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- A picturesque, riverside location at the foot of Monte Grappa – a peak in Italy’s Veneto region – is 
where Italian fountain pen culture began. In !"!#, Edwige Hoffmann and Alessandro Marzotto 
founded the nib factory Manifattura pennini d’oro e penne stilografiche in a decommissioned power 
station in Bassano del Grappa. 

- By !"!$, the factory employed more than !$% workers, and production had been expanded to 
encompass the first-ever line of Italian-made fountain pens: a tradition of handcraft that has 
continued uninterrupted ever since. Portable reservoir pens were a transformative invention, and 
brisk demand was compounded by a boom in personal correspondence during wartime. 

- Named after the factory’s first technical director, Heinrich Helm, the fledgling company’s Elmo-brand 
pens were found throughout Italy – and carried abroad. Early users included the American writers 
Ernest Hemingway and John Dos Passos – stationed nearby with the American Red Cross. 

- In !"#&, Monte Grappa was thrust to national prominence and Elmo pens began to be inscribed with 
the Monte Grappa legend. As Elmo pens became more symbolic, they also became more expressive. 
Proximity to Veneto’s eyewear industry led to the use of celluloid : an innovation that would go on to 
become a Montegrappa hallmark.  

- High visibility led to private commissions, and ‘Monte Grappa' pens were earning a reputation as 
showcase objects in Italy and abroad. The company’s growth was halted by a devastating celluloid 
fire in !"'(, while the popularity of ballpoint pens during the !"'%s and !"$%s exacted a heavy toll on 
the company’s fortunes.  

- When the Aquila family acquired Elmo-Montegrappa in !"&!, the factory was largely focused on mid- 
to high-range pens for office & government department use. The company’s fortunes began to turn in 
!""#, with the introduction of low-relief engraving and its first limited edition – the all-silver !"th 
Anniversary.  

- Montegrappa’s global profile accelerated with the !""$ debut of Dragon: a daringly priced limited 
edition that pioneered the use of lost wax casting, and re-introduced celluloid to the company’s 
repertoire, Dragon was instrumental in legitimising the notion of contemporary luxury pens, and did 
much to seed a new era in pen collecting.   

- Montegrappa was acquired by Richemont in November #%%%, which consolidated the brand’s 
reputation for luxury limited editions and its presence in jewellery and department stores. A 
partnership with Ferrari was significant, as was the inauguration of the Genio Creativo collector 
series. 

- In #%%", the company was returned to Aquila family ownership, prompting an aggressive expansion of 
its limited edition programme. #%!$’s Q# heralded a new focus on mechanical invention, while the 
creation of Con$gurator in #%!& pioneered the concept of rapid personalisation in the writing segment. 

- Today, Elmo & Montegrappa employs some (% staff under the leadership of Giuseppe Aquila and is 
housed in the same Ca’ Erizzo factory where its story began. In #%##, the restoration of nib 
manufacture to the company’s repertoire saw it return to its roots. 

Brand: Fundamentals
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Beyond 
Conventional 

Wisdom

As with any luxury product, the decision to buy 
a Montegrappa is emotional rather than 
rational. Few customers truly need the function 
of a luxury pen, so it is our brand that must 
rouse the emotions needed to overcome logical 
barriers to purchase.  

The goal of any successful brand is for its name 
to become the most compelling reason to buy. 
Achieving this requires dedicated, consistent 
action throughout the pre-, during and post-
sales phases.  

Every encounter with a luxury brand must 
re!ect and reinforce its purpose. The purpose 
we attach to Montegrappa is “Beyond 
Conventional Wisdom” – a template both for 
our products, and for those who choose to own 
them. 

Our purpose articulates a product lineage 
which is consciously extreme and opposes 
corner-cutting. Likewise, it de"nes a customer 
who is prepared to embrace their own 
eccentricity: not only as luxury seekers, but as 
individuals de"antly using pens in a digital age. 

We make bold, uncommon products with 
Venetian tradition, prowess and pride. We make 
them for individualists, who are con"dent in 
their personal style. By projecting an image that 
rejects convention and ordinariness, we want 
them to feel as if they are defenders of a 
timeless technology. 

Together we are comrades in a covert 
resistance movement. Together we are 
Montegrappisti!

BRAND PHYSIQUE 
Bold, uncommon objects 
Unrivalled performance 
Innovative by tradition

CULTURE 
Italian spirit & !air 

Rogue thinkers 
Anti-ordinary 
Words matter

OWNER REWARDS 
I refuse to follow the herd 

I set my own pace 
Words & moments  

de"ne me 

BRAND PERSONALITY 
Meditative mind, playful soul 

Artistic, cultured  
Passion for detail 

OWNER TRAITS 
Independent spirit 
Personal !ourishes  
Classic with a twist 

Polite non-conformists

CONDUCT 
Charming 

Inside knowledge 
Comradeship 

Montegrappisti

Brand: Purpose

Montegrappa Knowledge Bank: February 2022



Brand: Pillars

Craftsmanship

Individuality

Flourish
!ou’rǐsh: 

“A#bold#or#extravagant#gesture#or#action,#
made#especially#to#attract#attention.""

Venetian artisanal excellence 

Fountain pens: timeless technology 

Industry pioneers 

An ethos, not a feature 

Artistry meets engineering

Pursuit of self-expression 

A$rming uniqueness 

Objets d’art 

Italian bravado 

Traditional? Or post-technological?

Original & avant-garde 

Italian spontaneity & !air 

Handwriting with character 

Creative expression

The lemniscate in our Ambigram device is a reminder of the circular relationship between paper, 
pen, and writer. Three stems of a stylised M represent craftsmanship, individuality and !ourish. 

Innovative by tradition 

Attention to detail 

Fascinating origin stories 

Fuelling creativity 

Patek. Not Rolex. 

Extrovert styling  

Bold presentation 

Mechanical complications 

Nuance

A refuge from modern trends 

Designed to distract 

Known by insiders 

Custom-made & bespoke 

Leave a mark!
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LIMITED EDITION

COLLECTOR 
SERIES

NON PLUS 
ULTRA

SINGULAR 
CREATIONS

SIGNATURE SHAPES

FANDOM

SOLIDARITY + SPECIAL PROJECTS

INKS + REFILLS

MADE FOR YOU MADE BY YOUMontegrappa is a reference name in luxury and ultra-luxury writing instruments, with a growing 
reputation for custom and bespoke pens under the “Made by You” banner.  

Montegrappa’s retail o%ering is concentrated under “Made for You”: an umbrella term comprising 
all factory production models. Due to a high frequency and diversity of new releases, brand 
communication emphasises extravagant styling, craftsmanship and technical innovation. 

All Montegrappa writing instruments are handmade in Italy. An understanding of hierarchy and 
terminology is essential.

ATELIER: Bespoke production and private commissions, usually comprising hand-
painted or hand-engraved ornamentation.

COLLECTOR SERIES: Ongoing series featuring models a$liated with common, recurring 
themes such as Genio Creativo, Icons, Cult.

CONFIGURATOR: A proprietary, custom-shop platform that enables customers to configure 
and personalise pens from the Signature Shapes range.

FANDOM: Limited- and open-edition models a$liated with pop-culture 
phenomena and/or licensed properties.

LIMITED EDITION: Designs made from precious metals and/or other exotic materials in 
numbered, limited series. Usually comprising fountain pens with 18K 
gold nibs and rollerballs.

NON PLUS ULTRA: Limited Editions boasting an exceptional level of manufacturing or 
engineering accomplishment. Such models may also belong to Fandom 
or Collector Series. 

PROFESSIONALS: A collection of not-for-resale writing instruments available exclusively 
for B&B clients.

SINGULAR CREATIONS: Stand-alone Limited Editions not a$liated with Collector Series, 
Fandom or Signature Shapes collections.

SIGNATURE SHAPES: Popular, evergreen silhouettes available in open edition, Custom edition 
(via Configurator) and occasional, special Limited Editions.

VAULT: Sold-out and deleted Limited Edition models. Though no longer 
available from Montegrappa, Vault models may remain available at 
retail and on the secondary market.

ULTRA-LUXURY !5,000+

LUXURY !1,200-5,000

PREMIUM !500-1,200

MID-PRICE !250-500

MONTEGRAPPA ATELIER

MONTEGRAPPA CONFIGURATOR 
(eBoutique / Dealer)

MONTEGRAPPA PROFESSIONALS 
(Business Bespoke)

PRICE TIERS

Brand: Hierarchy & Vocabulary
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Evoking ideals of calligraphy and classical Italian style, 
the Montegrappa Insignia device is our logo and primary 
branding asset. It features as cap detailing on all writing 
instruments (found on the cap band or clip), and on the 
nibs of all fountain pens.

