
 

 
 

TAG Heuer Launches Personal Atelier with Home Delivery Service Enjoy 
 
 
New York (October 3, 2017) - TAG Heuer is excited to announce a partnership with Enjoy, a 
startup company founded by Ron Johnson that specializes in home delivery and tailored set up 
for tech products. Together TAG Heuer and Enjoy are launching ‘Personal Atelier’, positioning 
TAG Heuer as the first luxury company and watch brand to launch specialized delivery for its 
customers.  
 
TAG Heuer and Enjoy have established a partnership that pays homage to the traditional 
craftsman studio by offering customers who purchase a Connected Modular 45 smartwatch 
from tagheuer.com the opportunity to have the watch hand-delivered, set up and personalized in 
the same day. Personal Atelier complimentary service creates a new paradigm of home 
delivery, as it allows the online customer to receive the level of personal attention one would 
expect from a luxury brand delivered right to their doorstep.  
 
Founded by Ron Johnson, former senior vice president of Apple Retail, Enjoy is reimaging the 
delivery experience for consumers who shop online for luxury and tech products. Enjoy partners  
With premium brands, such as Sonos, AT&T and Eero, to offer free hand-delivery and setup 
assistance from friendly, well-trained Experts. 
 
 “Enjoy is excited to partner with TAG Heuer, who is world-renowned for their exquisite 
craftsmanship and amazing customer service,” said Johnson. “This partnership, which is the 
first of its kind in luxury timepieces, is the perfect match of high-quality products and a high-
quality experience that will revolutionize this category.” 
 
“Partnering with Enjoy will provide unparalleled customer service to the TAG Heuer customer 
and we are ecstatic to be able to offer such personalized care,” said Kilian Muller, CEO of TAG 
Heuer for North America. “TAG Heuer has always been at the forefront of innovation and we are 
proud to be the first luxury company and watch brand to partner with Enjoy”.  
 
Personal Atelier launches in New York on Tuesday, October 3, 2017. To use the service, online 
consumers will purchase their Connected Modular 45 on tagheuer.com and select Personal 
Atelier as the delivery method at checkout.  Enjoy is available in ten cities throughout the United 
States and will expand to 25 cities by the end of 2017.  
 
 
About TAG Heuer 
 
TAG Heuer, the avant-garde of Swiss watchmaking since 1860. TAG Heuer has been striving 
since then to push the boundaries further, inventing timepieces for those who love to defy 
convention. This technical expertise was harnessed at a very early stage for achieving extreme 
accuracy, particularly in the creation of exceptional chronographs.  
 
Under the leadership of Jean-Claude Biver, CEO of TAG Heuer and President of the LVMH 
Group Watch Division, the new models, including the connected watch, reveal a new dynamism: 
faster lead times and developments, and a completely transformed environment. 
 



 

TAG Heuer is currently the only watch brand to be able to communicate in the four different 
worlds: Art, Lifestyle, Sport and Heritage.  
 
Our partnerships in sport, with the Formula 1 Red Bull Racing team, the Monaco F1 Grand Prix, 
the FIA Formula E Championship, the Indy 500 in Indianapolis, and legendary races including 
the Pikes Peak and Carrera  
 
Panamericana; in football with Manchester United, the English Premier League, the German 
Bundesliga, the Spanish La Liga, the French premiere league, Major League Soccer in the 
USA, the Chinese Football League, the Japanese Premier League, the Asian Cup, and the 
Australian Men's National Football team; in cycling with the professional BMC Racing team, the 
Tours of Abu Dhabi and Dubai, the Cadel Evans Great Ocean Road Race in Australia, the Giro 
d'Italia and the Tour of California; and our ambassadors, living football legend Cristiano 
Ronaldo, trendsetting it-girls Bella Hadid and icons of electronic music David Guetta and Martin 
Garrix, surfing champion Kai Lenny, American star quarterback Tom Brady, Australian actor 
Chris Hemsworth, Patrick Dempsey… all share the brand's core values: teamwork, ambition 
and a taste for challenge which also drive TAG Heuer to go beyond the traditions of the 
watchmaking industry.  
 
Our slogan #DontCrackUnderPressure is much more than an affirmation: it is a state of mind.  
 
TAG Heuer is an LVMH Group company. For more information, visit tagheuer.com 
 
Instagram: @tagheuer, Twitter: @TAGHeuer, Facebook: https://www.facebook.com/TAGHeuer 
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