 
US$1.8 billion respectively. Mass manufacturing of highly customized parts through 3D printing technologies is expected to be the 
driving factor supporting its growth.  

 

Company Overview 

Business 
Robo designs and delivers high-quality desktop/personal 3D printers to customers globally. Robo’s 3D printers are namely, Robo 
R2, Robo C2, and Robo R1+. The Company delivers 3D printers and associated products to retailers and customers including, 
individual consumers, schools, and small businesses. The Company sells its products through retailers including Amazon, Best Buy, 
Office Depot, Staples and its website (www.robo3d.com). The Company primarily targets the US market and is rapidly expanding 
globally. At present, Robo has sales presence in 40 countries, primarily due to partnership agreements with leading organizations 
across the globe.  

On December 22, 2016, Robo 3D Limited (ASX: RBO) commenced trading on the Australian Stock Exchange. Falcon Minerals 
Limited (ASX: FCN) acquired Albion 3D Investments Pty Ltd (Albion3D had the rights to acquire 100% of Robo 3D Inc.) and 
changed its name to Robo 3D Limited. In January 2013, Mr. Braydon Moreno and Mr. Jacob Kabili, students/entrepreneurs from 
San Diego State University launched the Robo R1 3D printer on Kickstarter (a funding platform) and successfully raised 
US$650,000 in 45 days.  

We explain the Company’s printers in detail, followed by kits and filaments.  We also provide an introduction to the 3D printing 
process in the Industry Section. 

Robo C2 
The Company launched Robo C2 in December 2016. Robo C2 has the ability to print right from a mobile device by using the Robo 
app. Robo C2 targets education and personal users at a retail price of US$799.  
 
Features: 

• Wi-Fi connectivity – connects with Wi-Fi network to mobile device and Robo app 

• Efficient print size – 5” x 5” x 6” print size  

• Smart control –  3.5” color touch screen offers real time accessible 

• Compact size – a small footprint size offers 3D print solutions any where 

• Fast print speed – a class-leading print speed 

• Mobile printing – allows users to print their projects from their smart device 
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Exhibit 1 shows front and side views of Robo C2. 
 

Exhibit 1: Robo C2 3D printer 

 
Source: Company Website 

 

Exhibit 2 below shows the technical specifications of Robo C2. 
 

Exhibit 2: Technical specifications of Robo C2   

Technical specifications Descriptions 

Print size 5” x 5” x 6” or 127 x 127 x 152.4 mm 

Size (w x h x d) 13’’ x 18.25’’ x 12.75’’ or 330.2 x 463.55 x 323.85 mm 

Layer resolution 0–300 microns 

Print speed Up to 16 mm3/s 

Travel speed Up to 250 mm/s 

Nozzle diameter 0.4 mm Nozzle 

Nozzle temp Up to 290°C 

Weight 20.8 lbs. 

Print head Quick Change Nozzle 

Print technology Fused Filament Fabrication 

XYZ accuracy 12.5, 12.5, 5 microns 

Print plate leveling tech Automatic Leveling Calibration 

Source: Company Website  

 
Robo R2 
Robo R2 prints large-scale products (8” x 8” x 10”), which can also be designed in mobile devices by the using Robo app. Robo R2 
targets prosumers and professionals at a retail price of US$1,499. Robo R2 was awarded CES 2017 Best of Innovation Award in the 
annual Consumer Electronics Show (CES) in January 2017 in Las Vegas, Nevada. 
 
Features: 

• Wi-Fi connectivity –  connects with Wi-Fi network to mobile device and Robo app 

• Large print size – 8” x 8” x 10” print size offers bigger prints for serious maker or hobbyist. 

• Advanced print-smart control – 5” color touch screen controls every detail in real-time 

• Integrated model slicing – customized and controlled finishing touch 

• Filament run-out detection – automatically senses and stops the process when filament is empty, and resumes once the 
filament is refilled 

• Automatically self-levelling print bed – print bed can be automatically levelled while printing. The levelling bed is also 
removable. 
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Exhibit 3 shows front and side views of Robo R2. 
Exhibit 3: Robo R2 

  

Source: Company Website 

 
Exhibit 4 shows the technical specifications of Robo R2. 

 
Exhibit 4: Technical specifications of Robo R2 

Technical specifications Descriptions 

Print size 8 x 8 x 10 in or 203.2 x 203.2 x 254 mm 

Size (w x h x d) 
16.75 x 23.75 x 16.61 inches or 425.5 x 
603.3 x 421.9 mm 

Layer resolution 20–300 microns 

Print speed Up to 16 mm3/s 

Travel speed Up to 250 mm/s 

Nozzle diameter 0.4 mm Nozzle 

Nozzle temp Up to 290°C 

Weight 30.2 lbs. 

Print head Quick Change Nozzle 

Print bed Heated and removable 

Heat bed temp Up to 100°C 

Print technology Fused Filament Fabrication 

XYZ accuracy 12.5, 12.5, 5 microns 

Print plate leveling tech Automatic Leveling Calibration 

Source: Company Website 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

5 

 

                         Robo 3D Ltd. 
 

Robo R1+ 
Robo R1+ is a versatile 3D printer. It targets entry level users at a reasonable retail price of US$499. Robo R1+ prints products from 
different varieties of materials. It also uses almost all open-source software, flexible with various print materials and compatible with 
most present operating systems.  
 
For the three months ended December 2017, Robo received more than $750,000 in revenue from Robo R1+ 3D printer’s sales, 
beating management expectations. This result was mainly attributable to increase in demand of high-quality entry level 3D printers 
(US$500 category) and higher sales from Robo’s primary sales partner, Amazon. Further, the Company has planned to accelerate 
its Robo R1+ production during the first half of 2018 to exploit the rapidly increasing demand of entry level 3D printers. According to 
CONTEXT (an industry research company), growth of the personal/desktop segment of the 3D printing market increased 
approximately 65% year-on-year in the first six months ended 2017. In particular, the US$500 segment was the fastest among all 
categories.  
 
Features: 

• Best-in-class performance and value – offers” value for money” solution in the US$500 category 

• Robust print size – 10” x 9” x 8” print size offers wide range of printing products. 

• Prints any material – usable for different filaments (PLA, ABS, HIPS and nylon). 

• Integrated model slicing – customized and controlled finishing touch 

• Automatic leveling and calibration – no manual adjustments required, the print bed adjusts automatically.  

• Open source versatility – can easily modify and upgrade (works with MatterControl). 

• Fast print speed – produce 3D prints quickly and accurately. 
 
Exhibit 5 shows front and side views of Robo R1+. 

Exhibit 5: Robo R1+ 

   
Source: Company Website 

 
Exhibit 6 shows the technical specifications of Robo R1+. 
 

Exhibit 6: Technical specifications of Robo R1+ 

Technical specifications Descriptions 

Print size 10” x 9” x 8” or 254 x 228.6 x 203.2 mm 

Size (w x h x d) 17.1” x 18.1” x 15.1” or 433.8 x 459.7 x 383.54 mm 

Layer resolution 50–300 microns 

Print speed zero to 50 mm3/s 

Travel speed Up to 80 mm/s 

Nozzle diameter 0.4 mm Nozzle 

Print head Quick Change Nozzle 

Print technology Fused Filament Fabrication 

XYZ accuracy 11, 11, 1.6 microns 

Print plate leveling tech Automatic Leveling Calibration 

Weight 21 lbs. 

Source: Company Website 
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The Company also offers accessories and varieties of filaments. 
 

Customizable print kits 
With readily available Robo print kits, users can make unique and customized products. For example, a user can make his own 
Quadcopter Drone by using the Company’s 3D printer and its filaments. The Company also offers kits such as “Rock Out” guitar 3D 
print kit and 3D clock print kit. These print projects are now available from $39 to $100. Further, the Company has planned to 
release additional kits in the future. Exhibit 7 shows Robo’s Drone project kits. 

