
Birdies is a new category of footwear that 
combines the style of a designer flat, the support of 
a sneaker and the softness of a slipper.

Luxe materials combined with our exclusive 7-layer 
comfort technology mean you’ll step in the right 
direction for whatever the day have in store, at 
home and everywhere.

SOCIAL MEDIA 
MANAGER



SEEN 
& HEARD



BIANCA GATES
Co-Founder & CEO
Bianca Gates is the slipper obsessed CEO and Co-
Founder of Birdies, the company that is disrupting the 
sleepy slipper market and creating a new category of 
footwear. Prior to Birdies, Bianca was a Sales Executive 
at Facebook/Instagram, where she consulted with 
retail Executives on organizational transformation, 
helping them leverage new technology, social media 
and mobile devices to scale their businesses. Bianca 
grew up in Southern California and is a graduate of the 
University of California, Irvine.

Bianca is passionate about bringing women together to 
help them achieve their dreams and started the first 
Lean In Circle with Sheryl Sandberg, which has now 
scaled to over 40,000 Circles globally. Bianca also 
advises early stage founders and serves on the Board 
of Trustees at The Hamlin School, an all girls 
independent school in San Francisco where she lives 
with her husband and two kids.
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MARISA SHARKEY
Co-Founder & President
Marisa Sharkey is an entrepreneur and retail executive. 
She is passionate about building brands and retail 
experiences and has over 20 years of experience 
working with leading brands across the world. She led 
corporate strategy at Ross Stores and was a manager 
at Bain and Company where she focused on growth 
strategy and performance improvement for Fortune 
500 retailers and leading private equity firms. 

Marisa holds an MBA from the Wharton School at the 
University of Pennsylvania and received her 
undergraduate degree at Cornell University. Marisa 
now lives in Sacramento, California with her husband 
and two daughters. 

Active in supporting women's organizations in both her 
personal and professional life, Marisa currently advises 
early stage entrepreneurs pursuing their own passions 
and serves on the Board of Directors of Women’s 
Empowerment, an organization that supports homeless 
women in building skills for employment.
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Join the Flock

• Competitive base salary 

• 401K, health and         

commuter benefits 

• Discounted Birdies                

for you and your family

• Catered lunch                 

provided 1x per week

• Healthy snacks and 

beverages provided

• Encouraged            

#getfitfridays culture

• Do what you love in our               

new gorgeous HQ in FIDI

• Join a collaborative, passionate,    

and mission driven team

• Be exposed to a digitally native  

and fast growing brand

• Help the company                         

scale



Qualifications
• BA/BS in related field

• 5+ years of experience in influencer marketing/social media management

• Must be well-versed in the influencer landscape and have existing relationships with influencers and the ability 
to execute and analyze results of full-scale campaigns

• Has strong negotiation skills and a proven track record working directly with talent, clients, agents, and 
managers

• Has a passion for creators and influencers and understands how to package them into projects that drive 
social, PR, Experiential and content initiatives for the brand. This manager will need to be both a strategist and 
executioner. 

• Social media - proven track record in community management and growing social followings

• Highly organized and proactive, always looking for ways to push Birdie’s social forward while still keeping on 
top of the day-to-day

• Demonstrated ability to deliver results in a fast-paced, entrepreneurial environment* 

• Exceptional interpersonal skills and strong work ethic

• Creative problem solver 6



Social Media 
Responsibilities 
• Responsible for strategic management of organic social media 

including strategy and execution

• Grow and engage Birdies audience and brand reputation across 
all relevant social networks 

• Implement and develop Birdie’s social media strategy 

• Schedule daily posts across social media platforms and manage 
the social media calendar 

• Work with the product team to coordinate and/or execute 
supporting social campaigns for key product/brand launches 

• Pitch and execute social content series and programming 

• Maintain “always on” work flexibility to handle communication 
needs outside of typical business hours, as well as travel and 
events 

• Monitor conversations and trends across social media platforms to 
respond timely, on brand, and inform relevant internal teams of 
questions, product suggestions, story ideas and trending topics

• Share weekly, monthly, and quarterly performance updates, 
including wins, learnings, and opportunities for improvement
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BEST OF
SUCCESS 

AND
NEVER 
STOP


