


Resources for today’s class can be found here: 
 

camptech.ca/facebookinnisfil  



About Me 

• Hi! My name is RJ 

 

• My background is on content 
marketing and digital advertising 
on social platforms. 

 

• Literally all of my disposable 
income goes to food and travel 

 

• I run a digital marketing agency 
called Grilled Cheese Affairs 



What We’ll Cover Today 

1. Getting Us All Set Up 

2. Why Do We Advertise on Facebook? 

3. How Do We Go About Planning Facebook Ads? 

4. Let’s Explore the Facebook Dashboard Together 

5. Insights: This is Digital Marketing, We Never Go In Blind 



What We’ll Cover Today (Cont.) 

6. Designing Facebook Ads 

7. Creative Hub: Let’s Make an Ad Together 

8. Budgeting and Billing 

9. Final Thoughts & Closing Tips 

10.Intermediate Content Details 

 

 

 



1. BUT FIRST: Let’s Get Set Up 

• What you need: 

1. A Page that you own or have admin access to 

2. Facebook Ads Manager 



1. A Note on Ads Manager vs. Business Manager 



1. Business Manager 

• You need more than one account, i.e. multiple business pages, and multiple 

people from different page accounts that need access to ads manager. 

 

• You need to request access to Pages or ad accounts to analyze and create ads 

for those pages. 

 

• You don’t want to connect credit cards from business accounts to personal ads 

that you may be running for a different business. 



1. Back to Ads Manager 

• In essence, if : 

1. You’re running your own business  

2. You are managing one page 

3. Paying for your own ads with a credit card you control 

 

• Then: there’s no need for Business Manager. 



1. The Digital Advertiser Cocktail 

• One part marketing know-how 

 

• One part data-science 

 

• One part researcher 

 

• One part creative skills 
 Copywriting and an eye for design 



2. Why Do We Advertise on Facebook? 

• 1.59 Billion monthly active users 
 Literally bigger than the largest country on Earth 
 Instagram has 400 million active users 

 

 

“The average person spends 28 percent of his or her time 
online on social networks- or 1.72 hours per day.”  

- Inc.com 



2. Why Do We Advertise on Facebook? 

• It pays to “Pay to Play” 
 Small businesses can now compete with the large companies when it 

comes to advertising because of the digital age! 

 

• These days the timeline is packed 
• Pages organically reach about 16% of their fans on average. 

 

• Don’t worry! There are ways we can win and be seen 
 



2. Why Do We Advertise on Facebook? 

• It can be great for small businesses: 
 Facebook’s network of active users is an untapped network if you’re not 

doing it. 
 

 You can compete on a cost basis for ads in the same audience that other, 
much bigger companies bid for. 
 

 It’ll help you learn how to think like an advertiser and comfortably work 
on other platforms. 
 

 You’ll also learn about your audience and what they like as you make ads.  



2. Why Do We Advertise on Facebook? 

• Facebook Advertising is also Instagram Advertising 



3. How Do We Go About Planning Facebook Ads?  

1. Think about why we want to do advertising. What are our GOALS? 

 

2. Create objectives around these goals and allot the appropriate resources for 
them. Also, think about compelling offers. 

 

3. Run and test 
• The beauty of digital marketing vs. traditional: live performance and mid-

campaign editing capabilities 

 

4. Analyze feedback from ad performance, tweak, and repeat 

 



3. Facebook Ad Campaign Levels 

• Roots in the marketing funnel 
 

 



3. Facebook Ad Campaign Levels 

• All marketing objectives fit along the funnel 
 

 



3. Facebook Ad Campaign Levels 





3. WALKTHROUGH: Structuring a Campaign 

Let’s go through a campaign goal together. 

 

Some things to consider: 

• What are some adsets we can play around with? We’ll see later what’s possible 
for Facebook in a couple of slides 
 From an advertisers perspective you can use this to make educated 

guesses about your audience or to test segmented groups 
 

• How would we separate each ad? We’ll also touch on this on a later slide 



3. WALKTHROUGH: Structuring a Campaign 

• Sample objective: I want to bring more visitors to my website 



3. What Are Some Things I Want to Promote? 

If you’re struggling on what to talk about or promote, let’s brainstorm some 
things together. 

 

Here are some examples: 

 What Do I Want? Marketing Objective on Facebook Ads 

I want more people to know more about my brand 
Create a Traffic campaign with the main objective to get 
more people to visit your website. 