Exhibit 7: Robo’s 3D project kits 

 
Source: Company Investor Presentation 

 
Filaments 
Robo also sells high-quality filament at $20 - $50 with wide varieties of colors and materials. The Company supplies filaments 
including Polyactic Acid (PLA), Acrylonitrile Butadiene Styrene (ABS), Wood-filed and carbon fiber. PLA and ABS are the two most 
commonly used filaments in all 3D printers. Exhibit 8 shows Robo’s various available filaments. 
 

Exhibit 8: Robo’s filaments are available in various colors 

 
Source: Company Investor Presentation 

 

Robo’s Complete Ecosystem is designed for the education sector  
Today, educators and students at all levels have rapidly adopted 3D printers for their professional needs. Robo has designed a 
Complete Ecosystem, specifically for the education sector. This system offers learning opportunities at all levels of education 
including elementary schools, secondary schools, universities, vocational design schools and after-school programs. The 3D printing 
in the education sector is expected to reach $4.3 billion by 2023 (explained in the industry section). To capture this opportunity, the 
Company has partnered with BestBuy and Douglas Stewart, a leading education distributor in the US. Further, the Company 
continues to build partnerships with education-focused Professional/Personnel Development (PD) and training companies. Exhibit 9 
shows Robo’s education Complete Ecosystem, which helps students in self-learning.  
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Exhibit 9: Robo’s complete 3D ecosystem for education 

  
Source: Company Investor Presentation 

 

Significant competitive advantage  
Robo’s 3D printers offer significant competitive advantages in terms of features at reasonable prices, compared to its competitors, 
including Makerbot, Ultimaker, Dremel, XYZ Da Vinci, Zortrax, Printrbot and Micro 3D printer. Exhibit 10 shows that the Company’s 
products are well-positioned in the 3D printer market compared to its peers. 

 
Exhibit 10: Robo’s 3D printers are highly featured with reasonable price 

  
Source: Company Investor Presentation 
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Sales Strategies 

We now explain Robo 3D’s multiple sales strategies in details, as this is critical to product success.  

Multi-faceted sales channel to increase revenue 
Robo has direct, indirect and e-commerce marketing channels to educate the market, create demand and offer solutions. These 
multifaceted sales channels have helped the Company to increase its sales presence beyond the US to reach 40 countries today. 
 
Three-pronged marketing strategy- Direct, Indirect and Online  
The Company sells its products to leading retailers and education institutions in the US and integrates with select distributors and 
agents internationally. The Company has also signed distributor agreements and established strong relationships to offer logistics 
and fulfillment support to re-seller network and encourages distributor’s sales activities in both the US and the global markets. In 
addition, the Company has launched e-commerce sales activities by Search Engine Optimization (SEO), social media content, email 
marketing and paid search to drive traffic to www.robo3d.com. On September 26-28, 2017, Robo attended the TCT show in 
Birmingham, the UK. The TCT show is one of the world’s leading 3D printing technology event, attracting over 10,000 visitors from 
60 countries. We now explain Robo’s sales process in both the Direct marketing and Indirect marketing channels. 
 
Direct marketing - Diversified recurring revenue from sales cycle   
The Company’s direct marketing sales cycle offers recurring revenue to the Company throughout the year. A user who buys Robo 
3D printer is expected to buy filaments every month and print kits every quarter. Exhibit 11 explains the sales cycles of Robo 
through direct marketing. 

 
Exhibit 11: Robo’s sales cycle - Direct Marketing 

  
Source: Company Investor Presentation 

 

Indirect Marketing 
Through Indirect Marketing, the Company enters a distribution agreement with distributors in the US and globally. It is expected that 
the initial sales could take 6 to 8 weeks from initial contact with customers to finalization of distribution agreement as shown in 
Exhibit 12. Once the distribution agreement is signed, the sales cycle could then roll-out for recurring purchase orders. International 
distributors also generally have Minimum Order Quantities (MOQs) for each product. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.robo3d.com/
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Exhibit 12: Robo’s sales cycle - Indirect Marketing 

 
Source: Company Investor Presentation 

 

Robo flywheel Growth Strategy 
Exhibit 13 explains Robo’s flywheel growth strategy. Robo has transformed from being a purely US-centric business to a global-
oriented one with its high-quality 3D printers and strategic partnership agreements with premium brands. 
 
The Company has established its Robo flywheel growth strategy, which has three phases. The Company has also laid strong 
foundations in 2016-17 to grow in 2018 and beyond. In Phase 1, the Company aims to increase revenue from existing customers 
through marketing, product expansion and partners’ agreements. In Phase 2, the Company then expands its presence with new 
customers, segments and geographies. In Phase 3, the Company should finally enhance its product offering with new innovations to 
enhance user experience.  
 

Exhibit 13: Strong growth strategy laid in 2016-17 for 2018 and beyond 

   
Source: Company Investor Presentation  

 
The Company has been steadily implementing its corporate strategy to achieve its four key objectives - increase presence in 
education markets, new customer growth, existing customer expansion, and product innovation. During the quarter ended 
September 2017, the Company signed a partnership agreement with CDW Corporation, and conducted exclusive education trade 
events at its partner BestBuy, to enhance Robo’s presence in the education segment. Further, Robo increased its new customer 
base by entering into countries such as Benelux, Croatia, Greece, Poland, Italy, Israel, India and the Middle East, enhancing its 
sales presence to cover 40 countries, and opening 15 new-resellers in the US. In addition, the Company relaunched its R1+ 3D 
printer in September 2017 and received about $750,000 in sales revenues for the three months ended December 2017. The 
Company also continued its new product innovation through integration with Pallette+ (the multi-color filament system) and Amazon 
Alexa, and an agreement to distribute ColorFabb filament in the US. During the quarter ended December 2017, Robo also 
completed Android beta testing and launched a new drone print kit. 
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Strategic Partnerships 
The Company enjoys strong partnership agreements with various organizations and continuous to negotiate additional opportunities 
across the globe. 
 

Sales Partners – the Company entered into sales and distribution agreements with leading retailers in the US, including Amazon, 

Office Depot, Best Buy, and Staples. In particular, Robo’s agreement with Amazon has bolstered the Company’s growth. The 
Company’s 3D printers Robo C2, R2 and R1+ are now available on Amazon. Specifically, Robo R1+ is exclusively available on 
Amazon, and the Company received $750,000 from Robo R1+ during the quarter ended December 2017. Currently, the Company 
also receives repeat international orders from its distributors and website (www.robo3d.com). 
 
Product Partners - Foxconn and ColorFabb 

• Foxconn – On January 16, 2017, Robo signed a manufacturing agreement with Foxconn for its 3D printer production. 
Foxconn has successfully manufactured some popular products such as iPhone, iPad, Xbox, Nintendo, Kindle, and 
Playstation. As of September 2017, Foxconn reached over 80% of its 3D printer production capacity by manufacturing a 
maximum of 80 units per day. 

• ColorFabb – On August 28, 2017, Robo entered into a two-way distribution agreement with ColorFabb B.V (“ColorFabb”). 
ColorFabb (incorporated in 2013) is a privately held company, headquartered in Belfeld, Netherlands. ColorFabb develops 
high-quality filaments for 3D printers. Due to this agreement, Robo can sell its products in the Benelux markets (Belgium, 
Netherlands and Luxemburg) and re-sell ColorFbb’s 3D filaments to Robo’s professional customers and prosumers. 
ColorFabb has established a strong global distribution network in over 60 countries, which, in turn, should enhance Robo’s 
sales presence.  

