
Marketing & Promotion 
Be sure to let your artists know what 
you’re going to do in order to ensure 
a great turnout! This is key for both 
parties. You want to be involved with 
a key community event; artists want 
to sell works and increase interest in 
their work… win-win!  
 
Email, social media posts and a few 
personal invites make a HUGE dif-
ference creating turnout. Everyone 
loves free marketing, so be sure to 
communicate with your artists, may-
be they have some material? Art-
walk is pushing to have over 2000 
people visiting downtown, we need 
your help! Don’t make it hard, just  
do it.  

What now? 
 

Get in touch with Downtown Frank-
fort, Inc and let them know that you 
are interested in partnering with a 
local artist so we can add your name 
to the venue list as “Space Availa-
ble.”  
 
Also, post on your Facebook page, 
post it in the church or school flyer, 
or add a note on your website! Be 
proactive and touch base with neigh-
boring businesses and local artists 
you may know. A friendly email or 
phone call goes a long way. 
 
 

 

 

Space 
What type of works can be on dis-
play? What type of space do you 
have? Do you have a wall to hang 
photos on, a large warehouse, a 
church rec room, or a parking lot for 
an outdoor exhibit?  
 
This information is key in getting 
linked up with an artist who could 
best use your space. Be ready to 
say something like, “I have a 30 foot 
wall, 10 feet high, that you can 
mount nails in.” Or say, “I have a 
large indoor space, it’s well lit with 
overhead lights, but I have no walls 
to hang objects.” Remember that the 
artist is trying to showcase their 
work. Different work requires differ-
ent attributes in a space. Artists 
need to know specifics of the space 
they will have to work with so that 
they can best display their works of 
art. 

Display 
Does the space have lights? Do you 
provide an extension cord? Is there 
a ladder on site? These are all ques-
tions an artist may have. Make sure 
you clearly spell out what the space 
and your facilities do and don’t have 
that are available for use by the 
artist. 

Sales & Cost 
How will you handle art sales inside 
your venue? Many artists take care 
of their own sales, but some venues 
take a commission or charge a small 
flat rate for the space.  
 
Whatever you decide, be honest, 
willing to communicate your con-
cerns and stay flexible. 

Setup & Takedown 
Have a clear idea of a timeline for 
setup and takedown that works best 
for you. The space you're offering 
may or may not be available at cer-
tain times for setup and takedown. 
Consider your schedule and be 
prepared to let an interested party 
know what will work for your space. 
Do you need them in and out the 
day of, or can they set up a few days 
before and pick up items a few days 
after? Will the space be locked and 
safe?  

Sales 
How will we handle your art sales? 
Some venues may ask you this, so 
be ready to answer!  Let them know 
you plan on taking cash, check or 
using a mobile payment system like 
Paypal or Square. Don’t sweat low 
sales on your first few ArtWalks, 
many artists have mentioned that it 
took a couple of ArtWalks before 
they saw a high demand. Customers 
often like to see your work multiple 
times before purchasing. 
 
Understand that different venues 
likely have different priorities and 
expectations of ArtWalk. “I’ll sell my 
own works and handle it with Pay-
pal” may be perfect for some loca-
tions, other locations (galleries and 
established spaces) may want a 
commission or expect a portion of 
your sales from the night. It can be 
awkward to discuss money, but it’s 
always best to do it beforehand. Be 
willing to communicate your con-
cerns and stay flexible. 

Setup & Takedown 
When will you set up and take 
down? Many venues will have their 
own ideas of how they’d like this 
done. However, you may be working 
with a newer host. Tell them what 
you’d like to do, think it through, and 
come up with something that works 
for both of you. Many locations allow 
artists to set up a few days in ad-
vance and take down a few days 
after ArtWalk. On the other hand, 
some hosts may expect you to be in 
and out the same day. This will be 
highly dependent on the space, so 
be sure to put this in your notes to 
discuss with the venue’s contact.  

Marketing & Promotion 
Be sure to let your host venue know 
what you’re going to do to ensure a 
great turnout! This is key for both 
parties. You want to showcase and 
sell your works, venues enjoy foot 
traffic and fresh faces… win-win! 
Email, social media, phone calls, 
and a few personal invites make a 
HUGE difference creating a large 
turnout. Everyone loves free market-
ing, so be sure to communicate with 
your venue about your plans to mar-
ket your exhibit. Artwalk is pushing 
to have over 2,000 people down-
town, if you bring 10, that moves us 
towards our goal!  

What now? 
Do you know what you’re looking for 

in a partner host venue? Do you feel 

comfortable discussing the topics 

covered? Yes...awesome! If you 

want to display at ArtWalk, it’s time 

for action! Reference our venue list 

and find a few that peak your inter-

est. Peruse their Facebook and web 

page,  then email, call, or better yet 

stop in and ask to speak with the 

venue’s contact for ArtWalk.  

An Overview 
This document is designed to help 
you prepare for your upcoming con-
versation with a local artist or host 
venue. We strongly recommend you 
read the whole document so you will 
understand common concerns of 
both artists and host venues. Our 
goal is to make getting involved with 
ArtWalk less intimidating by illumi-
nating these questions.  

So you’ve been working hard on 
your latest project and now you want 
to display during an ArtWalk? Awe-
some! What now? Finding a venue 
would be an awesome start! Keep in 
mind that this needs to be a win-win 
for artist and host. Let’s take a look 
at how to get this done. 
 
Most host venues have a few com-
mon questions you'll want to be 
aware of before you get in touch. In 
hopes of persuading a venue to host 
your work, let’s review a few com-
mon concerns from their perspec-
tive, so you’ll have your answers 
ready! Who wouldn’t want to partner 
with someone who is well informed, 
talented, and courteous? 

Space 
What type of works will you be dis-
playing? What type of space do you 
need? This may seem obvious to 
you, but to a new or even a veteran 
host this is critical information. Do 
you need a wall? A space for an 
easel? Open space? Most hosts 
want to be helpful, but making sure 
the space is a good fit for both of 
you is a key to success for both 
artists and hosts.  

Display 
Will you need to put nails in the wall 
or have special lights? Some venues 
will not have a problem providing 
lights, others will. Be sure to ask 
about this so you’re not left in the 
dark. Also, how do you plan to hang 
your work? Do you use nails? No 
one wants to put holes in a wall 
where they are unwanted. Be sure 
to get clarity on this this topic if it 
pertains to the way you plan to dis-
play your work. Note: some venues 
have tables available and standing 
screens, be sure to ask!  

Venues  
For owners or managers wish-
ing to partner with local artists.  

Artists  
For artists wishing to  partner 

with a venue.  

ArtWalk is an amazing 
downtown event that 
helps bind our diverse 
Frankfort community. 
We sincerely implore 
you to take action and 
get involved! ArtWalk is 
only as good as those 
who participate… and 
you’re great! Get in-
volved in Artwalk to-
day. 

The ArtWalk Committee has very 
broadly defined art. Defining art! 
That’s hard to do. So, if you think 
you have something you want to 
show off, that you and others may 
consider art… get involved! 