What makes a Montegrappa a Montegrappa? Many 
functional and emotional elements di%erentiate our products 
from rival brands, but our most distinctive physical 
characteristics deserve highlighting.

The Ambigram device complements the script insignia 
and provides brand recognition in small, strategic 
locations like cap discs or cu'inks. With pillars 
representing craftsmanship, individuality and !ourish, it 
retains its form when rotated 180 degrees.

Brand: Identification Keys

Hallmarks (0.925 silver, 18K gold):  2670 VI; 1140 MI; 1055 VI

Octagons and references to the number eight have been 
part of Montegrappa design and storytelling since 1915. 
Octagons make up the #ligree lattice engraved into the 
nibs of most fountain pens and the geometry of models 
such as the Extra Otto.

Montegrappa’s most enduring hallmark is also an 
example of classic industrial design. The ruzzolino clamp 
at the end of our pen clips has more than a century of 
history. Its rotation minimises clip stress and provides a 
distinctive, yet secure, pocket pro"le. 
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Brand: Competitive Environment

Technical
Design
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Connoisseur/
Specialist

Jewellery

Fashion

Lifestyle

Sport

Van Cleef & Arpels

Patek Philippe

Audemars Piguet

Breitling

Breguet

Blancpain

Ulysse Nardin

A. Lange & Söhne

Vacheron Constantin

Jaeger-LeCoultre

Girard-Perregaux

Zenith

Panerai

Hublot

IWC

Eberhard

Rolex

Omega

Ebel

Jaquet Droz

Piaget

Franck Muller

Parmigiani

CartierBvlgari Chopard

Harry Winston

De Grisogno

Boucheron

Hamilton

Pierre Balmain

Dunhill

Gucci

Chanel Hermès
Tag Heuer

Oris

Corum

Longines

Raymond Weil

Montblanc  
(watches)

Rado

Tissot

MONTEGRAPPA 
ATELIER

Mido

Montegrappa is unique among its 
contemporaries. Compared to other 
writing brands, we are unusually 
specialised in luxury pens. Meanwhile, 
as a luxury brand, we are unusually 
specialised in writing.  

E%ectively, we are one of very few 
names that relies on a reputation for 
pens to justify exclusive pricing. 

This specialisation is reinforced by our 
independent ownership, as well as a 
unique focus on mechanical innovation 
and customization. 

Both of these aspects are wholly unique 
in our category and have great potential 
to grow interest in our brand, and in 
writing instruments more generally 

These points – and the relatively low 
pro"le of writing instruments – make it 
less fruitful to dwell on our positioning 
relative to other pen brands. If we 
remain locked in this mindset, we risk 
stagnation: continually competing for 
the same, ageing group of customers. 

On the other hand, the watch industry 
has rejuvenated and expanded its reach 
and in!uence in recent years. The 
complementarity between pens and 
watches, as well as the enthusiasm of 
the watch audience make it more fertile 
area of focus for our growing brand.

Sailor

Baume  
& Mercier
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HOMO HOROLOGO 

With a mind for things mech-
anical and a heart for the historic, 
our specialisation, innovation and 
technical leadership are points of 
attraction. Custom design is a 
path to wristwatch “twinning”. 

THE LEADER 

These are symbols of pomp, 
power and a propensity for 
thinking outside the box. Our 
wall of fame memorialises a 
legacy of serving leaders from 
politics, business, sport and 
entertainment. 

THE CULTURE VULTURE 

Pens start conversations and 
leave clues to their owners’ 
passions. Designs that show 
reverence for their story resonate 
w i t h a!c i on a do s . P ro d u c t 
packaging can be the extra that 
seals the deal.

THE AESTHETE 

A deep sense for beauty makes 
the aesthete acutely attentive to 
his/her own expressive style, 
and foments curiosity in stories 
of craftsmanship, engineering 
and design.  

Brand: The Montegrappa Customer

THE BIG SHOT 

Any lesser writing instrument 
may signal weakness. It always 
pays to carry your own: preferably 
big, bold and paparazzi-friendly. 
Intrigue and Instagram appeal 
beat the mediocrity of market-
leading models.

THE COLLECTOR 

Variety and hints of virtuosity 
fuel the completist’s urge to own. 
Exotic ideas, materials and 
designs stir the emotions, while 
handcraft, details and heritage 
assuage the doubts. Let them be 
the !rst to know.  

THE CREATIVE 

For writers, artists and designers, 
pens are tools of the trade: their 
exclusivity is an a"rmation of 
professional ability and status. 
Classical and custom designs are 
best placed to leave a mark.

Our products are increasingly bought by a diverse range of !rst-time and non-habitual purchasers. 
We must consider their motivations, and help cultivate their passion for pens – and for Montegrappa. 

THE SARTORIALIST 

Pens and cu#inks punctuate 
personal style: exclamation 
marks for dapper dressers. 
Flamboyance and handmade 
values are points of interest. Our 
distinctive ruzzolino clamp is the 
tailor’s friend.

THE GIVER 

Orig inal , sent imental and 
symbolic: these are objects 
designed to be used every day of 
their long lives. Engraving and full 
custom-build are options that add 
crucial personal touches.

Known watch fan 
with pen

Man giving  
woman pen 

Or any better idea
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EMPHASIS  
ON ENGINEERING

Precious materials and artistic )air are the most 
obvious markers of luxury on Montegrappa pens, 
but the company’s standards of mechanical 
re*nement are equally high. Engineering integrity 
and inventiveness are often overlooked in the 
sales process, yet they are major considerations in 
parallel categories like watches. As a machine 
that is mechanical by necessity, the quality of a 
pen’s engineering is important to emphasise. 

At Montegrappa, indicators of superior 
engineering are found in fundamental elements 
like caps that post and align correctly, as well as 
pocket clips. Our clips feature the hallmark 
ruzzolino clamping mechanism, and are stress-
tested to withstand more than 20,000 actions.  

Filling mechanisms are another engineering 
frontier where Montegrappa o+ers heightened 
experience and performance. Our patented 
piston-*ll mechanism features a 32-tooth ratchet 
wheel that provides haptic feedback during *lling 
and )ushing. The more advanced Power-Push *ll 
is o+ered in a few exclusive models, and allows 
one-touch *lling. 

Complications are mechanical features not 
essential to the act of writing. Complications 
bring a playful aspect to design - particularly on 
Cult and Warriors series editions – but also 
underline the advanced engineering found within. 

All Montegrappa writing instruments are made by hand in 
Bassano del Grappa, located in the heart of Italy’s Veneto 
region. Famous for its crafting of materials like glass, 
porcelain, leather, wood and metal, Veneto has been 
regarded for centuries as a cradle of European artisanal 
industry. Montegrappa bene*ts from membership of this 
community not only through its identity, but also through 
ready access to highly-skilled sta+, learning institutions and 
specialised providers.  

We make our products in the same factory that produced 
Italy’s *rst fountain pens in 1915. Today, a production team of 
some 50 craftspeople realises nearly all the processes and 
components used in our products, including – from 2022 – 
the manufacture of fountain pen nibs. Auxiliary products like 
specialised components and packaging are overwhelmingly 
developed in close collaboration with local artisanal supply 
partners. 

“Handcrafted” is a label often generously applied to luxury-
label products. At Montegrappa, artisanal processes are used 
at every production phase, and augmented with modern 
machinery to ensure precision and consistency, rather than 
speed. Crucially, our barrels and caps are lathed rather than 
injection-moulded, and use artisanal materials like celluloid 
and Montegrappite that o+er more organic writing 
enjoyment than industrial alternatives.  

Meanwhile, our excellence in specialised crafts like lost wax 
casting and low-relief engraving are signi*ers of luxury that 
have allowed us to establish styles that other makers struggle 
to emulate. Our capability has expanded in recent years with 
the use of advanced 3D-modelling, CNC machining and the 
acquisition of know-how in the crafting of exotic materials 
like titanium, carbon and marble.

Brand: Savoir-faire
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Brand: Craftsmanship

Lost wax casting is an artisanal technique used in 
*ne sculpture and jewellery production for more than 
',%%% years. First mastered by Montegrappa to create 
Dragon (!""$), it has since become a signature 
technique – used to make the ornate, ,D shells, *nials 
and clips found on many of our *nest Limited 
Editions. 

This intricate process requires skilled artisanal 
intervention throughout multiple stages of sculpting 
and mould-making. Final moulds are made by 
encasing a wax master in high-temperature 
investment (such as plaster or silica), which is 
pressurised, then hardened with kiln-*ring that melts 
away the wax (hence “lost’”wax).  

The resulting mould is then used to cast individual 
elements from gold, silver or bronze, which are 
painstakingly *nished by hand to remove 
imperfections and joins, before polishing and *tting.