Novabeans partnership to enter India– On August 07, 2017, Robo signed a distribution agreement with Novabeans Prototyping 
Labs LLP (“Novabeans”) to sell its products in India. Novabeans is a leading 3D printer distributor in India, with access to 16 
locations. Therefore, Robo can now access the fast-growing economy with population of 1.3 billion.  

Raidy Printing Group (“Raidy”), – On December 15, 2017, The Company signed a sales and distribution agreement with Raidy 
Printing Group (“Raidy”), a leading 3D printer distributor in the Middle East, to sell Robo 3D printers and associated products in the 
Middle East (14 countries, with population over 300 million). 

Xi’an Elite Robotics (“Xi’an”), – On February 15, 2018, The Company signed distribution agreement with Xi’an Elite Robotics 
(“Xi’an”), a leading distributor of high-tech products including 3D printers in China, Hong Kong, Singapore and Malaysia. 

Robo’s increasing global sales presence  
In March 2017, Robo established its international sales team to increase sales presence across the globe. On June 02, 2017, the 
Company appointed Mr. Tomasz Wykowski as International Sales Director for Europe and Asia. The Company increased its sales 
presence from 5 countries in December 2016 to 40 countries in February 2018. Exhibit 14 shows number of countries with Robo’s 
distribution and sales presence. 
  

Exhibit 14: Number of countries with Robo’s distribution and sales presence have grown significantly 

 
  

Source: Company Investor Presentation/ Company filings  
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Robo’s revenue is rapidly growing 
For the six months ended financial year 2018, total revenue increased significantly to $4.2 million compared to $1.8 million or 140% 
higher than the corresponding period in 2017. It is noted that the Company surpassed its 2017 full-financial year revenue of $3.2 
million within first five months of financial year 2018. Exhibit 15 shows the half-year revenues for the financial years 2015, 2016, 
2017 and 2018. In addition, the Company also significantly improved its gross margin to 34% (in 1H18) from 21% (in 2H17), mainly 
due to the potential to increase its operating leverage as its sales grows. 
 

Exhibit 15: Revenue is increasing to $4.2 million for the first half of 2018 (half-year revenue in millions) 

 
Source: Company Investor Presentation  

 

Future Milestones  
Exhibit 16 presents Robo’s upcoming milestones. Robo has planned to launch “RoboX” and new kits in the second half of calendar 
year 2018. 

 
Exhibit 16: Robo’s future milestones 

   
Source: Company Investor Presentation  
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Company Timeline and Key Events 
Exhibit 17 below shows the reverse chronological timeline of the evolution of Robo, summarizing some key annual events for the 
Company since 2015. 

Exhibit 17: Timeline summarizing significant annual events since 2015 

Dates Events 

16-Mar-18 
Robo partnered with PrintCity at Manchester Metropolitan University for supply and delivery of 3D printers and support and training 
for education markets. 

14-Mar-18 
The Company announced the following partners have been added to Robo’s sales network focused on the significant US education 
market: Douglas Stewart, Troxell, Fischer Scientific Education, & Demco. 

15-Feb-18 
The Company signed distribution agreement with Xi’an Elite Robotics (“Xi’an”), a leading distributor of high-tech products including 
3D printers in China, Hong Kong, Singapore and Malaysia. 

09-Jan-18 
Robo relaunched Robo R1+ 3D printer in September 2017 and commenced sales in October 2017.For the three months ended 
December 2017, Robo generated $750,000 in sales revenue of Robo R1+3D printers exceeding management expectations. 

15-Dec-17 
Signed a sales and distribution agreement with Raidy Printing Group (“Raidy”), a leading 3D printer distributor in the Middle East to 
sell the Company’s products in the Middle East. 

06-Dec-17 Raised approximately $3.15 million through the issuance of 70 million shares at $0.045 per share. 

29-Nov-17 
Entered into a distribution agreement with GoPrint3D (part of Express Group Ltd) (“GoPrint3D”), a leading 3D printer distributor in the 
UK, to sell the Company’s products in the United Kingdom and Ireland. 

23-Nov-17 The Company received monthly revenue of $1.3 million for October 2017, 30% higher than the previous record. 

23-Oct-17 
Bilby 3D Pty Limited (“Bilby 3D”), a leading 3D printer distributor in Australia and Robo entered into a sales and distribution 
agreement to sell the Company’s products in Australia. 

28-Sep-17 Expanded its sales presence in Croatia, Greece, Poland, Italy and Israel. 

11-Sep-17 
Announced raising of approximately $0.8 million through the issuance of shares and convertible notes. The Company has planned to 
use the funds to fulfill its $2 million pre-orders. The Company terminated convertible notes on October 17, 2017 

28-Aug-17 
Entered into a distribution agreement with ColorFabb B.V. (“ColorFabb”), a leading global desktop 3D printing company, to sell 
Robo’s products in Netherlands, Belgium, and Luxembourg.  

14-Aug-17 
Entered into a partnership agreement with CDW Corporation (“CDW”), a multi-brands technology solutions/products provider in the 
US, Canada and the United Kingdom. This partnership agreement helps Robo to expand its business into K–12 and tertiary 
education markets. 

07-Aug-17 
Signed a distribution agreement with Novabeans Prototyping Labs LLP (“Novabeans”), a leading 3D printer distributor in India, to sell 
the Company’s products in India.  

12-Jul-17 
Launched Robo R2 across all available retail partners such as Amazon, WYNIT, Synnex, and online at www.robo3d.com. The 
Company successfully delivered all pre-orders to customers. 

28-Jun-17 
Robo continued to grow in the education sector and added 11 new resellers. Robo also expanded into four STEM-focused school 
districts in the US. 

20-Jun-17 
Received the first international purchase order from the Company’s European distributor, SOTEC3D, a leading 3D printer supplier in 
Europe. 

19-Jun-17 
Albion Capital Partners (an entity associated with Mr. Tony Grist) offered $1 million trade finance facility. The Company also raised 
$0.8 million through the issuance of common shares at $0.06 per share. 

2-Jun-17 Appointed Mr. Tomasz Wykowski as International Sales Director for Europe and Asia. 

2-Jun-17 
Signed a sales and distribution agreement with Sotec3D, a leading 3D printer distributor in Europe, to sell Robo R2 and Robo C2 in 
France.  

30-May-17 
Successfully showcased Robo R2 and Robo C2 and integrated with Microsoft products, including Windows 10, Surface Pro and 
Surface Studio. 

29-May-17 Received the first slot production of Robo R2 printers from Foxconn. The Company commenced to deliver the printers for pre-orders. 

11-May-17 Received more than $800,000 in pre-orders for Robo R2 

19-Apr-17 
Entered into a strategic partnership agreement with Promevo LLC (“Promevo”), a leading “EdTech” technology provider in the US, to 
sell the Company’s products in the US education segment. 

07-Apr-17 
Signed an agreement with major Canadian retailers such as Amazon Canada, Best Buy, NCIX, Staples, and The Source to sell the 
Company’s Robo C2, Robo R2, Robo’s filament and 3D project kits in Canada. 

31-Mar-17 
Entered into a distribution agreement with SYNNEX Corporation (“SYNNEX”), a wholesale distributor of emerging technology and 
products in the North America, to sell Robo’s products in Canada. SYNNEX is a current distributor of the Company’s products in the 
US. 

27-Mar-17 
Signed a re-seller agreement with Symplify3D, LLC (“Simplify3D”), a leading global 3D printing slicing software provider, to sell 
Simplify3D’s software to Robo’s customers 

17-Mar-17 
Signed a distribution agreement with WYNIT Distribution, LLC (“WYNIT”), a wholesale distributor of emerging technology and 
products, to expand the Company’s education space in the US 

16-Jan-17 
Signed a manufacturing agreement with Foxconn, a world’s leading consumer electronics manufacturers to produce the Company’s 
Robo R2 3D printer for an initial production of 10,000 units per annum 

22-Dec-16 
Robo 3D started to trade in the Australian Securities Exchange (“ASX”). The Company generated US$4.4 million for the year ended 
June 2016, 85% up compared to 2015.  

