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A PR magazine published by Yaseifukki-keikaku (“Nature Recovery
Planning”), a company that operates with a purpose of protecting
and reviving the nature of Miyama, part of the city of Nantan, Kyoto
Prefecture. The company introduces the lifestyles of “rustic” people,
defined as those who live together with nature while making the most
of human abilities, the scenery of Miyama, and the way of life in the
rural mountain areas. The general idea is to propose a new kind of
lifestyle that is different from the existing image of country living,
aimed at people who are thinking about relocating and women mainly
in their 20's and 30's who are interested in the area. The company
sponsors nature experience programs dealing with “human nature
recovery”, and also plans and sells products that harness the local
resources of Miyama. Through media production, this magazine also
plays an important part in the processes that check the direction and
strengths as a company.

Publication: Yaseifukki.inc / SV: Daisuke Maki / AD, D: Yasunobu Tamari / D:
Tomonori Kuroda /' I: Nana Uekawa (Hangetsusha) . P: Haruhiko Yano / E: Toyo
Kin, Masaki Aota/ PF: INUUNIQ co.,Ltd.
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