


ask a  creative
jen gotch has built an enviable career for herself as the 
head honcho of ban.do, a concept shop full of insanely fun 
accessories. her raw and honest social media presence has made 
her the girl crush of hundreds of thousands of fans making 
her the perfect fit for this installment of ask a creative. 
you asked the tough questions, she answered.
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1. what tools do you use to stay organized? 

do you have a favorite program or app to 

recommend?  

-liz

los angeles, ca

I am admittedly pretty darn horrible at 

organization, but I am always trying to get 

better at things I am awful at. My assistant, 

Reika, and I use Asana to track all of my 

tasks, I use Basecamp to communicate 

with my sourcing team in Kentucky and 

overseas, and the whole ban.do girl gang 

is pretty obsessed with Google Calendar 

and Google Docs and Google everything. 

My friend Bri told me about a great app, 

CalenMob, that connects with the Google 

Cal on the iPhone that is useful too, since 

making the switch from iCal to Google Cal 

was a little traumatic.

2. being a creative doesn’t always mean 

being business savvy. how were you able to 

monetize your creative side? how did you 

turn your creative work into a business? 

-chris

sacramento, ca

I most certainly did not start out “business 

savvy.” When I used to have a little antique 

and faux-finishing business, if someone 

showed enough interest in something I had 

and they were nice, I basically just gave 

them whatever they wanted for FREE. 

Not surprisingly, that business consistently 

operated at a loss, but was funded by my 

parents so I didn’t necessarily feel the 

pinch. I think I have always been a good 

marketer though, so that kind of helped 

with the business side of things. That 

being said, I am a lot better now and that’s 

basically because I have been in “real life” 

business school since we started

ban.do. I am a very experiential learner, so 

for me it’s much easier to make sense of it 

all as it happens (as mistakes are made and 

repaired etc.). That’s way more impactful 

than just reading something in a book. That 

being said, it is a constant learning curve 

and I don’t anticipate ever having mastered 

the business or creative side, but it’s fun 

trying.

3. real talk: running a business is hard. 

any advice on how to keep from getting 

burnt out?

-krystal

new york, ny

Do something you LOVE… which sounds so 

cliché, but it is true. Oh and I don’t mean, 

“This is fun, I think I like it!” I mean, “This is 

all I can think about and without it there is 

nothing, done, dead.” Running a business is 

no easy task. There’s a lot that can and will 

go wrong on a very consistent basis (a lot 

that goes right, too, but I often find there 

is more work involved in that than when 

things go wrong). In the end, the one thing 

that has kept me focused is my love for my 

brand and my job. If I didn’t love it, I would 

have quit this shit a long time ago.

4. what advice do you have for someone 

about to embark in the world of creative 

careers? bonus: what’s your favorite kind 

of cereal?

-ali

notre dame, in

One word: EXPERIENCE. Get out there 

and do stuff. The only way to get better is 

to practice and the best way to practice 

is on the job. Practice on the job? I know 

that sounds crazy, but I have had A TON of 

different creative careers, none of which I 

went to college for (I was pre-law, whaaat??). 

I hear a lot of people kind of poopooing 

working for free, but I got some of my best 

experience working my ass off for zero 

dollars and I think it’s a great way to learn 

without the pressure of having to succeed 

(‘cause you’re not getting paid, so you get 

to screw up a little without consequence). 

Oh and cereal, that’s a no brainer: Lucky 

Charms (for the marshmallows, duh).

5. in your opinion, what is the best form 

of social media marketing? is it reaching 

out to bloggers? i have a small online 

boutique, but i’ve been struggling to get 

online presence. also, how do you get 

more exposure to your online business?

-hazel

chino, ca

I don’t think there is a “one best thing” 

when it comes to social media. At ban.do, 

we definitely have an everything approach. 

We post consistently and give the people 

what they want (that means paying 

attention to analytics to see what and 

when your audience responds best). We 

reach out to influencers and people that 

love our brand (not dictated by just how 

many followers they have). We engage our 

audience consistently. We try new things 

and constantly try to innovate. We talk to 

strangers, talk to friends, talk to people we 

admire. It’s like life, just a lot easier. 

gotta question? email us at hello@bunchmag.com


