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La Passione speaks Spanish 
After USA, UK, France, Germany and Australia… La 
Passione opens new stores, this time it will be Spain 
that will be getting a new and dedicated experience.  
 
The reason that pushes a company to open online stores 
aimed at a specific market, is certainly the particular 
attention it pays to user experience, the need for a direct-
to-consumer brand that unquestionably puts the customer 
at the center of its business. 
 
Allowing end-users to access information in their own 
languages and buy products in their own currency, in the 
case of markets outside the euro area, it is certainly an 
added bonus. 
 
“For a Direct-to-Consumer brand like ours, having a very 
strong relationship with the customer is crucial. We’d like 
to think that while browsing the internet and deciding what 
clothing to buy on our site, you’ll feel at ease. If it is true 
that the majority of people now understand English, it is 
also true that in their own language you’d get more 
accurate nuances and decisions, important or not, are 
made with more serenity and security”, explains Yurika 
Marchetti COO & Founder of La Passione. “Our business 
is certainly thinking and creating a top-of-the-range product 
for everyone, and we want the tools that allow you to 
access them to be as accurate as possible”, she 
concludes. 
 
"We have already launched the new shops for the US, UK, 
Germany, France and Australia and the initial data from 
these new openings have confirmed customer 
satisfaction," added Giuliano Ragazzi, CEO & Founder of 
La Passione. "The growth rates of purchases in these 
stores are well above the industry average. Our goal is to 
maximize the average conversion rate and bring all of our 
first markets to have an enhanced user-experience."  
 
The business model of La Passione has already allowed 
the brand to reach over 41 countries in a very short time, 
establishing solid relationships with users from every 
corner of the world, and the opening of new stores is part 
of this process of exponential growth that will see, in the 
future, an even more widespread achievement of new 
markets, increasingly alongside customers. 
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La Passione | a Digital-Native-Vertical-Brand 
founded in 2015 from the vision of Giuliano Ragazzi 
and Yurika Marchetti, which places particular 
attention on fundamental values like high quality 
Italian craftmanship, in the service of contemporary, 
sophisticated, elegant and functional cycling clothing. 
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