20-Dec-16 Falcon Minerals Limited changed its name to Robo 3D  

14-Dec-16 Raised approximately $6 million through the issuance of 60 million shares at $0.10 per share 

Dec 2016 Launched Robo C2 
Source: Company filings 
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Industry Overview 

We now provide a brief introduction to 3D printing followed by an overview of the 3D printing industry. 
 
How does 3D printer work? 
3D printing (3DP) (also known as additive manufacturing) is a process through which complex three-dimensional objects are created 
from a digital design. 3D printers operate by depositing successive layers of material till the desired object is formed, unlike the case 
of subtractive manufacturing, where objects are produced by cutting down raw material to the desired shape or structure (as in the 
case of lathe or milling machines). Each deposited layer is a horizontal sliced cross-section of the final object. 3D printing requires 
less material than traditional subtractive manufacturing methods, and hence it is growingly seen as the manufacturing technology of 
the future. Acrylonitrile Butadiene Styrene (ABS) and Poly Lactic Acid (PLA) are the most widely used 3D printing materials. ABS 
and PLA are both thermoplastics with different usage requirements. ABS (robust and lighter compared to PLA) is mostly used for 
commercial purposes, while PLA (smells pleasantly compared to ABS) is generally preferred by a hobbyist.  

       
The initial step involved in creating a 3D printed object is the creation of a 3D digital model of the object using either 3D modeling 
software or through a 3D scanner. Numerous 3D modeling software (Cura 2.5 for Robo, Mattercontrol, Robo App), as per industry 
requirements, are used for creating the digital design. In addition, industry-leading 3D scanners can also be used to create a digital 
file of the object. Once the digital model is available, it is subjected to a slicing process to design it to a 3D printable format. The 
slicing process divides the 3D model into hundreds of thousands of horizontal layers. Slicing can be done either using   modeling 
software or through a separate slicing tool according to 3D printer requirements. The sliced 3D model is then ready to be fed into the 
3D printer by connecting it to a computer or mobile device. A 3D printer can be connected easily through Wi-Fi, USB or SD 
depending on the printer’s specification. Finally, the 3D model is printed layer by layer. 

      
Overview of the 3D printing industry  
3DP has existed for more than 30 years and has applications across numerous industries (Auto parts, aerospace, technology, 
medical and others). 3D printing is primarily used in the prototyping stages of production, while few component parts are also 
directly manufactured through it. In addition, the current availability of low-cost 3D printers has also increased usage among 
personal users such as educators, hobbyists, and others. The expected penetration of 3DP technologies in the education/personal 
sector, as well as the increase in demand from the industrial manufacturing sector, is expected to drive the 3DP market growth in 
the years to come.   
 
3DP market is expected to reach US$19.4 billion by 2023 
3D digital printing market is projected to reach US$19.4 billion by 2023 from a mere US$2 billion in 2013, driven by the expected 
increase in demand from major sectors such as education/personal, aerospace, auto, medical, dental and others. Exhibit 18 shows 
the projections of 3DP market growth until 2023. 
 

Exhibit 18: 3D digital printing is projected to be a US$19 billion market by 2023. 

  
Source Gartner Research 
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The aforementioned growth in the 3DP market is expected to drive 3D printer sales in the years to come. According to Gartner, 
global 3D printer shipments are estimated to be more than 6.7 million units by 2020, from 0.45 million units in 2016. Exhibit 19 
shows the snapshot of the expected increase in 3D printer sales from 2016 to 2020.  

 
Exhibit 19: 3D printer sales are estimated to reach 6.7 million by 2020. 

 
Source Gartner Research 

 

We now present the reader with major applications of 3DP technologies across sectors 

3D digital printing in the personal/educational sector is expected to reach US$4.3 billion by 2023  
Adoption of 3DP technologies among educators and personal users such as modelers and hobbyists is growing due to the 
availability of low-cost 3D printers. Education sector at all levels from elementary schools to universities have started to embrace 3D 
printers as an innovative teaching tool. The ability of 3D printers to produce complex geometries, thereby facilitating an interactive 
and hands-on learning environment for students, is driving its adoption. Specifically, in STEM (Science, Technology, Engineering, 
and Mathematics) disciplines, usage of 3D printed geometrics is growing as it is known to stimulate students’ critical thinking and 
problem-solving skills. Such increase in adoption is driving the growth of 3D printer sales among educational institutions. Exhibit 20 
shows the addressable market for 3D printers in the US education system alone, which is estimated to be at 278,236 units. 
 

Exhibit 20: Addressable US Education market 

  Units per school Total units 

 4-year colleges US  5                  13,870  

 Public schools K-12 US  2                197,634  

 Private schools K-12 US  2                  66,736  

Addressable market in units                  278,236  

Source: Company Investor Presentation 
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This wide addressable market coupled with the growing adoption of 3D printers among educational institutions is expected to drive 
the 3D printer demand in educational/personal sector market growth from US$410 million in 2013 to reach US$4.3 billion by 2023 as 
seen in Exhibit 21.   
 

Exhibit 21: 3D printing in education is projected to be a $4.3 billion market by 2023. 

 
Source Gartner Research 

 

3D Digital Printing in the medical sector is expected to reach US$3.5 billion by 2023  
3D Printing (3DP) is growingly seen as a significant contributor to the global healthcare system. According to Gartner, approximately 
3% of the medical institutions have 3D printing facilities at their site, which is expected to increase in the future due to its wide 
applicability. 3DP technologies can be applied across various medical fields including medical device design and manufacturing, 
functional prototyping, education and training on complex surgeries, and others. In medical device manufacturing, 3D printed 
prototypes quicken the medical device development process (conversion of a medical concept into a clinically usable prototype for 
testing) and in turn, reduce the cost and lead time associated with bringing products to the market. According to industry sources, 
approximately 98% of the hearing aids globally are manufactured through 3D printing.  
 
Further, in surgical training, 3DP technologies provide a platform to manufacture patient-centric complex anatomical models suitable 
for pre-surgical study. The availability of personalized 3D anatomical models better prepares surgeons to carry out the surgical 
procedure successfully. According to Gartner, approximately 25% of surgeons are estimated to practice on 3D- printed surgical 
models of the patients prior to surgery by 2021, and also predicts that 3D printing would play a major role in improving surgical 
simulations. Such favorable factors are expected to drive 3DP in the medical sector, growing from US$363 million in 2013 to reach 
US$3.5 billion by 2023 as shown in Exhibit 22. 
  

Exhibit 22: 3D printing in the medical sector is projected to be a US$3.5 billion market by 2023 

 
Source Gartner Research 
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3D digital printing in the aerospace sector is expected to reach US$3.4 billion by 2023 
The aerospace industry is one of the major markets and early users of 3DP technologies. Although 3DP technology is predominantly 
used in prototyping of aircraft parts, it has started to pervade into the manufacturing of 3D printed tools and high strength aircraft 
components. Currently, more than 50,000 3D printed parts are used on Boeing aircraft. Further, General Electric’s Advanced 
Turboprop (ATP) is the first aircraft engine with a large number of 3D printed components. With more than third of the engine being 
3D printed, revised engine designs have reduced the number of separate parts from 855 to 12 with improved performance metrics.  
The 3D printed engine is 5% lighter, burns 20% less fuel and achieve 10% higher power compared to a normal engine without 3D 
printed parts.  Improved performance is driving the penetration of 3D printed parts in aircraft manufacturing. Gartner estimates that 
by 2021, 75% of commercial aircrafts will use 3D printed parts including 3D printed engine, airframe parts and other components. 
3DP in the aerospace market is estimated to grow from US$363 million in 2013 to reach US$3.5 billion by 2023 as seen in Exhibit 
23. 
 

