


Mood is….

 l	 Swiss-made
 l	 more than just a ring; it’s a timeless, androgy- 
  nous jewel.
 l	 an endlessly customisable accessory.
	 l	 a stylized expression of Swiss design.
 l	 a lasting brand, committed to responsible 
  production.
	 l	 a state of mind, an ode to freedom and the joy
  of having fun.

The concept
The jewel comprises a steel structure forming the base 
(the main body of the jewel) into which the ring is slotted 
(the central piece of the jewel). The centrepiece is 
composed of two separable parts that support and hold 
in place the central ring known as the ‘addon’. 

The special architecture of the ring opens up a wealth 
of possibilities for the owner, who can easily change 
the look of the ring by choosing a different addon. To 
increase the mood’s potentialities, a variety of rings is 
available in different colours and materials. The addon 
has infinite possibilities for customisation, ranging from 
simple messages for your loved ones to fingerprints of 
the kids as a little memento, everything is possible. 

The ultimate goal of the concept is to offer the wearer 
the opportunity to change their ring to suit their mood 
and have an item of jewellery to match their personality. 
‘Choose your mood’!

The genesis
The idea first came about on a very unexciting train trip 
from Lausanne to Paris. The simple, yet fundamentally 
novel, idea immediately captured the imagination of 
the designer, Cédric Chevalley, who decided to give 
it concrete shape, by creating a ring of minimalist 
aesthetics, but infinite possibilities for customisation. 

From the very first hastily sketched roughs to the original 
prototype, the idea snowballed through its various 
development phases until the ring came into being. It 
was clearly a project waiting to happen. The task was 



then to find the best way to resolve the many technical 
issues. That task was fulfilled and the ring was born 
under the name mood in 2004.

Today
With the opening of its first mood store in October 2015 
in Orbe, a small municipality to the north of the Swiss 
canton of Vaud with just over 6,700 inhabitants, mood 
reached a major milestone in its existence. Having its 
own distribution network, the company was keen to 
increase its service offering and reach out further to its 
customers.

In 2016, its expansion continued with the opening of 
a showroom in Vernier in April, followed by a second 
mood store opening in Martigny in July. On the back 
of its resounding success, the label set off in search of 
new markets. In December, a mood store opened in a 
Bohemian district of Barcelona. Aside from having its 
own network, the rings have different representatives 
not just in Europe, but also across the pond in the US 
and Canada, and indeed Australia. 

To further strengthen its development, and for the sheer 
fun of it, the brand organises and supports extreme 
sports events. Already mood boasts over a hundred 
collections, more than 20,000 followers on its Facebook 
Page and over 30 events organised or sponsored at 
international level: mood is an awesome brand!

The designer
The multiple award-winning Cédric Chevalley is a multi-
talented designer. Combining his talents as a jeweller 
with those of designer and master glassmaker, Chevalley 
has come up with some creative technical solutions to 
breathe life into his creations. The founder of the mood 
brand turned over the operational management to his 
two-woman team, Stéphanie and Arlette, in 2013 to 
refocus on jewellery design and the development of new 
jewellery creations and other products. An explorer and 
an experimenter, Chevalley has a particular fondness 
for marrying materials and textures; as illustrated by the 
mood ring.



The team
In 2013, the brand entered a new phase of its 
development, with an augmented structure deployed 
around complementary skills. Champions of the mood 
ethos, Stéphanie Pousaz and Arlette Bélat joined 
forces to give the brand a whole new dimension. 

Working alongside the designer since the birth of 
the company, genuinely inspired by this tremendous 
adventure and backed by her extensive experience in 
communication and marketing, Stéphanie harnesses 
her boundless energy daily, both into developing the 
label and nurturing the mood community. 

A former elite sportswoman, interior designer, and 
founder of a sustainable and ethical luggage brand, 
Arlette already boasted a rich and varied career 
when she joined Stéphanie. Her personal skills and 
experience immediately made her the best choice 
for managing the products and building an efficient 
management structure that is resolutely dedicated to a 
socially responsible, environmentally friendly approach. 
The common vision of this dream team? To tap into the 
energy that inspires them to create jewellery, indulge 
in experiences, nurture interactions and share defining 
moments and especially values. Their motto?

