
 

 

SOCIAL MEDIA BASICS: RESOURCE GUIDE 
Michaela Davies key tips and takeaways 
 

 

KEY VOCABULARY 
Banner image:  The picture you choose at 
the top of your Twitter or FB page  
 
Profile picture : The thumbnail image 
beside your name on a Twitter or FB Page  
 
News Feed : The compiled posts from 
people or companies you choose to follow  
 
Facebook and Twitter insights : 
Information about how many people 
“like” or share your posts  
 
Fans/Followers : people who click “like” 
on your Twitter or Facebook page  
 
Friends: People who mutually agree to be 
connected on Facebook  
 
Facebook Groups : like-minded individuals 
who want an online space to gather and 
discuss. Ie: A Facebook group for fans of a 
band, or people in the same University 
class  
 
Facebook Pages : A business or an 
organization will have a page instead of a 
personal profile, as there is no one 
individual who represents them  
 
Facebook Profile pages:  a page about a 
person, created by the person. Not for 
companies or organizations. But you do 
need a profile page to create a page or 
group  

Audience: Who’s coming to your site  
 
Acquisition: How they got there 
 
FOLLOWERS FRIENDS AND FANS 
 
Followers are: ______________________________________ 
____________________________________________________  
 
Friends are: ________________________________________ 
____________________________________________________  
 
Fans are: ___________________________________________ 
____________________________________________________ 
 

MEASURING TOOLS 
 
Facebook Analytics: What can you see?  
 
What posts you made are popular (how 
many shares, comments and likes) what 
posts drove traffic to your website, what 
posts that competitors made were 
popular, what time of day your fans are 
online.  
 
Twitter analytics: What can you see?  
 
What Tweets got the most retweets, 
shares, and likes. Who your most 
influential follower is (why might this be 
important?)  
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6 REASONS WHY YOU HAVE NO FRIENDS (online that is) 
  

● You don’t have enough content or information about who you are 
(personal page) or what your company/organization does (page) 

● Unrelated content equals fans who don’t trust you and move on 
● Low quality images or spelling errors in posts 
●   
●   
●  

  
  
FACEBOOK AND TWITTER ADS, to promote posts, drive traffic to your website or 
increase awareness of your organization. 
  
Facebook Ads Manager: Allows you to create ads, add images, target audiences 
and re-market to visitors to your website using tracking pixels. 
  
Twitter Ads Manger: Allows you to promote posts you’ve made so they appear 
larger in other users feeds. 
 

MORE RESOURCES 

  
Facebook Support:  https://www.facebook.com/help/ 
  
Twitter Support:  https://support.twitter.com/ 
  
Awesome social media campaigns 
https://econsultancy.com/blog/66403-10-best-social-campaigns-and-stories-fr
om-april-2015/ 
  
15 epic social media fails: 
https://www.searchenginejournal.com/learned-15-epic-social-media-fails/1214
32/ 
  
100 ideas for social content 
http://www.forbes.com/sites/jaysondemers/2014/06/25/100-killer-ideas-for-y
our-social-media-content/#3fbd635b2f3a 
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