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Important Terms & Acronyms 
 
Ad Auction - The ad auction is used to select the ads that will appear and in what ad position they 
will appear. AdWords runs an auction every single time it has an ad space available - each auction 
decides which AdWords ad will show at that moment in that space. Your bid is what puts you in the 
auction. 
 
Ad Extension  - a type of ad format that shows extra information - extending from your text ad - 
about your business. Some can be added manually and others are automated.  
 
Ad Position  – the order in which your ad appears on a page in relation to other ads. An ad position 
of 1 means your ad is the first ad on the page. Determined by a formula called ad rank that gives 
your ad a score based on your bid, the quality of your ads and landing pages, and the expected 
impact of ad extensions and other ad formats. So even if your competition is bidding more than 
you, you can still win a higher position – at a lower price – with highly relevant keywords and ads.  

Ad Rank – a value used to determine your ad position (where ads are shown on a page) and whether 
or not your ads will show at all. It is calculated based on your expected click-through rate, ad 
relevance, max CPC, and estimated landing page experience based on historical data. It is 
recalculated each time your ad is eligible to appear, so your ad position can fluctuate each time 
depending on  your competition in that moment.  

Bounce Rate - the percentage of single page visits (or web sessions). It is the number of visits in 
which a person leaves your website from the landing page without browsing any further 
 
Conversion  - happens when someone clicks your ad and then takes an action that you’ve defined as 
valuable to your business, such as an online purchase or call to your business from a mobile phone. 
 
CPA - cost per acquisition  - how much it cost you to acquire a new customer.  
 
CPC - cost per click  - refers to the actual price you pay for each click in your pay per click 
marketing campaigns. 
 
CPM - cost per thousand - a marketing term used to denote the price of 1,000 advertisement 
impressions on one webpage.  
 
CTR - click through rate - the ratio of users who click on a specific link to the number of total users 
who view a page.  
 
Display Network  - A group of more than 2 million websites, videos, and apps where your AdWords 
ads can appear 
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Display URL  - URL that search engine users see in a PPC ad. The display URL may differ from the 
final URL. Display URL helps users anticipate the content of the landing page they are going to. The 
domain must match the domain of the final URL  
 
Domain  – the core part of a website’s URL (its address). In the URL www.google.com/adwords the 
domain name is google.com. Domain is usually made up of the name (i.e. “google”) and the category 
(i.e.” .com). 

Final URL - the URL address of a page in your website that people reach when they click your ad. 
The domain of the final URL has to match the domain of your display URL in AdWords. The final 
URL isn’t displayed on your ads, the URL shown is instead the Display URL. 
 
Impression  – counted each time your ad is shown on a search engine result page or another site on 
the Google network. Each time your ad appears on Google or the Google network, it’s counted as one 
impression. 

Keyword – a word or phrase describing your product or service that you choose to determine when 
and where your ad can appear. 

Long Tail Keyword  – a keyword phrase that contains at least three words (some say two, but 
common definition is three). Used to target niche demographics rather than mass audiences – 
usually more specific and often less competitive than other terms 

Max CPC  – A bid that you set to determine the highest amount that you are willing to pay for a click 
on your ad. If someone clicks your ad, that click won’t cost more than the maximum cost per click 
you have set. 

Organic Results  – listings on search engine results pages that appear because of their relevance to 
the search terms, as opposed to being advertisements.  

PPC - pay per click - often interchanged with CPC, an internet advertising model used to direct 
traffic to websites - where an advertiser pays a publisher when an ad is clicked  
 
Quality Score  – a variable used by Google that can influence both the rank and cost per click of ads. 
It is an estimate of the quality of your ads, keywords, and landing pages. Higher quality ads lead to 
lower prices and better ad positions. The more relevant your ads and landing pages, the higher the 
quality score. It is an aggregated estimate of your overall performance in ad auctions, and is not 
used at auction time to determine Ad Rank 

Search Network - a group of search-related websites and apps where your ads can appear. 
 
Search Term/Query  – a query that a user enters into a web search engine to satisfy his or her 
information needs.  

SEM – Search engine marketing – a form of internet marketing involving the promotion of websites 
by increasing their visibility through paid advertising on search engine results pages (SERP).  

SEO  – Search engine optimization – methodology of strategies, techniques, and tactics used to 
increase the amount of visitors to a website by obtaining a high ranking placement in the Search 
Engine Results Page (SERP). 

SERP  – Search Engine Results Page – the page displayed by a search engine in response to a query by 
a searcher. Main component is the listing of results that are returned by the engine in response to a 
query. 
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