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Jørn from Copenhagen Yoga is one of our customers. He is wearing a navy blue shirt in 100% merino wool 
 
Press release 

From extreme environments to everyday comfort – When a 
Special Operation Forces Operator occupies the fashion industry! 
It is not the typical fashion story that appears, when you have to tell the story of the new menswear label 
LOOW.  

LOOW was founded in Copenhagen, in 2015 by the former “Jægersoldat” (Danish Army SOF operator), 35-
year-old Anders Lorentzen, who had a desire to make better and more functional menswear of high 
quality that is both practical and presentable. 

It’s on the basis of Anders' experiences; he discovered the importance of the right fabrics and a thought 
through design. Merino wool was one of the high performing fabrics he used in the cold north and in the 
hot Middle East. This knowledge made him think about how this could be implemented in a modern 
everyday life, where consumers besides comfort also want an exquisite style and design. 

User involvement is essential 

This was the beginning of a career in the fashion industry for Anders. He began collaborating with 
designers and a Danish manufacture, together they developed the prototypes. Moreover, Anders involved 
the customers early on, in the development of the perfect T-shirt. 

In 2015, after months of development, it ended up with a production of 120 T-shirts. They were tested by 
men from all over Europe during the autumn. The lessons learned was used to customize and develop the 
next prototype and then the T-shirts, which we are introducing now. 

Our early users are still a big part of us; we are in close contact with them and have a high percentage of 
returning customers. It is already common that they own 5 or 6 of our T-shirts, simply because we have 
done everything right from the beginning, with long-term development and involvement. 
 



The background shines through 

"I think that I have been able to take many of my experiences and values from “Jægerkorpset” into the 
brand. I have a natural inclination to challenge the way things are done, to reach the goal. There's no 
“normal” neither with LOOW. " 

"In “Jægerkorpset” there is a special culture and strong values. Values like humility and the important 
principle of performing rather than just doing the talk. It connects to the clothes we make, initially you 
see a T-shirt, but by taking a closer look at the way it has been made and the comfort you experience by 
wearing it, it goes far beyond the first impression. " 

The process is the goal 

We sell directly to our customers and have skipped the last part of the value chain - the distributor and 
store. This business model leaves room in the budget for us to buy high quality fabrics and produce locally 
in smaller quantities. 

We currently manufacture what we can in Denmark, including our merino fabric. In the long term, we 
hope to bring more of the textile production back to Denmark. 

We would also like to reduce the amount of clothes people buy. We believe that one of the ways to do 
this is to make products that customers like. A product of the highest quality and one that lasts longer.  

LOOW - The WOOL brand 

Are you interested in testing our T-shirts or need further information, please feel free to contact us at: 
press@loow.co. 

Anders can be contacted at anders@loow.co or phone +45 51847084 

For visual material please follow this link: www.loow.co/pages/press 

 

www.loow.co  
facebook.com/loowcph 
instagram.com/loowcph 

press@loow.co
mailto:anders@loow.co
www.loow.co/pages/press
http://www.loow.co/
http://facebook.com/loowcph
http://instagram.com/loowcph