LOST WAX  
CASTING

Low-relief (or bas-relief) engraving is another 
h a l l m a r k h o u s e t e c h n i q u e p i o n e e r e d o n 
Montegrappa’s very *rst modern Limited Edition: 
!""#’s !"th Anniversary.  

Low-relief is an intricate and costly process that 
involves milling away material to achieve motifs that 
appear three-dimensional, despite their relatively 
shallow depth. The technique is most commonly 
applied to silver and gold, but resins can also be 
rendered using low-relief to realise stunning 
ornamentations and textures.  

Montegrappa remains a leading exponent of low-
relief engraving, and modern technology has 
signi*cantly advanced the art in recent years. 
Contemporary models like Hemingway: The 
Adventurer (#%#%) now feature dramatic variations of 
depth across their entire length, but the technique is 
also used to make high-precision small componentry 
– like cap-top and blind-cap discs on a wide variety 
of luxury silhouettes.

LOW-RELIEF 
ENGRAVING

Advanced artisanal skills like hand-painting and 
burin engraving are seldom found on Montegrappa 
production models, but are important signi*ers of the 
brand’s competence and pedigree.  

These artistic techniques are practiced by master 
artisans employed in our Atelier bespoke production 
unit. Many of their commissions take hundreds of 
hours to complete – and demand a skillset that 
combines *ne artist’s hand with a mathematician’s 
eye to overcome the challenges of creating art on a 
cylindrical canvas. 

Showcasing these techniques on our Atelier models – 
and occasional Limited Editions – crystallises our 
vision of writing instruments as objets d’art and ultra-
personal accessories. These services can also be used 
to upsell the Extra to customers interested in 
elaborate levels of personalisation beyond 
conventional engraving or the Extra Custom.

BESPOKE 
CRAFT
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Brand: Rare Ingredients

Celluloid is a vintage, cellulose-based thermoplastic 
that has long been central to Montegrappa’s savoir-
faire. Since returning to service with Dragon (())*), 
celluloid has been the principal or secondary 
ingredient for well over (++ Montegrappa Limited 
Editions.  

Producing and storing celluloid is both costly and 
hazardous,. Its luxuriousness also derives from its 
striking physical properties and its scarcity. For 
Montegrappa, celluloid’s dazzling colour has long 
been a brand di%erentiator. Now discontinued from 
production, Montegrappa holds one of the world’s last 
remaining stockpiles of Italian Mazzucchelli celluloid.

CELLULOID

MONTEGRAPPITE

EBONITE

Montegrappite is a family of Italian artisanal resins 
distinguished by vibrant, multi-coloured textures, 
semi-translucent accents and a warm, inviting 
handle. 

Exclusive to Montegrappa, Montegrappite is blended 
and extruded by hand by layering colours around a 
clear base. Great care is needed to maximise colour 
intensity at the surface, rather than at the core. 

Montegrappite o%ers considerable sustainability 
bene"ts versus conventional acrylics. Made locally, 
artisanal production generates less waste, and o%cuts 
are recovered and recycled to create new blends.

Ebonite is a material that fountain pen aficionados 
hold in high esteem. Also known as ‘hard rubber’ 
and ‘Vulcanite’, ebonite has a history of use in 
vintage pen culture as a body material. Rare editions 
like Mia Carissima Ebonite (&+()) tap into this 
romantic heritage, but ebonite is rarely used as a 
principal material today.  

Where ebonite truly comes into its own is in the 
writing block. Montegrappa manufactures its own 
ebonite feeds for all piston-fill fountain pen models. 
Ebonite feeds offer perfect surface-alignment with 
the nib and a stability that ensures smooth, 
consistent ink flow.

As a marque that abhors injection-moulding, our craftspeople have a deep understanding of how boutique 
synthetics behave. Industrial materials made using artisanal methods complement our ethos perfectly. 
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Brand: Citizenship & Sustainability

Few products pose a lesser threat to the world’s 
well-being than refillable pens. Nonetheless, we 
remain committed to implementing policies that 
reinforce Montegrappa’s ethical and environ-
mental leadership within the writing category. 
Continuous development of materials, processes 
and partnerships with ecological causes are 
central to our core strategy and identity. 

A heritage-protected building located in 
picturesque natural surroundings is home to 
both our factory and headquarters, and recent 
years have seen significant efforts to centralise 
production. With all key processes under one 
roof, our ability to minimise and recover waste 
products across the supply chain is enhanced, 
while also allowing us to be more agile and less 
dependent upon transport.  

Montegrappa products are designed and 
engineered for a lifetime of use, and are less 
subject to fashion cycles than other luxury 
accessories. Fountain pens can be replenished 
with a minimum of waste, and every model we 
make can be used without recourse to 
disposable ink cartridges.  

Our company is family-owned and is part of a 
network of Venetian artisanal industry that has 
made the region one of the most prosperous and 
progressive in the world. Indeed, environmental 
and social regulations in Veneto are among 
Europe’s most stringent.

PROGETTO KM0 

Instigated in #%!&, Progetto km" aims to 
minimise Montegrappa’s reliance on external 
suppliers, while also prioritising the use of 
artisanal suppliers located within !%km of 
Bassano del Grappa. 

Our #%## relaunch of nib production and 
investments in CNC machinery are the most 
concrete steps in this direction, but incremental 
progress continues to be made in all areas of 
production – including packaging & display 
materials. Reductions in transport emissions 
lower our environmental impact, while 
increasing our agility.

WASTE REDUCTION 

Our high reliance on precious metals means that 
our raw material yields have always been 
carefully managed. New e+orts are ensuring 
similar philosophies are applied to our use of 
petroleum-based synthetics. 

The most signi*cant advance has been the 
adoption of Montegrappite into our range. 
Blended only kilometres from Bassano, this 
artisanal resin reduces materials wastage at 
multiple stages of production, and promotes 
recycling. Our Elmo silhouette uses recycled 
resin and will continue to be a testing ground for 
other, next-generation materials.

HUMAN ECOLOGY 

All Montegrappa writing instruments are free of 
nickel and lead, and all Montegrappa inks are 
non-toxic. 

Our partnerships with Team Fox, Wheels on 
Waves and Right to Play highlight a concern for 
human access and the right to a life lived 
without pain or indignity. 

WORKER WELL-BEING 

Montegrappa is a non-discriminatory, equal-
opportunities employer, and the majority of our 
workforce maintains membership in a labour 
union. A dedicated Safety O-cer is responsible 
for ensuring employee well-being.  

Ethical sourcing of raw materials ensures that 
workers adjacent to our supply chain are also 
looked after: all gems and precious metals are 
sourced only from certi*ed suppliers. 

Workers in factory
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TEAM FOX 

The fundraising division of the Michael 
J. Fox Foundation for Parkinson’s 
Research is accelerating the race for a 
cure to Parkinson’s Disease – an 
a'iction a%ecting more than 10 million 
worldwide. The organisation has raised 
more than $( billion in funding for 
research programmes. 

WOW | WHEELS ON WAVES 

Andrea Stella heads an initiative that 
champions principles of equality and 
accessibility. His catamaran ‘Lo Spirito 
di Stella’ is the first to be configured for 
physically impaired crew. WOW made 
headlines in &+(, by crossing the 
Atlantic to deliver the UN Convention 
on the Rights of Persons with 
Disabilities to the Vatican.

RIGHT TO PLAY 

Under the motto ‘Protect, Educate, 
Empower’ this globally active group of 
humanitarian innovators has used the 
power of play to help millions of 
underprivileged children rise and 
recapture hope.

PROJECT WILD 

The work of National Geographic 
Photographers and Explorers Uri and 
Helle Løvevild Golman to highlight the 
world’s most threatened wildlife is 
intertwined with a story of strength and 
love. Their WILD Foundation takes 
direct action to preserve species and 
protect unspoiled habitats.

PRINCE ALBERT II OF 
MONACO FOUNDATION  

Dedicated to environmental protection 
and the promotion of sustainable 
development globally, the Foundation 
supports research, innovation and 
social awareness programmes, both 
public and private.

SEA SHEPHERD 

Founded in (),, by Captain Paul 
Watson, the Sea Shepherd Conservation 
Society is a leading defender of marine 
l i f e . F r o m A n t a r c t i c a t o t h e 
Mediterranean, the direct-action group 
recruits volunteers and operates a 
‘Neptune’s Navy’ fleet of (& vessels to 
police illegal fishing and other abuses of 
the marine environment.

Brand: Solidarity Partnerships

Montegrappa collaborates with social organisations to enhance our reach, innovation and corporate citizenship. Speci"c products marketed 
with these organisations make our partnerships transparent, and help to reinforce the function of pens as badges of solidarity and compassion.
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Brand: Affinity Partnerships

Montegrappa maintains relationships with several exclusive affinity programmes, 
which help to spread awareness of the brand among our target customer class.