I want people to participate in discussions and posts on 
my Facebook Page 

Create an Engagement campaign with the main objective 
to get people to respond to your posts. 

I want people to buy my stuff 
Create a Conversion campaign with the main objective to 
get people to go to a particular product page where they 
can immediately add to cart and check out, etc. 



3. WALKTHROUGH: Structuring a Campaign 

• ADSET LEVEL: Determine how you will break down adsets: 

Traffic 

Instagram Desktop Mobile 



3. WALKTHROUGH: Structuring a Campaign 

ADSET LEVEL: Targeting options: 

 

Recommended starter  

• Placement (example) 

• Manually targeted audiences (interests/behaviours) 
 Broad: Reach more but expect lower ratio of impressions vs. engagement 
 Narrow: Reach less but (hopefully) get better ratio 

• People who liked your page 

• Geographical Location 



3. WALKTHROUGH: Structuring a Campaign 

• AD LEVEL: This is where you can vary your ads under each adset 

Desktop 

Ad 1 Ad 2 Ad 3 



3. WALKTHROUGH: Structuring a Campaign 

AD LEVEL: Sample variation - messaging on image variation 



3. ACTIVITY: Let’s Build a Campaign 

1. Choose a Campaign level marketing objective from the 
industry/product from the last activity 

 

2. Think about a campaign idea to work with the marketing 
objective 
 What is your offer? 

 

3. Break down Ad Sets/Ads based on the insights we found and 
let’s discuss as a class 



4. Let’s Explore the Facebook Dashboard Together 



4. Let’s Explore the Facebook Dashboard Together 



4. Let’s Explore the Facebook Dashboard Together 



4. Let’s Explore the Facebook Dashboard Together 



4. Let’s Explore the Facebook Dashboard Together 



4. Let’s Explore the Facebook Dashboard Together 

https://www.wordstream.com/blog/ws/2016/06/27/facebook-ad-targeting-options-infographic 
 

http://www.wordstream.com/images/facebook-ad-targeting-options-infographic-wordstream.jpg
https://www.wordstream.com/blog/ws/2016/06/27/facebook-ad-targeting-options-infographic


4. Let’s Explore the Facebook Dashboard Together 



5. Ok, So Now What? 

• We have learned how Facebook structures ads. But now how do 
we build these ads? 

 

• What makes Facebook powerful?: Information 

 

• As digital marketers we use data to make educated guesses so 
that our ad dollars are not wasted. What separates a novice from 
an ad expert is efficient targeting and ad structure 



5. Insights: This is Digital Marketing 

• We never go in blind! My favourite tab in Ads Manager: 
 



5. WALKTHROUGH: Let’s Make Educated Guesses 

1. Choose an industry/product and place it in the interests section. 

 

2. Start seeing what insights you can find to segregate groups into 
the ad level (keep this for the next activity) 

 

3. Think Like an Advertiser: Let’s discuss as a class what makes the 
most sense for starting a basic ad campaign from the insights 

 

4. PRO TIP: You can save these insights 
 



5. Audience Insights: Walkthrough 

• Let’s really get to know this part of Audience Insights: 
 



5. Audience Insights: Walkthrough 

 
 

We can use these insights to be able to make a 
better targeted audience list when going through 

the targeting options in the Audience section 
 



6. Designing Facebook Ads 

• Location, location, location 



6. PRO TIP: Segregating Ads Based on Location* 

• * Not to be confused with geographical location. This is all about 
ad placement 

 

• An ad on a timeline is not going to look the same as an ad on the 
right sidebar. 

 

• Good advertisers create unique ads/imagery with attention to 
where the ad is placed 



6. Designing Facebook Ads  



6. Designing Facebook Ads  



6. Designing Facebook Ads 
Ad Copy Cheat Sheet 

https://www.facebook.com/business/news/ad-copy-cheat-sheet


6. Designing Facebook Ads 

Creating Enticing Ads 

• What’s your objective? 

