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Gourmet Body Treats

Gourmet Body Treats was founded in 1995 by Waleska Agosto for one very simple reason. She had a sensitive skin condition called rosacea and was unable to use any 
kind of beauty product. Frustrated and tired of skin irritations and complications caused by chemical-filled beauty products, she began making her own. Using her 
knowledge of herbs gained from her parents and grandmother.

Today Gourmet Body Treats has grown quite a bit. We're still a family owned business that continues to make products the old fashion way - one small batch at a time. 
To ensure the highest quality possible, Gourmet Body Treats only uses wild-crafted or organically grown, raw materials. Every product is made by hand from start to 
finish, including the packaging and labeling of each product.

Every product is 100% vegan, never tested on animals, and has no negative environmental impact. Gourmet Body Treats has one simple goal - create effective skincare 
and cosmetics to help your skin, without harming the environment. Our Mission is to use our business to effect positive change in this world.

Introduction
Getting to know each other.

Born on EBay June 1995 GBT 
sold it’s first lip gloss for $6. 

20yrs later we’re still growing!

Founded in 1995
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Gourmet Body Treats

Green & Natural

The most important thing about 
our approach to cosmetics and 
skincare manufacturing is the 
belief that synthetic ingredients 
are never necessary. That’s why 
we only use ingredients derived 
from plants or minerals.

By never using synthetic 
ingredients we spare our water 
ways, soil, and food from 
pointless parabens, exfoliation 
beads, and plastics.

Meeting International 
Standards

Vegan & Proud Locally Sourced

OUR FEATURES
LEAD the way

We already have experience 
meeting standards in even the 
most strictly regulated markets.

Part of our private label 
program requires independent 
3rd party laboratory verification 
that the each batch meets a 
very high standard.

We have wholesale customers 
in every major geographic zone, 
from Germany to Taiwan.

Every ingredient that we use is 
sourced directly to the grower. 
One reason for this is to verify 
that the ingredient is vegan and 
cruelty free.

While arguments can be made 
for various types of animal 
testing, we feel strongly that it 
serves no purpose in cosmetics 
if you don’t use ingredients that 
could pose potential harm in 
the first place.

90% of our ingredients come 
from the local area. Within 472 
miles of Austin, TX to help 
maintain freshness.

When an ingredients can’t be 
sourced locally we find a grower 
and build a relationship. 

Visiting farms is part of verifying 
chemical fertilizers, GMO’s, child 
labor, and slavery aren’t present. 
Exploitation is not tolerated.
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Gourmet Body Treats

Brand Management Consulting
In the last 10yrs we’ve also begun offering brand management. 

Including:

Creative Work
Branding Cosmetics for over  20yrs!

Product Launch Services:
From packaging design to web development, we have a network of talented people to 
help create a brand to fit any market.

Formulation, Product Development, Testing:
We regularly create products for our private label customers. During this process it’s 
not uncommon to reformulate multiple times to meet the exact needs of our 
customers.

Market Analysis & Strategic Planning:
We love to share our +20yrs of experience to help our customers avoid the pitfalls of 
breaking into the $160 billion industry of cosmetics. Careful planning is a great tool to 
save money, and increase productivity.

Public Relations

Brand Advocacy 

B2B Networking
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Gourmet Body Treats

About Waleska

98%

98%

92%

96%

Skills

Product Development

Industry Experience

Quality Control

Raw Materials Sourcing

Born in Puerto Rico and from a military family, 
Waleska grew up a citizen of the world. After 
spending her teens in Germany she moved to 
the United States in 1998.

Upon arriving to the USA she faced the harsh 
reality that the personal care products sold in 
here were severely irritating to her skin. In 
Europe cosmetics are more strictly regulated, 
preventing many of the synthetic ingredients 
that were now irritating Waleska’s skin.

With no other option, Waleska started making 
her own products.

Fast forward 20yrs and she’s traveled the 
world following those ingredients. A 
dedication to sourcing pure, raw ingredients 
from around the world have led her to 
formulate industry leading products.

Waleska Agosto
Product Development

MEET OUR CEO
Dedication to Purity
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Gourmet Body Treats

About John

92%

94%

91%

97%

Skills

Marketing

Design

Strategy

Networking

The son of 2 teachers in Texas, John was used 
to watching his parents hustle to provide the 
extras his family enjoyed during his youth. 
Those struggles helped him value hard work, 
and networking.

After leaving the USAF in 2003, he then went 
to school for design and communications.

John got his chops working in live event 
marketing for GMR the nation's first "event 
marketing agency“ founded in 1979. After 
only a few years he was a regional market 
manager, representing brands like Trojan 
Condoms, Smirnoff, Marlboro, and Captain 
Morgan.

The experience was a great step towards 
preparing him for packaging and marketing 
design. Exposure to so many 

John Chapa
Marketing

MEET OUR CCO
Staying on for over a decade.



Over the last 3 years Gourmet Body Treats has been spending an increasing amount of time researching the medical marijuana industry, waiting for the moment when 

the rewards out wieghed the risks. We believe this moment is now, and we have the expertise, product/legal knowledge, and network to execute great things. What we 

need is the team members to make the best use of the tools we have.

GOALS AND OBJECTIVES
Targeting the Medical Marijuana Industry
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Gourmet Body Treats

Plan a product line featuring our high-CBD (99.9%) hemp based products in a raw botanical form 

(homogenized flowers and leaf) or as processed oil.

OUR MISSION
What are our goals in this industry?

Work with our partners to establish a national brand quickly as the US CBD oil market 

begins to mature.

