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The Rianna + Nina label is spreading its printed rainbow across the globe. 
Schön! learns how authenticity, friendship and a dollop of laughter drive the success of the colour-clashing brand.

Designer Rianna Nektaria Kounou and PR expert Nina Kuhn don’t believe in trends.
This self-crafted liberation is just one of the many quirks that define their Berlin-born brand. Combine this with larger than life coloured prints, a 

fortitude for maximalism and an affinity towards timelessness, and they are suddenly speaking their own visual language. As Schön! talks to the 
dynamic duo, it becomes increasingly clear that their accomplishments stem from an unyielding friendship and an effortless authenticity.

 
It’s a sunny morning in Mayfair and Kounou and Kuhn are looking as fresh as a pair of multi-coloured daisies. They’ve just successfully presented their 
AW18 collection to a group of international buyers and media at the German Ambassador’s residence during London Fashion Week. “When people 

think about Germany, they don’t think about fashion design,” states Kuhn, but goes on to explain that the Fashion Council Germany, founded only 
three years ago, together with events like these, are finally putting German brands under the international spotlight.

 
Although one could argue this brand doesn’t require too much assistance with global exposure, with stockists currently including Joyce Hong Kong, 

Browns London, Moda Operandi UK and US, Bergdorf Goodman New York, KaDeWe Berlin and, 
from this month, matchesfashion.com. It’s an impressive line up for a brand that is less than four years old.

 
The founders met by chance in a sea of wayward furniture at a vintage fair. “We were like magnets,” Kuhn remembers of meeting Kounou. “I 

remember thinking, she doesn’t look like the others, who is this?” She likens their initial relationship to a quickie Vegas Wedding –  
strangers one day, married the next.

 
Fortunately, the hypothetical annulment never followed. Instead, a genuine trust in one another emerged, allowing them to fearlessly push the 

boundaries of their aesthetic. “We mix 1960s wall carpets with 1900s lace, with embroidery from Afghanistan and then a vintage scarf,” Kounou 
explains. Initially, the pair only created one-off vintage-focussed pieces, sourcing fabrics globally: “I travel a lot still, I travelled a lot before the label. The 
patterns are Greek, but the cut is more Kimono style. I love to mix these things. This is also why internationally so many people understand what we 

do because they feel at home in our designs,” Kounou illustrates.
 

This sense of feeling at home was recently translated into ready-to-wear. When their entire Berlin Atelier fell in love with a Greek tablecloth dress 
Kounou was wearing one morning, the design duo began to consider reproducing certain pieces – in their own way of course. Kuhn clarifies, “We 

wanted something that wouldn’t be just done after one season. And this is why we have It’s All Greek to Me, Summer and Winter… So, the idea is that 
you can totally mix it with one another. We wanted something that has new prints also but can also match really well with the previous season.”

Furthermore, they upheld their design morals by approaching the RTW line with a focus on quality and an uncharacteristic “less is more” attitude. 
“We want 15 eye-catching pieces which people freak out about and you can mix it with more of our pieces, or you can mix it with all black, for 

example,” Kuhn explains. “We don’t need ten Rianna + Nina blouses and 15 skirts.” They also make a point of upholding close relationships with 
their factories and fabric suppliers and doing their part to lessen their own fabric waste. “It’s just a respect to our designs and to the fabrics and to our 

environment to do something that feels good,” Kounou enunciates. “We want something timeless.  
You can wear the clothing in 20 years and it’s the same.”

 
When one looks at the pair side by side, draped in striking vintage coloured prints, it’s clear that their garments won’t be the only element unaltered 

in 20 years. “If I was alone I could not do this, no. It’s not the same without Nina,” Kounou states. Kuhn re-iterates this sentiment: “We don’t need 
anything else. It’s super hard what we decided to do… We do it hand in hand. We laugh together and we cry together  

and, amazingly, we laugh more than we cry.”
 

It appears that on multiple levels these two have got something that will never go out of fashion.  


