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Today, we are led to believe we need specialized products to meet every need.  Nowhere is 
this more true than in the personal care market.  A shampoo for oily hair, one for colour-treated 
hair and another for dry hair.  Same goes for skin care products, each skin type is marketed as 
needing something different.  At WORLD, we believe a SIMPLE solution is the BEST solution.

WORLD offers a product line that is safe, easy to use, environmentally friendly and has 
been tested in a salon environment for years.  Our products clean, nourish and protect with 

professional performance and healthy, natural ingredients 
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In 1993, I developed a severe case of contact dermatitis on my hands.  After treatment with steroidal 
creams, the condition worsened.

By luck, a client who was studying to be a naturopath came in for a cut at the time. She looked at my 
hands and remarked that my skin was reacting to something I was using regularly, and that I would 
have to eliminate those toxins from my routine. Through a process of elimination, it became obvious 
that perm solution and gel were the culprits.  After I stopped using these products in the salon, the 
dermatitis cleared up on its own. 

During my research, I learned that we are exposed to many chemicals in everything we use, espe-
cially hair and skin care products.  I wanted to service our clients without toxic exposure, so in 1999, 
I decided to develop the WORLD line, one that was healthy for everyone - clients, salon staff, friends 
and family.
 
When I first approached our manufacturer, and described a line that was really gentle, with no harmful 
chemicals and no fragrance, he said “ Brian, if you don’t add fragrance, nobody will buy it because 
people want to smell like something.” 

I said to him, “That’s exactly my point.  There’s so much stuff out there that smells, I think it would be 
kind of cool to make something that didn’t smell.”  After a year of prototyping, 

Brian Phillips, Founder and CEO

in 2001, WORLD was born.

We live in a time where people think very carefully about the 
food they put in their mouths.  It is time that we 

become mindful of the products we put on our hair and on 
our skin, as they end up in our bodies.

WORLD History 

“
“
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WORLD is distinctive. 
Our clean, multipurpose products promote, simplicity, beauty and health.

WORLD is luxurious: 
Uses the highest quality natural ingredients that make skin and hair feel clean, moist and supple. 

WORLD is clean: 
Contains no parabens, sulphates, phthalates, fragrance and no colour. Palm oil free, gluten free and 
biodegradable. 

WORLD is gentle:  
Can be used on the whole family including babies.  

WORLD is multi-use:  
Can be used interchangeably on both skin and hair and for multiple purposes like shaving and make-
up removal. 

WORLD is fragrance-free: 
Option of adding a BLEND organic essential oil according to each user’s choice. 

WORLD is clutter-free:  
Reduces the number of products an individual needs, thereby reducing the number of non-biode-
gradable plastic bottles on your counter and in landfills.  

WORLD is uncompromising:  
Our packaging is reusable and/or recyclable.
We are focused on health, the environment, social justice, personal development and sustainable 
living - and of course - the enhancement of beauty. 
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clean
A multipurpose shampoo 

and body wash in one that 
is both effective and safe.  It 
will take two weeks to fully 

eliminate the residual chem-
icals and toxins present 

from the use of mainstream 
commercial products. Once 
the hair is restored, clients 

never go back.

believe
A powerful salve that 

soothes and nourishes 
scalp, adds shine and vital-
ity to hair and also repairs 

chapped, cracked and 
irritated skin.

up
 A sugar-based hair spray 
that guarantees a perfect 
natural hold every time.

candy
 A unisex roll-on scent that 

can either be used in hair as 
a light anti-static shiner, or 
rolled onto energy points to 

stimulate the body.

repair
An intensive deep condi-
tioner that nourishes the 

hair, restores moisture and 
increases manageability and 

softness.

buzz
 A modern cleaner 

beeswax-based sculpting 
paste that also provides 
relief for severely dry skin

blends
A range of pure essential oil blends can be added to the WORLD line to add 

restorative and stimulating scents as part of the salon experience. 

protect
A hair conditioner and body 
moisturizer in one that re-

stores health and beauty to 
both hair and skin.

ocean
A natural salt spray for hair 
that adds volume, texture 

and softness to hair.

Hair and Skin

Personalize

Hair Only
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Donna Edwards
 director of business development 

We are happy to share WORLD with you, a line of products that 
promotes a simpler way of living, healthy, streamlined and cost 
effective.  

We have built WORLD carefully, maintained its integrity, reputation and 
quality and will insure its success as a brand of the future.

Our goal with every choice we offer is twofold: Cherish and enhance 
the body and the spirit, protect and sustain our society and our planet.

“ “
WORLD brings you luxury with a small footprint!
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Brian Phillips
 celebrity stylist | founder & ceo

It’s great to see people taking more of an interest in clean beauty. I 
have been engaged in these issues for decades and developed the 
WORLD line of products as a direct result of my own experiences 
in the salon. Not only do we need to be concerned about the 
health and beauty of our clients, but we must also take steps to 
reduce the exposure to toxic chemicals experienced by our staff all 
day, every day.

“ “
The Green Circle Award for 
Environmental Stewardship

November 2010

Best Hair Salon in 
Toronto 2014

November 2014

The Environmental Defence 
Green Champion Award

February 2015
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 • Our world is a better place now and every day I strive to make it better.

 • Our world rewards truth and complexity.

 • Our world is powered by clean energy and people that live sustainably.

 • Our world is full of peace and love where each of us is important and 

must be heard.

 • Our world is clean, vital and strong and this is the world that feeds us.

 • Our world is designed to be user friendly like nature.

 • Our world is inclusive and embraces diversity.

 • Our world teaches us each day the concept of enough.

ourMANTRA
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For the first time, we are offering independent salons across North America access to our products and 
our experience. For over a decade, we have been working to develop safe, clean and effective products 
that perform to a salon standard. We have also taken substantial steps to make our business more 
sustainable. 

In addition to the health and beauty benefits that come from using WORLD products, 
we also offer our partners: 

 • Exclusive promotional opportunities on our WORLD web site
 • Access to in-salon educational programs related to product performance and 

sustainable business practices
 • Access to client facing educational materials

Join ourWORLD

WORLD is not just a product company, it is a movement.
By working together, we can progress beyond both 

your WORLD and ours.

““



Contact Us