«Choose your mood: 
feel good!» 



I m p o r t a n t  d a t e s  i n  t h e 
c o m p a n y ’s  h i s t o r y
2004
Conceived by the mind and shaped by the 
hands of designer, Cédric Chevalley, the 
mood ring is launched on 25 November in 
Lausanne. The mood community then grows 
to encompass other towns in French-speaking 
Switzerland, and subsequently spreads 
internationally. 

2007
mood is selected by the Blickfang design 
exhibition and then heads for Tokyo.

2008
Upholding the same values of fun, freedom 
and playfulness, mood enters the field of 
board riding sports. 

2010
Begins to sponsor and participate in numerous 
events in extreme sports.  First edition of the 
Yourmood Kitecups in snow kiting and kite 
surfing, soon to become biannual events. 

2013
The mood collection brand is developed by 
Stéphanie Pousaz and Arlette Bélat. 

2014
10th anniversary of the brand and launch of 
the mood Open.

2015
Opening of mood store in Orbe in October.

2016
February: opening of the Vernier showroom.

April: selected for a trip to Los Angeles for the 
brand to be presented to the show-biz world at 
the MTV Movie Awards.

July: opening of the mood store in Martigny.

December: opening of the first mood store 
beyond Swiss borders, in Barcelona.



The mood personality
The mood ring is like no other.  It likes to have fun with the 
interplay of materials, colours and opposites. The way the 
ring slips into place on the steel structure has a very tactile 
appeal. It plays with our sense of touch, inviting us to 
explore the different textures with our fingertips, tracking 
every movement. The ringplay is no doubt even a sign of 
recognition among the more observant «moodists».

Aimed at men and women in its basic version, the ring 
will sometimes appeal more to one sex than to another, 
depending on the choice of materials or adornments. 

The ambassadors
Representing society around the world, mood boasts 
a great many ambassadors in various board riding 
sports, from kite surfing and snow kiting to freeride 
snowboarding. «They are an integral part of the mood 
family and represent our brand, our image and our 
values as they freeride their way across the globe 
throughout the year».

What the world has to say about mood:

«In my Karate I try to be strong, flexible, creative and 
reliable just like your mood.» Sacha Décosterd, Karate

«I’m really proud to represent a brand that stands for 
quality, fun and customisation. It’s so gratifying to be an 
ambassador of their values throughout the year.» Ugo 
Ballerini, BMX

«My mood ring fits in with whatever I do, whether 
it’s to go with my wakeboarding shoes for the Swiss 
championships, or a pair of high heels when I’m out at 
night with friends... It matches my mood and my outfit, 
I’m never without it!» Jessica Falcy, Wakeboard

The community
mood is also an international community. A vast tribe 
uniting enthusiasts of both sexes. Over the years 
spanning the many creations and events organised by 
the brand, the number of followers has continued to rise, 
to the extent that there are now more than 20,000 fans 
following the life of mood on Facebook. The brand with 
a sense of community. The motto of that community: 
«Embrace the change!»



mood according to its wearers:

«The alchemy between our moods and our desires.» 

«My mood is me, my anger or my joy, whether I show it 
or not!» 

«Some mornings, you wake up and you can’t decide 
which shoes to wear, or which bag to carry. With me, 
it’s my mood ring.»

PRACTICAL INFORMATION
POINTS OF SALE

MOOD STORE
co Tecorbe
Les Ducats 40b
1350 Orbe
Open from Monday to Friday from 10 am till 6 pm
Saturday from 9 am till 5 pm

SHOW-ROOM VERNIER 
Route du Village 28
1214 Vernier 
(The second floor, on top the COOP)
Open on Saturdays from 10 am till 5 pm and
Tuesday from 12:30 am till 7:00 pm

MOOD STORE MARTIGNY
Rue des Cèdres 9
Place de Rome
1920 Martigny (VS) 
Open from Monday to Friday from 9:30
am till 12:30 am
And from 1:00 pm till 6:30 pm
And Saturday from 9 am till 5 pm

MOOD STORE BARCELONE
Carrer dels Flassaders, 36
Barcelone

WEB & COMMUNITY
www.yourmood.net
www.moodjoaillerie.net
www.facebook.com/mood.collection
www.instagram.com/mood_swissring