Finding a person/persons with sufficient expertise to market and/or distribute the product for us, 

allow us to focus on producing.
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Medical Properties of CBD Effects

Antiemetic Reduces nausea and vomiting

Anticonvulsant Suppresses seizure activity

Antipsychotic Combats psychosis disorders

Anti-inflammatory Combats inflammatory disorders

Anti-oxidant Combats neurodegenerative disorders

Anti-tumoral/Anti-cancer Combats tumor and cancer cells

Anxiolytic/Anti-depressant Combats anxiety and depression disorders

Research from The British Journal of Clinical Pharmacology

http://www.ncbi.nlm.nih.gov/pubmed/22625422

http://www.ncbi.nlm.nih.gov/pubmed/22625422


318.9M

Every year doctors in the US prescribe more medication than the populations of China and India
combined. A whopping 4.02 Billion scripts are filled, for drugs ranging from Synthroid ( 22.6m ) to
Crestor ( 22.5m ). These drugs pass through our bodies and end up in our water supply, including
antibiotics, hormones, mood stabilizers, and a host of other drugs. These drugs have also been found
in commercial fishing crops, farm animals. There has been no recorded death in US history from CBD
Oil.

Analysis

4.02b
Total Retail Prescriptions

46k

17% of all deaths in 2015 was from Rx Drugs

1.37 b

Population of China

1.25 b

Population of Indian

42% of 
total deaths

58% of 
total deaths

USA POPULATION
A country medicated.
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CONTINENTAL US LEGALITY
The face of Change

Legalized

Medical

Medical & Decriminalized

Decriminalized

Fully Illegal

A changing landscape.
Every state in the union has had a bill or some other attempt at ending
marijuana prohibition in the last 365 days. Many are on track to have complete
recreational use legal be year end.

Texas is a great example of local capitalists seeing a huge opportunity being wasted. As brands are 
established a chance at grabbing a larger piece of the CBD-Oil Market is getting smaller.

Several states that have laws against medical and recreational cannabis have passed laws allow 
the use of CBD-Oil. The barriers are quickly falling with the legal issues that have made this 
product an issue over that last decade.

Changes coming?
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In 1996 California voters passed 
Proposition 215, which legalized 
medical cannabis. The Oakland 

Cannabis Buyers' Cooperative was 
created to "provide seriously ill 
patients with a safe and reliable 

source of medical cannabis, 
information and patient support" in 
accordance with Proposition 215.

On November 6, 2012, Colorado Amendment 
64 (2012) was passed by initiative, thereby 
legalizing the recreational use of cannabis. 

Colorado Governor John Hickenlooper signed 
two bills on May 28, 2013 that made 

Colorado the world's first fully regulated 
recreational cannabis market for adults. 

Hickenlooper explained to the media: 
"Certainly, this industry will create jobs. 

Whether it’s good for the brand of our state is 
still up in the air. But the voters passed 

Amendment 64 by a clear majority. That’s 
why we’re going to implement it as effectively 

as we possibly can."

1996 2012
the states of Alaska and Oregon along 
with Washington D.C. (Initiative 71) 
legalized the recreational usage of 

marijuana, with laws similar to those of 
Colorado and Washington. However, by 

a rider of the 2014 "Cromnibus" bill 
(Consolidated Appropriations Act, 

2014), Washington DC was prevented 
from making additional changes to its 

marijuana laws for the fiscal year, 
allowing home use and cultivation, but 

not commercial sales.

In February 2015, two national-
level legalization acts were 

proposed in Congress, the Regulate 
Marijuana Like Alcohol Act by Jared 

Polis (D-Colorado) and the 
Marijuana Tax Revenue Act by Earl 

Blumenauer (D-Oregon)

2014 2015

Building an Industry
How far has the Medical Community come?
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Industry Events
THRIVING

- The Ann Arbor Hash Bash
- High Times Cannabis Cup –

Denver
- HempCon
- Marijuana Business 

Conference & Expo
- Cannabis World Congress & 

Expo
- High Times Medical Cannabis 

Cup – Bay Area
- Cannabis Liberation Day –

Amsterdam

- Emerald Empire HempFest

- High Times Cannabis Cup –
Portland

- Seattle Hempfest

- Boston Freedom Rally

- High Times Cannabis Cup –
Seattle

- Great Midwest Marijuana 
Harvest Festival

- High Times Cannabis Cup –
Amsterdam

- CannaFest

- Emerald Cup

- Oregon Medical Marijuana 
Business Conference 
(OMMBC)

- Spannabis – International 
Cannabis Forum

- Arcview Las Vegas Cannabis 
Investors Forum

And this is just a small sample from events that either partially or wholly 
featured Medical CBD-oil Producers.
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Texas Colorado Washington Oregon California

Medicinal

Recreational

Normal Retail

Online

PRODUCT FEATURES
These markets alone could offer 2.3 Billion in a market  that has no competition*

Legislation Pending

*Currently no skin care line uses CBD-Oil in there product line.
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Product

Development

BrandingANALYSIS

We have been traveling to Colorado, and 

already have relationships with farms, and 

have been experimenting rigorously. 

Waleska is confident that we could have 

development done in 2 – 3  months.

Working with CBD-Oil

By leveraging Gourmet Body Treat’s 

resources in the personal care industry, 

there is significant opportunity to grab a 

portion of the medicinal cannabis market 

both in the US and abroad. 

And ever Expanding  product line

Our goal is to find in our personal and 

business to business network partners 

that can help build a new brand. Using 

John’s experience in marketing Gourmet Body 

Treats to begin grass roots campaigns in key 

markets while also beginning exploration of 

emerging markets.

Creating a brand name.

How Can We Sell This?
We know what we’re good at. What about you?