Ten is a global travel and lifestyle 
concierge service that provides high net-
worth individuals with privileged access 
to the world of luxury.  

Its more-than two million members 
comprise customers of leading private 
wealth and banking institutions, which 
Ten supports via a range of closed user 
group platforms and staff in &+ offices 
worldwide. 

Ten assists partner brands to drive brand 
awareness among its constituency, as 
well as promote member-exclusive offers 
and events.

Jade is an invitation-only account for 
HSBC Bank Premier customers in 
Canada, China, France, Hong Kong, 
Singapore, UK, UAE and USA.  

Its (&+,+++ holders hold -&.*m in liquid 
assets on average and assign more than 
&+% of their spending to luxury retail. 
More than *+% participate in the Jade 
Concierge service. 

Operated by Ten for HSBC Bank, the 
service o%ers members a range of 
privileges. including (&-month exclusive 
o%ers from par tner brands l ike 
Montegrappa, which are constantly 
featured on member online platforms.

Passione Rossa is the world’s largest 
Ferrari owners club. Together with its 
members, it organises rallies and 
fundraising activities for municipalities 
and individuals. 

Montegrappa’s association with the 
club is strategic as well as promotional, 
and leverages its members’ passion for 
Italian design and engineering.  

The partnership consolidates our past 
a$liation with the iconic marque, and 
our long-time relationship with former 
Scuderia Ferrari driver, Jean Alesi.

Rolls-Royce calls Whispers the world’s 
most exclusive members’ club. As a 
community open only to owners of new 
Rolls-Royce cars, they may well be right.  

Via a private App, members can interact, 
and receive access to Rolls-Royce 
previews and services alongside content 
and a selection of “the world’s most 
rarefied products, services and ideas”, all 
curated by the luxury marque.   

Operational since &+&+, Montegrappa 
has been a Whispers partner brand 
throughout its test phase and launch.  

Small World?
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1938

A DYNASTY BEGINS

A relationship with stationery merchant, Leopoldo 
Tullio Aquila begins. His ensuing love for pens and 

life’s finer things would go on to shape the 
company and four generations of his family.

1912

WRITING HISTORY

New technology is making writing more 
accessible than ever. With personal 

correspondence on the brink of a boom, a group of 
industrialists open Italy’s !rst fountain pen factory 

in Bassano Veneto.

1981

TURNING THE PAGE

Having risen to become Elmo-Montegrappa’s 
largest customer, Leopoldo’s son, Gianfranco 

Aquila, acquires Montegrappa with dreams of a 
global brand. A renaissance begins.

1915

SIGNATURE STYLE

The tower of Bassano’s Casa Erizzo – still home to 
Montegrappa – inspires the Reminiscence. A 

century later, the pen’s octagonal silhouette is a 
constant pillar of Montegrappa design.

1992

THE NEW WAY

A limited release of ",#"$ sterling-silver 80th 
Anniversary pens ushers in a new era of possibilities: 

helping to legitimise writing instruments as a new 
branch of contemporary luxury.

1928

PRIDE AND PASSION

Bassano’s famous Elmo pens are known 
throughout Italy and beyond. New con!dence and 

pride sees the introduction of celluloid colours 
and the debut of the Monte Grappa insignia.

Brand: History, 1912-2000

1995

ENTER THE DRAGON

Audacious and complex, Dragon sets new 
benchmarks in design and craftsmanship. Its 

success establishes Montegrappa’s artistic 
credentials, and the growing in%uence of 

Giuseppe Aquila.

2000

HIGH PRAISE

A prestigious Vatican commission for the Great 
Jubilee is honoured with a heavenly example of 

burin engraving, elevated by the likeness, 
signature – and blessing –&of H.H. Pope  

John Paul II.
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2014

BACK ON THE BLOCK

Creativity, celebrity and timeless cool come to 
Bassano as Quincy Jones cuts the ribbon of 
Montegrappa’s !rst "agship boutique and 

premieres his capsule collection,  
The Secret Garden.

2012

CELLULOID ON CELLULOID

A cameo appearance by the Chaos pen in The 
Expendables ! marks the beginning of a bolder 

presence for the brand, while highlighting 
Sylvester Stallone’s role in Montegrappa’s story.

2015

CHANGING GEARS

Baselworld provided the setting for a new 
paradigm in pen engineering and design. 

Mechanical and material innovations led Forbes 
to call the Q! “a technological proclamation for 

the industry.”

2013

ART MEETS SCIENCE

Exploring the relationship between the pen and 
the human cerebrum, Brain is the !rst in a series 
of collaborations with the acclaimed neurologist 

and author, Richard Restak, M.D.

Brand: History, 2010-2016

2012

A CENTURY OF CRAFT

Montegrappa marks #$$ years of artisanal 
excellence with a record cache of limited-edition 

releases. A tribute to the bestselling book, The 
Alchemist by Paulo Coelho is fêted as a 

metallurgical marvel.

2016

RETURN TO GLORY

‘Digital detox’ and renewed appreciation for 
handcraft causes fountain pen demand to surge. 

Increased retail sales are matched by sharp growth 
in private, corporate and special commissions.

2010

STING LIKE A BEE

After nine years in the care of Richemont, the 
Aquila family reassumes control of Montegrappa 

in %$$&. Tribute to Muhammad Ali signals 
!ghting spirit and a'nity for bold individualists.

2015

BREAKING THE RULES

Materials and flourishes that transcend conventions 
of pen design are the new fashion. Authentic 

presentation complements the hand-worked copper 
and steampunk aesthetic of Grappa.
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2017

JOURNEY TO WESTEROS

Heraldry meets fantasy with the release of The 
Iron Throne, a marvel of lost wax casting created 
as the crown jewel of a wildly popular homage to 

the HBO series, Game of Thrones.

2020

FORGED BY FIRE

A detachable replica of the One Ring is the only 
thing separating good and evil on the limited-
edition The Lord of the Rings. Montegrappa 
explores Tolkien’s universe for its newest Cult 

series edition.

2018

MADE BY YOU

Montegrappa democratises pen design with the 
launch of Con!gurator: a world–!rst 

customisation platform that responds to 
individualism and revived interest in traditional 

luxury values.

Brand: History, 2017-present

2022

MODERN PHILOSOPHY

The release of QUATTRO and OTTO completes 
the Contemporary Collection and consolidates 

Montegrappa’s transition to ‘customer-!rst’ 
shopping through the versatility of Con!gurator.

2021

POETRY IN PEN DESIGN

Italy’s supreme poet inspires a fearless masterclass 
in lost wax casting. As the !rst non plus ultra 
made with Montegrappite, Dante Alighieri: 

Inferno provides high validation for our in-house 
artisanal resin.

2020

THE NEW NORMAL

A new era in contemporary design and fabrication 
arrives with the debut of ZERO. Created specifically 

for customization, its bold versatility reflects 
growing interest in pens as lifestyle accessories.

2020

NEXT GENERATION

A two-year identity upgrade culminates with the 
integration of the Glacier design system and 

Ambigram device across all activities, including 
packaging, communications and retail display.
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GOLD SILVER RESIN

EDITION FP RB BP FP RB BP FP RB

HEMINGWAY: THE SOLDIER (2016) 10 10 10 100 100 100

HEMINGWAY: THE WRITER (2016) 10 10 10 100 100 100

HEMINGWAY: THE FISHERMAN (2017) 10 10 10 100 100 100

HEMINGWAY: THE TRAVELLER (2017) 10 10 10 100 100 100

ERNEST HEMINGWAY NOVEL -  BLACK (2018) 355 355

ERNEST HEMINGWAY NOVEL - TOBACCO BROWN (2018) 355 355

ERNEST HEMINGWAY NOVEL - AMBER GREY (2018) 355 355

HEMINGWAY: THE ADVENTURER 18K (2020) 100 100

HEMINGWAY: THE ADVENTURER 14K FLEX (2020) 200

- Ernest Hemingway (!"##-!#$!) is a pivotal figure in Montegrappa’s story. The young writer 
served as an ambulance driver for the American Red Cross on the same estate as Italy’s first 
fountain pen factory. His experiences in Bassano and Northern Italy framed his 
breakthrough novel A Farewell to Arms (!#%#) and visitors to our headquarters can visit the 
neighbouring Museo Hemingway e della Grande Guerra.  

- Since %&!$, Montegrappa’s historical connections to Ernest Hemingway have been 
formalised by an exclusive relationship with the Hemingway estate. A special Fandom 
series uses mid-century aesthetics to celebrate his legacy through limited edition designs 
that explore his life and character.  

- Hemingway was a giant of %&th century literature and life. His economical, “iceberg theory” 
writing philosophy was profoundly influential, and saw him win the !#'( Nobel Prize in 
Literature. An insight into his writing method comes from the writer himself, and has 
become a Montegrappa motto: “Write the truest sentence that you know.”   