Exhibit 23: 3D printing in the aerospace sector is projected to be a US$3.4 billion market by 2023 

 
Source Gartner Research 

 
3D digital printing in manufacturing is another major driving force 
3D printing in manufacturing is a lucrative market ripe for disruption. 3DP technologies assist in the manufacturing of complex 
customized parts in small batches, which are difficult to be produced from conventional methods.  A large number of enterprises 
have started to embrace it in one form or another.  Exhibit 24 shows the results of PwC’s 2016 disrupting manufacturing survey on 
3D printing end uses. According to the survey, approximately 71.1% of the US manufacturers used 3D manufacturing in at least one 
application in 2015, up from 67% in 2014. Further, it could also be seen that a high number of manufacturers used 3D printing for 
production of final products in 2015 compared to 2014. Percentage of US manufacturers using 3D printing for the production of final 
products has increased from 0.9% in 2014 to 6.6% in 2015.  

Exhibit 24: Survey results on 3D printing end uses 

 
Source: Strategy& (PwC) 
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Further, according to a survey conducted by Strategy& (a global consulting firm at PwC) on 38 major spare parts suppliers and 
buyers in Germany in late 2015, approximately 85% of the spare parts suppliers intend to incorporate 3D printing into their business 
in the next five years as shown in Exhibit 25. 
 

Exhibit 25: 85% of the German spare parts suppliers to use 3DP technology. 

 
Source: PwC 

 
In summary, there exists an enormous untapped growth potential for 3D printers in the manufacturing market. According to Wohlers 
associates, 3D printing accounts for only 0.04% of the global manufacturing industry today, which has the potential to grow to 
represent at least 5% of the global manufacturing industry. This would make 3D printing a US$640 billion industry.   

Competitive analysis 
We now discuss companies in the 3D printing industry and their recent progress. We chose 3D Systems Corporation, Stratasys Ltd, 
ExOne, Voxeljet AG (ADR) as competitors, as these companies are prominent players in the 3D printing market.  

• 3D Systems Corporation (NYSE: DDD) (“3D Systems”) – 3D Systems Corporation is a US-based company that 

manufactures and sells professional and production grade 3D printers. 3D Systems also offers a range of software and 
materials used in 3D printers. 3D Systems provides 3D technology solutions to a wide range of industries including 
aerospace, automotive, education and healthcare. 
 

• Stratasys Ltd (NASDAQ: SSYS) (“Stratasys”) – Stratasys is a US-based manufacturer of 3D printers.  Stratasys 

provides rapid prototyping and additive manufacturing solutions to a wide range of industries including aerospace, 
automotive, consumer products and medical.    

 

• ExOne (NASDAQ: XONE) (“ExOne”) – ExOne is a US based provider of 3Dprinting systems and associated services 

to industrial customers.  ExOne 3D printer models include Exerial, S-Max/S-Max+, S-Print/M-Print, M-Flex, Innovent and 
MWT Microwave. ExOne operates nine production service centers located in USA, Italy, Germany, Japan and Sweden. 
 

• Voxeljet AG (ADR) (NYSE: VJET) (“Voxeljet”) – Voxeljet is a German based manufacturer and seller of 3D printers. 

Voxeljet targets enterprises operating in fields such as automotive manufacturing, aerospace, medical, science and others. 
Voxeljet operates in two segments Voxeljet systems and Voxeljet services. Voxeljet systems manufactures and sells 3D 
printing systems to companies, while Voxeljet services provides on-demand services for the production of 3D molds and 
models. Voxeljet operates a production unit in Augsburg, Germany. 
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We now provide the financial/valuation metrics of 3D Systems, Stratasys, ExOne, Materialise NV and Robo 3D (seen in Exhibit 26).  

Exhibit 26: Financial/Valuation metrics of comparables (March 19, 2018) 

Companies 
Market Cap 

(billion) 
Price (US$) EV P/S 1-year price chart 

3D Systems Corporation 
(NYSE: DDD)  

US$1.37  US$12.06 US$1.28B 2.12x 

 

Stratasys Ltd 
(NASDAQ: SSYS)  

US$1.17 US$21.76  US$90M 1.75x 

 

ExOne 
(NASDAQ: XONE)  

US$134.32 
million  

US$8.29 US$115.3M 2.33x 

 

Voxeljet AG (ADR) 
(NASDAQ: VJET)  

US$71.05 
million  

US$3.82 US$64.17M 2.47x 

 

Robo 3D Ltd 
(ASX: RBO) 

AUD 13.7 
million 

AUD 0.037 AUD 12.01M 2.31x 

 

Source: Yahoo! Finance 

All these companies primarily focus on providing 3DP solutions to enterprises. However, Robo 3D targets the niche consumer 
market of educational/personal use, which is rapidly growing. Exhibit 27 shows the worldwide 3D shipments data. It could be seen 
that 3D printer sales to consumers are outperforming sales to enterprises.  This places Robo 3D at an advantageous position to 
grow its business targeting the niche consumer segment in the midst of other players.  

Exhibit 27: Consumer 3D shipments outpacing industrial sales  

 
Source Gartner Research  
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Company SWOT Analysis 
We now discuss the various strengths and weaknesses of Robo. Further, we also summarize the various opportunities and threats 
that the Company is exposed to. 
 

Strengths 
Best-in-class 3D printer 

Robo’s 3D printer prints projects in best-in-class sizes, with more than 30 materials, and at class-leading print speeds (up to 250 
mm/s). Further, the 3D printer has a removable print bed, built-in color touch screen and Wi-Fi. This can be easily set out within 
minutes. As a result, Robo’s 3D printer also helps user to print a diverse array of products.  
Multi-faceted sales channel should benefit Robo 
Robo has a multi-faceted sales channel strategy, which continues to educate the market, create demand and offer solutions. The 
Company does direct, indirect and e-commerce marketing. Robo is currently focused on the US market. However, Robo has rapidly 
expanded its sales footprint across the globe.  
Qualified and experienced management team 
Ryan Legudi is the Managing Director and Chief Executive Officer of Robo, with more than 13 years of experience in corporate 
advisory, business valuations, and private equity. Mr. Tim Grice is an Executive Director of the Company, with more than 30 years of 
expertise in business advisory and capital markets. He held senior-level positions in Bell Potter, UBS, and Merrill Lynch. Mr. 
Braydon Moreno is an Executive Director (Marketing) and Co-Founder of the Company. He was awarded Dealerscope Magazine 40 
under 40 in June 2015. Mr. Patrick Glovac is the Non-Executive Director of Robo, having extensive experience in corporate finance 
and advisory. Dr. Randall Waynick is the Chief Operating Officer and Vice President (Sales) of the Company, with over 30 years of 
experience in sales/marketing management. Mr. Jacob Kabili is the Chief Technology Officer and a Co-Founder of Robo. He 
developed the prototype of Robo’s 3D printer, which is the basis for the Company’s first 3D printer. He was also awarded Forbes 30 
Under 30 in 2017. 
Strong strategic partnerships to increase revenue potential  
The Company has entered into strong partnership agreements and built valuable relationships in various organizations across the 
globe. Robo signed a manufacturing agreement with Foxconn, a sales and distribution agreement with ColorFabb, partnership 
agreement with Amazon, which help Robo to manufacture and distribute its products. In addition, the Company has distributors in 11 
countries. Robo signed sales and distribution agreements including, Xi’an Elite Robotics Co Ltd (“Xian”), Raidy Printing Group 
(“Raidy), GoPrint3D, Bilby 3D Pty Limited (“Bilby 3D”), Novabeans Prototyping Labs LLP (“Novabeans”), SOTEC3D, and Promevo 
LLC (“Promevo”). As a result of these partnerships, Robo has rapidly extended its sales presence in 40 countries. 
 