 
• Less is more  

 
• High-res imagery 
 Facebook’s 20% Rule 

 
• Make 2-3 different ads to 

 

       A/B test copy and imagery 



6. Designing Facebook Ads 

https://adespresso.com/ads-examples/ 



6. Designing Facebook Ads 

http://swiped.co/ 



7. Creative Hub: Let’s Make an Ad Together 
1. Let’s access the Creative Hub from the menu: 



7. Creative Hub: Let’s Make an Ad Together 
2. Select a single image: 



7. Creative Hub: Let’s Make an Ad Together 
3. Follow along to fill the name & page branding section: 



7. Creative Hub: Let’s Make an Ad Together 
4. Fill the content from the samples provided in the *.zip file: 



7. Creative Hub: Let’s Make an Ad Together 
5. NOTE: You can check the 20% image text rule 



7. Creative Hub: Let’s Make an Ad Together 
PRO TIP: You can use Canva to create your own image: 

https://www.canva.com/templates/ 
 

https://www.canva.com/templates/


7. Creative Hub: Let’s Make an Ad Together 

Uploading an image is a bit hidden: 



7. Creative Hub: Let’s Make an Ad Together 
Use the 20% rule guided grid in the *.zip file to check before uploading: 

5 Squares = GOOD! 



7. Creative Hub: Let’s Make an Ad Together 

 

Let’s take a break! During the break, feel free to 
create your own mockups in the Creative Hub.  

 

You can save your current profile picture from 
your Facebook Page (and copy and paste the name) 

to fulfill the branding section of the mockup 



8. Budgeting and Billing 

How does the ad auction work? 

 

3 factors 

1. Advertiser bid 
2. Estimated action rates 
3. Ad quality and relevance 



8. Budgeting and Billing 

Bidding options, what are they? 

• CPM 
• CPC 

 

How to Customize Your Bidding Option (walkthrough) 

• Daily Budget vs Lifetime 

• Standard Delivery vs Accelerated Delivery 

 



8. Budgeting and Billing 

• How to set your budget 

 
• What bidding option should  

       you use? 

 

• Adjusting your spend 



8. Not Sure How Much to Spend? 

This is a very difficult question to answer. 

 

Here are a couple of ways to think about Facebook Advertising: 
1. There will always budget for learning. So pick a budget you’re comfortable 

working with to experiment with the dashboard. 

2. Ideally you should try to spend around 30% of your margin towards 
marketing. So depending on how much  your product costs, then you can 
work that into your budget. 

3. You can always start low and work your way up based on performance. You 
might learn that maybe Facebook Ads isn’t for your product or service. 

 

 



8. If I Had $100, What Would I Do? 

1. Spend $20 for one week on getting two versions of my ads to run based on 
Engagement to gather social proof.  
 If one version is performing incredibly poorly, pause it and maximize 

that budget to get more engagement on the better performing ad or 
create another version to capture more engagement 

2. Create an $80 campaign on a Conversion goal (be it a booking, or ecommerce 
purchase) and separate it into two ad sets that target different audience 
groups over the course of two weeks. 
 Have $40 into one Adset and $40 in the other using the previous ads that 

had high engagement. 
 Check performance daily and rejig budgets, targeting, and pausing ads 

based on performance. 

 

 



9. Final Thoughts & Closing Tips 

• Always be testing! Digital advertising is a constant ongoing 
process. 

 

• You can learn a lot while running Facebook Ads on your 
audience and targeting.  
 Facebook is 80% Testing and 20% Optimizing 



9. Final Thoughts & Closing Tips 

• Boost Posting: Great for Facebook Page exposure but if your 
goals go beyond Page awareness and Page activity, we can use a 
previous post as an ad. 
 You can use the full spectrum of Ads Manager’s features and targeting 

options (including the Pixel, etc.) 

 

• You can run a more targeted version of a “Boost Post.” 

 

 



9. Running a Previous Post 
Create an ad like you normally would. For example, and Engagement Ad: 



9. Running a Previous Post 
In the upper tab, you can choose Use Existing Post, then Select Post: 



9. Final Thoughts & Closing Tips 

• Remember that the ads platform is competitive, so even if you’re 
paying to play, think about your offer 

 

• If you have budget for it, video in general has better returns on 
engagement 

 

• If running Instagram ads, make sure to make the account a 
business account 



9. Final Thoughts & Closing Tips 

• Ad scheduling can be timed on certain hours so pay attention to 
when people are engaging and remove low engagement times  
 Mornings are a good rule of thumb 

 

• Mobile news feed ads are hard to block as it’s within the app. 
With adblockers prevalent on desktop, sometimes it’s hard to 
capture people there 

 



We  Did It 



Thank you! 

Resources for today’s class can be found here: 
 

camptech.ca/facebookinnisfil  
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