- ‘The author was as well known for his devil-may-care lifestyle as his writing. His exploits as 
an outdoorsman, traveller and barfly were legendary, and Hemingway’s vigorous approach 
to life serves as a blueprint for all Montegrappisti. 

“All you have to do is  
write one true sentence.  

Write the truest sentence 
that you know.”

Brand: Ernest Hemingway

John Hemingway with Montegrappa C.E.O., Giuseppe Aquila
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A solid, working knowledge of writing instrument design and construction is essential for demonstrating 
the value of Montegrappa pens, as well as handling product service enquiries.  

As these schematics for our Extra and ZERO silhouettes show, piston-fill and converter/cartridge fountain 
pens share similar engineering, while rollerballs and ballpoints differ significantly.

Product: Product Anatomy

FOUNTAIN PEN ANATOMY
ANATOMIA DELLA STILOGRAFICA

Ink reservoir
Serbatoio

Gasket
Pistone Gasket

Pistone
Spindle

Madrevite
Spindle

Madrevite

PISTON-FILL
CARICAMENTO A STANTUFFO

Connector
Raccordo

Connector
Raccordo

Mechanism
Meccanismo

Knob
Pomello

Ink reservoir
Serbatoio

Mouth
Imboccatura

Mouth
Imboccatura

CARTRIDGE
CARTUCCIACONVERTER

Ink reservoir
Serbatoio

Membrane
Membrana

Grip section
Giunzione

Trim ring
Anello

Threaded bush
ʵˢ˖˖ˢ˟˔�Ё˟˘˧˧˔˧˔

Blind cap
Fondello

Blind cap disc
Dischetto fondello

Thread
Filetto

Step
Scalino

Barrel
Fusto

Ruzzolino

Cap
Cappuccio Inner cap 

Testa interna

Cap top disc
Dischetto testina

Cap band 
Fascia cappuccio

Housing
Porta conduttore

Nib
Pennino

Fins
Scanalature

Ink channel
Canale inchiostro

Feed
Conduttore

Post
Innesto

Wings
Ali

Shoulder
Spalla

Slit
Fenditura

Iridium tip
Punta iridio

Tine
Rebbio

Body
Corpo

Hallmark
Marchio

�˜˗˘ˡ˧˜Ё˖˔˭˜ˢˡ˘

Breather hole
Foro aerazione

Base
Tallone

Clip
 Fermaglio

Trim ring
Anello

PEN ANATOMY
ANATOMIA DELLA PENNA

Grip section
Giunzione

Trim ring
Anello

Blind cap
Fondello

Thread
Filetto

Step
Scalino

Ring
Anello

Barrel
Fusto

Barrel
Fusto

Cone
Puntale

Ruzzolino Ruzzolino

Cap
Cappuccio

Cap
Cappuccio

Screw
Vite

Screw
Vite

Cap top
Testina

Cap top
Testina

Ambigram
Ambigramma

Ambigram
Ambigramma

Spacer
Distanziale

Spacer
Distanziale

Sapphire glass
ˉ˘˧˥ˢ�˭˔˙Ё˥ˢ

Sapphire glass
ˉ˘˧˥ˢ�˭˔˙Ё˥ˢ

Inner cap 
Testa interna

Inner cap 
Testa interna

Cap band 
Fascia cappuccio

Cap band 
Fascia cappuccio

Plunger
Campana

Twist mechanism
Meccanismo

Thrust device
Porta meccanismo

Clip
Fermaglio

Clip
Fermaglio

Finial
Testina

Finial
Testina

Buffer stop
Gruppo respingente

Reservoir
Serbatoio

Reservoir
Serbatoio

˅˘Ё˟˟ ˅˘Ё˟˟

Tip
Punta

Tip
Punta

Spring
Molla

Cam body
Camma

ROLLERBALL
ROLLER

TWIST-ACTION BALLPOINT
SFERA A ROTAZIONE

Blind cap disc
Dischetto fondello

Cap top disc
Dischetto testina

Cap top disc
Dischetto testina

Cone
Puntale
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- Extra and Extra Otto are the Signature Shapes that make up Montegrappa’s Classic Collection. This 
pair of elite-calibre writing silhouettes boasts a combination of materials, flourishes and craftsmanship 
that is quintessentially Montegrappa: personifying Italy’s oldest fountain pen maker in both form and 
function. 

- The Classic Collection provides reference-level writing to last a lifetime. In their boutique configuration, 
the Extra !"#$ and Extra Otto are lavishly appointed: with sterling silver and celluloid offered as 
standard. Customers can upgrade and personalise these flagship models via Montegrappa’s 
Configurator and Atelier services.  

- As writing tools, the Classic Collection offer a sublime combination of weight and handle to enhance the 
pleasure of writing. Fountain pens are state-of-the-art: equipped with !"K gold filigree nibs, ebonite 
feeds, and Montegrappa’s famous ratcheted piston-fill. 

- Introduced in #$$%, the Extra silhouette is based on a !&%$’s archive model – an era regarded as the 
golden age of writing. The more complex Extra Otto combines the Extra’s proportions with an octagonal 
profile inspired by the first elite pen made in Montegrappa’s factory in !&!'.  

- Both silhouettes are subject of occasional Limited Edition releases, usually instigated to reprise their 
popular profiles with exotic materials and precious-metal detailing. 

- As the Extra Custom and Extra Otto Custom, both models are part of the Configurator ecosystem. 
Configurator gives customers and selected dealers the freedom to achieve unprecedented levels of 
personalisation: a luxury service that honours the high esteem both models are held in by writing 
connoisseurs and collectors.

ULTRA-LUXURY

LUXURY

PREMIUM

MID-PRICE

NON PLUS ULTRA

LIMITED EDITION

SIGNATURE

FANDOM

ACCESSORIES

*Available via Montegrappa Configurator  
**Available via Montegrappa Atelier

EXTRA 1930

EXTRA ARGENTO (LE)

EXTRA VERSES (LE)

EXTRA CUSTOM*

EXTRA BESPOKE**

EXTRA OTTO

EXTRA OTTO LIMITED

EXTRA OTTO SAPPHIRUS

EXTRA OTTO CUSTOM*

Product: Classic Collection

EXTRA EXTRA OTTO

MODES: FP, RB

NIB: 18K gold

NIB GRADES: EF, F, M, B, BB, Stub 1.1

FILLING SYSTEM: Piston

PACKAGING: Walnut
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- ZERO, QUATTRO and OTTO make up Montegrappa’s Contemporary Collection: a suite of new-
generation designs introduced in #%#%-##. These three Signature Shapes share style, engineering and 
service hallmarks appealing to younger, horology-minded customers. 

- The Contemporary Collection represents a new entry threshold for Montegrappa that backs up bold design 
with generous heft, strong, high-value materials and )awless engineering to set a new benchmark for #!st–
century handcraft. 

- All three silhouettes share aspects of form, materials and craft unique within the writing sphere. Each has a 
modern, minimalist pro*le – anchored by precision-engineered metal hardware, solid logo elements and 
sapphire glass. 

- Each silhouette o+ers a twist on horology aesthetics, with proportions and heavy-duty metals to 
accentuate masculine traits of reliability and precision. Hardware elements are CNC-cut, hand-*nished, 
and protected with hard-wearing coatings. 

- The collection’s ion-plated metallic trims feature crisp contrasts of satin-*nished and polished steel. A 
signature steel clip is muscular and geometric, with a con*dent pocket pro*le underlined by Montegrappa’s 
Insignia logo. Captops/crowns are bevel-polished, and feature the Ambigram device as a solid-metal 
element beneath sapphire glass.  

- The ZERO is the subject of frequent, small-batch Limited Edition releases, usually with exclusive colours 
and treatments not available in standard or custom con*gurations. 

- All models are part of the Con*gurator ecosystem: the pen world’s only custom-design platform. The ZERO 
Custom, QUATTRO Custom and OTTO Custom give customers and selected dealers the freedom to 
achieve unprecedented levels of personalisation: luxury service at a premium price.

NON PLUS ULTRA

LIMITED EDITION

SIGNATURE

FANDOM

ACCESSORIES

ZERO QUATTRO OTTO

MODES: FP, RB, BP

NIB: Steel or 14K gold 14K gold

NIB GRADES: Steel: EF, F, M, B, Stub 1.1, Stub 1.5;  
14K Gold: EF, F, M, B, Stub 1.1; 14K Gold Flex: EF, F

FILLING SYSTEM: Cartridge/Converter

PACKAGING: Premium Deluxe Deluxe
*Available via Montegrappa Configurator

Product: Contemporary Collection

ULTRA-LUXURY

LUXURY

PREMIUM

MID-PRICE

ZERO

ZERO CUSTOM*

ZERO: METEOR SHOWER (LE)

ZERO ZODIAC

QUATTRO

QUATTRO CUSTOM*

OTTO

OTTO CUSTOM*
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- The Genio Creativo (creative genius) Collector Series pays tribute to leading !gures from the !elds of 
art, literature, music and invention. New editions often coincide with major anniversaries and 
celebrations of their work. Become familiar with their biographies by referring to product materials 
and online research. 

