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Dishing on Dirty Dishcloths and Guaranteeing Authenticity

• Some manufacturers are flooding the dishcloth market with inferior products that call them-
selves “Swedish Dishcloths” or “European Dishcloths.”

• Their marketing misleads consumers. These mass-produced dishcloths are substandard, without 
the patented material technology and genuine quality that Three Bluebirds provides.

• Recognize the REAL DEAL using the tips below.

Beware of Low Quality Knock-Offs: Spotting Fakes

Since Swedish Dishcloths were invented in 1949, they were sold exclusively in Scandinavia for many 
years. Recently, producers for American markets have increasingly discovered this wonderful prod-
uct. As eager manufacturers fast-track production to take advantage of this timeless invention, many 
are cutting corners and squeezing out a subpar product. The inferior results are an influx of fakes 
which are marketed as “Swedish Dishcloths.” 

These fakes are mass-produced, with little quality control. Three Bluebirds’ founders have heard 
firsthand accounts of serious quality issues that people have discovered with knock-offs. Our found-
ers have personally seen imitation “Swedish Dishcloth” made of material that is half of the standard 
thickness, and even material sliced so thinly that it is semi-transparent. You can spot fakes using the 
following indicators:

• Fakes will often be thinner and prone to pilling. 
• They will break down sooner than they should.
• They tend to have an unpleasant odor more easily. 
• Some fakes produced in China become extremely brittle when they dry, so that they snap and 

break into pieces. 
• Fakes will also have inferior print quality, with less vibrant colors which may fade over time.

Conversely, authentic Swedish Dishcloths will not pill, they will last 6-9 months, they are printed in 
vivid colors, and they will not have an odor if care instructions are followed. Three Bluebirds is com-
mitted to this quality.
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Poor and Opaque Methods: Environmental and Ethical Issues

Some fake “Swedish Dishcloth” products are flown from Europe to China, and then back to Europe, 
for production and manufacturing. These practices egregiously increase the pollution involved in 
transportation before the product can reach the consumer. With knock-offs and off-brand “Swedish 
Dishcloths,” consumers cannot know what quality they are buying, and what kind of practices they 
are unwittingly supporting. 

Non-organic cotton leaches chemicals into the groundwater, poisoning the environment and harm-
ing people and wildlife alike. Likewise, old-growth forests are often razed to the ground while har-
vesting wood pulp, unlike responsible FSC-certified foresting practices. When customers are not 
buying from a trusted brand, they do not know what kind of labor practices are being utilized to 
create the off-brand product.

Best Practices: The Value of Authenticity, Transparency and Quality

Three Bluebirds’ authentic quality can be seen in numerous ways. Swedish Dishcloths are in the 
brand’s family heritage – co-founder Lasse Baldauf grew up in Finland using the exact products. 
Three Bluebirds is committed to providing the highest quality and dependability in their products, 
while always maintaining a responsible, ethical and transparent supply chain. 

Three Bluebirds Swedish Dishcloths are made with organic cotton, wood pulp from FSC-certified 
forests, and safe water-based ink. The material is GOTS-certified, OEKO-TEX Standard 100, and ap-
proved by the Sustainable Forestry Initiative. The material follows the original patented formula for 
genuine quality, produced in a FairTrade International Certified factory in Europe. Three Bluebirds 
imports the authentic material straight from the factory, and then completes production by design-
ing and printing the dishcloths in Connecticut. 

Three Bluebirds production is certified FairTrade. Employees of the brand’s factory partner in Eu-
rope are respectfully and fairly treated, with oversight from international regulators. Three Blue-
birds’ practices are as sustainable, eco-friendly, kind, and conscientious as possible. The brand and 
its founders are proud to stand behind these values – caring for people and the planet, together.

ABOUT THREE BLUEBIRDS
Three Bluebirds provides authentic Swedish Dishcloths of the highest quality featuring original art created by 
the co-founder, designed and printed in Connecticut. They are a family-run business founded in 2013, focused on 
producing one single product with perfection. 

Three Bluebirds is dedicated to making the world a cleaner, greener place while spreading joy through whimsical 
designs and promoting sustainable lifestyles. Millions of rolls of paper towels have been replaced, and waste pre-
vented, by the brand’s Swedish Dishcloths. Three Bluebirds gives 1% of its revenue to environmental welfare initia-
tives for waterways restoration through its partnership with 1% for the Planet. The brand’s products are offered at 
threebluebirds.com, and at hundreds of brick and mortar retail partners in the USA and Canada.
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