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The Frontenac, Lennox and Addington Ontario Health team is working towards 

removing linguistic barriers to care. Recognizing access to health services in 

French as a right is an important step in ensuring inclusivity and cultural 

competence in health-care delivery.

The FLA OHT's active collaboration with the Réseau des services de santé en 

français de l’Est de l’Ontario and the with the Comité des Citoyens reflect a 

commitment to involving the community in the decision-making process and 

tailoring health-care services to the unique needs of the Francophone 

community.

The FLA OHT is committed to complying with the French Language Services 

Act as it acknowledges the linguistic diversity within the region. Offering 

bilingual services and actively working towards providing French language 

services in all Health Homes is a right for all residents, regardless of their 

linguistic background.

Continued communication, consultation, and collaboration with the 

Francophone community are essential for building trust and ensuring that 

health-care services are truly responsive to the Francophone community's 

needs.

Introduction



OHT translation requirements

As of January 2024, Ontario Health Teams are not covered by the French 

Language Service Act, and as such, they are not obligated to adhere to the 

provisions of the act. Consequently, there is no legal requirement for French 

translation. Nevertheless, at the FLA OHT, we are dedicated to making our best 

efforts, with a commitment to eventual bilingualism in health-care practices.

At maturity, Ontario Health Teams are accountable for:

• Implementing the French Language Services Act within their geography.

• Providing health-care services that meet the needs of the Francophone 

communities.

• Recognizing the value of the French Language Services Act and its 

contribution to achieving a person-centred system of care for the Francophone 

population.

•  Integrating the French Language Services Act principles throughout all 

initiatives to help improve access to services in French across the province.



Translation strategy 

We are making best efforts to translate a significant portion of the FLA OHT public content. When deciding which content to 

translate, considerations such as the type of content, the target audience, and available resources are crucial for optimizing the 

impact of translation efforts. Here are some specific considerations for each factor:

1. Type of content:

• Urgency of message: Information that needs to be shared with a short turnaround time will be difficult to translate.

• Clarity of message: Ensure content is understood, including terms relative to the FLA OHT, a French Language Lexicon 

has been developed. 

2. Target audience:

• Francophone: Information that is targeted towards Francophone communities will be translated. 

3. Capacity for translation:

• Budget constraints: The available budget for translation services is considered, prioritizing content that aligns with 

strategic objectives and community needs.

• Consultation: Members of the Francophone community help to ensure translations are culturally sensitivity and 

resonate with the community’s preference. 

• Technology: Different translation technologies and tools are being used and explored that may help streamline the 

translation process, potentially reducing the burden on human resources such as Google Translate or website plug-ins



Lexicon



All partner FLA emails

Translated 

(Online translation service)

Social media

Best efforts are made to translate 

about 80% of the content 

(online translation services) 

Website

Best efforts are made to 

translate 80% of the content

(Accredited translation & online)

Media releases

Rarely translated

(Online translation service)

Communication channels

Newsletters

About 80% of the newsletter is 

translated

(Accredited translation service)

Surveys

Best efforts are made to translate 

all partner surveys

(Accredited and online)

Engagement sessions / 

events

Rarely translated

Advertising

Rarely content is translated

(Accredited and online)



Thank
you

FLA OHT

www.flaoht.ca

Kingston, ON
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