- Ten individuals have been honoured since "##$, linked not only by their high cultural standing, but 
also to the avant-garde insights they brought to their respective eras. Their indi%erence to 
conventional wisdom is an important facet of our brand story. 

- Genio Creativo is Montegrappa’s longest running Collector Series. Customers should be made aware 
that pens belonging to this series have a lineage. Collectors and returning customers should be 
alerted to new releases from the series. 

- Products should be merchandised with display cases and POS collateral. Discreet signage displaying 
edition sizes is recommended. Knowledge of past editions is essential.

GOLD SILVER OTHER

EDITION FP RB FP RB FP RB BP

Tributo ad Antonio Stradivari (2007) 2.000 3.000 5.000

Tributo ad Amedeo Modigliani (2008) 150 3.350 2.500 4.000

Genio Creativo: Salvador Dalí (2013) 61 19 1.000 989

Tiziano Vecellio (2015) 100 100

Kahlil Gibran (2015) 1.883 1.883 1.883

Antonio Canova (2017) 12 12 260 260

Pyotr Ilyich Tchaikovsky - White Swan (2018) 125 125

Pyotr Ilyich Tchaikovsky - Black Swan (2018) 1.840 1.840

Bartolomeo Ferracina - Malachite (2018) 100

Bartolomeo Ferracina - Ind. Rainbow (2018) 100

Bartolomeo Ferracina - Shiny Circles (2018) 100

Leonardo da Vinci (2019) 500 500

Raffaello (2020) 25*

*5 hand-painted motifs in editions of 5 pieces each

ULTRA-LUXURY

LUXURY

PREMIUM

MID-PRICE

NON PLUS ULTRA

LIMITED EDITION

SIGNATURE

FANDOM

ACCESSORIES

Product: Genio Creativo Series
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- The Icons Collector Series comprises periodic tributes to champions from the fields of sport 
and entertainment. Become familiar with their biographies through product materials and 
online research. 

- !! subjects have been honoured since "#!#. Besides fame, what connects them is their 
notoriety as trailblazers. Personal flair, creativity and eccentricity are important facets of our 
company’s positioning. 

- Customers should be made aware that Icons pens have a lineage. Collectors and returning 
customers should be alerted to new releases from the series. 

- The Icons series was commenced shortly after the Aquila family’s re-acquisition of Montegrappa 
in 2009. Several Icons subjects have been friends of the family and brand. 

- Products should be merchandised with display packaging and POS collateral. Discreet signage 
displaying edition sizes is recommended. Knowledge of past editions is essential.

GOLD SILVER GEMS OTHER

EDITION FP RB BP FP RB BP FP RB FP RB MK SET

Tribute to Muhammad Ali (2010) 61 56 1.942 1.942 37

Dragon 2010 Bruce Lee (2010) 88 88 888 888 24 24 10

Frank Sinatra (2011) 12 12 1.915 1.915

Elvis Presley - Aqua (2013) 7 7 7 500 500 956

Elvis Presley - Green (2013) 11 11 11 500 500 958

Elvis Presley - Black (2013) 11 11 11 500 500 968

Elvis Presley - Las Vegas (2013) 14 14 14 500 500 973

Quincy Jones (2014) 1.933 1.933 1.933

Pelé (2014) 10 10 10 1.940 1.940 1.940

Pelé Heritage (2014) 10 10 1.283 1.283

Ayrton Senna Legend (2014) 20 20 20 1.960 1.960 1.960

Ayrton Senna Champion (2014) 20 20 610 610

Sophia Loren - All-red (2015) 209 209 209

Sophia Loren - Black/Red (2015) 1.934 1.934 1.934

Sophia Loren - Black/Ivory (2015) 20 9

Ilie N!stase Retro '73 (2018) 780 479

Queen: A Night at the Opera (2019) 15 4 555 555

David Bowie: ★ (2021) 401 400

ULTRA-LUXURY

LUXURY

PREMIUM

MID-PRICE

NON PLUS ULTRA

LIMITED EDITION

SIGNATURE

FANDOM

ACCESSORIES

Product: Icons Series
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GOLD SILVER GEMS OTHER

EDITION FP RB BP FP RB BP FP RB FP RB SET

Chaos (2011) 100 100 1.000 912 30 30

Batman (2012) 1.939 1.939 500

My Guardian Angel (2014) 20 20 20 1.960 1.960 1.960

Q1 (2015) 100

Grappa (2015) 1.912 1.912

Pirates (2016) 9 9 399 399

Tire-bouchon (2016) 100 100

Cigar (2017) 88 88 888 888

The Iron Throne (2017) 7 7 300 300

Revolver (2018) 300

Moon Landing L.E. (2019) 50 3 363 110

Lord of the Rings (2019) 20 20 379 379

Casino (2022) 36 36 158 158

- The Cult Collector Series is Montegrappa’s most overtly innovative line, using bold design and trailblazing 
engineering to explore avenues of collector obsession. 

- Cult editions are especially useful for attracting new customers to Montegrappa and the world of luxury 
pens. Collectors and obsessives share common eccentricities, and use writing instruments as 
conversation-starters and badges of their private passion.  

- The spirit of experimentation within the Cult series has led to wider adoption of new materials and 
technologies, while bolstering Montegrappa’s reputation as a pioneer in the virgin terrain of pen 
complications: mechanisms that perform a function beyond writing.  

- Complication pens are an emerging category of collectibles that bring new levels of mechanical intrigue 
to pen culture. Helping customers’ discovery and experience of complications helps fuel admiration for 
Montegrappa as a rogue innovator. 

- Cult edition products should be merchandised with display packaging and POS collateral. Discreet 
signage displaying pricing and edition sizes is recommended.

ULTRA-LUXURY

LUXURY

PREMIUM

MID-PRICE

NON PLUS ULTRA

LIMITED EDITION

SIGNATURE

FANDOM

ACCESSORIES

Product: Cult Series
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GOLD SILVER OTHER

EDITION FP RB FP RB FP RB

Mia Carissima - Malachite (2018) 100

La Canzone del Grappa  - Oct. Green (2018) 200 100

La Canzone del Grappa  - Mem. Black (2018) 200

Ammiraglio 1939 - Butterfly (2019) 80

Ammiraglio 1939 - Glittering Blue (2019) 80

Ammiraglio 1939 - Charcoal (2019) 80

Ammiraglio 1939 - Malachite (2019) 80

Ammiraglio 1939 - Turtle Brown (2019) 80

Mia Carissima Ebonite - Mottled Blackcurrant (2019) 100

Mia Carissima Ebonite - Mottled Petroleum Green (2019) 100

Mia Carissima Ebonite - Mottled Brick Red (2019) 100

- Storia Collector Series editions are small-batch reissues focused on Montegrappa’s cultural and 
manufacturing heritage.  

- Made to appeal to the tastes of vintage writing instrument connoisseurs, Storia editions are based on early 
!"th-century models, materials and techniques archived in Montegrappa’s in-house museum or found 
among the collector community. 

- New editions are fitted with modern enhancements that replicate or improve upon the original model. 
Examples include the safety pen mechanism and eyedropper filling perfected for the Mia Carissima 
Ebonite, or the Japanese-made Sailor nibs used on the Ammiraglio !"#". 

- Storia editions are coveted by diehard pen enthusiasts because of their integrity, purity and small edition 
sizes. Collectors and returning customers should be alerted to new releases from the series.

ULTRA-LUXURY

LUXURY

PREMIUM

MID-PRICE

NON PLUS ULTRA

LIMITED EDITION

SIGNATURE

FANDOM

ACCESSORIES

Product: Storia Series
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GOLD SILVER

EDITION FP RB FP RB

Samurai (2018) 7 177

Viking (2019) 6 121

GOLD SILVER BRONZE

EDITION FP RB FP RB FP RB

Ancient Mexican Civilizations 
(2012) 20 20 360 360 360 360

Thoth (2017) 5 5 365 365

GOLD SILVER

EDITION FP RB FP RB

Dante Alighieri: Inferno (2021) 9 9 333 333

Dante Alighieri: Purgatorio (2021) 9 9 333 333

Dante Alighieri: Paradiso (2022) 9 9 333 333

Product: Other Collector Series

Seldom has the pen been mightier than this. The Warriors 
Series honours history’s greatest !ghting forces with designs 
that demonstrate power and leadership in fountain pen craft 
and engineering.  