Weakness 
Negative operating cash flow 
Although Robo has generated revenue by selling its 3D printers, the Company has negative operating cash flow since its listing on 
the ASX exchange in December 2016. For the quarter ended December 31, 2017, Robo’s cash from operations was a negative $1.9 
million. In addition, the Company raised approximately $4.5 million funds from the capital markets to cover its $2 million pre-orders. 
Though the Company’s topline is growing significantly with $2.8 million (or +275% Y-o-Y) for the quarter ended December 2017, 
dependence on capital markets could dilute shareholders’ ownership. 
 

Opportunities 
Education market 
3D printing in the educational market is estimated to grow from a mere US$410 million in 2013 to about US$4.3 billion by 2023. 
Growing adoption of 3D printers among educators and personal users is driving its growth. Further, the addressable market for 3D 
printers in the US education market alone is estimated to be at 278,236 units and is increasing worldwide. Robo 3D, with its best-in-
class desktop 3D printers is well positioned to take advantage of the growing educational/personal market demand. 
Manufacturing industry  
As seen in the industry section, 3D printing has the potential to grow to represent at least 5% of the global manufacturing industry 
from the current levels of 0.04% according to Wohlers associates. This would make 3D printing a US$640 billion industry. Further, 
many manufacturers and spare parts suppliers intend to incorporate 3D printing in their business.  According to a survey conducted 
by Strategy&, almost 85% of the spare parts suppliers plan to use 3D printing in the next five years. This presents a significant 
market opportunity for the Company.  
 

Threats 
Competition 
Robo 3D is in the 3D printing industry, which has recently attracted many competitors. The Company has to compete with these 
players in terms of price, experience, technology, support and sales. Such competition could have a significant impact on sales and 
affect the Company’s potential revenue. The Company’s current financial position may not support such a competitive environment.  

Market acceptance 
The Company’s growth primarily depends on the market acceptance of its products. With the arrival of many new players, 
consumers have numerous options to choose. Even if the Company’s products are innovative, acceptance of such a design by the 
market determines its success.   
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Financial Performance 

We now present the financial performance of Robo. We begin with a cash burn analysis followed by details on the latest financial 
statements. In December 2016, through a reverse acquisition, Albion 3D Investments Pty Ltd ("Albion") acquired 100% shares of 
Robo 3D Inc. This transaction has a significant impact on financial statements. The Company follows July-June as its fiscal financial 
period. All financial amounts are in Australian dollars unless noted. 
 
Exhibit 28 shows the cash burn analysis of Robo and its financial sustainability. We have calculated cash burn based on operating 
cash flows as financing and investing activities are not part of the Company’s core business. The Company’s average cash burn 
stood at $584,000 per month with an average survival rate of 14.4 months. The Company has generated unaudited revenue of $2.8 
million for the quarter ended December 31, 2017. As of December 31, 2017, the Company has $2.5 million cash at hand.  
 

Exhibit 28: Cash burn analysis (in AUD ‘000s) 

Period/ Amount (in '000) 2Q17 3Q17 4Q17 1Q18 2Q18 AVG 

Net operating cash flow (254) (2,626) (1,985) (2,001) (1,895) (1,752) 

Net investing cash flow 5,280  (482) 3  113  0  983  

Net financing cash flow 232  (82) 1,017  916  4,308  1,278  

Cash position (quarter end) 5,400  2,182  1,051  79  2,492  2,241  

Burn Rate per month (85) (875) (662) (667) (632) (584) 

Survival period (in months) 63.8  2.5  1.6  0.1  3.9  14.4  

  Source: RBMG Research 

Exhibit 29 shows Robo’s cash flow statements for the three months ended December 31, 2017, and September 30, 2017. For the 
three months ended December 31, 2017, the Company’s operating cash outflow was $1,895 (-5 %) compared to an outflow of 
$2,001 for the three months ended September 30, 2017. This decrease was mainly due to increased product manufacturing and 
operating costs of $2,292 (+51%), which was offset by receipts from customers (+137 %). Net cash used in investing activities was 
nil as there were no investing activities for the quarter ended December 31, 2017. Further, net cash from financing activities was 
$4,308, a significant 370% increase compared to the three months ended September 30, 2017, mainly due to funds raised from 
issuance of shares of $4.5 million. 

Exhibit 29: Cash flow statements for the three months ended December 31, 2017 & September 30, 2017 

Particulars 
Three months ended December 

31, 2017 
Three months ended September 

30, 2017 
Change 

(%) 

Cash flows from operating activities 

Receipts from customers $2,167  $914  137% 

Payments for: 

(a) research and development $0  $0  NM 

(b) product manufacturing and operating costs                                                  (2,292)                                                  (1,513) 51% 

(c) advertising and marketing                                                       (95)                                                     (223) -57% 

(d) leased assets                                                           -                                                            -  NM 

(e) staff costs                                                     (962)                                                     (773) 24% 

(f) administration and corporate costs                                                     (673)                                                     (449) 50% 

Interest received                                                           -                                                            -  NM 

Interest and other costs of finance paid                                                       (40)                                                           -  NM 

Government grants and tax incentives                                                           -                                                         43  NM 

Net cash from / (used in) operating activities ($1,895) ($2,001) -5% 

        

Cash flows from investing activities 

Payments to acquire: 

(a) Property, plant and equipment                                                           -                                                            -  NM 

(a) Businesses                                                           -                                                            -  NM 

(b) Investments                                                           -                                                       113  NM 

(c) Other fixed assets                                                           -                                                            -  NM 

Other                                                           -                                                            -  NM 
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Net cash from / (used in) investing activities   $0  $113  NM 

        

Financing activities 

Proceeds from issues of shares                                                   4,527                                                       400  NM 

Transaction costs                                                     (219)                                                           -  NM 

Repayment of borrowings                                                     (928)                                                           -  NM 

Proceeds from borrowings                                                      928                                                       516  80% 

Net cash from / (used in) financing activities   $4,308  $916  370% 

        

Net increase / (decrease) in cash and cash equivalents for the period   

Cash and cash equivalents, at the beginning 
of the period 

$79  $1,051  -92% 

Net cash from / (used in) operating activities                                                  (1,895)                                                  (2,001) -5% 

Net cash from / (used in) investing activities                                                           -                                                       113  NM 

Net cash from / (used in) financing activities                                                   4,308                                                       916  370% 

Effect of movement in exchange rates on cash 
held 

                                                          -                                                            -  NM 

Cash and cash equivalents, at the end of the 
period 

$2,492  $79  NM 

(Note: NM represents not meaningful) 
Source: Company filings 

 
Exhibit 30 displays the Company’s income statements for the half-year ended December 31, 2017, and December 31, 2016. During 
the six months ended December 31, 2017, the Company received revenue of $4,163,294 from sales of goods and services. To note, 
as mentioned earlier, on December 14, 2016, Albion 3D Investments Pty Ltd ("Albion") acquired 100% shares of Robo 3D Inc. 
Therefore, the consolidated income statement for six months ended December 31, 2016, included activities of Albion. This 
transaction was expensed under listing expense in accordance with Australian Accounting Standards Board (AASB 2) for the six 
months ended December 31, 2016. For the half-year ended December 31, 2017, the Company’s net loss also significantly 
decreased to ($3,710,129) compared to ($4,564,162) for the corresponding period in 2016. This was mainly due to non-recurring 
listing expenses of $3,262,580 (related to reverse acquisition) recorded in 2H16. 

