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WE ARE BIZZY COFFEE
We make the best-tasting cold brew coffee in the world. A bold statement? You bet. We’ve put 

our noses to the coffee grindstone to make it a reality. Since Alex and Andrew founded the 

company in 2015, we’ve spent years perfecting our signature organic blends, and can proudly 

report over 10,000 5-star reviews on Amazon to back up our claim.

“EASY! DELICIOUS! FABULOUS!”
                          – Casey K. 

“Um, yum.” 
              – Smileykyli

“I'm IN LOVE with this co�ee.”
                                     – Rebecca K. 

“It’s smooth and doesn’t 
need any sweetener.”
                                     – Sean

Since our early days, Bizzy has grown exponentially. It’s time to push our pursuit further and put 

more good out in the world (and for the world) as we help customers do the same. 

4

MISSION: Energize people to do good with our great-tasting coffee 

“The best cold brew in the world!!!!...
This cold brew is smooth and a pleasure 
to drink. Love, Love,  ️  ”
        – Ggcouture



FROM ALEX & ANDREW:

Alex &
Andrew

We started Bizzy Co�ee out of a love for smooth and sweet 
cold brews. We used our combined R&D engineering and 
consumer research backgrounds to develop, test, and 
perfect every step of our co�ee-making process until we 
created the best on the planet. But that’s the thing, the 
planet. Our desire to create the highest quality products is 
empty if we aren’t doing our part to preserve the 
environment along the way. We might as well go back to 
those former jobs. This is a much more satisfying gig.

We believe sustainability in the co�ee world should be 
more than reusable tumblers (though those are, in fact, 
helpful). So we’ve kicked o� a journey to develop, test, 
and perfect our sustainable practices just like we did to 
our product. Thank you for joining us!

WHY SUSTAINABILITY?
BECAUSE YOU CAN’T FIX WHAT YOU DON’T MEASURE
We’re passionate about making cold brew that not only tastes good, but does good. Yet truly 

embodying it takes more than talk. By assessing our practices, creating goals, and putting it all on 

paper, we are sealing our commitment – to be cognizant day-to-day as well as look for ways to up 

our sustainability game. 

THIS REPORT IS A PLEDGE: 
TO DO GOOD AND STRIVE FOR BETTER 
2021 is our inaugural sustainability report, our first in a series of actionable and 

measurable steps toward achieving as high a level of sustainability as possible.
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CORE VALUES

DO
GOOD

DREAM
TEAM

5-STAR
PRODUCT

CUSTOMER
MINDSET

BETTER
EVERY DAY
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PUTTING OUR BEST FOOT FORWARD

Our relentless pursuit of 
excellence means we 

source and create 100% 
organic co�ee products 
ethically, and we do so 

with an attention to 
detail like no other.

We are a group of hard- 
working, co�ee-drinking, 

open-minded people whose 
di�erent backgrounds and 
perspectives help us solve 
day-to-day challenges big 

and small.

We believe the best product 
goes beyond tasting good. 
It should provide a boost 

that helps people 
accomplish goals – all 
without sacrificing the 
planet along the way.

Those who pursue 
perfection. Those who 

change the world for the 
better, rationally and 

thoughtfully. Those who wait 
18 hours for a cup of co�ee. 

Those are our people.

Innovation matters just as 
much as USDA organic 

certification. We are always 
working to make things 
more delicious, both in a 

taste-profile and responsible 
practices sense. 
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SUSTAINABILITY STRATEGY
COMMIT

MEASURE

ASSESS

IMPROVE

REPEAT!

SUCCESS MEASURED IN RESPECT FOR PLANET AND PEOPLE 

As a data-driven company, we want to drive 

sustainability throughout our business using the 

information we collect, while being mindful that 

success is more than a number. It’s a promise of a 

better, brighter tomorrow for us and, well, everyone.

2021 marks the year we started really looking at 

and measuring our carbon footprint. We plan to 

publish a new report annually from here on in to 

see what near-term targets we hit and what we 

need to work on as we take steps toward reaching 

long-term sustainability goals.

