Why Auction?
· An auction creates urgency. Buyers work to a date and decision making is framed accordingly.
· Auction sells the product, before the price.
· An auction creates unconditional agreements both on the day, and before.
· An auction can be handled with pre-set inspection times which means less interruption for vendor and buyer.
· Auction gives the vendor maximum control. Vendors help write their own conditions of sale.
· An auction generates more buyers to open inspections. Buyers know they are paying market value.
Three stages of sale
Recent statistics show 23% sold before auction, 42% sold at auction, 35% sold after auction.
Auctions: FAQ
1 Do you only auction “special” properties, eg historic, estates, mortgagee sales?
No. RATTRAYS have successfully auctioned a wide range of properties. Real Estate is all about finding the special qualities of every property. The quality of auction marketing is what is all-important. This includes the experience and professionalism of the sales people in auction marketing:
· The ability of the Auctioneer.
· The communication and feedback both written and oral, from the sales people to vendor, purchaser and solicitor.
· 
The constant review an monitoring of standards by company management with a hands-on approach to every auction.
· [bookmark: _GoBack]Every RATTRAYS auction is a team effort.
2 Why should we pay?
You need buyers. The high profile and credibility of RATTRAYS corporate advertising attracts buyers who normally would not be bothered to look through the mass of run-on advertising. The advertising you buy is part of the RATTRAYS Auction Programme linking you with other like-minded people. You also have the benefit of RATTRAY’S corporate colour display advertising in the Times which distributes approximately ninety-eight thousand copies every Saturday. It can cost as little as $1,400 to auction a property. The resulting combined benefit you receive is far greater than the dollar-cost of the individual space your property advertising uses.
3 We’ve had our home on the market for six months—what’s the point in converting it to an auction?
RATTRAYS can quote many examples of sales made by auction to purchasers who had been aware of the particular property being for sale for several months. In almost every case, it was the urgency and profile that prompted them to act. In a few cases, some were unaware of the property until high-profile auction advertising caught their attention.

