
Welcome!





About Me
• My name is Richard Wong

• When I’m not teaching, I’m leading the marketing 
team at #paid (www.hashtagpaid.com), an influencer 
marketing company.

• I used to work at Procter & Gamble, Johnson & Johnson, 
and Google.

• I love photography, social media, and meeting new 
people. 

• In my spare time, I love rock climbing, playing 
basketball, snowboarding, and fantasy sports.

http://www.hashtagpaid.com


Introductions

Name

Project you’ll be applying your new skills to

+ What is one purchase you’re super happy with?



What We’ll Cover Today

• Google Analytics key terms

• Google Views, Segments, and Goals

• Setting up Reports & Dashboards

• Google Analytics Scavenger Hunt

+ Take up answers and walkthrough of answers

• Questions & wrap up



Resources for today’s class can be found here:

http://camptech.ca/analytics1

Instructors: We make this class page for you. 

Need to add downloadable zipped files? Other links?  Send 
them to us and we’ll build them into your class page.



Follow along with this demo account

• Pull up your Google Analytics account on one tab

• Follow along with this demo account
• Go to bit.ly/GoogleAnalyticsDemo



METRICS VS. DIMENSIONS

METRICS

• Are numbers, they answer simple quantitative questions such as 
“how many?”, “how long?”, and “how much”?

DIMENSIONS 

• Segment metrics or break up that data to answer more 
qualitative questions such as “who are my users?”, “where do my 
users come from?”, and “how do my users find me?”



Sample Slide With Bullets



Audience Report | Who’s on my site?

Now let’s explore each of these metrics!



Acquisition Report | How did they get here?



Behaviour Report | What did they do?



Conversion Report | Measuring impact



Setting up Views, Segments, and Goals 

How to draw more insights from your data



Setting Up Views | Keeping data clean



Setting Up Views | Keeping data clean



Setting Up Segments | Splitting our audience



Setting Up Goals | Measuring our wins



Setting up Reports and Dashboards

Used to customize our data for certain initiatives or tracking. 



GA Custom Reports & Dashboards

Custom Reports are generally used for time-bound initiatives such as 
campaigns. 

Dashboards are used for more broad analysis such as tracking social 
traffic. 



GA Reports | Creating custom reports



GA Reports | Creating custom reports



GA Dashboards | Creating custom reports



Google Analytics Scavenger Hunt

Let’s put our skills to the test!



Scavenger Hunt — Use the Google Demo Account

• Try to do this on your own.

• If you’re stuck, ask a friend next to you.

• We’ll take this up in 45 minutes.



http://camptech.ca/analytics1



Thank you!

Have questions? Reach out to: info@camptech.ca