Assessing our greenhouse gas emissions levels today is vital 

to pushing us toward our goal of carbon neutrality by 2025. 

Knowing which areas of our value and supply chain were our 

biggest contributors to our total emissions will help us 

develop a carbon-neutral business plan, providing us with a 

list of low-hanging fruit that we can tackle right away. 

We want to lead in the movement to stop climate change and 

prevent pollution from further damaging our natural world 

and the people who inhabit it. Also, prioritizing and vocalizing 

sustainable goals and solutions will have the added benefit of 

setting an example for other small and emerging food and 

beverage brands who wish to do the same. 



MEET OUR BREW CREW
THEY'RE THE BEST COFFEE MAKERS ON THE PLANET! 

Cold brew coffee making takes different groups of people, from operations 

and production to marketing and sales. We are grateful for each and every 

member of our amazing team. They are vital to our success. 

The best ideas come from different people and perspectives. That’s why we 

focus on creating a diverse environment that prioritizes ideas, innovation, 

and collaboration. Our front of house is literally 30ft from our back-of-house 

operations which gives us a high degree of intimacy with our product and 

each other. It also makes for more fun lunch breaks.

YEAR FOUNDED: 2015

LOCATION: Minneapolis, MN

HARD-WORKING

DILIGENT

UNDERDOGS
(in the best way!)

TEAMWORK

INCLUSIVE
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6.8%

24.6%

38.0%
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EMISSIONS
BREAKDOWN
A COLD LOOK AT 2021 NUMBERS
The following are the areas of our business in which we are first 

focusing efforts because they are the most carbon-intensive. 

TOTAL EMISSIONS IN 2021: 2548 Metric tons CO
2
 equivalent

EMISSIONS PER BOTTLE: 1.5 kg CO
2
 equivalent

EMISSIONS BY SCOPE:

SCOPE 1: 1.14%

SCOPE 2: 6.8%

SCOPE 3: 92.06% 

TRANSPORT

ELECTRICITY
& HEAT

INGREDIENTS

30.6%

PACKAGING 
& MATERIALS

SCOPE 1

SCOPE 2

SCOPE 3



HOW BIZZY COFFEE WILL STEP 
FORWARD FOR THE PLANET:

Carbon Neutral by 2025

Upcycle 100% of our spent coffee 
grounds by 2025

Plastic Negative by 2030

All bottles will be made from 100% 
recycled plastic by 2030 and will 
remain 100% recyclable

United Nations Sustainable Development Goals

With our core values and amazing team, we’re setting goals. Not just arbitrary ones at that. 

We’re looking to the United Nations Sustainable Development Goals for guidance. 

FUTURE GOALS
STAYING TRUE TO OUR BREW 

POWER TO THE PLANET!

HOW BIZZY COFFEE WILL STEP 
FORWARD FOR OUR PEOPLE:

Create an emissions reduction program for 
employees to reduce their emissions from 
commuting by 2024

Achieve gender balance across 
the company

Continue to employ a diverse set 
of people

Continue to support workforce 
development and training

United Nations Sustainable Development Goals

POWER TO THE PEOPLE!
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2021 was a good growth year at Bizzy. It was also the year where we 

committed to doing even better. What’s captured in this report will 

serve as important guidance for us in future years, allowing us to 

quantify and measure progress down the road. Accountability is just 

as important as commitment, after all.

We want this report to guide us and other brands journeying forward 

in emissions reduction best practices. Equally, it is also our hope that 

our future Sustainability Reports will expand into more environmental, 

social, and corporate governance areas. 

We take pride in being ambitious! Years from now we’ll never say, 

“We wish we had done less to protect the environment.”
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BREWING
A BETTER

TOMORROW



TRANSPARENCY MATTERS 
Our efforts, like our goals, are a work in progress. To adhere 

to our pledge to be as transparent as possible, we invite you 

to dig into the methodology we used to calculate our 

emissions data here. @BIZZYCOFFEE

BIZZYCOFFEE.COM

https://cdn.shopify.com/s/files/1/0818/4967/files/Methodology_Report_2021.pdf?v=1661281578