Exhibit 30: Income statements for the half-year ended December 31, 2017 & December 31, 2016 

Particulars 
Six months ended 
December 31, 2017 

Six months ended 
December 31, 2016 

Y-o-Y (%) 

Revenue $4,163,294 $127,755 NM 

Cost of sales                              (2,745,355)                                   (64,246) NM 

Gross profit $1,417,939  $63,509  NM 

Other income                                    36,180                                       5,752  NM 

        
Expenses:       

Marketing and advertising                                 (616,066)                                   (90,887) NM 

Finance charges                                 (457,157)                                     (8,471) NM 

Administration                              (1,344,361)                                 (210,028) NM 

Employee benefit expenses                              (1,588,460)                                 (293,240) 442% 

Depreciation and amortization expense                                 (411,703)                                              -  NM 

Share based payments                                 (746,501)                                 (768,217) -3% 

Listing expense - reverse acquisition                                              -                               (3,025,361) -100% 

Listing expense - other transaction costs                                              -                                  (237,219) -100% 

Loss before income tax expense ($3,710,129) ($4,564,162) -19% 

Income tax expense                                              -                                               -  NM 

Loss after income tax expense for the half-year 
attributable to the owners of Robo 3D Limited 

($3,710,129) ($4,564,162) -19% 
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Other comprehensive income:       

Foreign currency translation                                  275,477                                  (111,516) -347% 

Revaluation of available for sale investments                                    15,000                                    (15,000) -200% 

Other comprehensive income for the half-year, net of tax                                  290,477                                  (126,516) -330% 

Total comprehensive income for the half-year 
attributable to the owners of Robo 3D Limited 

($3,419,652) ($4,690,678) -27% 

Basic earnings per share (cents) ($1.37) ($8.14) -83% 

Diluted earnings per share (cents) ($1.37) ($8.14) -83% 

Weighted average number of ordinary shares used in 
calculating diluted earnings per share 

                          270,353,210                              56,058,183  382% 

(Note: NM represents not meaningful) 
Source: Company filings 

 
Exhibit 31 details Robo’s balance sheets as of December 31, 2017, and June 30, 2017. As of December 31, 2017, the Company’s 
cash and cash equivalents stood at $2,491,955, or a 137% increase compared to $1,051,283 on June 30, 2017. This increase was 
mainly due to net cash proceeds of $5.2 million from financing activities during the six months ended December 31, 2017. As of 
December 31, 2017, the Company’s trade and other receivables and inventories were $819,538 (+230%) and $1,671,571 (+150%) 
respectively compared to as of June 30, 2017. Further, as of December 31, 2017, total current liabilities stood at $3,296,798, or an 
18% increase, compared to $2,784,832 as of June 30, 2017, mainly due to higher borrowings (+209%). 

 
Exhibit 31: Balance sheets as of December 31, 2017 and June 30, 2017 

Particulars As of December 31, 2017 As of June 30, 2017 Change (%) 

ASSETS 

Current assets 

Cash and cash equivalents $2,491,955 $1,051,283 137% 

Trade and other receivables 819,538 248,152 230% 

Inventories 1,671,571 669,337 150% 

Available-for-sale financial assets - 15,000 -100% 

Other current assets 132,223 87,982 50% 

Total current assets $5,115,287 $2,071,754 147% 

Non-current assets 

Property, plant and equipment 280,717 421,405 -33% 

Intangibles 8,785,652 9,074,492 -3% 

Total non-current assets $9,066,369 $9,495,897 -5% 

Total assets $14,181,656 $11,567,651 23% 

LIABILITIES 

Current liabilities 

Trade and other payables 2,436,691 2,074,806 17% 

Borrowings 795,738 257,174 209% 

Employee benefits 32,882 16,962 94% 

Provisions - 32,646 -100% 

Deferred revenue 31,487 403,244 -92% 

Total current liabilities $3,296,798 $2,784,832 18% 

Non-current liabilities 

Borrowings $7,932 $11,109 -29% 

Total non-current liabilities 7,932 11,109 -29% 
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Total liabilities $3,304,730 $2,795,941 18% 

NET ASSETS $10,876,926 8,771,710 24% 

EQUITY 

Issued capital 22,417,199 17,355,636 29% 

Reserves 1,972,864 1,219,082 62% 

Accumulated losses (13,513,137) (9,803,008) 38% 

Total equity $10,876,926 8,771,710 24% 

(Note: NM represents not meaningful) 

Source: Company filings 

  

Key Risk Factors 

Competition risk 
There are many well established printer companies with huge capital reserves, which can enter the 3D printing market. These 
companies have the potential to make huge investments and grow their business rapidly. The Company may not have the financial 
resources to meet stiff competition from such companies. Such competition could significantly affect the Company’s future 
operations. 
 
Technology risk 
The Company has to update its technology from time to time due to rapidly changing market needs. These upgrades require 
additional investments or even increase operating costs. Bearing such costs completely depend upon the Company’s financial 
position. If the Company fails to make these upgrades, its products may become obsolete, which ultimately could affect the 
Company’s operations. 
 
Financing risk 
Robo is an early stage startup company, which requires significant capital to develop its products. The Company is in the process of 
getting new distribution partnership agreements and developing more products. Further, the Company has negative cash flow from 
its operating activities. Therefore, the Company is in need of continuously raising funds from the capital and debt markets, which 
could negatively affect the Company’s performance. 
 
Key personnel related risk 
The success of the Company is directly dependent on the effective performance of its senior management team and key employees. 
Retaining skilled personnel is a critical factor for companies operating in such a competitive business environment. Robo’s business 
development is considerably dependent on its founders and senior management team. Therefore, any loss of the Company’s key 
professional could severely impact the Company’s operations and its ability to increase its customer base.  
 
Foreign currency risk 
Robo sells products worldwide and has transactions in all major currencies. Any significant currency rate fluctuation could impact the 
Company’s profitability. Hence, if the Company fails to adequately hedge its currency risk, given its negative operating cash flow, it 
could negatively affect the profitability of its business in the future. 
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Shareholding Pattern 

As of February 01, 2018, Robo had 415.1 million shares outstanding, including 44.8 million of options and performance rights as 
shown in Exhibit 32. Exhibit 33 displays top ten shareholders as of February 01, 2018. 

Exhibit 32: Capitalization structure as of February 01, 2018 

Particulars (in millions) 

Shares on issue 370.4 

Options and performance rights 44.8 

Total fully diluted shares 415.1 

Source: Company presentation 

 
Exhibit 33: Top ten shareholders as of February 01, 2018 

Rank Name  
% of 
Units  

1 JP Morgan Nominees Aust Ltd 8.8% 

2 Denlin Nominees Pty Ltd 6.3% 

3 Oaktone Nominees Pty Ltd 5.4% 

4 Jacob Kabili 4.9% 

5 Braydon Moreno 4.9% 

6 CS Fourth Nominees Pty Ltd 3.6% 

7 RFL Capital Pty Ltd 3.5% 

8 Tim Grice 2.5% 

9 Tribeca Nominees Pty Ltd 2.2% 

10 The Penrose Corporation 1.7% 

  Top 10% of total issued capital 38.9% 

  Management and Board 17.8% 

  Top 20 shareholders 54.0% 

Source: Company presentation 

 

Profile of Directors and Management 

Ryan Legudi - Managing Director and CEO 
Mr. Ryan Legudi is the Managing Director and CEO of Robo. He has more than 13 years of experience in corporate advisory, 
private equity investment and capital raising across various industries in Australia and the UK. In particular, he has extensive 
experience in strategy and commercialization, private equity buyouts and business valuations. He has also worked as an Investment 
Director at Atlas Capital Group and Associate Director at MAP Capital. He holds a Bachelor degree in Commerce and Diploma of 
Information Systems from the University of Melbourne. He is also a member of the Institute of Chartered Accountants of Australia 
(ICAA). 
 