Made for a!cionados of mechanical complications and 
military history, Warriors editions are the ultimate executive 
toy. Each design is an action !gure par excellence, equipped 
with weaponry, articulated parts and elite-grade Power-
Push !lling. Made using advanced "D modelling, designs 
feature intricate detailing that combines classical and 
traditional materials to express power, glory and authenticity.

Throughout history, precious metals and the written word 
have been markers of human progress. Editions in the 
Ancient Civilizations series encapsulate the culture, 
technology and mythology of advanced societies that 
predate the modern world. They remind us of the fragility of 
great dynasties and the role written language plays in 
conserving their profound legacies. 

Editions in this series connect the European tradition of 
writing with other, more mystical civilizations, and provide 
a platform for incorporating more exotic styles and materials 
into Montegrappa’s repertoire. 

Launched to commemorate the #$$th anniversary of the 
death of Dante Alighieri, the Divina Commedia series is a 
tribute to a work regarded as the pinnacle of Italian literature: 
The Divine Comedy. 

Following the structure of Dante’s poem, the series is divided 
into three stages – describing the soul’s journey towards God 
through hell, purgatory and heaven, with styling following 
the intricate graphic and numerical detailing found 
throughout his narrative.  

Born in %&'(, Dante was a Florentine political !gure and poet 
whose rejection of Latin and papal authority helped establish 
him as an Italian literary and folk hero.  

WARRIORS ANCIENT CIVILIZATIONS DIVINA COMMEDIA
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FORMULA 1®

Our exclusive relationship with the world’s 
leading motor-racing championship underscores 

technical re!nement and glamour, and allows 
Montegrappa to share a stage with a clutch of 

prestige automotive and watch brands.

NASA

Our a"liation with NASA reinforces our 
innovative spirit and technical prowess, while 

allowing us to bring “pocket rocket” charm to the 
pen’s fundamental shape. Our NASA collection 

appeals to our customers’ inner child.

QUEEN

Our tribute to the British rock gods was launched 
in the wake of the breakout success of Bohemian 
Rhapsody, but it is Queen’s baroque pomp that 
allows us to showcase our maximalist classical 

#ourishes against a modern backdrop.

HARRY POTTER

After seven books and eight blockbuster movies, 
Harry Potter’s fan community is among pop 
culture’s largest and most passionate. The 

franchise’s notoriety underscores our claim: 
“makers of the world’s most magical pens.”

MONOPOLY

More than $%% million copies of the world’s 
favourite board game have been sold since its 

launch in &'$(. Our designs honour Monopoly’s 
mid-century aesthetic and celebrate its notoriety 

as a symbol of disposable wealth.

Tributes to pop-cultural icons are vital 
to Montegrappa’s appeal and strategic 
posture. Our designs are often 
extravagant, with detailing that catch 
the eye of diehard fans. To sell these 
pens, you must also know the subject 
matter: product brochures and booklets 
provide information about thematic 
features found in our designs.  

We choose themes with global appeal 
that showcase our personality and 
savoir-faire. Making ourselves visible to 
fan communities extends our reach 
beyond the traditional base, and has 
been successful at driving incremental 
tra"c and sales.  

‘Fandom’ is a classi!cation, and does 
not denote hierarchy. Indeed, many 
products in this group belong to 
Collector Series like Icons and Cult. 
Limited Editions are always o)ered as 
#agship models – often supported by 
more accessible open-edition pens and 
accessories.   

Our association with contemporary 
personalities and properties dates back 
to our !rst tribute to Ayrton Senna in 
&''(. Since then, the brand’s most 
famous and memorable releases have 
included tributes to names like Ferrari, 
Muhammad Ali, Bruce Lee, and 
Salvador Dalí. Consult the website’s 
Vault section for a full list of past 
Limited Editions.

Product: Fandom

THE LORD OF THE RINGS

Our tributes to Middle-earth tap the dark fantasy 
of J.R.R. Tolkien and Sir Peter Jackson, and feature 

removable One Ring replicas. Amazon TV’s The 
Lord of the Rings: The Rings of Power keeps 

Tolkien’s world front-of-mind.
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Product: Custom-made and Bespoke

Premium Montegrappa dealers are able to offer their 
customers pens designed using the Configurator 
custom-design service. This allows customers to 
create their own, personalised versions of Signature 
Shapes models. 

Dealers offering this service need to understand how to 
operate the Configurator using a touch-screen tablet or 
table, and how to manage orders via their online dealer 
account. Exclusive passwords are issued to qualifying 
dealers, and used to access front- and back-end 
platforms. 

The touch-screen device (Service module) may be 
operated by sales personnel or by the customer 
directly, and is used to create and share designs, enter 
delivery addresses and generate order numbers.  

Payments are transacted offline between dealer and 
customer.  

Once payment has been received, the dealer can use 
the online account interface (Admin module) to 
confirm, view and track orders. Here, delivery 
addresses can be altered where necessary, and 
dealers can use this interface to keep track of 
commissions.

Service Module

Admin Module

Select Montegrappa resellers are set up to o!er customers custom-made 
and bespoke writing instruments via these platforms and services. 

MONTEGRAPPA ATELIER 

Our Atelier service offers VIP customers the highest levels of 
customisation and personalisation – primarily via hand-painting 
and hand-engraving services. Three, platform-specific silhouettes 
are typically offered: Amphora, Extra Bespoke and Arte. Popular 
motifs include family members, heraldry, properties and 
possessions. 

As well as giving direction on images and motifs to be reproduced, 
customers can specify colours, precious metals and packaging 
options. Atelier also creates fully bespoke commissions for private 
customers. All Atelier commissions require a high level of 
consultation and intermediation between factory and customer. 

BUSINESS BESPOKE 

Our Business Bespoke service offers an online design platform for 
corporate and institutional customers, and allows them to set 
colours, graphics and personalisation for pens in the Montegrappa 
Professionals series: Manager, Executive and Chairman.  

The platform is unique for its ability to process and apply graphics 
to specific areas, access Pantone-specific body colours, and place 
bulk orders - also with individualisation. 

Dealers offering this service require a specific Business Bespoke 
account, and can use the accompanying configurator to propose 
and cost customer-specific designs.

DEALER CONFIGURATOR
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Product: Limited Editions, 1992-2021
SINGULAR CREATIONS 

80th Anniversary (1992) 
Tribute to Ayrton Senna (1995) 
Dragon (1995) 
Luxor (1996) 
Red Sea (1997) 
Aphrodite (1997) 
Mille Miglia (1997) 
Tertio Millennio Adveniente (1998) 
Il Millennio di Bassano (1998) 
Historia - Red (1999) 
Historia - Parchment (1999) 
Historia - Charcoal (1999) 
Harrods (1999) 
Cigar Special Edition (1999) 
88th Anniversary (2000) 
Vatican 2000 Papal Pen (2000) 
Marostica The Game of Chess (2000) 
European Community 50th Anniversary (2001) 
Gea (2001) 
Amerigo Vespucci (2001) 
Techn@02 (2002) 
Euro 2002 (2002) 
Bibliotheca Alexandrina (2002) 
Amerigo Vespucci - Voyage to Auckland (2003) 
America's Cup (2003) 
Animalia (2003) 
White Nights (2003) 
Animalia for Peace Parks Foundation (2004) 
Ferrari Ed. FA - Red (2004) 
Ferrari Ed. FA - Yellow (2004) 
Classical Greece (2004) 
Dragon - Special Ten Years Anniversary Edition (2005) 
Ferrari Ed. FB - Red (2005) 
Ferrari Ed. FB - Blue (2005) 
Eternal Bird (2005) 
Living Harmony (2005) 
Kazan 1000 (2005) 
Ferrari Ed. FC - Red (2005) 
Ferrari Ed. FC - Carbon fibre (2005) 
Ferrari Ed. FC - Grey (2005) 
Vatican Pen Special Edition (2006) 
Sophia (2006) 
Fleet Race (2006) 
Tribute to Ballet (2006) 
La Torre di Pisa (2007) 
Aphrodite Special Edition (2007) 
Piccola Diamanti (2008) 
Piccola Gemma (2008) 
Paulo Coelho Limited Edition (2009) 
Alfa Romeo 100th Anniversary (2010) 
St. Andrews Links - Hand-painted (2010) 
St. Andrews Links - Low-relief (2010) 
St. Moritz - White Turf (2010) 
St. Moritz - Summer Golf (2010) 
St. Moritz - Woods (2010) 
220th Anniversary Il Teatro la Fenice di Venezia (2010) 
Thrilla in Manila Set (2011) 
1961-2011 Yuri Gagarin – The First Man in Space (2011) 
150º Anniversario dell'Unità d'Italia (2011) 

Ali 70th Birthday (2012) 
St. Andrews Links (2012) 
St. Andrews Links - 18th Hole (2012) 
The Alchemist by Paulo Coelho (2012) 
St. Moritz - Car Week (2012) 
St. Moritz - Big Swiss Ski Race (2012) 
St. Moritz - Tea Time by Engadine Lake (2012) 
St. Moritz - Woman in Red Jacket (2012) 
Snake 2013 (2013) 
Brain (2013) 
Mandela (2014) 
Horse 2014 - Barrel overlay (2014) 
Horse 2014 - Horse head clip (2014) 
Extra Otto - Malachite (2014) 
Extra Otto - Shiny Lines (2014) 
Extra Otto - Zebra (2014) 
Quincy Jones - The Secret Garden (2015) 
Leopoldo Tullio Aquila 100th Anniversary (2015) 
The Prophet (2015) 
Calligraphy (2015) 
Goat 2015 (2015) 
UEFA Champions League (2016) 
Memory (2016) 
The Beauty Book - Lady (2016) 
The Beauty Book - Gent (2016) 
The Pen of Peace (2017) 
Lo Spirito di Stella (2017) 
Nazionale Flex - Marble Green (2017) 
Reminiscence 105th Anniversary (2017) 
Nazionale Flex - Caramel (2018) 
Nazionale Flex - Vertical Zebra (2018) 
Extra Riverwood (2018) 
Gnomo - Charcoal Black (2018) 
Gnomo - Yellow (2018) 
Gnomo - Red (2018) 
Extra Argento (2018) 
Extra Hi-Tech (2018) 
Extra Otto - Lapis (2018) 
Extra Otto - Butterfly (2018) 
Ernest Hemingway: Novel - Black (2018) 
Ernest Hemingway: Novel - Tobacco Brown (2018) 
Ernest Hemingway: Novel - Amber Grey (2018) 
Chef (2018) 
Nazionale Flex - Cinnamon (2019) 
Nazionale Flex - Indian Rainbow (2019) 
Nazionale Flex - Shiny Circles (2019) 
Best of the Best (2019) 
Winter is Here (2019) 
Time & Brain (2019) 
Venus de Milo (2020) 
MIA Deluxe - Sea at Dusk (2020) 
MIA Deluxe - Chrysocolla (2020)  
Extra Otto Sapphirus (2020) 
Duchess - Ocean (2020) 
Duchess - Forest (2020) 
Duchess - Garden (2020) 
WILD: Baobab (2020) 
Extra Verses (2020) 
F1® Seventy (2020) 
Victory of the Whale (2020) 
ZERO: Meteor Shower (2020) 

Monopoly L.E.: 85th Anniversary (2020) 
Monopoly L.E.: Mr. Monopoly (2020) 
Gnomo Moods - Monterosa (2020) 
Gnomo Moods - Menta (2020) 
Gnomo Moods - Ghiacciaio (2020) 
F1® Speed (2021) 
Harry Potter: Hogwarts L.E. (2021) 
WILD: Savannah Sunset (2021) 
Kitcho - Hebi (2021) 
Kitcho - Houou (2021) 
Kitcho - Koumori (2021) 
Kitcho - Kujyaku (2021) 
Kitcho - Shishi (2021) 
Kitcho - Suzume (2021) 
Kitcho - Tora (2021) 
Kitcho - Tsuru (2021) 
Age of Discovery (2021) 

COLLECTOR SERIES 

ANCIENT CIVILIZATIONS 
Ancient Mexican Civilizations (2012) 
Thoth (2017) 

ANNUAL EDITION 
The Two Roses - York (1994) 
The Two Roses - Lancaster (1994) 
Romeo and Juliet - Romeo (1995) 
Romeo and Juliet - Juliet (1995) 
Special Reserve (1996) 
Cigar (1997) 
La Sirena (1998) 
The Queen of Hearts (1999) 

CITTÀ D’ARTE 
Città d'Arte Venezia (2009) 

COSMOPOLITAN 
Africa (1997) 
Gothic (1997) 
Baroque (1997) 
Arabian (1997) 
Chinese (1997) 
Japanese (1997) 
Art Nouveau (1998) 
Oceanic (1998) 
Batik (1998) 
Aboriginal (1998) 
Cosmopolitan Russia (2002) 
Journey on the River Rhine (2003) 
1849 E - W (2004) 
Roma Aeterna (2006) 
Arabian Animals of the Desert (2011) 
Bohemian Paris (2011) 
China's Ancient Gods - Fu Lu Shou (2011) 
Mount Rushmore (2011) 
Victorian London (2011) 
Cosmopolitan Russia (2012) 
Cosmopolitan Mosca (2012) 
Cosmopolitan St. Petersburg (2012) 

CULT 
Chaos (2011) 
Batman (2012) 
My Guardian Angel (2014) 
Q1 (2015) 
Grappa (2015) 
Pirates (2016) 
Tire-bouchon (2016) 
Cigar (2017) 
The Iron Throne (2017) 
Revolver (2018) 
Moon Landing L.E. (2019) 
The Lord of the Rings (2019) 
Cognac Hors d’Age (2020) 

DIVINA COMMEDIA 
Dante Alighieri: Inferno (2021) 
Dante Alighieri: Purgatorio (2021) 

EMOZIONI IN MUSICA 
Invito a La Traviata (2009) 
Il Barbiere di Siviglia (2009) 
Bicentenario Giuseppe Verdi (2013) 
Rigoletto (2013) 

EXCELLENTIA 
Lech Wal!sa (2014) 

GENIO CREATIVO 
Tributo ad Antonio Stradivari (2007) 
Tributo ad Amedeo Modigliani (2008) 
Genio Creativo: Salvador Dalí (2013) 
Tiziano Vecellio (2015) 
Kahlil Gibran (2015) 
Antonio Canova (2017) 
Pyotr Ilyich Tchaikovsky - White Swan (2018) 
Pyotr Ilyich Tchaikovsky - Black Swan (2018) 
Bartolomeo Ferracina - Malachite (2018) 
Bartolomeo Ferracina - Indian Rainbow (2018) 
Bartolomeo Ferracina - Shiny Circles (2018) 
Leonardo da Vinci (2019) 
Raffaello - Self-portrait (2020) 
Raffaello - Madonna of the Meadow (2020) 
Raffaello - Sistine Madonna (2020)  
Raffaello - Saint Catherine of Alexandria (2020) 
Raffaello - Madonna della seggiola (2020) 

HEMINGWAY 
Hemingway: The Soldier (2016) 
Hemingway: The Writer (2016) 
Hemingway: The Fisherman (2017) 
Hemingway: The Traveller (2017) 
Hemingway: The Adventurer 18K (2020) 
Hemingway: The Adventurer 14K Flex (2020) 

ICONS 
Tribute to Muhammad Ali (2010) 
Dragon 2010 Bruce Lee (2010) 
Frank Sinatra (2011) 
Elvis Presley - Aqua (2013) 
Elvis Presley - Green (2013) 

Elvis Presley - Black (2013) 
Elvis Presley - Las Vegas (2013) 
Quincy Jones (2014) 
Pelé P-10 (2014) 
Pelé Heritage (2014) 
Ayrton Senna Legend (2014) 
Ayrton Senna Champion (2014) 
Sophia Loren - All-red (2015) 
Sophia Loren - Black/Red (2015) 
Sophia Loren - Black/Ivory (2015) 
Ilie N"stase Retro '73 (2018) 
Queen: A Night at the Opera L.E. (2019) 
David Bowie: ★ (2021) 

MYSTICUM 
Cagliostro (2017) 

SCIENCE & NATURE 
Science & Nature (1999) 
Human Civilization (2000) 
Cosmos Enigma (2002) 

STORIA 
Mia Carissima - Malachite (2018) 
La Canzone del Grappa - October Green (2018) 
La Canzone del Grappa - Memorial Black (2018) 
Ammiraglio 1939 - Charcoal (2019) 
Ammiraglio 1939 - Malachite (2019)  
Ammiraglio 1939 - Butterfly (2019)  
Ammiraglio 1939 - Glittering Blue (2019)  
Ammiraglio 1939 - Turtle Brown (2019)  
Mia Carissima Ebonite - Mottled Brick Red (2019) 
Mia Carissima Ebonite - Mottled Petroleum Green (2019)  
Mia Carissima Ebonite - Mottled Blackcurrant (2019) 

SURREALISTA 
Salvador Dalí Surrealista: Apparition of Face and Fruit Dish on a 
Beach (2014) 
Salvador Dalí Surrealista: Geopoliticus Child (2016) 

WARRIORS 
Samurai (2018) 
Viking (2019) 

ZERO ZODIAC 
Scorpio (2021) 
Sagittarius (2021) 
Capricorn (2021) 
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E L M O  &  M O NTEG RAPPA  S . P. A .  
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