Tim Grice – Executive Director 
Mr. Tim Grice is an Executive Director (Corporate Development) of the Company. He has more than 30 years of experience in 
business advisory and capital markets. He has held senior positions in various national and international stock broking companies 
and investment banks including Bell potter, UBS and Merrill Lynch. He has been involved in raising capital for many emerging 
companies in mining, biotechnology and technology.  
 
Braydon Moreno – Executive Director and Co-Founder 
Mr. Braydon Moreno is an Executive Director (Marketing) and Co-Founder of the Company. He has also co-founded SWAE 
Watches (a watch company developing watches for extreme sports. SWAE means - Snow, Water, Air, Earth) and iGeeks iPhone 
Customization & Repairs (a service-based business that offers customized solutions to smartphones). He was named as Forbes 30 
Under 30 Class of 2017 in January 2017 and Dealerscope Magazine 40 under 40 in June 2015. He co-founded Robo 3D in 2012 
and raised approximately $650,000 in a crowdfunding campaign on Kickstarter. He holds a Bachelor of Science degree in Marketing 
and Entrepreneurship from San Diego State University (SDSU). 
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Patrick Glovac - Non- Executive Director 
Mr. Patrick Glovac is the Non-Executive Director of Robo. He has extensive experience in fund raising and business advising for 
companies in resource and technology. He has also co-founded GTT Ventures Pty Ltd, an Australian corporate finance advisory and 
venture capital investment firm. He is also on the Board of Directors on Cirrus Networks Limited (CNW) and Sovereign Gold Limited 
(SOC), Applabs Australia Pty Ltd, Tao Commodities Ltd (TAO) and Murdoch Capital Pty Ltd. He has a Bachelor of Commerce 
(Finance) and Diploma in Management. 
 
Dr. Randall Waynick - Chief Operating Officer and Vice President of Sales 
Dr. Randall Waynick is the Chief Operating Officer and Vice President (Sales) of the Company. He has more than 30 years of 
experience in sales and management. He worked 25 years at Sony and held various senior-level positions, in particular, Senior Vice 
President/General Manager of the “Home Products” division (revenue of more than US$5 billion per annum). He has extensive 
experience in both industry and academic realms. He is also an active professor at various universities, teaching marketing and 
management. He also worked as the Chief Sales Officer at Vizio Inc. (a developer of consumer electronics). And, he held a Vice 
President position in LifeProof (a start-up firm, which makes cellphone waterproof covers). Dr. Randall has helped LifeProof’s 
revenue to reach more than US$350m in 24 months. He received a BA degree in Psychology and Criminal Justice from Michigan 
State University, Ph.D. in Organization and Management from the Capella University, MSA in Business and Administration from the 
Central Michigan University. 
 
Jacob Kabili - Chief Technology Officer and Co-Founder 
Mr. Jacob Kabili is the Chief Technology Officer and a Co-Founder of Robo. He created the prototype of 3D printer, which is the 
basis for the Company’s first 3D printer. In late 2012, he launched the Robo’s 3D printer on Kickstarter and raised approximately 
US$650,000 in pre-orders. At present, he is working on the development of 3D printers for the next generation applications. He 
holds a Bachelor of Science degree in Bioengineering and Biomedical Engineering from San Diego State University. He was 
awarded CES Best of Innovation Award 2017 - 3D Printing and Forbes 30 Under 30 (2017). 
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Sources 

• Company Website 

• Company Press Release & Presentations 

• ASX filings 

• Gartner Research   

• eMarketer 

• Strategy& (PwC) 

Disclaimer 

The information contained herein is not intended to be used as the basis for investment decisions and should not be construed as advice intended 

to meet the particular investment needs of any investor. The information contained herein is not a representation or warranty and is not an offer or 

solicitation of an offer to buy or sell any security. To the fullest extent of the law, RB Milestone Group LLC (“RBMG”), its staff, specialists, 

advisors, principals and partners will not be liable to any person or entity for the quality, accuracy, completeness, reliability or timeliness of any 

information provided, or for any direct, indirect, consequential, incidental, special or punitive damages that may arise out of the use of information 

provided to any person or entity (including but not limited to lost profits, loss of opportunities, trading losses and damages that may result from any 

inaccuracy or incompleteness of such information). Investors are expected to take full responsibility for any and all of their investment decisions 

based on their own independent research and evaluation of their own investment goals, risk tolerance, and financial condition. Investors are 

further cautioned that small-cap and microcap stocks have additional risks that may result in trading at a discount to their peers. Liquidity risk, 

caused by small trading floats and very low trading volume can lead to large spreads and high volatility in stock price. Small-cap and microcap 

stocks may also have significant company-specific risks that contribute to lower valuations. Investors need to be aware of the higher probability of 

financial default and higher degree of financial distress inherent in the small-cap and microcap segments of the market. The information, opinions, 

data, quantitative and qualitative statements contained herein have been obtained from sources believed to be reliable but have not been 

independently verified and are not guaranteed as to accuracy, nor does it purport to be a complete analysis of every material fact regarding 

RBMG client companies, industries, or securities. The information or opinions are solely for informational purposes and are only valid as of the 

date appearing on the report and are subject to change without notice. Statements that are not historical facts are "forward-looking statements" 

that involve risks and uncertainties. "Forward looking statements" as defined under Section 27A of the Securities Act of 1933, Section 21B of the 

Securities Exchange Act of 1934 and the Private Securities Litigation Act of 1995 include words such as "opportunities," "trends," "potential," 

"estimates," "may," "will," "could," "should," "anticipates," "expects" or comparable terminology or by discussions of strategy. These forward-

looking statements are subject to a number of known and unknown risks and uncertainties outside of the company's or our control that could 

cause actual operations or results to differ materially from those anticipated. Factors that could affect performance include, but are not limited to 

those factors that are discussed in each profiled company's most recent reports or company filings or registration statements filed with the SEC or 

other actual government regulatory agency. Investors should consider these factors in evaluating the forward-looking statements contained herein 

and not place undue reliance upon such statements. Investors are encouraged to read investment information available at the websites of Robo 

3D Limited (“Robo”) at www.robo3d.com and the SEC at http://www.sec.gov and/or FINRA at http://www.finra.org and/or other actual government 

regulatory agency. RBMG is a consulting firm headquartered in the USA and is hired by client companies globally to carry out consulting services 

that include: corporate strategy formation, business development, market intelligence and research. RBMG is not a FINRA member or registered 

broker/dealer. RBMG research reports and other proprietary documents or information belonging to RBMG are not to be copied, transmitted, 

displayed, distributed (for compensation or otherwise), or altered in any way without RBMG's prior written consent. Over time RBMG has received 

cash fees equal to sixty-five thousand USD from Robo in exchange for RBMG consulting services. In this case, consulting services consist of 

corporate strategy formation, business development, market intelligence and research. These services include the preparation of this research 

report and RBMG helping Robo communicate its corporate characteristics to applicable investment and media communities. In addition, RBMG 

and/or its respective affiliates, contractors, principals or employees may buy, sell, hold or exercise shares, options, rights, or warrants to purchase 

shares of Robo at any time. In the past, RBMG’s principal (“Principal”), through a separate investment fund that was controlled by Principal 

(“Fund”), purchased 4,409,583 common shares of Robo from Robo. Currently, Principal, through Fund, indirectly owns shares of Robo. Principal 

will directly or indirectly buy, sell, hold or exercise shares, options, rights, or warrants to purchase shares of Robo at its lawful discretion and this 

can happen at any time. 


